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- 12 SONGS OF CHRISTMAS—Sinatra/Crosh
4 Waring—Reprise FS-2022 :
- Bing Crosby and Frank Sinatra get some first

rate backing from the Fred Waring Chorus g |
Orchestra on this power-packed offering of gl| |
day items from Reprise. The singers offer alty
nating solos and team up for the last band, “
Wish You The Merriest.” This is a triple-thre
Christmas package that is sure to garner t
sales. Other Yule delighters are “Do You Hey
What I Hear,” “The Little Drummer Boy” g
“Go Tell It On The Mountain.”

CHRISTMAS WITH THE NORMAN LUBOR
CHOIR—RCA Victor LSP 2941 1
Last year the Norman Luboff’s Christmas gl
bum was one of the season’s biggest sellers an
this new entry of religious Yule sturdies seem
sure to go a like succcess route. Utilizing som
striking orchestral arrangements, the large Ch
dishes-up standout renditions of “Joy To Th
World,” “O Holy Night” and “O Come, All Y
Faithful.” Album should skyrocket.

Featuring

Famous Italian Love Songs
IT'S FABULOUS!

Attention DJ's—PD’s and Dis-
tributors. Send for your free
copy today

A VERY MERRY CHRISTMAS—Bobby Vintu
—Epic LN 24122

Calling on the arranging talents of Stan Ap
plebaum, Ray Ellis and Hugo Winterhalter, Bobl

Write—Wire—=Call

SIENA RECORDS

1531 No. Serrano Ave.
Hollywood 27, California

Vinton comes up with a truly outstanding Christ
mas package of novelties and seasonal traditio
als. All of the chanter’s loyal following shoul
really dig his professional readings of “Deare!

3 $iq 3adcdid g 473848
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Santa,” “Do You Hear What I Hear” and “Whi

Suite 5 Telephone 464-3610 Christmas.” Set looms as a sure-fire hit.
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THE BEACH BOYS CHRISTMAS ALBU.\I—b
Capitol ST 2164 )
The Beach Boys’ legions of fans should comé
out in droves for this top-drawer Yuletideﬁ

featuring the fivesome backed by a full-bodi

“BUSIEST STUDIO _

40-piece ork. The material runs the gamut fron
warm-hearted recent vintage holiday items
beautiful seasonal evergreens. The songsters a
in fine form on “Little Saint Nick,” “Memy
Christmas, Baby” and “We Three Kings Of On- &
ent Are.” Heavy sales indicated here. f

IN TOWN”
(WHY?)

"RATES"

2 or3 4 6
MONO Track Track Track
Stereo Stereo Stereo

A MERRY CHRISTMAS—AI Martino—Capildl
ST2165 - i

Al Martino launches the Christmas buying s 3
son with a two-part program of carols and o :
—all of the standard variety. The songster's
discovered following should come out in force {0
this delightfully delivered set of Yule favor
on Capitol. The singer’s been running hot 1o =
months and it is sure to carry over to th;s“&,f |
Bright bands here are “White Christmas,” ‘81’
ver Bells” and “The Little Drummer Boy.”

$20 | 525 | s35 | 50

Per Hour Per Hour Per Hour Per Hour

MERRY CHRISTMAS—Brenda Lee—Decca ! j
74583 i
Brenda Lee directs her musical attention wlt
fine sampling of some of the newer and HO"e‘
Xmas songs on this impressive holiday LP "“r
ing from Decca. While backed by full, lush o€
and chorus, the young songstress delivers ?:'
ingful renditions of “Rockin’ Around The.Chl;5
mas Tree,” “Jingle Bell Rock,” “Blue Chrlsml]e'
Album should develop into a Yuletide best-5¢

TALENTMASTERS S
RECORDING S
STUDIOS e

2 STUDIOS—"ONE FULL BLOCK LONG"'—

CHRISTMAS GREETINGS FROM JERRY VAL
—Columbia CS9025 d
Jerry Vale, a Columbia sales frontrunnél
fers a half-dozen traditional Christmas 50‘
coupled with six carols of the most-played '

- ety. Backed by the ork and arrangemen® .
FROM 41st TO 42nd ST. Eﬂ Glen Osser, the songster essays the f:!tllll"’reb~°h |
126 WEST 42nd STREET, N. Y. C 9‘__‘ day gems with his usual warmth and 1€
SINSYE C: 7

Swiws @ “The Christmas Song,” “Have Yourself A M
g Lo Little Christmas” and “O Holy Night” are load”
: with sales lure—heavy sales can be expec

BR 9-9150 < CO 5-9659 « LO 5-9524

:
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the big single...

