Currently riding hot via her click rendition of “Bonaparte’s Retreat.”
chirp Kay Starr is caught before the Capitol mike during a recent
recording session. Kay’s vocalizing has amassed her a tremendous bevy
of music fans in recent months and a top niche among music operators.
Recent hits for Miss Starr have been, “Hoop Dee Doo.” “A Woman
Likes To Be Told” and her latest, ““Mississippi Kay recently concluded
a series of theater and personal appearances, and is currently on the
West Coast. Kay Starr is exclusively featured on Capitol Records.




OLD AND EXPERIENGED

traveling men, training novices as to "what to watch for when enter-
ing a town," always advised, ''read the classified ads" in the town
paper. ''That's where you get the real lowdown," they said, "“and,"
they added, "always glue yourself to the paper with the largest

number of classified ads because," they sagely emphasized, ""that's
the paper the people are really interested in and are carefully reading

page after page."

. . . In keeping with the above, which many, many members of this (and
every other) industry heard expounded time and again by these oldtime
traveling men who pioneered a great business path thru America’s hinter-
lands . . . is this proud statement for one and all in this industry to give

deep and serious consideration.

“THE GCASH BOX” PUBLISHES MORE THAN
DOUBLE THE NUMBER OF CLASSIFIED|
ADS THAN ALL OTHER MAGAZINES
IN THIS INDUSTRY COMBINED!

“THE CASH BOX” IS THE MARKET PLACE

FOR ALL BUYERS AND SELLERS WHO WANT COMPLETE, EXCLUSIVE, INTERESTED AND
INTENSELY READ COVERAGE OF THE ENTIRE TRADE. (NO WASTED CIRCULATION).
EACH AND EVERY WEEK’S ISSUE OF “THE CASH BOX"” IS INTENSIVELY READ FROM
COVER TO COVER. AMERICA’S LEADERS COINED OUR SLOGAN, “IT’S WHAT’S IN ‘THE
CASH BOX’ THAT COUNTS.” “THE CASH BOX"” IS THE MAGAZINE FOR YOUR ADVER-
TISING IF YOU ARE INTERESTED IN “RESULTS.”

THE CASH BOX

Chicago Publication Offices Los Angeles R
32 W. RANDOLPH ST. EMPIRE STATE BLDG. 6363 WILSHIRE BLVD.
CHICAGO 1, ILLINOIS NEW YORK 1, N. Y. LOS ANGELES 48, CAL. |.
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Better
Used Equipment
Grows Scarcer

Just like “Old Mother Hubbard’s Cupboard,” the trade
is gradually becoming bare of the better, later models in
used equipment.

Page 3

from equipment. This has had a very strong effect on the

market.

Even more important is the fact that new machines are
destined to zoom in price. The operators, jobbers and dis-
tributors realize this. They are now trying to arrange for
an entirely new and better trade-in allowance plan, in an
effort to take care of their used machine buyers.

The reaction to all the gossip, rumors and publicity, has
been to hold operators back from trading in long used
equipment.

This is foolish. The operator realizes that his very best
bet is to continually present new products to his customers.
So that he can continue to enjoy peak play, regardless of
whatever else comes to the market in similar equipment.

It is quite surprising to note that those who formerly ad-
vised they had all sorts of used machines on hand have
suddenly started a frantic search for the better used
machines.

But, as the better used equipment becomes scarcer, many
will have to pay prices they never before believed they would
pay, for whatever is left on the used market.

The “Confidential Price Lists of The Cash Box reflect

What’s more, because the Canadian and South American this shortage of better used machines

markets are eating into whatever good used equipment is
around, the domestic market finds that it has run very, very
short of almost all late models of machines.

Those who have been following prices carefully find that
they have been constantly going up.

Conversions, which have been produced by some of the Ahere domo doan Ineishy.
leading manufacturers, to bring new life back to some of
their older model machines, have worked out well, with the
result that operators have taken to these conversions in a
big way. This has halted these older machines from reach-

Furthermore, as new equipment grows more and more
costly to produce, and as prices go up, the used market will
continue to rise with all new price hikes.

It is best, therefore, that those, especially those who need
used equipment in their territories, urge all to trade in more
quickly so that the market continues active, and all will

ing the used market.

Noted distributors have been phoning each other long
distance constantly, in an effort to obtain used equipment,
to fill orders which they have on hand. And, in most cases,
have been unsuccessful.

prosper.
Just booming prices, because of shortage, will never bring
in any more coin into machines. 3
The big problem is to arrange a more or less “set market
price” on better type used equipment, in an effort to satisfy
all in the field.

The result has been a boost in prices all down the line.
Operators who formerly traded in equipment in quick time,
are now holding back in an effort to get every bit of take
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INFLATION

c..and coin machines

For many months, in almost every edi-
torial to appear here, this publication has
warned the trade of rising inflation. It has
reported statements from the nation’s lead-
ing economists. It has urged all operators
to arrange for a better commission arrange-
ment so that they would be prepared to
meet inflation as it became more and more
prominent.

The Cash Box tried, with the editorial
means at its disposal, to show those men on
the firing line, the nation’s operators, how
to gird themselves, so as to be impervious

to whether inflation struck hard, or was
held down.

What, then, has inflation to do with the
coin machine industry?
The answer? A great, great deal to do

with coin machines. The reason? Because
this industry caters to that class of people
in this nation where inflation is most in-

stantly, and longer, felt.

The people who like to enjoy juke box

music. Who will play amusement games.

Who will buy from vending machines.
Who have budgets. Who watch their nickels
and dimes. Who tho money is flowing much
more freely find that costs of their every
day necessities are zooming along with this

easier inflated money.

This inflationary boom which has been
brought about by liberal Washington spend-
ing can react without too much good for the

members of this field.

In the first place it has caused wages to
go up. With the rise in wages the prices of
raw materials have zoomed. Therefore, the
cost of coin machines, in all classifications,

has been raised to meet these basic rises.

With costs higher for equipment, the

operators are faced with the necessity to

take in more, to earn as much, and to amor-

tize their investments in the usual time.

There is the rub. How can the operator
earn more? What must he do? Inflation is
creeping up very fast. He finds his cup of
morning coffee in his first stop costs him
10c. When he turns to the pay phone, and
if it’s still a nickel, he wonders how soon
he’ll have to put in a dime to make a call.

If he gets a shoe shine as he steps outside,
he now pays 15¢ or even more. As he starts
his car and heads for his favorite gas sta-

tion, he finds that gas and oil have gone up.

He drives over to his distributor, and in-
quires about a game. He is quoted a price
higher than what he formerly paid for the

same manufacturer’s product.

He gets over to his next location, at long
last, and hears complaints from the location
owner that everything’s going up in price,
and that people are a bit wary about invest-
ing too heavily.

So he begins to wonder, as he counts the
collection, just what he ought to do to ar-
range for an upswing in his own take, to
pay the inflated costs all the way down the
line and continue a progressive route by

purchasing the new equipment he needs.

And this goes for every type of operator.
The vending machine men who operate bulk
vendors just can’t cut down too low on the
amount of merchandise they’re now vend-
ing. Pistachio machines are giving four or
five of the nuts for a penny and, when a
larger size nut wedges in, only two. That
disgusts people with this machine. Yet the
operator mustn’t break down the quality of

his merchandise.

Should

Can he change the coin chute?

he charge more?

The amusement game operators are in a
position of wonderment. They claimed they
just couldn’t amortize the cost of five-balls
at the old price. How are they going to do
it at an increased price? The answer, in
their case, would be the same as what hap-
pened on shuffle games, the majority of the
better ops believe. That is, to feature 10c
chutes.

But, these men state, how can they fea-
ture 10c coin chutes when the people are
accustomed to playing that very same type
game for 5¢? In short, get some new type
game, which might be a combination of both
these games.

Whatever the answer, the problem re-
mains, and the 10c¢ coin chute will probably
answer this problem when the first op come
up with the new type game needed to obtain
10¢ from the players.

The case of the juke box ops is somewhat
better. They have, after some years, at least
quite a lot of them have, changed their com-
mission percentage basis to the storekeepers
and are paying 40% or 309, or even 259,
commission, instead of the former 509.
Many are also getting front money service
guarantees, ranging from $5 to $15. Each
territory has its own unique problems. This

is not a national arrangement.

Those ops, who are working on a changed,
better commission basis, are finding them-
selves in an enviable position. But, many
are suffering from low take. Therefore they,
too, must find a way to get bigger collec-
tions.

There is no doubt that as money becomes
even ‘“‘easier,” and what might also be
termed, ‘“looser,” there will be some in-
creases in collections. But, will this mean
anything if the operator must pay more for

everything he uses to earn his living?

P e YRR - o A . N

2=



T R

P R A v S

TR

#!

The Cash Box, Music

July 29, 1950

T0P TEN

| TALENT

RING UP
M-G-M SALES!

ﬁf—:]blaedy DE—Decca RE—Regent
—Aladdin DV—Delyar Ve
AP—Apollo HTE T e e s
The Top Ten Tunes Netting BB—Bluebird KI—King SA—Savoy
Heaviest Play In The Nation's Juke gg:g“"?' | '-OE—'-°"d°“ SIT—Sittin’ In
Boxes, Compiled From Reports Sub- CM—CT)?VI\:::odore ﬂG:'A%’:A'"Y SP—Specialty
mitted Weekly To The Cash Box CO—Columbia MO—Modern TE—Tempo
By Leading Music Operators CR—Coral NA—National TW—Tower
Throughout The Country. DA—Dana RA—Rainbow VI—Victor
* Denotes Most Popular Recording.
Record Comp Listed Alphabetically
Pos. Last
| WANNA BE LOVED Week

* ANDREWS SISTERS

C0-38491—Buddy Clark
C0-38825—Tony Bennett
DE-27007—Andrews Sisters

MG-10716—Billy Eckstine
V1-20-3772—Fontaine Sisters

BEWITCHED

* BILL SNYDER

CA-1000—Mel Torme
CO-38821—Benny Goodman O.
C0-38821—Doris Day
DE-24983—Gordon Jenkins O.

ME-5399—Jan August & Harmonicats

MG-30120—David Rose O.
TW-1473—Bill Snyder

VI1-20-3726—Larry Green
V1-20-3617—Andre Preyin

-

DY GARLAND &=

Friendly Star = Get Happy

)
(BOH| fror IH e M- G M Ieclllllco‘0| plchle SU||I||Ie| S'OC‘(

A

Available 2 Record Speeds

5 R.P.M.
72 :A'Péz\i54 M_G-M K30254
M_ -

MONA LISA

* KING COLE

CA-1104—Eddie Grant
CA-1010—King Cole
CO-38768—Harry James O.
CR-60250—Leighton Noble O.
DE-27048—Victor Young O.

LO-619—Charlie Spivak O.
ME-5447—Alexander Bros.
MG-10689—Art Lund
V1-20-3753—Dennis Day

MY FOOLISH HEART
* GORDON JENKINS—BILLY ECKSTINE

CA-934—Margaret Whiting

C0-38697—Hugo Winterhalter O.

DE-24830—Gordon Jenkins O.
ME-5362—Richard Hayes

MG-10623—Billy Eckstine
TE-470—Franz Lehar
V1-20-3681—Mindy Carson

HOOP-DEE-DOO

* PERRY COMO—KAY STARR

CA-980—Kay Starr
C0-38799—Frankie Yankovic
C0-38771—Doris Day
CR-60209—Ames Bros.
DA-2077—Paulette Sisters

DE-24986—Russ Morgan O.
ME-5419—Lawrence Welk O.
MG-10702—Lynn Duddy Singers
V1-20-3747—Perry Como

5

ROSES

* SAMMY KAYE ORCH.

CA-1001—Ray Anthony O.
C0-38826—Ken Griffin
C0O-38816—Gene Autry

LO-682—Snooky Lanson
MG-10684—Billy Eckstine
V1-20-3754—Sammy Kaye O.

DE-46240—Stubby & The Buccaneers VI-21-0306—Sons Of The Pioneers

DE-27008—Dick Haymes

THE THIRD MAN THEME
* ANTON KARAS—GUY LOMBARDO

CA-820—Alyine Rey O.
C0-38706—Hugo Winterhalter O.
C0-38665—Cafe Vienna Quartet
CR-60159—Owen Bradley
DE-24908—Ethel Smith
DE-46218—Hank Garland
DE-24839—Guy Lombardo O.
DE-24916—Ernst Nasar
DE-27048—Victor Young O.

LO-536—Anton Karas
ME-5373—Herman Stachow
MG-10593—Franz Dietschmann
NA-9104—Dave Apollon
VI1-20-3698—Irving Fields Trio
V1-20-3611—Irving Fields Trio
V1-20-3707—Ray McKinley O.
V1-20-3797—Freddy Martin O.

SENTIMENTAL ME

* RUSS MORGAN—AMES BROS.

CA-923—Ray Anthony O.
CR-60140—Ames Bros.
CR-60173—Ames Bros.
DA-2074—Billy Mayo Quartet

DE-48141—Ray-0-Vacs
DE-24904—Russ Morgan
ME-8174—Steve Gibson
V1-20-3793—Rudy Vallee

COUNT EVERY STAR
* HUGO WINTERHALTER ORCH.

CA-979—Ray Anthony O.
CA-859—Ray Anthony O.
C0O-38732—Herb Jeffries
CR-60142—Harry Babbitt

DE-48158—The Blenders
DE-27042—Dick Haymes
NA-9111—The Ravens
VI1-20-3697—Hugo Winterhalter O.

10)

TZENA, TZENA, TZENA

* GORDON JENKINS

B
CO-38885—Mitch Miller O. ME-5454—Vic Damone
DE-27077—Gordon Jenkins O. V1-20-3847—Ralph Flanagan O.
DE-27053—The Weavers
11) IT ISN'T FAIR. 12) | DIDN'T SLIP. 13) WANDERIN’. 14) | CROSS MY FINGERS. 15) SAM'S

SONG.
ROLL BLUES.

16) LA VIE EN ROSE.

20) STARS AND STRIPES FOREVER.

17) BONAPARTE’S RETREAT.

18) SIMPLE MELODY.

19) OLD PIANO

You’—re Not In My Arms Tonight
‘Deed | Do

Available 2 Record Speeds

45 R.P.M.
M-G-M K10757

78 R.P.M.
M-G-M 10757

C’Ulfor/sf

l:'llM[Z

FROM “Crigy-

arch
Qre

R VOqu,o
II Qg

Squ
€ M-

chru,e le/s:s ‘)

On
Breokob[e 1075

(From the
M- G~M

M-G-M RECORDS

THE GREATEST NAME ENTERTAINMENT

NEW YORK 19, N.Y.

701 SEVENTH AVE.,

M-G-M RECORDS ARE BETTER THAN EVER!

“Is What’s In THE CASH BOX That Counts”
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Only Records

“YOU’RE MINE YOU” (2:56)

“IVE FORGOTTEN YOU” (3:10)
MARGARET WHITING

(Capitol 1123)

® Margaret Whiting adds the Frank
DeVol Ork and the Lex Baxter Chorus
to her own throbbing balladeering of
the beautiful lyric to “You're Mine
You.” The number is highly moving
and this cutting by Margaret Whiting
has the sound of another big one for
the top flicht girl singer. Reverse is
another beautiful ballad that is so
well done it makes it difficult to choose
a best side on the platter. “Our pref-
erence is “Mine” but our advice is to
latech on to this cookie—and right
away.

“TUNNEL OF LOVE” (3:08)
“HOME” (3:09)

NAT “KING” COLE

(Capitol 1133)

@® The click novelty tune from the
forthcoming movie musical “Let’s
Dance” gets a fine rendition from
“King” Cole backed by the orchestra
of Pete RUGolo. The silken soft purr-
ing by “King” Cole should have the
usual effect on his many fans as he
warbles the lyric. “Home” finds Cole
giving a strong delivery to the stand-
ard ballad. Ops will want to listen.

“TZENA, TZENA, TZENA” (2:27)
“PINK CHAMPAGNE” (2:25)

RALPH FLANAGAN ORCH.

(RCA Victor 20-3847)

@® The hot-as-a-pistol “Tzena” gets
a dance treatment and chorus vocal
from the Ralph Flanagan Ork. Flan-
agan’s arrangement sets “Tzena” in
dance time fox trot without detract-
ing one iota from the tune’s folksy ap-
peal. “Pink Champagne” is well as a
jump instrumental with an added
dash of vocal from the orchestra.
“Tzena” could show something with
the Flanagan version.

“] COULD WRITE A BOOK” (2:48)
“EASY TO LOVE” (3:12)

LES BROWN ORCH.

(Columbia 38903)

® Top deck is a standard Rogers
and Hart show tune that comes in
for some instrumentalizing by Les
Brown that adds up to listening and
dancing magic. The Les Brown Ork-
ing has a lilt about it that adds the
touch that makes for juke box win-
ners. Flip is another dancetime stand-
ard set in a fox trot tempo with an
arresting arrangement. Ops who have
these spots will want to plunk this
platter in every one.

“BRAZILIAN SLEIGH BELLS” (2:20)
“IN A MIST” (3:13)

HARRY JAMES ORCH.

(Columbia 38902)

@® Top circle is an exciting, new in-
strumental by Harry James that has
jazz blowing surrounding a central
Samba chorus. The James’ trumpet-
ing throughout the wax is the high
point of the pressing. “In A Mist” is
a jazz oldie that gets a treatment here
which sets it very close to progressive.
“Brazilian Sleigh Bells” is the side
that could pull coin into the boxes.

“MAMBO JAMBO” (2:59)
“CUBAN CUTIE” (2:31)

ETHEL SMITH
(Decca 27119)
® Organist Ethel Smith, the “high
priestess” of Latin rhythms, joins

with the maracas clicking Bando Cari-
oca on the currently zooming
“Mambo.” Use of the organ doesn’t
allow this version quite the emphasis
the tune needs. “Cuban Cutie” is a
Cuban “Danzon” set in a novelty
Spanish vein.

N
THE AMES BROS.
® The hit team that gave music
ops “Rag Mop” and “Sentimental
Me” come through with still an-
other hot one for music ops, via this
click rendition of “Can Anyone Ex-
plain.” The tune is causing a

whale of excitement throughout
the music trade, and is sure to
catch on with music ops and fans
once it gets around. Song is a
slowly woven melodiec ballad, and
has the Ames group purring soft
and sweet in inviting harmonic
tones throughout. It’s a tender, ro-
mantic effort, and has the wvocal
combo turning in some of their
best work to date. Orchestral back-
ing on the side by the Roy Ross
ork shines brightly, and goes a long
way toward making the side the
hit it is. The other end is a fair
enough novelty bit, with a clever
set of lyrics that echo the senti-
ments of the title. The top deck
is the one to ride with though.
Music ops should grab this one—
but pronto!

“THE DIXIELAND BAND” (2:56)
“BETWEEN THE DEVIL AND THE
DEEP BLUE SEA” (3:06)
BOB CROSBY ORCH.
(Coral 60224)
@ First side boasts a Dixieland vocal
by Bob Crosby paced by the orking of
his own group. The side is played and
sung well by Bob who has long been
famous as a great Dixieland inter-
preter. Underneath is a standard that
advances an instrumental jazz ar-
rangement. Both ends will have
greatest appeal to fans of Bob Crosby
and ops will want to listen carefully
before placing the wax.

“GO ON ABOUT YOUR BIZNESS”
(3:05)
“BOGGIN’ IN THE SWAMP” (2:55)
DICK TAYLOR ORCH.
(Webster 510)
® Vivian Garry does excellent
thrushing on the light, hand-clapping
novelty “Go On About Your Bizness.”
Ditty packs a solid bounce and an in-
teresting lyric that catches attention.
The arrangement and the orking by
Dick Taylor is as good as the voecal
and the tune has real promise. Back
shows the 3 Sharps on a jumpy nov-
elty sparked by an interesting ar-
rangement. The top deck might cause
a stir.

“BEER BARREL POLKA” (2:23)
“MARIANNE” (2:33)

FRANKIE YANKOVIC ORCH.

(Columbia 38884)

® Frankie Yankovic and the Chor-
ous, turn their talents to a rendition
of the smash polka hit of a few years
back that made record history as a
pop polka sensation. The new sendoff
shouldn’t cause another repeat in ex-

citement but it has lost nothing since
then. “Marianne” teams Yankovic
with Carl Paradiso on a ballad that
has a polka underbeat. The male duet
Landles the vocal ably and does a
solidly satisfying selling job with the
lyric. The disk will pull in its share
of the take.

“CHERRY STONES” (2:50)
“ALL DRESSED UP TO SMILE”
(2:27)
EVELYN KNIGHT
(Decca 27103)
® “Cherry Stones” is a novelty num-
ber that looks to be a certain winner
for ops. The delicate piping of Eve-
lyn Knight added to the bouncy sup-
port of the Ray Charles Singers
should push this one into the classi-
fication of juke box special that no op
will want to miss. Flip is once again
right down Evelyn Knight’s alley with
her feathery interpretation of the
highly clever material packing a sock
that knocks out replays. Our advice
is to sprint, not walk to get your
pailful.

“LITTLE BROWN JUG” (2:34)

“THE VILLAGE TAVERN POLKA”
(2:35)

LENNY HERMAN and QUINTET

(Coral 60257)

@ “Jug” is a college drinking song

| that is a standard American favorite.

Ditty is done here as an instrumental
polka with an accordion squeezing out
a rollicking assistance to Lenny Her-
man & the Quintet. “The Village
Tavern Polka” is a catchy, instru-
mental disking that airs pleasantly.
“Jug” is the etching that discloses the
most appeal. Ops should get copies
into their boxes.

achieve.  popularity.

* “PIGALLE”

% “CHERRY STONES”

% “I COULD WRITE A BOOK"”
% “YOU'RE MINE, YOU”

% “CAN ANYONE EXPLAIN?"

BEST BETS

In the opinion of The Cash Box music staff, records listed below, in addi-
tion to the “Disk” and “Sleeper” Of The Week. are those most likely to

Danny Kaye

Evelyn Knight

Les Brown Orch.
Margaret Whiting
Ray Anthony Orch.

Decca 27116
Decca 27103
Columbia 38903
Capitol 1123
Capitol 1131

Conside)ed\ Best Suited To The Requirements Of The Trade Are Reviewed On These Pages.

DISK OF THE WEEK

“CAN ANYONE EXPLAIN?” (3:06)
“SITTIN’, °N STARIN’, °N ROCKIN’ ” (2:24)
AMES BROTHERS
(Coral 60253)

“I WAS DANGING WITH SOMEONE”
(2:34)
“THEN I’LL BE HAPPY” (2:30)
GEORGIA GIBBS
(Coral 60255)
@ Ballad on the first face discloses
the plaintive singing of Georgia Gibbs
with the Mellomen and the George
Cates Ork. Ditty is a danceable, win-
ning circle with this version regis-
tering as a solid puller. “Then I’ll Be
Happy” is an oldie standard that is
well done by Miss Gibbs and George
Cates’ organization weaving prettily
around the thrushing. Top deck looks
to be a big one and ops would do well
to get with this biscuit.

“CHEROKEE” (3:14)
“A MAN AND HIS DRUM” (3:19)

JIMMY DORSEY ORCH.
(Coral 60195)

@® ‘“Cherokee” is a standard, jazz
classic instrumental reissued here.
Jimmy Dorsey Ork gives it both bar-
rels in a wide-open and swinging ver-
sion with all horns going. Flip fea-
tures Buddy Schutz on a solo drum
ride with the jazz instrumental built
around his skin beating. Ops who
have locations that plunk in the nick-
els for jazz disks will find that this
wax can sell itself with the best of
them.

“ROYAL GARDEN BLUES” (3:04)
“SQUEEZE ME” (3:07)

BOB CROSBY ORCH.

(Coral 60256)

® ‘“Royal Garden Blues” is a familiar
classic of the early days of Dixieland
that will hold a heavy attraction for
the dyed-in-the-wood Dixielanders.
“Squeeze Me” is once again in the
Dixieland melodic strain. On this slice
the use of alternate solo rides by first
the piano and then the brass wins the
cheers. Once again a strong recom-
mendation for ops with Dixieland jazz
loving spots.

“THERE ISN'T VERY MUCH TO DO
NOW> (2:30)

“I’LL ALWAYS LOVE YOU” (2:58)

MARTHA TILTON and 4 HITS

(Coral 60258)

® Upper ballad receives top chirping
from Matha Tilton that gives added
zest and appeal to the melody. Oppo-
site cutting is from the pic “My
Friend Irma Goes West,” in which
Martha gets aid from the chanting of
the Lee Gordon singers on a moving
ballad in Italian and English. We sug-
gest that ops try both sides bhefore
they decide on the face they want to
feature. Both are good.

“TAKE YOUR GIRLIE TO THE
MOVIES” (2:31)

“I WALKED BACK FROM THE
BUGGY RIDE” (2:27)

MAE WILLIAMS

(Crystalette 628)

® Both slices are set in the novelty
vein with the top one looking to be
a solid production number type of
tune with enough gimmicks to pos-
sibly cause a little stir. Tommy
Reeves Ork bangs away in a tinny,
old fashioned mood behind Mae Wil-
liams as the vocalist touts the the-
atres as a good spot for making love.
Flip novelty is without the force of
the first although Mae Williams’ pip-
ing comes through very fine. Ops with
locations that o for novelty sides will
want to hear these.

L]
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ACCLAIMED BY AMERICA’S
JUKE BOX OPERATORS..

THE SENSATIONAL

FREE RECORDS

' ON ALL PURCHASES BETWEEN JULY 15 AND AUGUST 15
. ACCORDING TO THE PLANS LISTED BELOW ONLY ...

S ®© v O vn

PLAN “A” | 250 MERCURY RECORDS “FREE"

OF YOUR OWN CHOICE FROM ENTIRE MERCURY CATALOG

WITH EVERY 1,000 MERCURY RECORDS PURCHASED
BETWEEN JULY 15 AND AUGUST 15, 1950

PLAN “B” | . 100 MERCURY RECORDS “FREE"

| OF YOUR OWN CHOICE FROM ENTIRE MERCURY CATALOG
WITH EVERY 500 MERCURY RECORDS PURCHASED

BETWEEN JULY 15 AND AUGUST 15, 1950

PLAN “C” | . 1O MERCURY RECORDS “FREE”

= O

s OF YOUR OWN CHOICE FROM ENTIRE MERCURY CATALOG

WITH EVERY 100 MERCURY RECORDS PURCHASED
BETWEEN JULY 15 AND AUGUST 15, 1950

: CONTACT YOUR NEAREST MERCURY RECORDS DISTRIBUTOR
p OR WRITE DIRECT TO . . .

| MERCURY REGORD GORPORATION CHIGAGO ILL.
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Only Records

“HAWAII” (2:50)

“DRIFTIN’ DOWN THE DREAMY
OL’ OHIO” (2:30)

ARTHUR GODFREY

(Columbia 38882)

® “Hawaii” adds Arthur Godfrey,
the Chordettes, Archie Bleyer’s Ork
and twenty (count ’em) ukuleles on
the currently rising uke novelty ditty.
The lyric is cute and easily followed
and the melody is inviting. Flip side
shows Arthur and “All The Little
Godfreys” joining in to sing a song
that will have listeners doing the
same. Ops should give a listen to both
of the sides on this one.

“CAN ANYONE EXPLAIN?” (3:02)
“SKYCOACH” (2:43)

RAY ANTHONY ORCH.

(Capitol 1131)

@® Ray Anthony’s Ork handles the
melodic arrangement of the honors-
winning “Can Anyone Explain” while
Ronnie Deauville, Betty Holliday and
the Skyliners handle the chirping du-
ties. Ronnie Deauville’s vocal is ex-
ceptionally good on this side and
should be a big factor in making this
version one of the strongest of the

contenders. ‘“Skycoach” is a fine,
jump instrumental. Our lids are

doffed to the top ring. Ops should

hop on this.

“THE TUNNEL OF LOVE” (2:47)
“WHY FIGHT THE FEELING?”
(2:32)
MILLS BROS.
(Decca 27104)
@® ‘“Tunnel” is from the pic “Let’s
Dance,” and is a cute, novelty num-
ber that has already been cut on sev-
eral labels. It gets a good harmoniz-
ing effort from the Mills Brothers
and the guitar accompanying. “Why
Fight The Feeling” is from the same
cinema and is also drawing a lot of
attention. Ditty is a ballad that holds
appeal and is treated in first-rate
fashion by the singers. This shellac
definitely rates the attention of ops
who are looking for a two sided disk
that will pull heavy.

“JOSEPHINE” (2:00)

“HARBOR LIGHTS” (2:37)

KEN GRIFFIN

(Columbia 38889)

® Aided by an Hawaiian guitar, Ken
Griffin adds still a new sound to his
organ instrumental as an added sell-
ing gimmick on “Josephine.” Tune is
a novelty in an old fashioned “rickey-
tickey” vaudey style. “Harbor
Lights” is a swingy melody with an
easy going tune. Both sides are the
kind that have a lot of pull and stand
to up the collections in any juke box
they appear in.

“LONG” (2:55)

“GONE” (3:10)

UNA MAE CARLISLE

(Columbia 38881)

® The Don Redman Ork aids and
abets Una Mae Carlisle as the torchy

blues singers deliver “Long” a fetch-
ing and gripping voice. Voice-quivers
in the course of the tonsiling are a

nice touch and add to the overall sell-
ing job. “Gone” is in exactly the same
idiom as “Long” and gets an equal
treatment but doesn’t come through
quite as hard as the stirring “Long.”
Ops should be able to put this one
in their boxes with uniformly good
results.

Considered Best Suited

The Requirements

Of

“DIG

THE MODERNAIRES

@® The Modernaires, long missing
from the phono spotlight as a name
attraction, come up with a rendition
of “Bidin’ My Time” that is sure to
capture a ton of juke box silver.
Ditty is the classic oldie, and
should be well remembered by mu-

“BIDIN° MY TIME” (3:00)
DIG—DIG FOR YOUR DINNER” (3:15)

THE MODERNAIRES
(Columbia 38904)

sic ops since it always has scored
well. This fresh rendition is cer-
tainly one of the best we’ve ever
heard and is a feather in the caps
of the vocal group. Song is handled
in restrained quiet manner by the
combo, with some excellent ork
blending via maestro Dick Jones.
Introduction of the song is ex-
tremely clever, and blends into the
harmonic pattern the song weaves.
It’s musie for dancing, as well as
listening pleasure, and is sure to
attract loads of attention. Flip side
has the Modernaires displaying
their versatile vocal style, with the
Les Brown ork offering the instru-
mental accompaniment. Ditty is a
fair enough novelty side that
should hold its own. The top deck
is the one they’ll yell for—music
ops should latch on.

“OUR LITTLE RANCH HOUSE”
(2:34)

“TWO WEEKS WITH PAY” (2:29)

PETE RUGOLO ORCH.

(Capitol 1108)

® Flanked by the orchestrations of
Pete Rugolo and the blend of a back-
ing vocal group, Johnny Parker steps
out on the piping of the fast and
catchy mnovelty, “Our Little Ranch
House.” Bottom side is another nov-
elty, this time set in a topical sum-
mery idiom. The Rugolo ork is a suit-
able frame for the singer allowing
him to rise strong on the choruses.
The material, however, is very light
and ops will want to listen closely
before making any decisions.

“GOODNIGHT, IRENE” (2:42)
“WUNDERBAR” (2:35)
ALEXANDER BROS.

(Mercury 5448)

@® The Alexander Brothers team up
here with two rousing vocal efforts
that spell top play on either end.
“Goodnight Irene” receives an inter-

’

pretation that sells strong on the
gang-sing and traditional pull of

the tune. Flip is drinking song from
the hit show, “Kiss Me Kate” and is
a tune which has long been looking
for the grand treatment it gets on
this wax. The almost operatic qual-
ity to the strong voice blend will
spell plenty of loot in the boxes for
all ops.

“PIGALLE” (2:46)
“LADIES, LADIES” (2:40)

DANNY KAYE
(Decca 27116)

® “Pigalle” is creating excitement
at the moment in a “straight” version
but the humorous monologue, in dia-
lect, that Danny Kaye waxes here
should turn the tune into a sensa-
tional laugh provoker that will keep
the juke boxes rocking. Reverse is
in the same humorous pattern with

Danny Kaye singing of his love for |

all women. Ops should grab onto this

platter; it’s one of the funniest we've |

heard in years.

“THINKING OF YOU” (2:48)

“PERHAPS I DON’T, PERHAPS
I DO” (2:20)

PAUL WESTON ORCH.

(Capitol 1106)

@® Top etching is from the flicker,
“Three Little Words.” Art Morton’s
balladeering joins with the first-rate
orking of Paul Weston to turn out
a sincere and feeling lyric inter-
pretation in a swingy, fox trot pace.
Over shows an adaptation of the
“Funiculi Funicula” gay, Italian ditty.
Wordage is good and all the bounce
and appeal of the long-time favorite
remains. Both edges are good but we
look for the lower ditty to rate the
most applause.

“TELL ME WHAT THEY’RE
SAYING” (3:02)

“SHAKE ’EM UP” (3:13)

BUDDY JOHNSON ORCH.

(Decca 27087)

® The Buddy Johnson Ork advances
Arthur Prysock to do the chanting
on “Tell Me What They’ve Saying,”
a fair blues ditty. Prysock has a
husky voice and fits his material well
enough to be competent on this side.
“Shake ’Em Up” is another blues
like boogie woogie with a heavy use
of the sax section and shouting in the
background from the ork. Ops with
locations that can use this type of
special material might listen.

“SWAMP FIRE” (3:11)
“RIGAMAROLE” (3:16)

JIMMY DORSEY ORCH.
(Coral 60194)

® Top pressing is an instrumental
jazz side by the old Jimmy Dorsey
Ork. The tune is fast, well handled
and as usual shines with the individ-
ual excellence of Dorsey’s sidemen.
“Rigamarole” is an instrumental fox
trot a trifle too fast for quiet dancing
but perfect for listening. Material
here is suitable only for ops with the
locations to handle instrumentals of

! this order.

|

The Trade Are Reviewed On These Pages.

“THE YELLOW DOG BLUES” (2:46)

“SWEET CIDER TIME, WHEN YOU
WERE MINE” (2:56)

EDDIE CONDON ORCH.
(Decca 27106)

©® Famous jazz man Eddie Condon
shows ’em how on an old W. C. Handy
Dixieland instrumental number that
shines forth with some fancy finger-
ing on the piano keys by Ralph Sut-
ton. Turnabout reveals the crooning
of Jimmy Atkins in a corney sing-
along tune set in the gay ’90’s pat-
tern. Brightest part of the wax is the
orking. Ops should give close atten-
tion to both ends.

“DIXIELAND BAND” (2:30)
“FLYING TOO HIGH” (2:34)

KAY STARR
(Crystalette 630)

® Pair of rhythm sides by thrush
Kay Starr should make for some ex-
cellent filler material for music ops.
Kay’s vocal work on both ends is a
usual top notch, with fair enough ork
backing seeping thru. Platter should
meet wtih good reception from Kay’s
]many fans. Music ops take it from
here.

“PROFESSOR SPOONS” (2:57)
“TICK-TOCK POLKA” (3:00)

BOB HANNON and JOHNNY RYAN
(Decca 27105)

@® “Professor Spoons” airs Bob
Ham}on & Johnny Ryan with the
backing of rhythm spoons that sound
something like extremely fast tap
dancing. Although the side is based
on the spoons gimmick hitting, the
tune is in an appealing, vaudeville
idiom and the rhythm is irresistible.
The other side is a polka featuring
the male duet of Hannon And Ryan.
Ops should lend an ear to the “spoon-
ing” and take it from there on their

own estimation of the gimmick’s pull.
We like it! 4 5

“WHY FIGHT THE FEELING?*
(2:24)

“IRON HORSE” (2:35)
RICHARD HAYES
(Mercury 5456)

® Top waxing is a ballad from the
motion picture, “Let’s Dance,” that
gets a fme rendition from the wonder-
ful voice of Richard Hayes. “Iron
Horse” is a compulsion tune in the
“.Mule Train” rhythm with an excep-
tionally powerful ending. The Jimmy
Carroll Ork does the instrumental
tempo-setting. Though the ditty is in
a vein that has run almost dry, hats
must be doffed to wonderful, throb-
bing, chanting by Richard Hayes. Ops
must give a listen to the balladeer-
Ing in particular.

“HOW LONG WILL IT LAST?”
(2:32)

“KNOCK ON WOOD?”

FREDDY MILLER ORCH.

(King 15054)

® Top deck is a ballad handled
melodically by Freddy Miller’'s Ork
and the patter purring of boy-singer
Pat Terry. Both the tune and the vo-
cal are good listening. Reverse airs
novelty ditty, “Knock On Wood,” with
the Barry Sisters taking over the
piping. The tune is a toe-tapper with
a familiar ring. Ops will want to give
both ends of these versatile pressings
a careful listen for placement on
their boxes.

(2:30)
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NEW YORK :

Gotham tradesters were resigned to one thing only this past week, and
it wasn’t music. Not unless you consider the heat and humidity music, and if
you do, it’s sour, any way you care to cut it up. . . . At any rate, the heat didn’t
seem to bother city officials, who proclaimed this week as Television Week,
in a salute to the industry. And in keeping with the cele-
bration, RCA Victor unveiled their new iine of TV re-
ceivers, amidst a flurry of heavy promotion. Cute note
about the latter’s bally campaign, is that radio was used
extensively—to advertise television. Terse note: This
seribe will stick to silent films. . . . Paul Weston or Dolph
‘Iraymon slated to be musical director of the new Milo
Buoulton t.v. stanza, “The Original Animal Hour.” . . .
Bill Farrell's MGM waxing of “Deed I Do” is set for
release August 4th. Farrell has been scoring heavily with
this number, with advance reports indicating a possible
smash. . . . Composer Jim Morehead in St. Clair Hospital
tor major surgery this past week. . . . Jim penned the

§ current winner “Sentimental Me.” . . . Strictly for the
BILL FARRELL kids—“Laddle, Laddle, Laddle On A Lollypop,” ; by
krank Luther on Decca. . . . Stan Fishelson, who just
concluded a tour with Harry James’ ork as first trumpeter, joins Sonny Dun-
ham’s band in the same capacity at the latter’s Capitol Theatre date. . . . Decc’s
marriage bureau department: Hy Grill to Eileen Frohman, July 15. They’ll play
nothing but Decca Records on their honeymoon. . . . OK Juggy Gayle, you can
“uncross your fingers,” ’cause “I Cross My Fingers” has happened. . . . No ex-
planations are needed when you listen to the Ames Brothers disking of “Can
Anyone Explain.” . . . We said it and we’re glad. When the Gordon Jenkins
double-header hit, “Tzena, Tzena, Tzena,” and “Goodnight Irene” first broke,
we stoutly stated that the “Irene’” side would score heavier than “Tzena’” sales
wise and in popularity, over a period of time. Last reports we have, pointedly
bear us out—in sales thus far.