. LANT KINN

J.FRANKWILSON

and The Cavaliers -Josie 923

now! the big album....
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" LAST KISS-J. FRANK WILSON 3 4006
g Listen to this album and you'll know why J. Frank Wilson is the new international teen-age idol.

ru\lI

“| [f====| JAY-GEE RECORD COMPANY, INC.

l 05|e a product of Jay-Gee Record Company, Inc. A DIVISION OF THE COSNAT CORPORATION
s 318 West 48th Street, New York 36, N.Y. PL7-8570
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““Sunshine’” Promo I
midm JUKE BOX OPS'
RECORD CGUIDE

Tmmmie,:

ATTENTION

MUSIC OPERATORS

ACTIVE with OPS

(Selections NOT on Cash Box Top 100 reported going strongly with ops.)

HEARTBREAK HILL LITTLE QUEENIE
| Fats Domino (ABC-Paramount 10596) Bill Black’s Combo (Hi 2079)
' YES | DO EMPTY ARMS
! Solomon Burke (Atlantic 2254) Ace Cannon (Hi 2081)
' | MOUNTAIN OF LOVE
PRAYER MEETIN | Johnny Rivers (Imperial 66075)

| Jimmy Smith (Blue Note 1909)

. | DON'T SPREAD IT AROUND
cn I-“MBIA HEBUH"S, g WATCH OUT/SHE’S ALL RIGHT Barbara Lynn (Jamie 1286)
WASHINGTON, D. C.—Gale Garnett | Jackie Wilson (Brunswick 55273) | THAT OLD FEELING
'HE N" ] HEE“H" c“M' (center), who is currently holding | THE SIDEWINDER Linda Scott (Kapp 610)
. down the number two slot on the Top | Lee Morgan (Blue Note 1911) '
100 with “We’ll Sing In The Sun- WHISTLIN X 607
PANY “FFEHS IHE Nﬂ ] | shine” on the RCA Victor label, was | HIDE AWAY \ Roger Williams:(Kapp  607)
y . recently interviewed by WWDC- | King Curtis (Capitol 5270) | 1 CAN'T BELIEVE WHAT YOU SAY
Washington personality Fred Fiske | sACRIFICE | lke & Tina Turner (Kent 402)
(left) when she dropped by the out- | Little Milton (Checker 1078) DO YOU WANT TO KNOW A SECRET/
let’s Satellite Studio which was | | ALL MY LOVING |
| parked on behalf of the UGF of I'VE GOT THE SKILL Chipmunks (Liberty 55734)
= | Greater Washington. The gentleman | J9¢kie Ross (Chess 1913) ENDLESS SLEEP
at the right is Joe Del Medico, the | MY LOVE. FORGIVE ME | i MGM 13278
' local Victor promo rep Robert Goulet (Columbia 43131 ekl :
! } ober oule olumbia ) | GALE WINDS
| ABSENT-MINDED ME | Egyptian Combo (Norman 549)
‘ Barbra Streisand (Columbia 43127) IT'S ALL OVER
BLUE NOTE | THE LOVE GODDESSES/WHERE LOVE Walfer/ Johnson {(Okeh: 7204)
nﬂ 'IT'V“UHSE[F | HAS GONE WITHOUT THE ONE YOU LOVE

= | Jerry Vale (Columbia 43105) Arthur Prysock (Old Town 1170)
PROGRAMMING KITS HAS THE HOTTEST | HELLO DOLLY POLKA

THE GYPSY

JAZZ SINGLES Robert Davie (Congress 224) : New Yorkers (Pan 151)
e — — | HUMBUG FOUR STRONG WINDS
0 - -_ | Pete Fountain (Coral 62427) Bobby Bare (RCA Victor 8443)

IT'S A HIT!!! ‘
| MORE SOUL, THAN SOUL MARTA
Los Indios Tabajaras (RCA 8401)

; X RUBERT | Eddie Harrls (Columbla 43075)
<o gouer | LEE MORGAN | tscausesmepser e

er'H[]UT ROSEBUD | SHOULD HAVE KNOWN BETTER
| Robert Maxwell (Decca 31668) George Martin (United Artists 750)
YOU | SLAUGHTER ON 10TH AVE. | OH NO, NOT MY BABY
‘ Ventures (Dolton 300) Maxine Brown (Wand 162)
OH MARIE SOMEBODY NEW

Village Stompers (Epic 9718) Chuck Jackson (Wand 161)
SDEWINDER (& .

BLUE NOTE 45x1911

72—EVERYTHING'S ALRIGHT | 85—1'M GONNA BE STRONG
'3 = Newbeats (Hickory 1288) Gene Pitney (Musicor 1045)
The Big Single e B, 89— DON'T EVER LEAVE ME
; ! = THE HAYSTACK Ao, .
——— From His New Hit Album Velvetoties (V.LB 2007) ConniegFrancls3(MGM 13280
R.F.D 93—BEAUTICIAN BLUES
i : 78—LITTLE MARIE ;
Marty Robbins 7-9020 THE SIDEWINDER Chuck Berry (Chess 1912) Db g jLkant 80
y S
e Sarlin Kot e | 94—S-W-1-M
| Walk the Line BLP 4157 83—WHAT GOOD AM | WITHOUT Bobby freeman (Autumn 5)
YOU
Johnny CaSh 7_8990 Gaye & Weston (Tamla 54104) 98_'@&%‘%}3%%53%%%
: A R TWO BIG SINGLES BY 84—REACH OUT FOR ME ik
g’ore Blg FO”( H|tS ; Dionne Warwick (Scepter 1285) 100 ILTEior':zﬁv(FmEct,ﬁngD)
rothers Four 7-9013 JIMMY SM"-H —
Jerry Vale 7-8981 ﬂ :
— i L MY FUNNY VALENTINE/WHEN IT’S SLEEPY TIME DOWN SOUTH—Seymours
. ‘ i Heartbeat Trumpets (Halifax 883)
Love Life 3 :
Ray Price 7-8989 1 ‘ T

Speak to Me of Love ‘ )
Ray Conniff 7-8950 ‘

More Themesrfor Young Lovers‘
Percy Faith 7-8967 BLUE NOTE 45 x 1909

1

{

i ,

l| When Lights Are Low
i

l

|

|

\

+ 4 &
Tony Bennett 7-8975 f
Call Me Irresponsible = PURK BHUP
n |

Andy Williams 7-8971

‘Theg]'h»”?d A”;;]m Sl BLUE NOTE 45x1906 ;
e Th 1Y Mum e ‘ l_,(m‘ ANGELES—To celebrate Liberty recording stars Jan and Dean’s ﬁ{,g
: D1’ Write for Free Smples year in the record business, KFWB-Los Angeles deejays and KHJ-TV's
sie]ionle] Street West” jointly honored the boys with a 24-hour fete. The duo’s hits wel
- played two or three times each hour in addition to a re-broadcast of the £

All available th_mugh your I.Oca_l one- disk presentation for “Little Old Lady From Pasadena.” Topping things off ™
stop or Columbia Records distributor! BLUE NOTE a special cake, presented on the television show. Among those who paerL
were (from left to right) Roger Christian, Sam Riddle (“9th Street “e:{

43 W 61st St New York 23 N Y host), Gene Wood, Wink Martindale, Larry McCormick, all from KFWB, P
. ; ducer-manager Lou Adler and Jan and Dean.
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| Connie Francis

does it again with two great new sides

TER

ont Ever | We Have

Leave omething
Me . More::

Records
Produced by K-13287 Arranged & conducted by

JEFF B(/i\RRY BERT KEYES
an BTN Produced by
ELLIE GREENWICH 258) MICKEY GENTILE

MGM RECORDS IS A DIVISION OF METRO-GOLDWYN-MAYER, INC.
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RUNNIN’
OUT OF
FOOLS

ARETHA FRANKLIN
4-43113

IT
AN TME
BABE

JOHNNY CASH

4-43145

OVER
Y0U

PAUL REVERE
AND THE RAIDERS

4-43114

Julie
Knows

RANDY SPARKS

4-43138

Up

IN THE AIR

MARTY ROBBINS

4-43134

COLUMBIA RECORD

®
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CHART

" RADIO ACTIVE

i R — : . e b percmra :
A survey of key radio stations in all important markets throughout the country to determine ‘
reporting which releases are being added to station play lists this week for the first time and also the degree of con- |
centration combining previous reports. Percentage figures on left indicate how many of the stations reporting this |

week have added the following titles to their play list for the first time. Percentage figure
from left plus the percentage title received in prior week or weeks.

s on right include tota| '
(SURVEY COMPLETED TO OCTOBER 14TH)

; - | STATIONS 76 WAY:
A%ﬁgsiirggs:'ro TITLE ARTIST LABEL i A%Rg%";zh?b?o
THIS WEEK | | TO DATE