CHICAGO :

Some folks here slapping themselves on the back for the swell job they did
playing Cupid for the Ames Brothers, who were held over at the Oriental
Joe Ames already tied the knot, and Viec Ames has just become engaged. . . .
Lou breeze skeaded to make some banjo platters. His banjo playing clicked so
well on TV, Lou may come up with a real winner. . . . Bill
Snyder, who opened at the Chicago Theatre last Friday
called to thank us profusely tor the fine breaks 1he Casn
box gave to his “Bewitched.” Cee Davidson may soon be
recording tor a new Chi label. . . . Maurie Hartman of
Rytvoe Music dropped in to tell us that Lee Morse, “the
girl with the heart in her voice,” who retired to domestic
lite in Rochester, N.Y., twelve years ago, has just recorded
Harry Kogen and Whitey Berquist’s oldie, “[t You Only
Knew,” 1tor Vecca. The tune is grand and Lee voise comes
back with all of her old sock to really put it over. Deejays
are going all out for this one and juke pox ops promise to
tollow. . . . Al Irace gets a swell vreak on wamy U'lveil’s
Oriole recordings of two of his songs, “*wWhen Nola Plays LOUIS ARMSTRONG
The Pianola” and “Sticks and Stones,” both tunes riding
high with ops here. . . . Vince Branuom of Oriole, 1abel created by Chi ops, will
soon introduce platters by Klaine Rogers and Jack Staulcup. . . . Xaviecr Cugat
went east atter his Edgewater stay. May go on to Kurope after eastern tour.
rrankie Carle now clicking at Edgewater. . . . Johnny (Desmo) Desmond’s
new release, “‘Just Say I Love Her,” getting strong plugging by leading dee-
Jays, and juke box friends and fans of Desmo’s loading it into their phonos.
. . . Reason behind the extended engagement of the Jimmy McPartland Ork
at the Blue Note is claimed to be Art Lund’s request to have Jimmy stay thru

i

his appearance. . .. Vocalovely Maggie Whiting absolutely charming ’em at the
Chicago Theatre. . . . Warm summer ? Just wait ’til Louie Armstrong opens
at the Blue Note . . . and Muggsie Spanier at the Chi Fair. . . . Myron Barg

of station WMOR will probably be putting on a disk jockey stunt originating
from one of the large eateries here, soon.

LOS ANGELES:

Hottest things around town, besides the weather, are the Messrs. Crosby
on Decea’s version of “Sam’s Song” in the pop field and Recorded in Hollywood’s
“Two Years of Torture” in the blues and rhythm dept. . . . Latter tune is the
master taken over by Dolphin’s of Hollywood record shop trom the Supreme
label and, hypoed up by human dynamo John Dolphin, the
Percy Maytfieid platter has caught on strong in this
area with indications of widespread interest nationally.

. Helping to do a job on the number locally is up-
and-coming dee-jay Ray Robinson, who broadcasts from
the Dolphin store window nightly over KGFJ and inter-
viewed us one eve for a nice plug on The Cash Box. . . .
Speaking of plugs for our favorite magazine, tele-jockey
Peter Potter and radio showman-songwriter Steve Allen
threw in a few kind words for the publication on a ‘“Platter
Parade” interview recently. . . . ! And just the other day
songman Artie Wayne phoned us for a clearance on
plugging The Cash Box in a film he was making out
at the Hal Roach studio. . . . So we’re gonna get famous

BING cRosey __ Vvet. ... Received some correspondence from Song Writers’

Cooperative, Inc., a BMI affiliate reading just like the
name sounds: A group of established and would-be songwriters of merit banded
together in their common interest as regards publication of tunes and records.
.. .. In view of the problems many of the lesser lights and newcomers to
the business run into on first records or even wortiiwhile demonstrations,
seems like the boys have a good idea in putting out their own labels, Gold

Seal for classics, Ovbit for pops and Palomino for westerns. . . . There’s a nice
catch line at the bottom of their stationery: “Unity and Trust among Com-
Fosers and Publishers Means the Swan Song to Song Sharks.” . . . Another

new entry in the publishing biz via BMI is Westro Music, the outfit associated
with Luxury Records, which recently signed Bob Hayden to a singing con-
tract. . . . Following success on “A Razz Ma Tazz” and “Cotton Candy” on
Mercury, 17-year-old singer Kay Brown, we're told by dee-jay George Jay,
has been signed to a picture contract at MGM.

NOTE: All records in this panel are

. =)
Thls Week 8 listed alphabetically by song title.

Mo Teloor

...on RCA Victor

RELEASE 1 50-30

aocording to aotual sales, are
recognized hits. The trads is
urged to keep ampls stocks of these records
on hand, or to reorder promptly when
current stocks begin to approach the
“sold-out” stage.

POPULAR

Here come the

DANCE BANDS again!

. . . designates that record &

one of RCA Victor's “Certain

Seven” — among the loadmg

rumbers on the trade paper best asel

::q retail sales charts. Obviously, sure
mgs

TOMMY DORSEY
['ve Forgotten You
No Other Love. . 20-3869 (47-3869)

WEEK OF JULY 22
DENNIS DAY BEWITCHED

All My Love 9 20-3726 (47-3726) 0

Goodnight, Irene. . 20-3870 (47-3870) Larry Green &
The Honey Dreamers

THE FONTANE SISTERS with

BONA 4
HUGO WINTERHALTER AND TR IRETREAN,

20-3766 (47-3766)

HIS ORCHESTRA @ e Kre & Oren

Can’t We Talk It Over 21-0111 (48-0114)

I Had A Talk With The Wind And e eenking
The Rain 20-3871 (47-3871)

: COUNT EVERY STAR
PEREZ PRADO o 0 20-3697 (47-3221) @

H ¥
More Mambo Jambo uEo o intorhalter

Mambo De Chattanooga—Mambo : ;
20-3873 (47-3873) CHODBLERBUGGINEABY

21-0342 (47-0342) 6
TONY MARTIN and Eddy Arnold
FRAN WARREN
Take A Letter Miss Smith

Till We Meet Again
20-3874 (47-3874)

HOOP DEE DOO o
20-3747 (47-3747) 0

Perry Como

I’'’M MOVIN’ ON
21-0328 (48-0328;

Hank Snow

, COUNTRY

I’'M  BASHFUL
20-3801 (47-3801)
Mindy Carson

HANK SNOW
[ Cried But My Tears Were Too
Late

The Night I Stole Old Sammy
Morgan’s Gin.  21-0356 (48-0356)

| WANNA BE LOVED

20-3772 (47-3772) 9

Fontane Sisters
TEXAS JIM ROBERTSON
Jaw, Jaw, Yap, Yap, Yap!

[t Hurts Me To See You With Some- Tony Martin Q %
body Else 21-0365 (48-0365) 20-3739 (47-3739) 2
Melachrino Strings

LA VIE EN ROSE
20-3819 (47-3819)

© © ¢ o0 O o

I THOUGHT SHE WAS
| BLUES A LOCAL

20-3828 (47-3828)
Sammy Kaye

TAMPA RED
It's Good Like That
YALENCIA

New Deal Blues.  22-0094 (50-00
¢ eal Blue 094 (50-0094) 20-3755 (47-3755) 6

Tony Martin

POP - SPECIALTY WHY SHOULD | CRY?
21-0300 (48-0300)
Eddy Arnold i

JOHNNY VADNAL
The Baseball Polka
Polka Recipe 25-1167 (51-1167)

~=+=22 RCA VICTOR Records - -

L) vICTOR DIVIHION RADIO CORPORATION OF AMINICA, CAMDIN, NIW JiRseY

o o T UM A oo i #S
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SEE COLUMBIA JOINING

45 RPM

BANDWAGON AS DISKERS POINT
FOR INCREASED JUKE BOX SALES

Wurlitzer - RCA Victor Go Full Steam Ahead With Converter
Kit & Record Library Deal For Music Operators

NEW YORK-—AIltho the record in-
dustry settled back a bit this past
week and generally conceded that a
three-speed business was here to stay
for a while at least, Columbia Rec-
ords continued to remain the lone hold
out in the 45-33 1/3 rpm controversy.

Following Decca Records announce-
ment last week of their entry into
the 45 rpm business, trade circles felt
that Decca’s move would force Colum-
bia’s hand. At this writing, Colum-
bia’s situation with regard to 45 rpm
records remained status quo.

Plattery execs at Columbia point
out that they see no reason for enter-
ing into 45 at this moment, because
their Long Play sales ‘“have been
strong enough.”

This latter fact may be true
enouzh, and undoubtedly is, to the ex-
tent where Columbia salesmen have
bypassed 78 rpm disk sales with mu-
sic  operators. Music  operators
throughout the East, and in par-
ticular Metropolitan New York, have
repeatedly pointed out, that they have
noticed the absence of Columbia disk
salesmen who normally would call on
them. This is borne out by the simple
fact that these same salesmen are
making more money, and doing it
easier too, by concentrating on LP
sales to dealers. Columbia’s efforts
toward bolstering their music opera-
tor sales has been largely nil, a fact

OPS—

For ““Good Luck’
In The Boxes . . .

“KNOCK
ON
W00D”

b

FREDDY MILLER

And His DANCE MAGIC

KING No. 15054

Published by

GARRETT MUSIC PUB. CO.
148 E. 47th ST., NEW YORK, N. Y.

further borne out by a lack of peak
hits in their pop division.

While other platteries have realized
that juke box sales contribute a hefty
portion of sales volume in their pop
platter picture, and have supported
this with direct sales promotion cam-
paigns directed at boosting operator
sales, Columbia’s plans in this direc-
tion lags behind the other diskeries.

Decca’s move in joining the ranks
of the other major recording com-
panies in the three speed business
puts the brunt of the “speed prob-
lem” squarely upon the shoulders of
Columbia Records. Just what the
latter’s position will: be following
Decca’s entry is to be seen. Colum-
bia’s efforts to promote their 33-1/3
Long Play recording has been exten-
sive. The firm has allocated a
tremendous portion of their advertis-
ing and promotion budget toward
their Long Play line. Renewed efforts
of the combined sales force and pro-
motion men to further 33-1/3, have
not stopped the increasingly heavy
popularity of 45 rpm recordings.
Every one of the major recording
companies, in addition to the bulk of
the top indies, is now in the three

speed business, issuing records at
83-1/5, 45 and 78 rpms.

General consensus of opinion in the
trade is that Columbia will, never-
theless, swing to 45 too.

Meanwhile, the joint plans of the
Rudolph  Wurlitzer Company and
RCA Victor Records to further stimu-
late sales of the former’s new “Model
1250” and the platteries’ 45 rpm line,
were going ahead on a “full steam”
basis.

The Wurlitzer organization has
made available to the owmners and

future purchasers of its latest model,
“the 1250,” a special kit of replace-
ment parts to convert it from 78-rpm
operation to 45-rpm operation. At the
same time, RCA Viector will furnish
to those coin-machine phonograph op-
erators desiring to convert to 45-rpm
an initial library of twenty-four 45-

rpm popular records of the opera-
tor’s choice. The conversion kit,
valued at $8.75, and the record

library, worth $16.56, will be offered
without charge through local Wur-
litzer and RCA Viector distributors.
The Wurlitzer “Twelve Fifty,” a
special model introduced early this
year, was designed specifically to pro-
tect coin operators from obsolescence

larity, according to E. R. Wurgler,
General Sales Manager of the Phono-
graph Division of the Wurlitzer Com-

pany. It employs an “adapta-speed”
record changer, engineered for a
rapid and inexpensive conversion
from 78-rpm to either 33-1/3 rpm or
45-rpm operation.

Emphasizing his company’s sup-
port of the Wurlitzer plan, Paul A.

Barkmeier, Vice President and Gen-
eral Manager of the RCA Victor Rec-

ord Department, declared: “RCA Vie-
tor is happy to make available an ini-
tial library of 45-rpm records to coin
operators desiring to convert to the
45-rpm system. By taking advantage
of this opportunity, the coin opera-

tor will learn for himself that his
greatest profits lie with the greater
play appeal and longer playing-life

of the 45-rpm Ilibrary.”

The Wurlitzer “Twelve Fifty” em
ploys a double tone arm to plav hoth
sides of a record. and, under 78-rim
operation, can be loaded with a mavi-
| mum of 24 discs. Converted to 45-
' rpm, however, Mr. Barkmeier pointed

as the new record speeds gain popu- |

out, the instrument can be loaded
with 48 records, the “45” dises being
so thin that two can be loaded back-
to-back in the same tray.

“The great advantages of this pair-
ing of records are that it enables the
coin operator to eliminate the dupli-
tion of music selections likely to ap-
pear in any collection of 48 sides, and
also enables him to offer his customers
48 top ‘A’ side tunes. This gives him
a distinct profit edge over the opera-
tor using conventional equipment,
who is limted to 24 ‘A’ side tunes and
24 ‘B’ side tunes, with a loss factor in
case of duplication of selections.”

Under the provisions of the con-
version program, present and future
owners of the “Twelve Fifty’” instru-
ment will receive from the Wurlitzer
company an authorization to obtain
without charge the conversion kit and
library of records from their local
coin-machine phonograph and record
distributors when they desire to con-
vert.

The conversion job can be done by
the coin operator within 30 minutes
without special tools, according to
Wurlitzer technicians. The kit con-
tains all necessary conversion parts
and diagrammed instructions. Con-
version steps include installation of
a new idler wheel to control the turn-
table speed, replacement of standard
spacers with 24 new ones of the 7-inch
size, and an adjustment of the tone
arms for corrected landing position.

Hollybrook Pubbery In
Unique Promotion

NEW YORK—A unique manner of
plugging a new tune has been pre-
pared by Ellis Allen and Ray Bloch,
partners of the Holybrook Music Pub-
lishing Company, this city.

The firm will promote plugs of its
plug tune, “Oh Marguerite,” thru the
nation’s disk jockeys via a 13 week,
$20,000 contest, in which the jockeys
will be allowed to participate.

The jee-days will receive in return
for promised plugs, all recorded cop-
ies of the song, and a transcription
and script giving contest rules and
prizes. The contest is open to all girls
named Marguerite, and is a beauty
show to be judged by John Robert
Powers. First prize is $10,000 in cash
and merchandise, with $5,000 allo-
cated for the followups. There is
also $5,000 set aside for 100 disk jock-
eys.

Allen has already contacted more
than 3100 disk jockeys, with approxi-
mately 450 replying promising plugs.
Thus far, the tune has been cut by
five recording firms.

: King In 'Song Hunt

CINCINNATI, O0.—King Records,
Inec., this city, this past week initiated
a hunt for new song material, and
disclosed to the trade, that they have
made arrangements to auditior origi-
nal songs from professional ana ama-
teur song writers.

Qualifications set by the plattery
require that the song must be unpub-
lished and original, and that songs
must be submitted on audition record,
King guarantees a recording within
six months if they accept a song for
publication.

July 29, 1950

Paul Weston Named
West Coast Musical
Director For Columbia

NEW YORK—Goddard Lieberson,
executive vice-president of Columbia
Records, Inc., this past week an-
nounced the appointment of Paul
Weston as West Coast Director of
Artists & Repertoire.

Weston will be in charge of select-
ing and recording material prepared
in Columbia’s Hollywood studios, re-
porting to Mitch Miller, Director of
the a&r popular division. His ap-
pointment becomes effective August
15th.

Columbia’s present a&r director,
Ben Selvin, resigned his post with
the firm this week.

Following Weston’s appointment,
trade circles viewed Capitol’s top re-
cording star Jo Stafford as possibly
switching to Columbia. Miss Stafford
will be free of her Capitol recording
contract at the end of this year owing
to a release clause she has. It is gen-
erally felt that she would follow
Weston to the plattery he landed
with. Should Stafford exit her Cap
recording slot, tradesters feel that
chirp Dinah Shore will not renew her
Columbia recording contract, and
may move to RCA Victor, from whom
she has had numerous recording of-
fers. Miss Shotre’s pact with Colum-
bia expires at the end of this year too.

Weston recently exited his Capitol
Records post as musical director and
recording artist. He was associated
with the Cap firm since its inception.

“The appointment of Paul Weston
to this important post in our organi-
zation brings to Columbia a person
thoroughly schooled in all phases of
music and recording, and gives us,
along with Mitchell Miller and Percy
Faith, three of the most talented
young musicians working before the
publie,” Mur. Lieberson said. “We feel
highly confident that having these
three creative men on our Popular
staff will produce what Columbia al
ways seeks to achieve—records of
musical character and distinction.”

Mahalia Jackson On
Front Cover of French
Jazz Magazine

URVIEDI I

N° 10-90 Fr 8

NEW YORK-—Mahalia Jackson,
internationally popular gospel singer,
and star of Apollo Records, nabbed
the front cover, (above) of the widely
read French publication, “La Revue
Du Jazz,” official organ of the Hot
Clubs of France.

Miss Jackson is currently engaged
in a series of personal
here, with her latest Apollo record-
ing, “I Do Don’t You” gaining rapid
popularity. She recently

| a nationwide theater tour.

appearances |

concluded |
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Listings below indicate preference with disk jockey radio audiences, compiled from reports
furnished by leading disk jockeys throughout the nation, for the week ending July 22.

Jimmy Lyons
KNBC—San Francisca, Calif.

Bob Story
WNOR—Norfolk, Va.