50 % Everything’s Airight—Newbeats—Hickory | 50% 4%
42 % Time Is On My Side—Rolling Stones—London 56% L E
40 % Ask Me—tElvis Presley—RCA Victor 7154 ’
39 % Little Marie—Chuck Berry—Chess 39% ,
37 % I’m Gonna Be Strong—Gene Pitney—Musicor 37%
35% What Good Am | Without You—Gaye & Weston—Tamla 35%
33 % Hey Now—Lesley Gore—Mercury 68%
32% When You Walk In The Room—Searchers—Kapp 70%
31% You Really Got Me—Kinks—Reprise 847,
30 % You Should Have Seen The Way He Looked At Me—
Dixie Cups—Red Bird 30%
29 % Teen Beat ’65—Sandy Nelson—Imperial 877,
28 % Reach Out For Me—Dionne Warwick—Scepter 289,
27 % Up Above My Head—AI Hirt—RCA Victor 989%
26 % Gone, Gone, Gone—Everly Bros.—Warner Bros. 599,
25% | Had A Talk With My Man—Mitty Collier—Chess 889
25 % Needle In A Haystack—Velvelettes—V.I.P. 259%
24 % Don’t Ever Leave Me—Connie Francis—MGM 249,
23% The DoDo—Jumpin’ Gene Simmons—Hi 239,
22 % Ain’t Doin’ Too Bad—Bobby Bland—Duke 519,
22% Something You Got—Ramsey Lewis Trio—Argo 36%
21 % Right Or Wrong—Ronnie Dove—Diamond ‘ 57%
21 % Who Can | Turn To—Tony Bennett—Columbia ! 949,
20% Look Away—Garnet Mimms—United Artists 1 579,
19 % Shaggy Dog—Mickey Lee Lane—Swan 43%
18 % When You're Young & In Love—Ruby & Romantics—Kapp | 59%
18% Unless You Care—Terry Black—Tollie ‘ 40%
17 % Walking In The Rain—Ronettes—Philles 17%
17.% California Bound—Ronnie & Daytonas—Mala 17%
16 % I'm Into Something Good—Herman’s Hermits—MGM 63%
15% Is It True—Brenda Lee—Decca 95%
14 % Spanish Guitars—Jerry Wallace—Challenge 27%
13% §tW-I-M—Bobby Freeman—Autumn 13%
12 % I've Got Skill—Jackie Ross—Chess 12%
11'% Listen Lonely Girl—Johnny Mathis—Mercury 27 %s
11 % Chained & Bound—Otis Redding—Volt ; 29%
=
LESS THAN 109, BUT MORE THAN 5 9,
|
TOTAL % TOTAL % TOTAL
TO DATE TO DATE To DA
Kentucky Bluebird (Send A Runnin’ Qut o'f Fools Apple Of My Eye 5
Lorj;:‘arizntfsig«a“rif'i;)o) o Aretha Franklin (Columbia) 29% | Four Seasons (Vee Jay)
E::ﬁsswsilﬁii.pms, Jr. (MGM) 99, Mysct‘;:fnif”g”e Me (Amore, .loep\vpgll;'u(rl')':xlension)
g:ﬁ&fﬁﬁ%i i go, | Rebert Goulet (Columbia) 8% g::iieAs'::{h (RCA. Vicros)
SYocIZn:or?oBurke (Atlantic) 189% Pl Gt } i:ﬁnr?ynqreiﬁ;::od: (nEM) 4

Lesley Gore (Mercury)

8%
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PHILIPS

NINA SIMONE
. SMME 0LD REASON DON'T LET ME BE MISUNDERSTOOD

Best si i &z ; 5 40232
tsingle since “Crooked Little Man Big on every front...R&B and pop! A monster!

¢ BRIAN HYLAND JIMMY CLANTON
 ONE STEP FORWARD, TWO STEPS BACK | FOLLOW THE SUN

40219

%“)m:eagain—and really big /’J Sure to be the biggest Clanton ever J
PHILIPS RECORDS

One World of Music #‘9 On One Great Label

Me
o
|
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NEW YORK:

A large gathering of press repre-
sentatives met with the Columbia
folks last week at the Bitter End to
hear the label’s new folk group, The
Pilgrims. The Pilgrims—Angeline
Butler, Bob Guillaume and Millard
Williams—have an appealing and new
flavor that is sure to stir up plenty of
interest in the industry. They’ve been
appearing at the Bitter End and move
on to the Gaslight Cafe on the 21st
for two weeks. Their debut LP on
Columbia is “Just Arrived! The Pil-
grims.” The guests at the cocktail
bash in their honor were in accord
that this group has something new to
offer in the way of folk music. . . .
Atlantic has set an extensive promo
and ad campaign for its new LP,
“Saturday Night at the Uptown,” live
performances of hit singles by the
Drifters, Patty & The Emblems, Wil-
son Pickett, the Vibrations, Patti La-
Belle & Her Bluebells and Barbara
Lynn. . . . Tony Bennett’s rehearsing

DEAN MARTIN

for his upcoming Copa opening (22)
with his long-time associate Ralph
Sharon. Tony’s stand at the nitery
will last only two weeks this year as
a result of a heavy schedule of com-
mitments. “Who Can I Turn To,” the
chanter’s latest, is reportedly heading
for top ten territory.

Congratulations to Ivan Mogull and
his wife Marcia on the arrival of son
I'. David Mogull. . . . Fran Jeflries,
recently pacted to MGM, in town this
week to wax her first album for the
label tagged, “Fran Jeffries Sings
“Sex And The Single Girl”. ... Danny
Mechan, recently of the “Funny Girl”
cast, bowed last week at the Bitter
End (14) for a six weeks stint. The
singer was well received and his en-
gagement appears to be a busy one.
... The Animals made their American
TV debut on the Sullivan CBS-TV’er
this week (18) and taped another for
telecasting this winter. Their disking
of “I'm Crying” (MGM) is hitting in a
big way. ... Bobby Breen to pay trib-
ute to his discoverer, Eddie Cantor, in
an album of tunes made famous by
the comedian over the years. The set
to be issued by Tamla-Motown. . .
Bernadette Castro has been chosen
the '64 Queen of the Young Men’s
Board Of Trade, a New York Junior
Chamber of Commerce organization.
On Dec. 4, the Colpix lark will take
1,000 needy and orphaned children to
Macy's for a shopping trip.

Clark Terry and the Oscar Peterson
Trio, out with a new LP on Mercury,
recently had a cut from the package,
“Mumbles,” literally launched by the
press when columnist Bert Blackburn
of Cincinnati spoke up for the tune.
Blackburn called all of his deejay
friends because he flipped for Terry’s
incoherent set of wacky lyrics. Never
underestimate the power of the press

. Dick Alen of Universal Attrac-
tions in England for a tour with the
Isley Brothers after which they’ll go
to the Continent. Dick will also nego-
tiate with European artists to work
here as well as place American artists
there. . . . British actor-singer John
Leyton, in the U.S. to co-star in the
20th Fox flick, Von Royan Express, to
have his disks distributed in the U.S.
by Atco. First deck to be “I'll Cut

32

THE PILGRIMS
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Your Tail Off.” . . . Golden Records
to tie in two LP releases with the
coming Halloween — “Alfred Hitch-
cock — Ghost Stories” and “Famous
Monsters—Frankenstein and Drac-
ula”. . . . Jack White of Summit Rec-
ord Dist., has enlisted the aid of
promo rep Earl Glicken to push
“Greek’s Tale” by David Parker
(World Pacific) and “Gee Baby Gee”
by the Sisters (Del-Fi).

Nat Cole, who's got another winner
with “I Don’t Want To See Tomor-
row,” is booked solidly with nitery
and TV dates until April, reports his
manager lke Jones. Included in the
chanter’s line-up is a four week con-
cert tour of Tokyo, Hong Kong and
Manila. . . . Joey Sasso to represent
Orange-Empire Records in New York.
He’ll be responsible for breaking disks
in the East and for exposing the
label’s talent roster through various
entertainment medias. . . . Lanny Tar-
ter, formerly of North American
Music, has forsaken the disk biz in

SMOTHERS BROTHERS

favor of wigs! Lanny’s opened a wig-
gery in Brooklyn. . . . RCA Victor’s
Ray Rivera and his trio booked into
the Tavern on the Mall in Paramus,
N.J. beginning the 20th. . . . Lark
Jodie Sands has exited ABC-Para-
mount to free lance or sign with
another label. . . . The Werner Baum-
gart Ork of Europe to be released in
the States on the Amphora label be-
ginning Nov. 1. Label is based in
Davenport, Iowa.

Tower Records execs Vito Samela
and Manny Kellem are very enthused
with their first bunch of E.M.I. re-
leases from England which debuted
last week. Heading the list of three
is “Low Grades & High Fever” by
Linda Laine and the Sinners, followed
by “Head Over Heels” by Mike Rabin
and the Demons, and “Qestions I
Can’t Answer” by Heinz, a former
member of the Tornados. . . . Marvin
Deane of Warner Bros.-Reprise all
smiles over the chart progress on
Dean Martin’s second-in-a-row big
smash, “The Door Is Still Open.” The
tune holds down the #19 spot this
week. . . . The Back Porch Majority,
the folk group that bowed on Epic last
week, is sort of a New Christy Min-
strels farm team. Early reports indi-
cate the newcomers may soon catch
up to their big brothers and sisters.
3 Joe Sherman and George Weiss
have produced a first disk for the
J Tones, who've been appearing at the
(\v;»;_« Lounge. Using the group’s own
original material, Sherman & Weiss
feel they have a sure-fire winner and
expect to have a label affiliation in
the near future. As a result of heavy
airplay on “That Certain Party In
Apartment 14C,” Joe Sherman is cut-
ting a new album at World Artists to
be tagged after the single.