1. DON'T SAY GOODBYE (Fran Warren) 1. MONA LISA (King Cole)

2. BLUE PRELUDE (Mildred Bailey) 2. | WANNA BE LOVED (Buddy Clark)

3. PICNIC SONG (Johnny Desmond) 3. EXACTLY LIKE YOU (Frankie Laine)

4. HOOP DEE DOO (Kay Starr) 4. SIMPLE MELODY (Bob Crosby)

5. VALENCIA (Tony Martin) 5. PICNIC SONG (Carmen Cavallaro)

6. DANCING WITH YOU (Herb Jeffries) 6. VAGABOND SHOES (Vic Damone)

7. LOVE ME A LITTLE BIT (Lisa Kirk) 7. | CROSS MY FINGERS (Percy Faith)

8. RAIN (Gene Williams) 8. I'M CRAZY TO LOVE YOU (Sarah Vaughan)

9. | WANNA BE LOVED (Andrews Sisters) 9. TZENA, TZENA, TZENA (Mitch Miller)

10. THANKS, MR. FLORIST (Vaughn Monroe) 10. GOODNIGHT, IRENE (Frank Sinatra)

Art Tacker Bud Wendell
WTAO—Cambridge, Mass. WJIMO—Cleveland, Ohio

1. TZENA, TZENA, TZENA (Gordon Jenkins) 1. DOWN THE LANE (Russ Morgan)

2. PICNIC SONG (Johnny Desmond) 2. MONA LISA (King Cole)

3. AMERICAN BEAUTY ROSE (Frank Sinatra) 3. | DIDN'T SLIP (Doris Day)

4. I'M IN LOVE WITH THE MOTHER, ETC. 4. IN THE VALLEY OF GOLDEN DREAMS

(Jack Owens) (Bob Houston)

5. GOODNIGHT, IRENE (Gordon Jenkins) 5. WHERE IN THE WORLD (Guy Mitchell)

6. TIME AND TIME AGAIN (David Rose) 6. PICNIC SONG (Johnny Desmond)

7. WILD GUITAR (Jack Rivers) 7. TIME AND TIME AGAIN (David Rose)

8. | CROSS MY FINGERS (Percy Faith) 8. SAM’S SONG (Joe Carr)

9. THIRD MAN THEME (Anton Karas) 9. MISSISSIPPI (Ella Fitzgerald)

0. MY FOOLISH HEART (Billy Eckstine) 10. IF | WERE YOU, BABY (Laine-Page)
Ross Smitherman s ples
WALA—Mobile, Ala. s y s

1. BEWITCHED (Doris Day) W jocietown N

2. THIRD MAN THEME (Freddy Martin) 1. HOME COOKIN’ (Bing Crosby)

3. | WANNA BE LOVED (Fontane Sisters) 2. VIOLINS FROM NOWHERE (Todd Manners)

4. IF | HAD A MAGIC CARPET (Ralph Flanagan) 3. PEDDLER’S SERENADE (Johnny Coryo)

5. BONAPARTE’'S RETREAT (Gene Krupa) 4. MONA LISA (Charlie Spivak)

6. ROSES (Sammy Kaye) 5. CHOC’LATE ICE CREAM CONE (Kenny Roberts)

7. HOOP DEE DOO (Kay Starr) 6. YOU DREAMER, YOU (Don Cornell)

8. | STILL GET A THRILL (Tony Martin) 7. | WANNA BE LOVED (Andrews Sisters)

9. | CROSS MY FINGERS (Percy Faith) 8. THIRD MAN THEME (Anton Karas)

10. ON THE OUTGOING TIDE (Perry Como) 9. GONE FISHIN (Johnny Guarnieri)

10. WHY DO THEY ALWAYS SAY NO? (L. Cook)
S DA Jackson Lowe
WMUR—Manchester, N. H. i D C

1. | WANNA BE LOVED (Andrews Sisters) WDy oamindton D AC:

2. PEDDLER’S SERENADE (Johnny Corvo) 1. | WANNA BE LOVED (Billy Eckstine)

3. COTTON CANDY (Kay Brown) 2. MONA LISA (King Cole)

4. PICNIC SONG (Johnny Desmond) 3. COUNT EVERY STAR (Ray Anthony)

5. IF YOU SAW WHAT | SAW (Eileen Barton) 4. SENTIMENTAL ME (Ames Bros.)

6. MY FOOLISH HEART (Margaret Whiting) 5. MY FOOLISH HEART (Billy Eckstine)

7. SAM’S SONG (Freddy Martin) 7 6. BEWITCHED (Gordon Jenkins)

8. THE SHADE WENT UP (Joe Marine) 7. THIRD MAN THEME (Anton Karas)

9. ON THE MALL (Buddy Williams) 8. LA VIE EN ROSE (Bing Crosby)

10. VAGABOND SHOES (Vic Damone) 9. TIME AND TIME AGAIN (David Rose)

10. TZENA, TZENA, TZENA (Mitch Miller)
Barry Kaye
201 rr tevens
WKAT—Miami Beach, Fla. Garry Ste :

1. BEWITCHED (Gordon Jenkins) \CNGYD_SC'I‘G;“*C“’)"Y' N. Y.

1. BEWITCHED (Me orme

RDONEBEERDODR RerryiComo) 2. | WANNA BE LOVED (Andrews Sisters)

3. THIRD MAN THEME (Anton Karas) 3. THIRD MAN THEME (Guy Lombardo)

4. | WANNA BE LOVED (Andrews Sisters) 4. HOOP DEE DOO (Perry Como)

5. | DIDN'T SLIP (Doris Day) 5. MY FOOLISH HEART (Billy Eckstine)

6. COUNT EVERY STAR (Hugo Winterhalter) 6. MONA LISA (King Cole)

7. MY FOOLISH HEART (Billy Eckstine) 7. SENTIMENTAL ME (Ames Bros.)

8. IT ISN'T FAIR (Bill Farrell) 8. | DIDN'T SLIP (Lisa Kirk)

9. MONA LISA (King Cole) 9. COUNT EVERY STAR (Ray Anthony)

10. TZENA, TZENA, TZENA (Vic Damone) 10. | DON'T CARE IF THE SUN DON’'T SHINE

(Tony Martin)
Dick Coleman o .
; r
WCBM—Baltimore, Md. ocanagar

1. | WANNA BE LOVED (Andrews Sisters) WIBG—Philadelphia, Pa.

2. MONA LISA (King Cole) 1. BEFORE | LOVED YOU (Doris Day)

3. I’LL NEVER BE FREE (Lucky Millinder) 2. MONA LISA (King Cole)

4. SAM'S SONG (Bing & Gary Crosby) 3. MY FOOLISH HEART (Mindy Carson)

5. OUR LOVE STORY (Danny Scholl) 4. IF | WERE YOU, BABY (Laine-Page)

6. COUNT EVERY STAR (Hugo Winterhalter) 5. WITH A SONG IN MY HEART (Doris Day)

7. | CROSS MY FINGERS (Perry Como) 6. SIESTA AT THE FIESTA (Sy Oliver)

8. GIVE A BROKEN HEART A CHANCE 7. ALL | DO IS WANTCHA’ (Connie Haines)

(Chuck Foster) 8. THERE GOES MY HEART (Herb Jeffries)
9. ARE YOU LONESOME TONIGHT? (Blue Barron) 9. MUSKRAT RAMBLE (Andrews Sisters)
10. TIME AND TIME AGAIN (David Rose) 10. TELL HER YOU LOVE HER (Haskell-Russell)
Tom Shanahan Ed Penney
WEMP—Milwaukee, Wis. WFGM—Fitchburg, Mass.

1. MONA LISA (King Cole) 1. GOODNIGHT, IRENE (Gordon Jenkins)

2. STRANGERS (Lorry Raine) 2. VAGABOND SHOES (Vic Damone)

3. AMERICAN BEAUTY ROSE (Frank Sinatra) 3. | CROSS MY FINGERS (Percy Faith)

4. PEDDLER’S SERENADE (Johnny Corvo) 4. GIANINNA MIA (Ralph Flanagan)

5. | DIDN'T SLIP (Doris Day) 5 I'M IN LOVE WITH THE MOTHER, ETC

6. | WANNA BE LOVED (Andrews Sisters) (Phil Brito)

7. HOOP DEE DOO (Perry Como) 6. BONAPARTE’S RETREAT (Gene Krupa)

8. NOLA (Les Paul) 7. | WANNA BE LOVED (Andrews Sisters)

9. PICNIC SONG (Johnny Desmond) 8. MONA LISA (King Cole)

10. | DON'T CARE IF THE SUN DON’T SHINE 9. THIRD MAN THEME (Anton Karas)

(Patti Page) 10. PEDDLER’S SERENADE (Johnny Coryo)

Stephen Paul

WLEE—Richmond, Va.

1. BEWITCHED (Doris Day)

2. MY FOOLISH HEART (Billy Eckstine)

3. I'M GONNA PAPER ALL MY WALLS (P. Page
4. MONA LISA (King Cole)

5. SENTIMENTAL ME (Ames Bros.)

6. WHEN WE'RE DANCING (Fran Warren)

7. | CRY MY HEART OUT (Four Jacks)

8. TEASIN' (Kay Brown)

9. GOODNIGHT, IRENE (Gordon Jenkins)

10. AMERICAN BEAUTY ROSE (Frank Sinatra)

CVBNOVEWN—~

Jay Boivon
WFEA—Manchester, N. H

MY FOOLISH HEART (Billy Eckstine)
SENTIMENTAL ME (Ray Anthony)

A BOY, A GIRL, A DREAM (Ted Herbert)
IT ISN‘T FAIR (Sammy Kaye)

THIRD MAN THEME (Owen Bradley)

| WANNA BE LOVED (Andrews Sisters)
HOOP DEE DOO (Kay Starr)

BEWITCHED (Gordon Jenkins)

I’'D'VE BAKED A CAKE (Eileen Barton)
OLD PIANO ROLL BLUES (Cliff Steward)

DECCA brings you

ol Nighl

0o

COIN-CATCHING
VERSIONS

_, GORDON JENKINS

THE WEAVERS J
E:::n “TZENA TZENA TZENA

pECCA 27077

o?“m{

COUPLED
ON

c
» P

o RED FOLEY 2-¢ ERNEST TUBB 3¢

COUPLED WITH “HILLBILLY FEVER”
on DECCA 46255

20

CARR

«MY HOUSE FELL DOWN”
ECCA 48167

_ GUNTER LEE

COUPLED WITH

on D

NOW BREAKING BIG!

Sam’s Song (The Happy Tune)
Play A Simple Melody
Gary Croshy and Friend Decca 27112
La Vie En Rose
I Cross My Fingers
Bing Crosby Decca 27111

Count Every Star
If You Were Only Mine
Dick Haymes and Artie Shaw Decca 27042
I Wanna Be Loved
I've Just Got To Get Out Of The Habit
Andrews Sisters and Gordon Jenkins
Decca 27007

Sometime
| Was Dancing With Someone
Ink Spots Decca 27102
Our Little Ranch House
Here, Pretty Kitty
Guy Lombardo Decca 27092
Just Say I Love Her
I Love The Guy
Artie Shaw Decca 27085
The 3rd Man Theme
Mona Lisa

Bewitched
Where In The World
Gordon Jenkins Decca 24983

The 3rd Man Theme
The Cafe Mozart Waltz
Decca 24839

Guy Lombardo

Victor Young Decca 27048

AMERICA’S
FASTEST SELLING
RECORDS!
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New York, N. Y. Chicago, lIl. Los Angeles, Calif. Newark, N. J.
| WANNA BE LOVED (Andrews Sisters) 1. | WANNA BE LOVED (Andrews Sisters) 1. | WANNA BE LOVED (Andrews Sisters) | WANNA BE LOVED (Andrews Sisters)
MONA LISA (King Cole) 2. COUNT EVERY STAR (Hugo Winterhalter) 2. MONA LISA (King Cole) MONA LISA (King Cole)
TZENA, TZENA, TZENA (Gordon Jenkins) 3. BEWITCHED (Bill Snyder) 3. SENTIMENTAL ME (Ames Bros.) BEWITCHED (Gordon Jenkins) ]
ROSES (Sammy Kaye) 4. TZENA, TZENA, TZENA (Vic Damone) 4. SAM’S SONG (Gary and Bing Crosby) TZENA, TZENA, TZENA (Gordon Jenkins)
SENTIMENTAL ME (Russ Morgan) 5. MONA LISA (King Cole) g g%svbll{}égggf*:é, 'ZZErjA l((\"lc)Damone) CE‘(\)?/[:FIE%H;,OISIEER/E gGorydon Jt)ankms)
LA VIE EN ROSE (Victor Y ; DEE D @ . ordon Jenkins U CLAVCLLL
EEWITCHED. (8111 Smyder) 2 N IMENTA N Ryaemale 7. COUNT EVERY STAR (Dick Haymes) SAM’S SONG (Bing and Gary Crosby)
MY FOOLISH HEART (Bill Snyder) 8. SAM’S SONG (Bing and Gary Crosby) 8. EL MAMBO (Perez Prado) SENTIMENTAL ME (Russ Morgan)
GOODNIGHT, IRENE (Gordon Jenkins) 9. MY FOOLISH HEART (Billy Eckstine) 9. LA VIE EN ROSE (Tony Martin) MY FOOLISH HEART (Billy Eckstine)
SAM’S SONG (Bing and Gary Crosby) 10. IT ISN'T FAIR (Sammy Kaye) 10. THIRD MAN THEME (Guy Lombardo) OLD PIANO ROLL BLUES (Lawrence Cook)
Boston, Mass. Green Bay, Wisc. Portland, Maine Pawtucket, R. I.
1. | WANNA BE LOVED (Andrews Sisters) 1. | WANNA BE LOVED (Andrews Sisters) 1. | WANNA BE LOVED (Andrews Sisters) 1. | WANNA BE LOVED (Andrews Sisters)
2. MY FOOLISH HEART (Billy Eckstine) 2. SENTIMENTAL ME (Ames Bros.) 2. MONA LISA (King Cole) 2. BEWITCHED (Bill Snyder)
AR i 3Tz ZENA 2 3. SENTIMENTAL ME (Russ Morgan) =
. ROSES (Sammy Kaye) 3. MONA LISA (King Cole) - TZENA, TZENA, TZENA (Gordon Jenkins) 4. IT ISN'T FAIR (Sammy Kaye)
4. SENTIMENTAL ME (Russ Morgan) 4. BEWITCHED (Gordon Jenkins) 4. SENTIMENTAL ME (Russ Morgan) 5. HOOP DEE DOO (Perry Como)
5. HOOP DEE DOO (Perry Como) 5. HOOP DEE DOO (Kay Starr) 5. MY FOOLISH HEART (Billy Eckstine) 6. TZENA, TZENA, TZENA (Gordon Jenkins)
6. TZENA, TZENA, TZENA (Gordon Jenkins) 6. SAM’S SONG (Bing and Gary Crosby) 6. ROSES (Sammy Kaye) ’ 7. MONA LISA (King Cole) A 8
7. COUNT EVERY STAR (Hugo Winterhalter) 7. THIRD MAN THEME (Guy Lombardo) 7. LA VIE EN ROSE (Tony Martin) 8. | DON'T CARE IF THE SUN DON'T SHINE “N
8. BEWITCHED (Gordon Jenkins) 8. TZENA, TZENA, TZENA (Gordon Jenkins) 8. BEWITCHED (Bill Snyder) (Patti Page) | °
9. OLD PIANO ROLL BLUES (Lawrence Cook) 9. MY FOOLISH HEART (Billy Eckstine) 9. | DIDN'T SLIP (Doris Day) 9. ROSES (Sammy Kaye) |
10. SAM’S SONG (Victor Young) 10. ROSES (Sammy Kaye) 10. SAM’S SONG (Victor Young) 10. BONAPARTE’S RETREAT (Kay Starr) DO
(Re
([}
du
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Do
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? o] T FA 3 i yder A % ammy Kaye
3. SENTIMENTAL ME (Russ Morgan) RN (Kﬁﬁg";;";yej‘°ye’ 3. THIRD MAN THEME (Guy Lombardo) 3. MONA LISA (King Cole) Da
g- gg\glfl;l'%lw (B%/ Sn)yder) 4. THIRD MAN THEME (Anton Karas) g- IS‘EWRIM'IENFI\% l(&;E (RussKMor)qan) 4. SENTIMENTAL ME (Ruséc Mo;gan) Son
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. ammy Kaye 7. SENTIMENTAL ME (Russ Moraan) > 5 ordon Jenkins 7. THIRD MAN THEME (Anton Karas) =
8. ;HIRD MAN THEME (Anton Karas) 8. COUNT EVERY STAR (Huago Winterhalter) 8. BONAPARTE’S RETREAT (Kay Starr) 8. TZENA, TZENA, TZENA (Gordon Jenkins) :“:
9. TZENA, TZENA, TZENA (Gordon Jenkins) 9. BEWITCHED (Gordon Jenkins) 9. COUNT EVERY STAR (Hugo Winterhalter) 9. WANDERIN’ (Sammy Kaye) *Y(
10. GOODNIGHT, IRENE (Gordon Jenkins) 10. STARS AND STRIPES FOREVER (Frankie Laine) 10. TZENA, TZENA, TZENA (Gordon Jenkins) 10. ROSES (Sammy Kaye) FEL
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[ ]
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1l SENTIMENTALlME (Russ Morgan) 1. | WANNA BE LOVED (Andrews Sisters) ; ggvv’l;]rf\éaNgAL ME (Ames Bros.) 1. BEWITCHED (Bill Snyder) a
2. MONA LISA (King Cole) 2. SENTIMENTAL ME (Russ Morgan) R AN A rogcen (Jjg‘;;gijs S 2. | WANNA BE LOVED (Andrews Sisters) 200
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. ndrews Sisters) 4. COUNT EVERY STAR (Hugo Winterhalter) . (Sammy Kaye 4. SENTIMENTAL ME (Russ Morgan)
g. EZENA, TZENA, TZENA (Gordon Jenkins) 5. BEWITCHED (Gordon Jenkins) 6. THIRDIMAN THEME (Anton Karqs) 5. MY FOOLISH HEART (Billy Eckstine) fu\l
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Reno, Nevada Baltimore, Md. Denver, Colo. Sioux Falls, N. D. ;P“?g
;. I WANNA BE LOVED (Andrews Sisters) 1. | WANNA BE LOVED (Andrews Sisters) 1. | WANNA BE LOVED (Andrews Sisters) 1. MONA LISA (King Cole) Chiy
3 Ity Con 2 eon ok Do ey Cond $ RGUTIED Fm d e [
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«;. QAE?J#MLE“SJH’L('"M%C%’G) . ; 4. MY FOOLISH HEART (Billy Eckstine) 4. OLD PIANO ROLL BLUES (Lawrence Cook) | 4. HOOP DEE DOO (Perry Como) I{F)F
6 TZENA TZENA TZ(ENUIS\S Go'g"" 5. SENTIMENTAL ME (Ames Bros.) 5. ROSES (Sammv Kaye) [ 5. BONAPARTE'S RETREAT (Kay Starr) / ‘ (_)1'
7006, PIANO ROLL (Gordon Jenkins) 6. COUNT EVERY STAR (Hugo Winterhalter) 6. THIRD MAN THEME (Anton Karas) 6. TZENA, TZENA, TZENA (Gordon Jenkins) Coin
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9. HOOP DEE DOO (P 'C y 5 stine) #. OLD PIANO ROLL BLUES (Lawrence Cook) 8. TZENA, TZENA, TZENA (Gordon Jenkins) | 8 SENTIMENTAL ME (Russ Morgan) “My
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ammy Kaye 10. TZENA, TZENA, TZENA (Gordon Jenkins) 10. IT ISN'T FAIR (Sammy Kaye) 10. SAM’S SONG (Victor Young) E?L
‘ M
(Peq
AR R Pt L i 0
o e : — [¥is
| ‘ d §j
5
Little Rock, Ark. Topeka, Kansas Plattsburg, N. Y. Gulfport, Miss. in‘?I‘
1. | WANNA BE LOVED (Andrews Sisters) 1. | WANNA BE LOVED (Andrews Sisters) 1. BEWITCHED (Gordon Jenkins) 1. MY FOOLISH HEART (Billy Eckstine) the
2. MONA LISA (King Cole) | 2. MONA LISA (King Cole) 2. | WANNA BE LOVED (Andrews Sisters) 2. | WANNA BE LOVED (Andrews Sisters) the ]
3. ROSES (Sammy Kaye) 3. THIRD MAN THEME (Anton Karas) 3. THIRD MAN THEME (Anton Karas) S BRI R b TN g0 Winterkalcer) Sell
4. BEWITCHED (Gordon Jenkins) 4. ROSES (Sammv Kaye) 4. SENTIMENTAL ME (Russ Morgan) 5. THIRD MAN THEME (Anton Karas) Moy
2. fﬂsTr'qMTE?:ﬁzL(?E (Rus's( Mo)rgan) 5. IT ISN‘T FAIR (Sammy Kaye) 2 ":\goF‘QgélEsg HEART (Billy Eckstine) 6. BONAPARTE’'S RETREAT (Kay Starr) thanp
. ammy Kaye 6. MY FOOLISH HEART (Billy Eckstine) . 00 (Kay Starr) 5 1
g_ %%;lgsréooré%Ll(_PBLueg (La;wence Cook) 7. | DIDN'T SLIP (Doris (Dtlzy)v A ; OLOD ZIANO ROLL BLUES (Lawrence Cook) ; gggsN%ésrfT{'l(‘z'EgNgo(lawdon Jenkins) Vt)it}?
; erry Como) 8. SIMPLE MELODY (Jo Stafford) MONA LISA (King Cole) 9. ROSES (Sammy K
9. MY FOOLISH HEART (Billy Eckstine) 9. SAM’S SONG (Victor Young) 9. COUNT EVERY STAR (Hugo Winterhalter) 10. | DON‘{TagZ"RYE f’p"’%ue SUN DON'T SHINE f&rah
10. TZENA, TZENA, TZENA (Gordon Jenkins) 10. THE PICNIC SONG (Johnny Desmond) 10. IT ISN'T FAIR (Sammy Kaye) (Patti Page) #lay
[ )
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LUCKY MILLINDER

@® Lucky Millinder’s first release
on the King label looks to be one of
the biggest that he has ever come
out with in his long history of hit
records. Aided by the vocalizaing of
Big John Greer, “Let It Roll
Again,” reveals all the ingredients

“LET IT ROLL AGAIN” (2:54)
“MY LITTLE BABY” (2:46)
LUCKY MILLINDER
(King 4379)

necessary for the top brackets in
juke box play. The ditty is pre-
sented here with all the zest and
bounce that the smooth delivery of
Lucky Millinder’s group, as well as
the jumping, shouting chanting of
the rough lyries can lend. You can
add that up to peak play on all
phonos. The wordage of the tune is
set in the frankly double-meaning
pattern and carries enough of a
flair to make the juke box audience
sit up and listen. Reverse ditty,
“My Little Baby,” provides tasty
op fare on its own merits even
though it doesn’t register with the
same force as the top deck. Song
is set in a ballad pattern featuring
a smooth instrumental start and a
quiet spooning follow-up. We're go-
ing way out on a limb to predict an
avalanche of coin for the op who
places this wax.