Johnny Tillotson, just back from a
very successful and rewarding South
American tour, is getting top promo
effort from the label for his new issue,
“She Understands Me.” The label is
sending out 5,000 teaser flyers to dee-
jays throughout the country touting it
as his greatest hit. . . . Paul Anka’s
new Victor single, “Ogni Volta,” al-
ready passed the million mark in
Italy, is heard in a cameo performance
in the Italian film, “Let’s Talk About

I

Women.” In one scene the tune comes
over a car radio. . . . Teri Thornton in
town for a Columbia wax session, cut
four sides with Ernie Altshuler at the
knobs. New tunes are “Where Are
You, Love?” “To Remember You By,”
“Won’t Someone Please Belong To
Me,” and “Secret Life.” They're
skedded for release the last week of
this month. . . . Sal Salvador and Bill
DeLuca of Danbar Records have
pacted songster Mark Fortune, who
recently appeared at Number One 5th
Ave.

CHICAGO:

It was great seeing the many trade-
sters who flocked to Chi last week for
the MOA conclave at the Sherman
House. . . . Columbia’s Tony Bennett
Winds” by The Egyptian Combo and
arrived in town early enough to tour
the MOA exhibit floor before dashing
over to the Morrison Hotel where he
headlined the association’s annual
banquet show. Accompanying Tony

DANNY MEEHAN

was local promo rep Barney Fields.
. . . Mike Geppert is the new singles
buyer at Radio Doctors’ Wells Street
outlet in Milwaukee. . . . Guitarist-
composer Kermit Chandler, formerly
with The Shepherds, was appointed
general manager of new Chi-based
pubbery Epitome. . .. A big breakout
was reported here last week on Ray
Charles’ current ABC-Paramount side
“I Wake Up Crying.” Label’s local
outlet Garmisa Dist. is re-ordering
like crazy to meet the demand! . . .
Liz Palmer of United Record Dist. ex-
pects a healthy sales run with newies
“First Love” by The Mustangs (Sure
Shot), “What Good Am I Without
You” by Marvin Gaye & Kim Weston
(Tamla) and “A Thousand Cups Of
Happiness” by Joe Hinton (Back
Beat). . . . Dick Harwood, advertising
and sales promo mgr. of RCA’s local
branch, has taken on the additional
task of radio station and deejay
promo. . . . Sig Sakowicz interviewed
The Kim Sisters backstage at the Em-
pire Room, where the girls are ap-
pearing for the third time this year!

Earl Glicken’s reporting hefty
play here on Anita Humes’ “I’'m
Making It Over” (Roulette), “Greeks
Tail” by David Parker (Aura) and
“Gee Baby Gee” by The Sisters (Del
Fi). ... Tony Galgano (Record Dist.)
and his Ursula just returned from a
combination biz-pleasure trip to Italy.
: Kent Beauchamp’s Royal Disc
Dist. is swingin’ these days with
singles “The Jazz Waltz From The
Candidate” by Steve Karmen (Jubi-
lee), “Needle In A Haystack” by The

Velvelettes (VIP) and “Is You Al-
right Or What” by Hollis Floyd
(Jell). . . . Songster Gene Chandler,

who has another big one on Constella-
tion in “Bless Our Love,” is slated to
headline the Regal Theater’s holiday
show this year. Gene’s currently ap-
pearing in New York. . . . The Clancy
Bros. and Tommy Makem came in
Friday (10/16) for a concert in Or-
chestra Hall. . . . The good word from
Erwin Barg is that Dot singles
“Beach Girl” by Pat Boone, “Gale
Winds” by The Egyptian Combo and
“Thunder ’N Lightnin’” by Jimmy
Gilmer are beginning to happen here.