“SCHOOL THIS FOOL” (2:35)

“NOT NOW, I’LL TELL YOU WHEN”
(2:40)

| DOC DAWSON

h(Red Jay 1006)

® Two novelty dittys comprise the
duet of stampings offered up here by
Doc Dawson. “School” is performed by
Doc Dawscen and the Quintet with the
novelty done in talking and singing
style and boasting well handled in-
strumental choruses. “Not Now” dis-
closes Florence Parham joining Doc
Dawson for conversational patter and
some straight girl singing. Ops might
want to lend an ear.

“WHO CAN YOU BE” (2:50)
“YOU’RE GREAT TO ME” (2:55)
FELIX GROSS ORCH.

(Regent 1019)

® First circle by the Felix Gross
(Ork is in a traditional “ooh wee”
blues wail beat. The boy vocal is
meaningful and the high register

piano riffs and strong orchestral tempo
should set this one off as a hot item
in the boxes. Reverse is a ballad with
|a satisfactory chirping and more
| good use of the piano. Ops get our
advice to give these sides some care-
| ful attention.

“MISTER MORTY, FAT AND
FORTY” (2:50)

“OH, OH, JO-JO” (2:30)

"LUCILLE LINDEN

| (Big Nickel 1001)

| ® The husky, sprightly tones of Lu-
cille Linden’s throaty thrushing add
polish and zest to the bright novelty
circles on both rings of this platter.
Top shellac is the strongest of the
two with the cutest material for the
chirp and the background orking of
Acey Prince. Flip engraving gets solid
propping from the ork but it’s “Mister
Morty”” who looks to walk off with the
coin-culling honors.

“MY WISH FOR YOU” (2:40) °

“ALABAMA BLUES” (2:55)
ELMORE NIXON

(Peacock 1537)

® A sparkling girl vocal on “My

Wish For You” adds further zest to
a side that looks to be a top nickel
nabber for many weeks to come.
Sparked by a rhythmie, jumping ork-
ing by Henry Hayes and the 4 Kings
the thrushing here moves right into
the big time to wrap this ditty up and
sell it very hard. “Alabama” provides
more than adequate backing as it
changes pace from the upper shellac
to move in a low-down blues mood
with crooning to match. Ops should
grab this one for heavy juke box
iplay.

l
»

Please mention

“I TOLD YOU ONCE, I TOLD YOU
TWICE” (2:50)

“GEORGIA” (2:40)

SYDNEY BECHET

(Savoy 746)

® Sydney Bechet, one of the all-time
jazz greats, lends his fine talents to
some classy clarineting on the upper
deck slow-drag boogie blues. Both
sides of the disk are in the instru-
mental mood. Humphrey Lyttleton’s
Band acts as a frame for the reed
solo efforts of Sydney Bechet doing
a finely arranged job of setting
Bechet off to advantage. The bottom
biscuit is a standard, oldie that packs
a nice kick.

“NIGHTFALL” (2:50)
“PALMETTO” (2:37)

SONNY THOMPSON ORCH.

(King 4384)

® Both edges of the new Sonny
Thompson platter are placed in the
instrumental groove with “Nightfall”’
airing top-notch blues treatment. The
Sonny Thompson organization shines
on the polished performance given to
the melody and solos. Bottom is in a
modified jazz setting, once again well
played throughout. Ops on the look-
out for instrumentals can get first
rate material for their juke boxes with
these waxings.

“CHECKIN’ UP BLUES” (2:51)
“ROCK ME, BABY” (3:00)
THE GREAT GATES

(4 Star 1504)

@® The Great Gates turns out his
first side in a low-down, shouting and
singing delivery. Gates has a good set
of pipes admirably suited to hollering
out the wordage that accompanies this
beat. Under whirling bows a rocking
boogie instrumental and vocal that
should set listeners hopping. Ops in
the market for pressings that kick
up a rumpus could end their search
after hearing these.

“DON’T COME TOO SOON” (3:06)
“MY MAN STANDS OUT” (2:14)
JULIA LEE and HER BOY FRIENDS
(Capitol 1111)

@® Top etching boasts the versatile
Julia Lee exploiting her singing and
piano-playing talents on the boogie
beat of a lyric packed with enough
rugged lines to stir hot action. A turn-
over spinning shows a tune set in
exactly the same idiom as the first
with the double meaning again crop-
ping up heavily in the wordage. Julia
Lee’s piano fingering shows well, as
does her tonsiling, on both tunes. Ops
should find these sides fit juke box
requirements.

Singer Bill Farrell Honored

Lo §

e

NEW YORK—MGM’s singing star, Bill Farrell, is awarded a special trophy

honoring him as the most promising singer of 1950. The award was made by
William Greer, music editor of the Evansville Courier and Press, who made
the presentation during Farrell’s current engagement at Bop City. Left to rieht
are: Sol Handwerger, Ad and Promotion head of M-G-M Records, Bill Farrell

and William Greer.

Sanily-.loir Nz;mes
British Representative

NEW YORK—Santly-Joy Inc., this
city, announced that Campbell Con-
nelly & Co., Ltd., contracted to repre-
sent them in Great Britain and its
possessions.

The pact is retroactive to January,
1950. After January of 1951, the firm
will continue to represent Santly-Joy,
it was said.

Seigert Exits Columbia

NEW YORK—Ben Seigert resigned
his post with Columbia Records as art-
ist and repertoire director of the fim’s
rhythm and blues division.

Columbia, it was learned, has no
plans at present to replace him. Mitch
Miller, a&r director of the firm, will
temporarily handle rhythm and blues
sessions, which are being held to a
minimum during the summer.

Seigert came to Columbia from King
Records less than a year ago.

The new PERMO-made POINTS of Osmium Alloy

are the result of 20 years of progressive develop-

ment—which has made possible the practical

combination of prolonged tone quality of both

needles and records.

PERMO POINT

LONG

LIFE COIN PHONOGRAPH NEEDLES

PERMO, Succificialed

6415 N. Ravenswood Avenue
CHICAGO 26, ILLINOIS
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BMI Tunes Get Hypo
From World Broadcasting

MG#8TY PARADE
Best Sellers

“ALIBI"
“MOTHER USED TO TELL ME™

by KATHY MARCH & Jerry Shard Ork
the U.S. and Canada, is greatly step- *

# 15014

“WASTED WORDS "

“I'M ALWAYS IN LOVE WITH SOMEONE"

NEW YORK—The World Broad- # 15015

casting System, which furnishes pro-
grams and library material to more
than 750 affiliate stations throughout

ping up its releases of new selections,
it was disclosed today by Herb Gordon,
executive producer of World.

in
NEW
ORLEANS

on
CHICAGO'S
South Side

The Top Ten Tunes Netting Heaviest Play, Compiled From Reports Submitted Weekly T’o
The Cash Box, By Leading Music Operators In New York City’s Harlem Area; Chicago’s
South Side, and New Orleans.

The reason for this development,

by JERRY COOPER &

“Piano Roll” Cook

ABBEY RECORDS, INC.

418 W. 49 St. New York, N. Y.

according to Gordon, is that during the
past few months the new BMI selec-
tions have been of such top grade cali-
ber that World felt it imperative to
service its affiliates with an increased
amount of such fare.

THE CASH BOX—Gives

“‘Pie InThe Basket’’

a SOCK rating
by FLORENCE WRIGHT on

NATIONAL RECORD 9118
FLIP

‘“REAL GONE TUNE”
with ERROL GARNER

The “Hottest” Platter in the Country

In connection with this announce-
that Bob
Eberle is making a special trip into
New York within the next few weeks
to record at least 10 BMI tunes for
World’s catalogue, and that singer-
guitarist Jimmy Atkins will start im-
mediately to press 10 western BMI1
selections. |

ment, Gordon disclosed

EILEEN BARTON’S

“STILL COOKING” on
NATIONAL #9112

“‘May | Take Two Giant Steps?"’

F *ok ook
NAT!ONAL ORDER FROM YOUR NEAREST DISTRIBUTOR
o or NATIONAL DISC SALES
S 1841 BROADWAY, N. Y. 23, N. Y.

Gordon also disclosed that during
the past few weeks The Cass County |
Boys have recorded 30 BMI tunes, |
Johnny Bond has” recorded 10 BMI ‘
tunes, while The New World singers,
a large choral group, have waxed 20
BMI selections.

HLLC UL L L P L L L L L T L
DL DL L L L L

L 2 B 4

RIDE THE CURRENT
JUBILEE SMASH HITS!

"OLD MAN ATOM"

by BOB HILL—Jubilee 4005

“I'M SENDING MY TEARS
IN A BUCKET"
"HOT DOGS AND ROSES”

by CALIFORNIA AL VICTOR—Jubilee 4001

Featuring the new “UKE” Sound

"BASIN ST. BLUES”
"OH! SUSANNA"

by UKELELE JO—Jubilee 4000

The Nation’s Hottest Singing Group

I WANNA
BE LOVED

Dinah Washington
(Mercury 8181)

I WANNA
BE LOVED

Dinah Washington

MONA LISA |

King Cole
(Capitol 1010)

MONA LISA

King Cole
(Capitol 1010)

(Chess 1425)

(Mercury 8181) =
MY FOOLISH

HEART | WANNA ! ‘
Billy Eckstine BE LOVED

(MGM 10623) Dinah Washington
Gene Ammons (Mercury 8181) 7

Tiny Bradshaw
(King 4357)

Lowell Fulson
(Swingtime 196)

EVERY DAY |

DANNY BOY | MONA LISA | HAVE THE :
e Al Hibbler King Cole BLUES

(Atlantic) (Capitol 1010) Lowell Fulson B

(Swingtime 196)

EVERY DAY | | LEAVING ON

WELL, HAVE THE THE MID- {
OH WELL BLUES NIGHT TRAIN

Helen Marina
(Decca)

Joe Liggins

Annie Laurie

EVERY DAY | | WELL, SHAKE, BABY, (
HAVE THE OH WELL SHAKE 4
BLUES Tiny Bradshaw Archibald
Lowell Fulson (King 4357) (Imperial) .
(Swingtime 196)
I'LL NEVER PINK PINK . (
BE FREE CHAMPAGNE CHAMPAGNE
Annie Laurie Joe Liggins Joe Liggins
(Regal 3258) (Specialty 355) (Specialty 355) 4
CUPID’S CUPID’S I'LL NEVER
BOOGIE BOOGIE BE FREE i
Little Esther Little Esther Annie Laurie
(Savoy 750) (Savoy 750) (Regal 3258)
i
‘ PINK I'LL NEVER i
| CHAMPAGNE | BE FREE LETiME DRt (

Ivory Joe Hunter

Please mention THE CASH BOX when answering ads—it proves yow’re a real coin machine man!

(MGM)
T H E @ R I 0 & E § (Specialty 355) (Regal 3258)
- “YOU'RE GGNE”I“MUUNHGHT” “AT NIGHT "’ v
Jubilee 5028 Jubilee 5026 Jubilee 5025 HARD LUCK DANNY BOY CUPID’S |
Spiritual Splendor BLUES Al Hibbler O LBOIC)GEIEh ‘(‘::‘
v o Roy B S ittle Esther | \
"DOWN HERE I'VE DONE MY BEST | Sl e atlantic) (Savoy 750) )
"WHY NOT TODAY"” e ~
by THE SELAH SINGERS—IJubil 3002 :
. e l @ EEHE ST/;ISE BESS'S BOOGIE | STACK O LEE
: 10 Bobby Smith Archibald
Jubilee R corD co., 1 NcC. Q) caMEl Bobty S drcibal {
315 WEST 47TH STREET MABLINAN (Jubilee 5208)
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To il The Top Ten Tunes Netting Heaviest Play, Compiled From Reports Submitted Weekly To
o's il The Cash Box, By Leading Music Operators in Detroit, Los Angeles and Other Cities Listed.

L

CUPID’S
BOOGIE

Little Esther
(Savoy 750)

WELL,
OH WELL

Tiny Bradshow
(King 4357)

SAN FRANCISCO, CAL.

1. | Wanna Be Loved
(Dinah Washington)

2. I’ll Never Be Free

(Annie Laurie)

3. Hard Luck Blues

(Roy Brown)

4. Good Morning, Judge

(Wynonie Harris)

5. Every Day | Have The
Blues (Lowell Fulson)

6. Danny Boy (Al Hibbler)

7. Cupid’s Boogie

8

9

0

= Littl
WELL, ' WAN NA g ?Agc;na Lis¢(1 l(rl'(iigisg;?er;
g OH WELL BE LOVED 10 Adam Bit The Appie.
< ; = : (Joe Turner)
Tiny Bradshaw Dinah Washington
: (King 4357) (Mercury 8181)
: ATHENS, GA.
- | WANNA HARD LUCK | ! Mon orond socoic
2. Bl Sund Morni
BE LOVED BLUES ! c"e :"(E‘{.% Paupers)
Dinah Washington Roy Brown D (Charles. Brown)
(Mercury 8181) (DeLuxe 3304) e
5. Stack O’ Lee i
(Archibald)
6. Flying SuucAeArs” .
L EVERY DAY | 7 Well: Oh Wil B
HAVE THE TWO YEARS OF . (Tiny Bradshaw)
8. Cupid’s Boogie
TORTURE (Little Esther)
BLUES 9. Misfrusfin'UB:‘ues o)
- ohnn tis
J Lowell Fulson BELCY quheld 1041t '?g'i:‘::i(wsh.yn s
1 on
Wivingtime 196) (Recorded in Hollywood) 9
3 PINK PINK _ CORSICANA, TEX. _
CHAMPAGNE CHAMPAGNE 1. Pink Cham(]j%gniiggins)
e Joe Liggins Joe Liggins 4 !??figtitele Esther)
(Specialty 355) (Specialty 355) S AN Bab{cshc?ﬁgse Brown)
4. Ev;lry Dc;{' Hltl“? 'Il'hc)
ues owe ulson
5. | Need' Y S
p By ee(lvgr?rué?: Hunter)
= s trustin’
| AIN'T GONNA | <upin's P ehe
LET YOU IN BO GIE 7. My Fooli(sgliil-leaErtk )
1
@< P , G t o 8. I'll Get A|on)é S‘;nfelh"oew
au ayten- Littl E th (Larry Darnell)
Annie Laurie Ittle £sther 9. Hard Luck Blues
(Savoy 750) (Amos Milburn)
(Regal 3273) Y 10. Mona Lisa (King Cole)
MONA LISA STACK O’ LEE CLEARWATER, FLA.
e K,ng Cole Archibald 1. Mona Lisa (King Cole)
7 2. Pink Champagne
(Capitol 1010) (Imperial) (Joe Liggins)
3. Well, Ol]r_Welé Pk
n rads w
4. Hard Lflck );BIues 7
(Roy Brown)
5. Cupid’s Boogie
- ALy F(_Lifflc Esther)
. sn air
EVERY DAY I (lDinah Washington)
y | NEED YOU SO | HAVE THE S
Ivory Joe Hunter BLUES b atnyMarhal
9l n Be Loved
(MGM 10663) Lowell Fulson o Y (Binon Woshinaton
(Imperial) Pt (vcsharloelleﬂrowni
3 -
YOU'RE
HARD LUCK GONNA LOOK
BLUES LIKE A CHARLOTTE, N. C.
1. Pink Champagne ;
Roy Brown MONKEY P anie (H Eonr
(DeLuxe 3304) Smokey Hogg T L
(Modern) o Hara L o Hnter)
- (Roy Brown)
MY FOOLISH 2l O(hhr;c'éradshaw)
HEART | NEED YOU SO ;’ RCDCF"'“{'E,?OE'&“B,OW]
. . - M lish rt
@ Billy Eckstine Ivory Joe Hunter ; Hy oo;(sslyycgckmnm
. nappy Fayday

(MGM 10623)

Gene Ammons
(Chess 1425)

(MGM)

(Austin McCoy)

9. Let Me Dream
(lvory Joe Hunter)
10. At Night (The Orioles)

—_——

& EARL BOSTIC

Serenade
King 4369

+ ARNETT COBB
Go, Red: Go

Apollo 778

+ JOE THOMAS

Wham-A-Lam

King 4339

e e
+ THE RAVENS

Count Every Star
National 9111

e
DINAH
o WASHINGTON

| Wanna Be Loved
Mercury 8181 i

(Listed Alphnbeticully)

For available dates

UNIVERSAL ATTRACTIONS

347 Madison Ave. New York

| Spike Jones,

Specialty Signs King
Perry Ork

HOLLYWOOD—Art Rupe, prexy of
Specialty Records,’ Inc., :announced
the inking of King Perry and His
Piedpipers of Swingdom to an exclu-
sive recording contract.

For his tee-off shot under the Spe-
cialty banner Perry waxed two new
tunes, ‘“Everything’s Gonna Be All
Right Tonight,” backed by “Mellow
Gal Blues.” Words and music for both
numbers, best described as “blues with
a bounce,” were penned by Perry, who
also made the arrangements, led the
ork, chanted the vocals.

Kicked into national distribution
just three days after being recorded,
Perry’s platter is coaxing the juke
box gentry to change many a quarter
into nickels.

London Pacts Helen 'Grayco

HOLLYWOOD, CALIF. — London
Records this past week signed song-
stress Helen Grayco to a term record-
ing contract. The deal was closed for
Miss Grayco by General Artists’ Corp.
(GAC) prexy Tom Rockwell, and
Lieonard Romm of Arena Stars.

Miss Grayco, wife of ork leader
is slated to wax her

initial session for the London firm

\’})Epon the arrival of plattery topper

ootie Camarata. In the terms of the
deal, London acquires four sides which
Miss Grayco had etched privately,
with the Mannie Kline ork and the
Jud Conlon Singers. These sides are
slated to be released in England first,
and later set for release here.

and LITTLE ESTHER

3 BIG
HITS

Still Going Strong

Savoy OUTSELLING
ALL COMPETITIVE LABELS 5-to-1!

Savoy

RECORD CO., INC.
58 Market St., Newark 1, N. J.

AMERICA’S No. 1 AWARD WINNER!

JOHNNY OTIS

Savoy % 750

CUPID'S BOOGIE

with MEL WALKER

Savoy # 735

MISTRUSTIN' BLUES

with MEL WALKER

Savoy %731

DOUBLE CROSSIN' BLUES

ON REGAL 3274

AP
(/

A DOUBLE SIDED HIT SENSATION!

| LOVE MY BABY
MY KIND OF BABY
LARRY DARNELL

REGAL SEZ’ B

“I’s What's in THE CASH BOX That Counts”
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MUSIC OPS GANG
UP ON MERCURY
BONUS PLAN

Ops Get Together To Meet Buying
Quotas, Split Free Records. Coop

Buying Proves Boon To Smaller Op

ART TALMADGE

CHICAGO—Art Talmadge, Execu-
tive Vice-President of Mercury Rec-
ord Corp., this city, advised this past
week, “Reports from our distributors
indicate that operators thruout the
country are cooperating on purchases
on the new free bonus deal which we
are offering.”

According to Talmadge, “We hear
from our distributors that operators,
especially smaller juke box ops, are
getting together in an effort to com-
plete our ‘Plan A’ whereby they will
purchase 1,000 records between July
15 and August 15 and receive 250 free
records of their own choice from our
catalog.

“The purpose of this cooperation on
the part of the operators,” Talmadge
continued, “is so that, by each order-
ing whatever amount they regularly
use, they can equal the top quota, and
thereby equally share in the number
of free bonus records which they will
receive.”

This was expected by the firm when
he plan was first introduced. But the
extent of such cooperating on the part
of the juke box ops was never expected
to reach present proportions.

The firm are taking it all good na-
turedly and are, in fact, urging their
distributors to encourage the opera-
tors in getting together so that every-
one will enjoy a share of the free rec-
ords bonus plan which the firm intro-
duced.

Here in Chicago a spot check
brought out the fact that many of the
leading operators, as well as the
smalier ops, have come together to
assure obtaining the top number of

e disks
)il'ulmad':r also said, “We hope that
everyone of the nation’s juke box op-
erafdrs \\I“ vxhnl( heartedly entor into

this plan. We want these men to enjoy
the fine tone quality and long lasting
performance of our non-breakable rec-
ords. We also want them to get better
acquainted with the great artists
which we feature on our disks.”

Talmadge also believes, “Operators
everywhere in the country will find
that they will receive compliments
from their location owners when they
feature our new records. We have,
without any doubt, produced some of
the finest non-breakables ever known
to the record industry. This will give
every juke box operator the oppor-
tunity to learn for himself how really
great Mercury Records are.”

The three bonus plans of the firm
are: Plan “A,” wherein the op re-
ceives 250 records free with the pur-
chase of 1,000 Mercury Records be-
tween July 15 and August 15.

Plan “B,” where the operator re-
ceives 100 records free with the pur-
chase of 500 records.

Plan “C,” where the smaller op can
get 10 records of his choice from the
Mercury catalog free with the pur-
chase of only 100 Mercury Records
between July 15 and Auguﬁt 11581195 (0%

Benny Goodman
Signs Wax Pact With
Columhia Records

NEW YORK—Maestro Benny Good-
man severed his contract affiliations
with Capitol Records, Inc., and signed
a recording contract with Columbia
Records here this past week.

Goodman signed a long term pact
with Columbia calling for popular and
longhair releases on a per-side guar-
antee basis. Capitol is supposed to
have purchased the remainder of
Goodman’s contract, which had until
the end of the year to run.

Along with Goodman’s recording
services, the Columbia plattery pur-
chased a series of jazz concert sides
recorded by the leader and a group of
side-men who constitute a “who’s-who
in jazz circles,” back in 1938. Goodman
recently had the sides, which were
made at the first Carnegie Hall jazz
concert, transferred to tape. The Co-
lumbia plattery will issue these re-
cordings in an album and LP package.

The signing of Columbia was
viewed by many in the trade, to be
an effort by the plattery to get into
the swing of the dance band business.
Goodman’s tremendous nationwide
popularity should boost the diskery’s

| sales stock highly.

The ork leader recently returned
from a jazz concert tour of the Scan-
dinavian countries, and is currently set
to engage in a series of longhair ra-
dio concerts, as a featured soloist.

with
Bob Farnon and his orchestra
backed by

.“YOUR HEART AND MY HEART',

No. 729

75¢ plus tax

Please mention THE CASH 'BOX when answermg ads—it proves you’re a real coin machlne man!
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e
RED FOLEY and ERNEST TUBB

® Turn this cookie over on either
layer and you still have some
mighty tasty listening. It looks as
though the sure-fire combination of
Red Foley and Ernest Tubb have
come up with a biscuit that will
set their fans off stompin’ and
shoutin’. “Hillbilly Fever #?2” is
the follow-up on the first side that
they cut of “Hillbilly Fever” and
might well top that one in popu-
larity. It’s a honky tonky country

B“umi‘i"“l j))

“HILLBILLY FEVER No. 2” (2:48)
“GOODNIGHT, IRENE” (3:00)

RED FOLEY and ERNEST TUBB
(Decca 46255)

4

ditty sparked by lyrics that include
a repetition of their current and
past hot hits, back and forth gag-
ging, and generally clever wordage
that both of these masters of this
idiom set off to full advantage.
“Goodnight Irene” is already start-
ing a steady and certain climb to
the highest brackets in the pop field
and might well take its place as a
folk classic with the duet and alter-
nate solo choruses that Foley and
Tubb give it on this rendition. Ops
will see by the stellar talent and
the great material just how hot
this waxing is—but it’s only after
listening that they’ll load up their
juke boxes with the sides and pre-
pare for some of the heaviest play
in-a long time when the fans catch
that ‘“Hillbilly Fever” for the sec-
ond time and start humming the
irresistible folksy gang-sing “Good-
night Irene.”

“LOSE YOUR BLUES” (2:45)
“OVER AN OCEAN OF GOLDEN
DREAMS” (2:52)
RED KIRK 2
(Mercury 6257)
® Upper circle is one that should
create a storm of excitement in folk
and western locations. Red Kirk does
the yodeling and tooteling in an ar-
resting pace. The lyric is catchy and
easily remembered, the kind of word-
age that makes you walk out hum-
ming. Reverse platter shows Red Kirk
again with Jerry Byrd and the String
Dusters twanging out a sweet country
song in a soft and slow tempo. Ops
should latch on to the top tune.

“GUITAR SHUFFLE” (2:43)
“HONKY TONK HOP” (2:20)

THE FRONTIERSMEN

(Bullet 708)

® Upper layer of this biscuit is an
“sh hah” hillbilly shouter with the
rapid and bouncy guitaring and the
chorus: chanting supplied by the
Frontiersmen. Title of the second re-
cording is an accurate description of
the festivities with some top-notch
country honky tonkin’ from the Fron-
tiersmen. Ops will find this material
pulling in locations that like the faster
moving country platters.

“TROUBLES ON MY MIND” (2:48)
“PLL PAINT YOUR PICTURE”
(2:47)
COUSIN FORD LEWIS
(4 Star 1503)
® Cousin Ford Lewis turns on the
pipes full blast to step into the lime-
light on two country rhythm sides.
Both ends of this wax have merit and
both have the same melody pattern
with their biggest difference in,_ the
wordage. First ring finds Cousin Ford
Lewis in a worried mood while the
second airs him in a generous attitude
as he offers to lend his artistic talents.
Ops will find material of interest here.

“MAKING EXCUSES FOR YOU”
(2:28) i
“CANNONBALL YODEL” (3:00)
BILLY BELL
(Atlantic 725)
® Billy Bell turns in two diversified
performances on these cuttings with
the upper slice a folk ballad set in the
familiar quiét, sad, complaint. Reverse
etching is a vocal with simulated train
whistles and interspersed yodeling.
Ops might listen.

“OUR LADY OF FATIMA> (3:15)
“ROSARY” (2:35)

RED FOLEY
(Decca 14526)

® Red Foley steps into the limelight
with a recording of the fast-rising
spiritual tune, “Our Lady Of Fatima.”
With the Anita Kerr singers quietly
thrushing “Ave Maria” in the back-
ground and on the sides of the central
chorus Red Foley steps up to the cen-
ter of the stage for a quiet monologue.
Flip, “Rosary,” is a tastefully done
spiritual that should also win popu-
Jarity for itself. Ops can’t miss with
the top wax of this disk. Foley’s ap-
peal plus “Fatima’s” pull means solid
juke box coin culling.

“I’'M TYING UP THE BLUES” (2:35)

“HARD-HEARTED YOU AND
CHICKEN-HEARTED ME” (2:37)

ZEB TURNER

(King 883)

@® Here’s a ditty that will set ops off
for the nearest juke box. “I'm Tying
Up The Blues” looks to be a number
that will tie up a lot of coin in any
country location. Zeb Turner does the
warbling on jubilant lyrics in a well
constructed bit of wax with a big, big
potential. Flip side is set in a more,
morose wordage though the guitaring
is still full of pep and ginger. Keep
a sharp eye on the topping tune and
pop one in each and every juke box
on your folk and western route.

“TOMORROW YOU’LL BE
MARRIED” (2:48)

“GOTTA GET BACK TO DIXIE”
(2:27)

REDD STEWART

(King 877)

@® Here’s a cookie that shows off the

versatility of a truly talented Western

performer to the fullest. “Married” is

a country ballad with Redd Stewart
taking the oral chores and the Ken-
tucky Colonels, a string band, adding |
the melody along familiar folk chan-
nels. Turnabout spinning discloses
Redd Stewart and the Colonels on a
fast paced rapid stringing, hillbilly
rhythm tune that airs well. Ops should
lend an ear, particularly to the first
face.

j |

RCA Victor Sigvns
Eddie Marshall
To Wax Pact

NEW YORK Eddie Maxrshall,
yvouthful hillbilly vocalist from Paw-
nee, Oklahoma, whose down-to-earth
delivery of country blues already has
established him as a top attraction in
parks, theatres, radio and rural night
spots, has been signed as an exclu-
sive recording artist by RCA Victor.

The fact that Marshall is the first
country-music artist to be pacted by
the diskery since the acquisition of
Dolph Hewittt a year ago, offers evi-
dence of the selectivity and careful
screening which currently is being
done in this highly competitive and
continually expanding field, and of
Marshall’s exceptional talent, accord-
ing to Paul A. Barkmeier, Vice Presi-
dent and General Manager of the RCA
Victor Record Department, who has
announced the signing.

Marshall, whose initial releases,
“The Tom Cat Blues” and “Three
Kisses,” are scheduled for early sale
was given his first guitar by his par-
ents when eleven years old, and kept
studying the instrument and practic-
ing his singing while working as a
truck driver, mill worker, carpenter,
artist, and dishwasher, and when he
served four years as a carpenter’s
mate 1/C USN, on the destroyers
Schmitt and Auman.

Marshall made his first professional
appearance when twelve years old in
Beaumont, Texas, at a fireman’s bene-
fit. Since that time he has sung his
way across the country to New Hamp-
shire, and is now appearing in South
River, New Jersey. This month Mar-
shall will embark on a tour of thirty-
six Southwest cities to introduce his
initial RCA Victor waxing and make
personal appearances, with his Trail
Dusters.

Vauéhn Monroe
Hosts L. . Jock

o

LAS VEGAS, NEV. — Vaughn
Monroe ofters a rousing welcome at
Las Vegas airport to disec jockeys
from Los Angeles, who were his guests
during his recent engagement at the
Flamingo Hotel. A 66-passenger plane
was chartered for the occasion. (Bot-
tom to top, left row) Jerry Sybilrud,
KMPC; George Jay, KWIK; Paul
Masterson, KNX; Bill Elliott, KAFY;
Gene Baker, KHJ; Johnny Grant,
KLAC; Bill Ewing, KMPC. (Bottom
to top, right row) Vaughn Monroe,
Carl Bailey, KXLA; Bill Stewart,
KLAC; Al Poska, KFI; Maurice Hart,
KFWB; Lloyd Perrin, KGIL. Vaughn
is currently appearing in his first star-
ring role, Republic’s “Singing Guns,”
now being released throughout the
country.

&
A \813170 THANKS, MARTIN
B BLOCK (WNEW)

For Picking

““THE LITTLE GREEN MAN"
(FROM MARS)
Apollo No. 1163
AS YOUR TOP NOVELTY
DISK OF THE WEEK'!

P(
/’\-/

APOLLO RECORDS, INC.
457 W.45 St N.Y.

GONE FISHIN’

recorded by

JIMMY ATKINS Rainbow
BILL DARNEL
ARTHUR GODFREY
JOHNNY GUARNIERI

THREE SUNS

Coral
Columbia
Admiral
RCA Victor

others to follow

LEO FEIST, INC.

Hitting
From Coast
To Coast

Al Hibbler's
“DANNY BOY"

Atlantic 911

RECORDING
CORP.

301 W.54thst.
New York

OPERATORS TIPS
BONAPARTE' RETREAT”

SEX-SATIONAL!!

SAVANNAH
CHURCHILL'S

‘““CAN ANYONE
EXPLAIN"’ ..

“The Devil Sat Down and Cried”
ARCO RECORD 1259
DIST.—Write for Available’ Territories

AMERICAN RECORD CO.
1020 Broad St. Newark, N. J.

“| STILL GET A THRILL"

RECORDED BY
DEAN MARTIN.......... Capitol
DINAH SHORE......... Columbia
D. HAYMES-G. JENKINS. . . Decca

TONY MARTIN

Words & Music, Inc. f

1619 Broadway N. Y'ch'
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Elliot Lawrence Guests With Tibbhetts L PORTS

* JOHNNY LONG
15051 HELLO

SHORTY’S GOT TO GO % o A BIRMINGHAM
* RUBY WRIGHT CLAREMONT, N. H.—Elliot Lawrence and disk jockey Donn Tibbett’s BOUNCE
e %ﬁl’é oTBFﬁc#c%%Rlu?N Man appear deep in conversation at a recent get together on Donn’s “Woodchopper’s Red Foley
AFFECTION Ball.” Elliot talked about his recent switch from Columbia to Decca Records,

(Decca 46234)

% FRIELING SISTERS for which he has recently cut several standards.

15057 OUR LADY OF FATIMA
THE STORY OF OUR LADY OF
FATIMA

(orotn by Nein ks | Nat - Shapiro Leaves | Ethel Smith To

M-1-S-S-1-S-S-1-P-P-1]
. Red Foley
Mercury For Own London Palladium (Decca 46241)
Flack Firm NEW YORI'jW ld mous orean
D S0 Bl SR vllBe il S hons ot LONG GONE

MOON'S TUNE : . S.S. Queen Mary, on July 29, for a
S08 YONSDONTIHAYE OABERARBARY NEW YORK—Nat Shapiro resigned | two-week engagement at the London

LONESOME BLUES

Both Miss Shore’s and Sinatra’s | all organists throughout the world.
o lFllr\ilg.LSEﬂé'l::lqs %%#’%n?oggéi record promotion was formerly han- | The delegation meeting her will be LOVE ME?
4+ YORK BROTHERS dled by Howie Richmond, who has | headed by Portugal’s leading electric e
881 DON'T LET OUR LOVE DIE since become a music publisher. organist, Luiz Quintella. . Hank Williams
LONG TIME GONE : y o r Prior to her sailing, Miss Smit
. RCA V' t &B " t' completed three Voice of America (MGM 10696)
IG OI' a an Ille broadcasts—one in Portuguese, an-
other in Italian, and a third in French.

In H eavy Promotlon During the recent war she was active AI)I)ITIONAL TUNES llern BEI.OW

WHY DON'T YOU

SOUTHE'}IYN HOSPITALITY this week as Mercury Records’ Eastern | palladium starting August 7th. The e Hank Williams
886 MONA LISA promotion and publicity topper to set | yecording and motion picture star will (MGM 10654)
SO NS HI KENE up his own promotion and pu}?hClt.\' be featuring in her repertoire, for the
* HANK PENNY firm. Dinah Shore and Frank Sinatra first time, several Orjg'inal composi-
869 xz,}m\! BAM! THANK YOU will be Shapiro’s ﬁr;lt clients. tions, including “Cuban Cutie” and
/ Before coming to Mercury two years | “Samba Polka” which she just re-
T noUNCE ago Shapiro handled the Nationa}, corded for Decea Records. LHROW YOUR LOVE
* HAWKSHAW HAWKINS Keynote and Atlanta labels. Under his Fo][owing her Palladium engage- Y WAY
e agreement with the two top Columbia | ment Miss Smith has been invited to Ernest Tubb
artists he will handle no competitive | confer with a group of leading Euro- (Decca 46243)
* COWBOY COPAS talent. Along with his promotional ac- | pean organists in Paris to head an
870 THAEEP&S(TMAN JUST PASSES tivities, Shapiro is co-authoring a | international association and corre-
THE ROAD OF BROKEN HEARTS book on the music business which is | spondence system to make available i
* GRANDPA JONES set for publication early next year. her playing techniques and styles to ‘

on Voice of America broadeasts to
Latin countries of South America and

* TINY BRADSHAW

4357 WELL OH WELL on g ‘Three Little RingS’ ? Europe for the State Department. She IN ORDER OF POPULARITY
I HATE YOU is scheduled to do a broadcast in Span-
4376 BOODIE GREEN i A
AFTER YOU'VE GONE ——————— ish immediately upon her return from
* WYNONIE HARRIS NEW YORK—P. Ballantine & Sons | Europe. | LOVE YOU BECAUSE
4378 GOOD MORNING JUDGE beer and ale distributors across the | — — UV Sl
STORMY NIGHT BLUES nutipn have joined RCA_ Victor in pro- " Ernest T"bb
*x IVORY JOE HUNTER moting the Fontane Sisters’ new re- capltOI Unravels (Decca 46213)
4382 CHANGING BLUES lease, “Three th{;le Rings.”
| HAVE NO REASON TO The catchy Ballantine television jin- H
COMPLAIN gle has been set to clever lyrics by Mystery waXIIIg
* LUCKY MILLINDER songwriters Leo Corday and Leon
4379 LET IT ROLL AGAIN Carr, who scored a recent hit with : WHY SHOULD I CRY?
L IS T “There’s No Tomorrow.” HOLLYWOOD, CALIF. — Capitol Eddy Arnold i
* BULL MOOSE JACKSON Both Mel Allen and Dizzy Dean are | Records revealed the finish to another f

(RCA Victor 21-0300)

4373 SOMETIMES | WONDER plugging “Three Little Rings” during

TIME ALONE WILL TELL 7
L the New York Yankee baseball tele-
* WILD BILL MOORE cast which is sponsored by the giant

one of their spine-tingling recording
mysteries, with the announcement that

4383 HEY SPO-DEE-O-DEE e : Joe “Fingers” Carr is none other than
Ballantine brewery. )
'— — .—BAfcﬁ \‘.”_TH ﬂ-L ot _— E recording director Lou Busch. xtgaé". MY SHIP
. Busch, assistant to Jim Conklin in
| RO:/' h’:':coﬂwzv I 00|umbla |SSI.IES JaZZ the artist and repertoire department, Moon Mullican
. . thus joins the ranks of Woody Her- :
HARD LUCK BLUES (King 830) ‘
I NEW REBECCA I S|des By Ted LeWIs man, alias Chuck Thomas; Jack Smith g :
DE LUXE 3304 AN ST alias Johnny Smith; and Cinderella
A8 s - - . Stump, alias Jo Stafford.
NEW YORK—The wunique min- Tt
strelsy of Ted Lewis, top-hatted trage- Busch incidentally, has a sleeper ICCHEOEIOQIEQ.{AE
dian of jazz, is heard in a Columbia | under another nom de plume. His disk- ; CONE
record collection titled Classic Jazz. | ing of “Would You Like To Take A Red Foley
Lewis and his band of stellar instru- T r R
mentalists play eight representative Wall\ L th_e‘ old Hal I\_Pmp refrain (Decca 46234)
jazz selections of the Twenties and | 1S rapidly rising for a hit under the
early Thirties. tag-line of California Commander or-

Incidental singing by Ted Lewis iS | chestra.

heard on “Dip Your Brush In The ) : s S THE LAST STRAW
Sunshine” and the classic “When My Meanwhile, Jo “Fingers” Carr is

Baby Smiles At Me,” the latter with | doing fairly well with “Sam’s Song” Elton Britt
Benny Goodman on clarinet. and “Snookey Ookums.” (RCA Victor 27-0339)
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1—BEWITCHED 107.9 98.4

CA-1000—MEL TORME
The Piccolino
CR-60182—R0OSS ROSS O.
Where In The World
DE-24983—GORDON JENKINS O.
Where In The World
ME-5399—JAN AUGUST & HARMONICATS
Blue Prelude
TW-1473—BILL SNYDER
VI1-20-3617—ANDRE PREVIN

V1-20-3726—LARRY GREEN
If | Had You On a Desert Isle

2—1I WANNA
BE LOVED
C0-38491—BUDDY CLARK
If You Were Only Mine
CO-38825—TONY BENNETT
Boulevard Of Broken Dreams
DE-27007—ANDREWS SISTERS
I've Just Gotta Get Outa The
Habit
MG-10716—BILLY ECKSTINE
Stardust
VI1-20-3772—FONTANE SISTERS
| Didn’t Know What Time It Was

3—MONA LISA 91.2 78.2
CA-1010—KING COLE

The Greatest Inventor
CA-1104—EDDIE GRANT

Peanut Vendor
C0-38768—HARRY JAMES O.