BACK PORCH MAJORITY

L e e

RAMBLINGS

L

HOLLYWOOD:

Victor’s Bobby Pickett set to guey
star for Dick Clark on his Hallowee
Special program to be telecast oy
ABC-TV October 31. Record
Merchandising’s new ‘good mugj
promo man garnering airplay on the
“Songs of Hank Williams” album by
the Pete King Singers. . . . Roberty
Sherwood opens a two week en,
ment at the Cocoanut Grove this Mon.
day night. . .. Guy Ward breaking gy
a local hit in “The Jerk” by The Larks
on Money Records. . . . Johnny Rivers
currently on a 30 day cross country
tour of one-nighters, has been signe
for a repeat headline guesting o
Shindig, ABC-TV next month. . .
New group of Northwest musicians
called The Aquanauts getting lots of
play up the Coast on “Swim All Day"
. . . Paul Gilbert and The Paris Sister
booked for a return engagement a
The Crescendo, opening Tuesday. ..
Imperial drum star, Sandy Nelson ha

LINDA LAINE
& SINNERS

been set to guest star on Sam Riddles
“Oth St. West” KHJ-TV show thi
Thursday. . . . Reprise Records releas
ing the first album by George 1
Teddy and the Condors recorded liv|
at Ciro’s Le Disec, with plans to pull 4
single for release in the next i
weeks.

Chad and Jeremy drew huge crovg
at their arrival at International ai
port, during recent promo tour. ..
KMPC librarian, Alene MecKinne
back from a three week trip to B
rope. Stan Bly set Chuck Berry i
the Lloyd Thaxton Show during & &
day stop-over in town. ... A&M R«
ords prexy, Jerry Moss to Europe fo
three weeks for confabs with licet
sees. . . . The Smothers Brothers b
at the Ice House to cut their seco”
live album at the club. . . . Mel Pri¢¢
Giant Distributing now handling e
Audio-Fidelity line for Southern C&
fornia. . . . The Clancy Brothers &
Tommy Makem appearing at & 0%
night concert at Santa Monica Ci"
Auditorium Saturday night. . - - K
Stevens recording first single 1f
Capitol Records, arranged and ¢
ducted by Hank Levine.

HERE AND THERE:

PHILADELPHIA—Matty “The H
dinger” Singer of ABC-ParBl'”‘"‘”
promo (Dayvid Rosen) is flippin ‘1"
the sales and deejay reaction
You Want To Know A Secret” ¥
Ray Charles Singers, “Thank Y0
Loving Me” by the Sapphires
“Heartbreak Hill” by Fats Dom’
all winners for sure, sez Mati: Kd
At the Columbia bailiwick, Ted
lem is runnin’ hot with “Who
Turn To” by Tony Bennett, “MYHI‘.
Forgive Me” by Robert Goulei.nlil11
Knows” by Randy Sparks, and "V
The Air” by Marty Robbins.

)
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MARY WELLS

NOW EXCLUSIVE 20th CENTURY-FOX RECORDING ARTIST

i FIRST HIT RELEASE

FOX 544

St AINTIT THE TRUTH

th“’E

=A A M

P

B/W

4 STOP TAKING ME FOR GRANTED

.

)}

ers

) |
o ol DIVERSIFIED ARTISTS CORPORATION
W 161 W. 54th ST.
New York, N.Y.

-
: pend

4 (3
|(“!r"r

rr'l
T U |
y Wol

1y
14

33

Cash Box—October 24, 1964

he
_odo I



In the
American Arts
Tradition

Presenting the exciting new
R & B/Pop Smash

GOTTA GVE
 HER LOVE"

by

The
Volumes

American Arts Record #6

NGRATULATIONS TO OUR
ggTROIT DISTRIBUTOR MUSIC
MERCHANTS-MARVIN JACOBS,
PETE HALL, & AL VALENTI
ON THE GREAT JOB YOU’'RE
DOING

DJ's—you asked for it:—
\ We're flipping the
“‘Stronghearted'’ side
It's a one sided Hit

“WALK ON
INTO MY
HEART”

by

Bobbie Smith

American Arts Record #2

Initial DJ Reaction and
Chart Picks

“SAY YOU
WILL"

by

Margo and
The Marvettes

AMERICAN ARTS RECORDS
WORLD ARTISTS RECORDS

;ESSO Grant Street, Pittsburgh 19, Pa

Cocktails For Connie

NEW

YORK

ly feted Connie Francis with a cock-

MGM Records recent-
tail party in the Plaza Hotel’s Ter-
race Room. The bash, which was at-
tended by more than 200 deejays,
radio executives and the trade press,
was held to introduce the lark’s new

album release, “A New Kind Of
Connie.” Shown in the top left panel
are the songstress, Frank Mancini.
MGM’s promo manager, and Arnold

Maxim, the label’s president. In the
top right panel Connie is flanked by
Cash Box ad director Jerry Shifrin

and CB publisher Joe Oreleck Connie

1Is shown sitting with her manager
George Scheck and CB veep George
Albert and his wife in the second left

pic. She’
Cash Box
the third
Ve f_\

s pictured hand-holding with
Norman Oreleck. In

Connie 1s

\l‘l'l!
strip pictured

respect with Sol Handwerger,

the label’s national publicity manager
and WNEW-New York Ted
Brown (left to right) in the
{ MGM

fourth row are
I\'Pu-:‘l'.