La Vie En Rose
CR-60250—LEIGHTON NOBLE ORCHESTRA

Sam’s Song
DF-27048—VICTOR YOUNG O.

Third Man Theme
LO-619—CHARLIE SPIVAK O.

Loveless Love
MG-10689—ART LUND

When My Stage Coach Reaches

Heaven

VI-20-3753—DENNIS DAY

Shawl Of Galway Grey
ME-5447—ALEXANDER BROS.

Home Cookin’

4A—THIRD MAN
THEME

CA-820—ALVINO REY

Steel Guitar Rag
C0-38706—HUGO WINTERHALTER

Come Into My Heart
CO-38665—CAFE VIENNA QUARTET

Cafe Mozart Waltz
CR-60159—OWEN BRADLEY

Cafe Mozart Waltz
DE-24908—ETHEL SMITH

Cafe Mozart Waltz

92.6 86.6

88.7 75.9

V1-20-3747—COMO & FONTAINE SISTERS
On The Outgoing Tide

6—SENTIMENTAL
ME 64.8 63.9
CA-923—RAY ANTHONY O.
Spaghetti Rag
CR- 60140—AMES BROS.

Rag Mop
DA- 2074—B|LLY MAYO QUARTET
Hasty Heart
DE- 24904—RUSS MORGAN
Copper Canyon
ME-8174—STEVE GIBSON
Are You Lonesome Tonight?
V1-20-3793—RUDY VALLEE
Niccolo And His Piccolo

7—MY FOOLISH
HEART 62.3 72.1

CA-934—MARGARET WHITING

Stay With The Happy People
CO- 38697—HUGO WINTERHALTER O.

Leave It To Love
DE-24830—GORDON JENKINS

Don’t Do Something, Etc.
ME-5362—RICHARD HAYES

The Flying Dutchman
MG-10623—BILLY ECKSTINE

Sure Thing
V1-20-3681—MINDY CARSON

Candy And Cake

8_TZENA, TZENA,

TZENA 46.6 37.1
C0-38885—MITCH MILLER O.
The Sleigh

DE-27077—GORDON JENKINS O.

Good Night, Irene
DE-27053—THE WEAVERS

Around The World
ME-5454—VIC DAMONE

| Love The Girl
V1-20-3847—RALPH FLANAGAN ORCH.

Pink Champagne

9—OLD PIANO
ROLL BLUES 44.7 43.5

AB-15003—LAWRENCE COOK

Why Do They Always Say No?
CA-970—JAN GARBER O.

Clodhopper
CO-38773—BEATRICE KAY

Why Do They Always Say No?
CR-60177—CLIFF STEWARD

Why Do They Always Say No?
DE-24977—CARMICHAEL and DALEY

Stay With The Happy People
DE-27024—AL JOLSON-ANDREWS SISTERS

Way Down Yonder In New Orleans
ME-5400—FEB SEPTEMBER

Spain
V1-20-3751—CANTOR—KIRK—KAYE O.

Juke Box Annie

CO-38816—GENE AUTRY

The Roses | Picked, Etc.
CR-60235—GEORGE CAPES ORCHESTRA

American Beauty Rose
DE-46240—STUBBY & THE BUCCANEERS

Little Buffalo Bill
DE-27008—DICK HAYMES

| Still Get A Thrill
LO-682—SNOOKY LANSON

Where Are You Gonna Be, Etc.?
ME-5397—EDDY HOWARD O.

Put On An OId Pair Of Shoes
MG-10684—BILLY ECKSTINE

My Destiny
V1-20-3754—SAMMY KAYE O.

Tiddly Winkie Wood
V1-21-0306—SONS OF THE PIONEERS

Eagle’s Heart

13—SIMPLE
MELODY

CA-1039—JO STAFFORD

Pagan Love Song
CO-38837—DINAH SHORE

| Still Get A Thrill
CR-60227—CROSBY—GIBBS

A Little Bit Independent
VI1-20-3781—PHIL HARRIS

On The Mississippi
DE-27112—GARY & BING CROSBY

Sam’s Song

14—I CROSS
MY FINGERS 27.5

CO-38786—PERCY FAITH O.
Valencia
CR-60256—HARRY BABBITT
DE-27078—VIC SCHOEN O.
| Could Write A Book
DE-27111—BING CROSBY
V1-20-3846—PERRY COMO

15—BONAPARTE’S
RETREAT

CA-936—KAY STARR

Someday Sweetheart
C0-20706—LEON McAULIFFE

What, Where And When
DE-46209—BUZ BUTLER

Poison lvy
VI-20-3766—GENE KRUPA O.

My Scandinavian Baby
VI1-21-0111—PEE WEE KING

The Walls Of Regret

16—I DIDN’T SLIP, I WASN’T
PUSHED 22.4 19.9

CO-38818—DORIS DAY

Before I Loved You
DE-27018—BING CROSBY

So Tall A Tree
VI1-20-3823—LISA KIRK

Love Like Ours

28.9 16.1

18.5

23.5 15.2
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July 22 July 15 July 22 July 15 July 22 July 15
DE-27048—VICTOR YOUNG O. 10—COUNT EVERY 17—LA VIE
Mona Lisa STAR 43.6 37.2 EN ROSE 16.8 17.8
DE-46218—HANK GARLAND CA-979—RAY ANTHONY O. CA-890—PAUL WESTON O.
BHSH Lowdown Billy Darktown Strutters Ball Les Feuilles Mortes
DE-24839—GUY LOMBARDO O. CA-859—RAY ANTHONY O. C0-38768—HARRY JAMES O.
Cafe Mozart Waltz Bamboo Mona Lisa
DE-24916—ERNST NASAR CO-38732—HERB JEFFRIES DE-24816—VICTOR YOUNG O.
nlsc_ans Cafe Mozart Waltz Our Love Story The River Seine i
; LO-536—ANTON KARAS CR-60214—HARRY BABBITT DE-27111—BING CROSBY
Cafe Mozart Waltz DE-27042—DICK HAYMES I Cross My Fingers
Box sconn ME-5373—HERMAN STACHOW If You Were Only Mine DE-27113—LOUIS ARMSTRONG
Under The Linden Tree DE-48518—THE BLENDERS C'est Si Bon
comPLED BY MG-10593—FRANZ DIETSCHMANN Would I Still Be The One In MG-30227—MACKLIN MARROW O.
JACK “One Spot’ TUNNIS V1-20-3698—IRVING FIELDS’ TRIO Your Heart? When We're Dancing
el Poet And Peasant Rumbature VI1-20-3697—HUGO WINTERHALTER O. V1-20-3819—TONY MARTIN
ST V1-20-3611—IRVING FIELDS’ TRIO Flying Dutchman Vil ToMmEth::CHRINO :
WEEKLY NATIONAL SURVEY The Wedding Samba 5 Al —MELAC i
V1-20-3709—RAY McKINLEY O. (l: :Tus_ﬂ:gz sc Ai;““ e Fascination
I Don’t Wanna Be Kissed 7. Reg 13—NOLA 13.9 16.2
" V1-20-3797—FREDDY MARTIN O. co- 38876—TONI HARPER CA-1014—LES PAUL : :
ke o1 nEva: aEoNG WUREHS ATATE Ane P HoniefCactn y Feet Jealous
5—HOOP-DEE- CR'6°25°—kAE'G”Z.°N NOBLELO. VI-20-3743—FRANKIE CARLE O.
Doo 81.8  45.8 | pr 57033 VICTOR YOUNG O
CODE CA-980—KAY STARR Dreamy Ole Ohio 19—VAGABOND
g A Woman Likes To Be Told DE-27112—BING and GARY CROSBY SHOES 13.8 5.1
by el ey CO0-38771—DORIS DAY Simple Melody ME-5429—VIC DAMONE
AP—Apollo MO—Modern Marriage Ties LO-693—HOGAN & WAYNE I Hadn’t Anyone Till You
—Aristocrat NA—National C0-38799—FRANKIE YANKOVIC Mississippi
BU—Bulet R Themar Night After Night ME-5450—HARRY GELLER O. 2 ThOUN T CARN I¥ THE/SUN
CA—Capitol RO—Rondo CR-60209—AMES BROS. 1812 e igary NE 13.6 4.6
‘c:g__g""“.“" SA—Savoy Stars Are The Windows of Heaven | MG-10743—THE MELODEONS EAN ,MART'N
olumbia SIT—Sittin’ In : Choo’n Gum
CR—Coral SP—Spaecialty DA-2077—PAULETTE SISTERS Tippy Canoodle Canoe LO-706—
DA—Dana SPT—Spotlite Song Of The Wedding Day V1-20-3798—FREDDY MARTIN O. TITO BURNS
e, STy arIee DE-24986—RUSS MORGAN O. Mambo Jambo ME-5396—PATTI PAGE
HA—Harmony TW—Towaer Down The Lane I'm Gonna Paper All My Walls
}KI;I’—K!:i-Tono zlo—_v\}dor" ME-5419—LAWRENCE WELK 12—ROSES 31.4 38.8 | MG-10685—LeROY HOLMES O.
)i ocalion Yol Carr Ga A Diis CA-1001—RAY ANTHONY O. When You Wore A Tulip
O MG-10702—LYN DUDDY SINGERS National Emblem March VI-20-3755—TONY MARTIN
Diw FRaty: CO-38826—KEN GRIFFIN Valencia
July 22 July 15 sl Little Sally One Shoe

ADDITIONAL TUNES LISTED BELOW
IN ORDER OF POPULARITY

21—STARS ARE
THE WINDOWS

OF HEAVEN 11.8 7.1
22__NO OTHER

LOVE 11.5 2.4
23—IT ISN'T FAIR 11.4 28.3
24— GOODNIGHT,

IRENE 113 g
25—GONE FISHIN' 11.2 9.3
26—STARS AND

STRIPS

FOREVER 10.8 14.4
27— M-I-S-S-1-S-

S-1-P-P-I 10.7 9.5
28—BLIND DATE 10.5 18.6
29__WANDERIN’ 9.8 24.6
30—SOMETIME 9.7 13.8
31—AT SUNDOWN 9.6  —
32—HOME COOKIN® 9.5 8.7
33—PICNIC SONG 9.3 9.1
34—1 STILL GET

A THRILL 9.2 5.5
35—RAIN ¢ i
36—ARE YOU

LONESOME

TONIGHT? 7.2 6.4
37—DADDY’S LITTLE

GIRL 6.7 8.2
38— VALENCIA 5.8 13.6
39—HAPPY FEET 4.1  —
10—PHANTOM

STAGE COACH 2.9
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BUYING BOOMS AS VENDOR MERS.
ARE FORCED TO CUT PRODUCTION

Steel Is Prime Need and Almost Impossibhle to Ohtain
in Quantities Required for Cabinets of Cigarette and
Drink Vendors. Other Metals and Components Scarce.
Equipment Prices Zoom Upward.

Meanwhile Used

With a buying boom under way, vend-
ing machine manufacturers have been
forced to advise their customers that they
are curtailing production due to lack of
their prime requisite, steel.

This is especially noticeable in the
heavier machines field. The cigarette ven-
dors and drink dispensers use large steel
sheets for their cabinets. This is becoming
also impossible to obtain.

Whatever the manufacturers have left
is pretty well in production at this time.
They are. allocating whatever number of
machines they will produce in the near fu-
ture to their customers on as equitable a
basis as they possibly can.

Notices have already been sent from
some factories that they will be forced to
close down for the balance of the third
quarter, unless they can obtain the steel,
as well as other metals and components
they require and that are vital to produc-
tion.

Automatic merchants around the coun-
try have been rushing in orders for ma-
chines in an effort to stock up with what-
ever they believe they will require should
the manufactories be forced to enter into
war materials production and thereby, be
forced to curtail the giant share of their
domestic work.

This sudden boom of orders, brought
about by the war scare, is what created
the present manufacturing curtailment,
some leaders state.

They would, they said, have been able
to continue on with regular production
schedules if the orders wouldn’t have come
in to the factories in such sudden and large
quantities. None were prepared for such
production demand.

But, in an effort to fulfil these orders,
they were forced to rush into the market
to obtain whatever raw materials and
components they would require. This is
where they ran up against the wall of
shortages.

In view of the fact that new machines
are becoming scarce, because of the lack
of raw materials, used machine prices have
started to zoom upward. There will prob-
ably be more reconditioned machines
sales at much higher prices than formerly
Very soon.

Demand for used machines is noted in
the calls of outstanding buyers. They have
been scouring the country in an effort to
obtain whatever equipment they can.

Factories will be asked to recondition
many machines, according to operators,
who plan to use factory Teconditioned
equipment as prices go higher.

The smaller vending machines are still
continuing ahead but, in the majority,
these use cast iron, or scrap and new
aluminum mixtures, so that they are, at
present, more fortunate in obtaining what-
ever they require in these metals. They,
too, are running up against shortages in
components which require alloys.

Prices of new machines will, without
doubt, start going up, but, as yet, the
manufacturers are maintaining present
price schedules. They don’t promise con-
tinuance of present prices. This is being
left to whatever cost rises they will come
up against in further raw materials.

Some vending machine manufacturers
hope to find their products looked on with
favor by the Government should Federal
allocation of raw materials come into the
picture.

At the moment most of the allocations
are voluntary and are passed on from
producers to suppliers who pass them
along to the factories. But, if the Federal
Government is forced to step into the
picture, it is believed that many of the
present allocation schedules will be tossed
aside, and that certain manufacturers will
find that they cannot obtain the amount of
materials they require to continue their
present production schedules.

The larger machines now being fea-
tured by vending machine manufacturers
require large amounts of sheet steel for
their cabinets. Tho the majority of the
manufacturers have contracted for cabi-
nets they have already been advised that
much of the contract will have to be de-
layed until steel loosens up. With present
demand for steel this may be many months
from today.

In the meantime the manufacturers are
going ahead with whatever they are able
to obtain. They are trying their best to
equitably allocate the number of machines
which they are producing among their
customers.

One leading manufacturer of drink dis-
pensers is offering to change over single
drink machines to dual and triple units.
This may become the fashion, should steel
becoming even scarcer in the next quarter.

Most drink dispenser ops will find this a
life-saver to meet their requirements.

Plastic cabinet experiments were made
by many manufacturers in the past. They
found that steel cabinets were best fitted
for their machines. Should steel become
eéven more scarce, which seems to be the
indication and prediction at this time, per-
haps plastic cabinets may come to market
and may, after location usage, open a new
path for the vending machine factories.

Even wood cabinets wouldn’t prove of
value as a substitute at this time due to
the lumber shortage. Publication of lum-
ber footage requirements by the govern-
ment sometime ago gives some idea of the
colossal amount of lumber required
forj Army and Navy purposes. These re-
quirements alone would leave the entire
country short.

_ There will, no doubt, be some substitu-
§1on of plastics for metals wherever this
1S possible without sacrificing efficiency
and strength, but, the majority believe
that the prime scarcity, steel, will hold
down further larger production of vend-
ing machines of all kinds, and that by the
middle of September, the field will be more
or less lagging in quantity vending ma-
chine production.

Furthermore, there aren’t too many
used cigarette machines, drink dispensers,
and other equipment in this category, on
the present market. Whatever further
work will be required of the factories will
probably be for reconditioning and mod-
ernization of older equipment to bring the
old, used machines, up to present, modern
machine standards.

So far such work is in the minority. It
will take sometime until the average auto-
matic merchant starts shipping in old ma-
chines for modernization. Yet, many
salesmen who are now traveling about the
country, are recommending that this he
done. They urge operators to send equip-
ment in to have it brought up to modern
standards while some components are on
hand and this work can be efficiently
accomplished.

It will be interesting to note whether
the Federal Government will come to the
aid of the vending machine manufacturers
during this crisis and help them to obtain
raw materials with which to produce a
certain quantity of machines for the
future.
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ICE VENDOR STATION

Summer Booms Au_tbmatic Icem Biz

WASHINGTON, D. C.—John G.
Pool, executive of the National Asso-
ciation of Ice Industries, this week
announced that in a recent survey
conducted by the Ice Association it
was learned that of the thirty mil-
Jlion mechanical refrigerator users,
48% now buy ice at one time or an-
other for social purposes.

The ice vending stations are one
of the biggest “silent salesman” of
them all, and one that has multiplied
with amazing rapidity this summer.
Ice Vendors are now being located in
constantly increasing numbers near
filling stations, shopping centers and
well-trafficked intersections. The ice
vending stations overcome the great-
est drawback suffered by the average
ice company—its inconvenient location.

While the ice is merchandised in
different sizes and quantities, depend-
ing upon the type of vendor that is
used, the most elaborate of the new
automatic ice dispensers are now vend-
ing ice cubes or crushed ice in neat,
waterproof paper bags. The size of
the package varies between ten and
fifty pounds. The standard ice vendor
models dispense only block ice in 25
and 50 pound sizes. Prices for the
various quantities and shapes of ice
dispensed range from fifteen to forty
cents.

The ice vending stations are reloaded
at regular intervals by an ice company
routeman. The stations provide round-
the-clock service without cutting into
the routeman’s regular trade; owners
of ice refrigerators, in most cases, still
prefer delivery.

The vendors are ideally suited for
what is fast becoming one of the most
important phases of the ice-making in-

New Book Vendor
Introduced By
Mutoscope Corp. and
Avon Publishing Co.

LONG ISLAND CITY, N. Y.—Wil-
liam Rabkin, president, and Herbert
Klein, sales manager of the Interna-
tional Mutoscope Corporation, this
city, and the Avon Publishing Com-
pany, New York, have announced a
new pocket book vendor—the “Ven-
davon” Book Machine.

International Mutoscope has been
manufacturing all types of coin oper-
ated equipment since 1895. The “Ven-
davon,” however, is its first venture in
automatic book merchandising. De-
pending upon the size of the book, the
Vendavon can hold from 350 to 650
copies, and offers the public a selection
of two dozen different titles. The books
are those published by the Avon Com-
pany, a firm prominent in the pocket-
book field.

The machine is a compact, non*elec-
trical unit, approximately three feet
wide, 1% feet deep and 6% feet high.
The vendor is finished in a walnut
grain and dispenses the pocket book
with the insertion of a quarter, the
standard cost. If the books in a par-
ticular compartment are sold out, the
compartment automatically locks itself
and the purchaser has his quarter re-
turned instantly for use in one of the
23 other sections.

Klein stated that the book vendors
are already available and added, “Mil-
lions of pocket sized books are now
Sold every year. The Vendavon Book

achine will vastly expand this mar-
ket by enabling people to buy such
books at any time of the day or night.”

dustry—the occasional sale to the per-
son who has a mechanical refrigerator
but still needs extra cubes or crushed
ice for entertaining.

The inevitable in all vending has al-
ready happened. One unsuspecting
customer dropped in his coins and bent
over expectantly to pick up the fifty
pound block of ice that he had just
paid for. Out came his block, and then
another, and then one after that, until
the man fled the scene not even stop-
ping to pick up the chunk that he had
paid for. Once in the life of every
vendor someone hits a jackpot.

Bottle Vé;ldor; ilsed :
By ‘‘Chuc Wagun’’
System

WACO, TEXAS-— Chuc Wagun
System, Inc., with headquarters this
city, has come up with a new innova-
tion in the use of vending machines.

Added to a non-mobile unit resem- |

bling the top of an old-fashioned west-
ern chuck wagon are outside bottle
vendors which are used by the pa-
trons after they have been inside for
hamburgers, also dispensed auto-
matically. The eatery units contain
change makers and are locted in the
center of towns or on the outskirts.

Placement of the bottle vendors
just outside of the ‘“wagons’” allows
for purchases by passers-by as well
as customers of the mechanized ham-
burger stands.

Eggaretté Lighter
To Be Vended By
Bowers Co.

KALAMAZOO, MICH.—The new-
est wrinkle in vending is a pocket
cigarette lighter selling for a quarter
which is being readied here by the
Bowers Lighter Co. for distribution
through standard cigarette vendors.

While it is true that the Alnik Co.
of Gallup, N. M., has a cigarette
lighter kit which is vended in this
manner the Vendalite package is to

be used for servicing lighters only |

and is not a lighter itself.

The Bowers Co. are manufacturers
of mationally known cigarette light-
ers. The firm announced that their
lighter comes already filled with fuel
and can be refilled by simply pouring
fluid directly into the top. The lighter
is finished in polished nickel and is
unconditionally guaranteed.

Fred Bowers, president of the con-
cern, stated that the lighter will be
packaged in a container the size of a
pack of matches.

Aspirin Vendofrf Bﬁws |

LOS ANGELES — Louis Most,
president of the mnewly organized
Aspir-Vend firm, manufacturers of

aspirin vendors, disclosed this week
that arrangements have been made
for assembly line production of the
dispenser with a possible output of
up to 10,000 units per month.

Nat Johnson, vice president and
general manager, declared that dis-
tributorships are now being granted
and will be given on a State-wide
basis.
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To Show At N.A.M.A. Convention

Over 5,000 Ops

CHICAGO — Beverage dispensers
and baked goods vendors are going to
have a solid representation at the
forthcoming National Automatic Mer-
chandising Association’s annual con-
vention and exhibit at the Palmer
House, this city, November 12-15.

Ernest H. Fox, meet chairman,
disclosed that unusually heavy rep-
resentation from the two specialized
fields of vending look to make this
get-together the most complete, as
well as the largest in the history of
the N.A.M.A.

Stating that “All that is new in the
way of operating procedures and
problems will be thoroughly discussed
at the various beverage clinics and
business sessions.” Fox added that,
“The plans for ‘Beverage Day,’ one of
the three business days that will high-
light the convention, are well under
way and a complete program an-
nouncement will be made soon.”

Manufacturers of beverage vend-
ing machines who will exhibit are:
the Atlas Tool & Manufacturing Co.,
St. Louis, Mo.; Automatic Products
Co., N. Y.; Cole Products Corp., Chi-
cago; Lobee Pump & Machinery Co.,
Gasport, N. Y.; Lyon Industries, Inc.,
N. Y.; Mills Industries, Inc., Chicago;
Snively Vending & Sales Co., Winter
Haven, Fla.; Spacarb, Inc.,, N. Y.:
Rowe Manufacturing Co., Inc., N. Y.,
and the Vendo Co., Kansas City, Mo.

In addition to beverage dispensing
the automatic merchandising of bis-
cuits, cookies, pretzels, cracker sand-
wiches and other small-packaged bak-
ery items, will be an important part
of the show’s exhibits and discussions.

Fox has a more than passing inter-
est in this phase of the vending ma-
chine industry as he is personally
engaged in it. Fox is the president
of the Austin Packing Co., of Balti-
more, Md. The Austin Company is

To Attend Meet
one of the suppliers of packaged
cracker sandwiches to the vending
trade and is one of the six bakery
goods makers who will display at the
convention.

“Vending machines,” Fox said, “ac-
count for a large volume of bakery
goods sales that otherwise would not
be made. The interest of bakery
goods manufacturers in automatic
merchandising is increasing rapidly.
Makers of cookies and other small
I.)akery'items have found that vending
1S an 1mportant part of their retail
distribution picture.”

Exhibiting manufacturers of ven-
dors through which bakery goods may
be sold are: Alkuno & Co., Inc.,
N. Y.; Arthur H. DuGrenier, Haver-
11111, Mass.; Mills Industries, Ine.,
Chicago; Statler Mfg. Corp., N. Y.:;
Stoner Mfg. Corp., Aurora, Ill., and
Vend-Rite Mfg. Co., Chicago.

Over 5,000 automatic merchants
from all sections of the United States
will attend the show and more than
105 firms will display their products.

Cig. Electricity L
. icity Low
NEW YORK—In an attempt to
get an answer to the question of ex-
actly how much the electrical cost is
for vending one pack of cigarettes
Eastern Electro, electric -cigarette
vendor manufacturers, this city, sent
one of their units to an independent

research laboratory for an exact
study.
After a series of tests the inde-

pendent firm declared, “An electric
vendor will deliver 2240 packs of
cigarettes for one cent. This makes
the electric costs to a location for
vending one pack of cigarettes ex-

actly 1/2240 of a penny.
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“IT'S GIVING ME THE CREEPS — THAT THING WAS FILLED LAST

NIGHT WHEN

WE CLOSED.”
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SALES BOOM GETS HOTTER

Rush to Stock Up Equipment. Orders Pass All Previous
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High Marks. Demand for Parts and Supplies Booms.
Called Biggest Buying Summer in All Historlt

Mfrs. Remain Cool to Unprecedented Buying
Rush. Claim Production Going Ahead

CHICAGO—Never before in all the
history of the industry has there been
such a buying rush.

Operators, jobbers and distributors
are deluging factories here with or-
ders to “rush machines as fast as
possible.”

The war news growing more criti-
cal, it is believed, has had this effect
on leading dealers thruout the count-
try, and especially, on operators who
find themselves “caught short” as the
possibility grows greater that ‘“eco-
nomic controls” may soon be placed
on all but essential production.

Tho manufacturers here remain
calm and cool to this sudden buying
rush and insist that production “will
g0 right ahead,” the average coinmen
thruout the country seems to have,
suddenly, become fearful that he will
not have enough new equipment on
hand should the coin machine factor-
ies be taken over for essential war
materials production.

This feeling is also being shared by
{eading jobbers and distributors and
they, too, are phoning and wiring for
more machines so that they can han-
dle the orders which they are receiv-
ing in their territories.

All here agree that this is the “big-
gest buying summer in all the history
of the industry.”

In fact, many of the old timers here
can’t remember when there was such
a rush for equipment during the sum-
mer Season.

All claim that high sales marks will
be smashed to smithereens before this
summer is over, and that the average
manufacturer will be “lucky” to any-
where near fill the orders he has on
hand.

Also coming in for a big share of
the boom that is under way are orders
for parts and supplies.

It seems, according to reports, that
and distributors
awakened

many operators
thruout the country have
to the fact that “we had best be ready
with parts and supplies before these
skyrocket in price and, at the same
time, become impossible to obtain.”
Some of the orders which factory
sales managers have been showing on
parts and supplies are truly amazing.
A few actually run into five figures,
especially for standard parts.
Never before has there ever been

anything like this seen here.

One manufacturer reported, “Or-
ders for our newest machine have
been doubled over the weekend. We
never received so many appeals from
our distributors begging us to double,
and even triple, their shipments.”

Used machine orders have also in-
creased. Demand from foreign coun-
tries, according to shippers here, are
away up and above anything ever
expected. Used machines remain
hard to obtain in any large quantity.

Factories are calling off vacations
in an effort to meet the demand. It is
believed that none will be able to ful-
fill the tremendous orders which fac-
tories have received.

As one manufacturer promised
some of his distributors over the long
distance phone today, “We’ll try
everything we possibly can to allocate
shipments as fairly as we can and
rush just as many machines as we
can each and every day we are in
production.”

IMPORTANT!

Prices Going Up

@® This is the time to KNOW EX-
ACTLY WHAT YOUR EQUIPMENT
IS ACTUALLY WORTH! Prices are
climbing. Wide margins suddenly ap-
pear in prices of many machines each
week! With the possibility of ap-
proaching concentration on war needs
and scarcity of materials and ma-
chines, you want to know just where
you stand on the sale or purchase of
equipment of all kinds. Each and every
week “THE CONFIDENTIAL PRICE
LISTS” record completely all changes
of prices of all equipment. It is now
vitally important for you to KNOW
WHAT YOUR EQUIPMENT IS
WORTH! “THE CONFIDENTIAL
PRICE LISTS” are an EXCLUSIVE
FEATURE of each week’s issue of
“THE CASH BOX”. If you are a sub-
scriber, be sure that your subscrip-
tion doesn’t run out. You may miss
just one weekly issue and lose many,
many dollars. Your coin machine
friends also need this important in-
formation. Tell them all to send in
their subscription. (Full year's sub-
scription is only $15.)

THE CASH BOX

EMPIRE STATE BLDG.,
NEW YORK 1, N. Y.

“I’s What’s in THECASI{EOT T)ult 7(37;1»1‘;&3”7

ChiCoin Presents New ‘“‘Trophy
Bowl” Reboqnd

Fir;nr Glalms Gal'ﬁéi Fineéf Ever Built

CHICAGO—Chicago Coin Machine
Company, this past week, rushed its
newest rebound game to market when
news reached them that their dis-
tributors, who had already seen the
“Trophy Bowl,” were so enthusiastic
over the game that they were telling
operators in their areas all about it.

As one executive of the firm stated,
“We just couldn’t wait any longer.
Our distributors were acclaiming the
game, and were urging us to rush de-
livery just as fast as we could.

“The game is an 8 foot rebound
and is patterned after our sensational
‘Bowling Classic’ but,” he continued,
“that’s where everything else ends.

“This game,” he claims, “Is the
fastest we have ever built. It plays
out in 45 seconds. It is fitted for one
or two players. It features 20-30
scoring.

“The entire mechanism has been
so completely simplified that it can
be quickly and easily understood, even

by a new serviceman, and is so easy
to get to that anyone can effect any
repair in jig time.”

In addition to the above, execs of
the firm claim: * ‘Trophy Bowl’ fea-
tures the most startling and hand-
somely designed cabinet that the in-
dustry has ever seen. This is one
feature which no one can overlook
and which draws instant attention to
the game. It will be the most attrac-
tive machine ever yet placed on any
location.”

The firm reports that sample ship-
ments have already been made to all
of its distributors and that full speed
production is getting under way to
supply the tremendous demand which
their distributors have already
started and which, execs believe, will
backlog the firm when operators see
the machine.

“And realize,” as one exec stated,
“that this is the greatest 8 foot re-
bound amusement game that Chicago
Coin has ever yet built.”

N
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“HA! . . . HE BET ME HE COULD PLAY THIS GAME
WITH HIS EYES CLOSED!”

The Cash Box
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At All Williams Distributors

*DOUBLE HEADER

The Greatest Shuffle Type
Game Ever Built

Wellvams

MANUFACTURING

COMPANY

CREATORS OF DEPENDABLE PLAY APPEAL!

4242 W. FILMORE STREET, CHICAGO 24, ILLINOIS

Please mention THE CASH BOX when answering ads—it proves yow’re a real coin machine man!
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Branch Office:

AMI| WALL BOX: 40 titles, 5¢c or 5¢ & 10c play

She “Shhearh—Yow’

Customer knows immediately that he'll hear the music he’s paid
for on an AMI| Wall Box. With a push of the red button a buzzer
courteously sounds a note of thanks — the music begins imme-

diately. Everybody's happy when the AMI begins to play.

General Offices and Factory: 1500 Union Ave., S. E.,, Grand Rapids 2, Mich.
134 N. LaSalle St.,

B[ 0/ v

Ireco 'z/m valed

Chicago 2, IIl.

LAKE CITY

NEW GAMES
B. Shuffle

WM. LUCKY INNING How
WM. SWEETHEART

$
uU. Shume Alley 97.50

SPECIALS

SHUFFLE GAMES

G. Bowling League
C. Shuffle Pins
Bowlette

$139.50
$39.50 & 69.50
125.00

139.50

GOTT. MADISON
SQUARE GARDEN

USED FIVE BALLS

$49.50
39.50

Heavy Hitter
Monterrey

THE LEADER

in
ONE BALLS
. BALLY
TURF KING

K. ABC Bowler
R. Shuffle-Lane
U. Twin Shuffle
Wm. Twin Shuffle
Wm. DelLuxe Bowler

169.50
. 84.50
162.50
149.50
219.50

79.50
87.50
62.50

Harvest Moon SPECIALS
Bowling Champ
Saratoga

Trinidad 39.50

Baby Face 77.50

Black Cherry

USED ONE BALLS

$374.50
245.00
95.00
85.00

B. Champion

B. Citation

B. Gold Cup .
B. Jockey Special

L NEW MILLS BELLS

OF

ALL TYPES o

NOT'CE thing you don’t see listed.

orders, Balance, C. 0. D.,

Our prices are the lowest.
F. 0. B. Cleyleand, Ohio.

Every Machine we advertise is guaranteed regardless of price. Write for any-

1/3 Deposit with all

"W//!A’E YOU GET ONLY THE BEST ALL-WAY.
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KECTY AN (7

W& 3/’ C’[/I/PAV[ CLEVELAND 14 OH/O (TEL: Chlerpry L-7067)

Cincy Coinmen Celebrate

riage of their daughter Geraldine to

Please mention

CINCINNATI, O.—Altho the Auto- | Lee Dreyfoos. Ceremony took place
matic Phonograph Owners Associa- | July 2 at the Hotel Alms. The couple
tion, this city, is passing up an August | honeymooned in Florida.
meeting, officials are at work now A]s:;vcv]el;l'uting are Albert Auten-
planning for their meeting in Sep- | rieb and Lewis Distel, who handed out
tember. cigars on the arrival of sons. Both

Mr. and Mrs. Phil Ostand (he’s | are associated with Bigner, Inc. Pete
secretary and treasurer for the asso- | Bigner, by the way, left the St. Fran-
ciation) still beaming over the mar- cis Hospital, and is now at home

rec up(latm- from a leg mum\
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CMI ELECTS
NEW OFFICERS

Samuel Wolberg, Presldent Samuel
Stern, Vice-President; David
Gottlieh, Secretary-Treasurer

SAMUEL WOLBERG

CHICAGO—At the annual CMI
manufacturers’ meeting held this past
week (Monday, July 17) at the Bis-
marck Hotel, this city, election of new
officers was held with the result that
Samuel WO]belg‘ of Chicago Coin Ma-
chine Company was elected President;
Samuel Stern of Williams Manufac-

turm;{ Company was elected Vice-

President, and David Gottlieb of D.
Gottlieb & Company was clected Sec-
retary-Treasurer.

Dudley C. Ruttenberg remains as
Legal Counsellor. An outside Publie
Relations Consultant will be used
when necessary.

Harry Williams is the outgoing
president. He wasn’t able to serve on
the Board of Directors due to the fact
that the greater part of his time is
now spent in California.

The meeting recognized the fact
that there was a very crucial year
ahead for the entire coin machine in-
dustry. The members pledged them-
selves to continue to work in the best
interests of all concerned with the
field.

They will put forth every effort to
make the business continue onward
prosperously for all engaged in the
industry.

Samuel Wolberg as well as other
members of CMI are reported to have
stated, “We are going to attempt, in
every possible fashion, to make coin
operated amusement just as American
a game as is baseball.

“We want it to be recognized as
such by every community in the United
States and will continue to work to-
ward this end.”

All For Only
$15

]

“When I sent you my check for $15 I never believed
that the very first week would bring me many, many
times the value. In fact, I paid for the next ten years’
subscriptions with the very first issue of “T'’he Cash
Box’ I received. It came in just as I was wondering
what to charge for one of the machines which has been
in my place for sometime. I read the ‘Confidential
Price Lists’, quoted the price, and got the cash. I made
over ten times what I paid you for the whole year’s
subscription. I just wouldn’t be without “The Cash
Box’ for a single day. It’s my business bible from now
on in.” The above is from a well known coin machine
man, and is only one of hundreds of such letters on file
at ““T'he Cash Box” offices. Send your check for $15
toda)~get 52 weeks’ issues (one full year) subscrip-
tion and not only save money, but, read the most
interesting, most honest and most fearlessly truthful
magazine ever published in the history of the coin
operated machines industry.

THE CASH BOX

Empire State Bldg., New York 1,

Please enter our subscription for 1 year (52 issues) at $15.

INERYE

Check [J Please Send Us A Bill ]

Individual’s Name

THE CASH BOX when answering ads—it proves youw’re a real coin machine man!

Enclosed
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MOST

CHicaco CoIn

MACHINE
COMPANY

WITH ALL OF THE SENSATIONAL

“PLAY ano PROFIT” reatures
OF "BOWLING CLASSIC”

’S,éeed ! = 45 seconn prar!
©REBOUND ACTION —FAST! SILENT!
o Simplified Easy To Service Mechanism!

"1725DIVERSEY BOULEVARD
CHICAGO 14, ILLINOIS

Only 1 Minute:

|
,

FRANK J. MENCURI

CHICAGO—Frank Mencuri, sales
manager of Exhibit Supply Company,
this city, advised this past week that
the firm had, prior to releasing its
newest five-ball game, “Judy,” spent
a great deal of time finding out just
how long it takes the average player
to complete the game.

They learned, after extensive tests
on various locations, that the game is
completed by the average player in:

Playing Time Of Exhibit’s “Judy”

152> Seconds

1 minute, 15% seconds.

“The reason for these tests,” Men-
curi stated, “is due to the fact that
today, in many territories, baseball
games and other sports events flashed
on television screens, are cutting into
the playinz time of all games.

“Operators are therefore interested
in about how much time it takes to
complete the play of any game,” he
continued, “so that they can figure just
about what they can expect from any
game during peak play hours which
have now been considerably shortened
by TV.

“Therefore,” he said, “to meet with
the requests of operators from all over
the country, we spent much time learn-
ing just how long it would take the
average player to complete a full five-
ball game on “Judy.”

“We learned,” he concluded, “that
we had one of the fastest five-ball
games in all history in ‘Judy.” It took
only 1 minute, 15% seconds to com-
plete the five-ball speedy action of
‘Judy’ by the average player.”

The result has been, Mencuri af-
firmed, that more and more operators
everywhere in the country are turning
to “Judy” to get maximum play action
during the peak hours on their loca-
tions.

“The game is one of the most inter-
esting produced,” Mencuri stated. “It
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we reproduce it herewith :

—News item.

I’ve tried it out!

A nickel!

Sad Tale Of A Nickel

Edgar A. Guest, the homey poet-philosopher,
recently had one of his poems published thru his syndicate
news outlet, which is so pertinent to the coin machine industry,

Pay telephone calls in New York City now cost a dime.

Time was a nickel used to be

A most important coin to me.

Shop keepers always smiled with joy

To meet a nickel-spending boy.

It often took me half an hour

To use a nickel’s purchase power.

Of lemon drops no lad on earth,

Alone, could eat a nickel’s worth.

But now despised has come to be

That coin so precious once to me.

In manner grave

A nickel to a boy I gave.

He looked at it and asked me flat:
*“*What can your grandson buy with that?
A nickel’s worth of nothing!
It’s quarters kids must have today!
In New York alone,

I couldn’t even use the phone.”

Say,

has all the features the operators want

| and, in addition, is so well arranged

| that it is, without doubt, one of the | long time.”

most attractive five-ball games to have
been introduced to the market in a

“It’s What’s in THE CASH BOX That Counts”