Aim-j ay
Sitting
sales

lark,

\Ih[l.u‘

manager Lenny the
WDRC-Hartford librarian Jertha
Porter Scheck. In the bottom
photo Connie is flanked by New Deal
Records co-owners Al Levine and Lou

Klayman.

and

T T

The Cash Box ““Sure Shots” highlight records which reports from retail dealers through the
nation indicate are already beginning to sell quantity or else give every indication ®

I
[
AR

T

SURE
SHOTS |

[ §

EVERYTHING’'S ALRIGHT
NEWBEATS

JUMP BACK
RUFUS THOMAS

NEEDLE IN A HAYSTACK
VELVELETTES

LITTLE MARIE
CHUCK BERRY

SHAGGY DOG
MICKEY LEE LANE

SOMETHING YOU GOT
RAMSEY LEWIS TRIO

I WANT YOU AROUND
MARVIN GAYE & KIM WESTON

REACH OUT FOR ME
DIONNE WARWICK

I'M GONNA BE STRONG
GENE PITNEY

°
WHAT GOOD AM | WITHOUT

Stax 157
.................... V.1.P. 25007

Chess 1912

Swan 4183

Argo 548)

Tamla 54104

Scepter 1285

Musicor 1045

AY

HOLLYWOOD — British

songsters
Chad and Jeremy were the guests of
honor at a recent star-studded cock-

tail reception co-hosted by Dean
Martin’s daughter Claudia and actor
George Hamilton with World Artists
Records topper Lou Guarino and his
partner Harry Canter. Also partici-
pating in the arrangements for the
affair which was held at the Beverly
Wilshire were label execs Stan Ediss
and Louise Sherman.

Pictured above enjoying the party
activities are:

(Upper left-l1 to r) Jeremy Clyde,
Doug McClure, Chad Stuart and Jim-
my Boyd.

(Upper rightl to r) Chad Stuart,

Tower Master Deal

HOLLYWOOD—Tower Records has
purchased Gus Jenkins’ recording of
“Chitlins” from General Artists.

The R&B tune is said to be one of
the top-selling R&B items in the Los
Angeles area. National distribution
by Tower is already underway, im-
mediately following the purchase.

Jenkins has had several other big
hits including his 1959 tune, “Tricky,”
which became a top R&B seller in the
country.

Filmland Welcomes Chad & Jeremy

P i ‘//ﬂ?
&
,z.( R

ﬂ‘.;a

Geo. Hamilton, Ricardo Montalb®
Georgiana Montalban, and Jere&
Clyde. |

(Middle left-1 to r) Jeremy Cl
Eddie Fisher and Chad Stuart.

(Middle right-I to r) Lou Guant
prexy of World Artists, George Hf{
ilton, Claudia Martin, Jeremy Ci*
Harry Canter of World Artists,
Stuart and Stan Ediss of W&
Artists.

(Lower left-] to r) Harry Cant
Al Chapman of Modern Dist., Jeré®

Charlie Simms of White Front Stor

Lou Guarino, Chad, and Stan E&
(Lower right-1 to r) Jeremy, J8

DeShannon and Chad.

Golden Adds
2 Distribs

NEW YORK—Golden Records “
large kiddie disk producer, has 3‘5,"
two more distribs to its national 3
up. The two new outlets are: EsV
Newark, N.J.; and Jet, Long 121;
City, N.Y. Also, the label has B f
Arthur Pine Associates of New
to handle its publicity and pro™

Cash Box—October 24, ! ‘01
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SRETIER LORE VAl
DS GREENE SEDIAS

“What Am | Gonna “Ringo” “| Hope He Breaks

Do with You" “w “Bonanza” Your Heart"

%w“Don't Let Me Stand 8444 %w “Too Late”
g Your i Both sides from Lorne’s latest v8453

8450 album, “Welcome to the

Ponderosa” LPM/LSP-2843

%)

The most trusted name in sound

Names....3 Big New Sinoles on RCA VICTOR

“ash Box—October 24, 1964 z



Les Surfs Arrive!

Y.
NEW YORK—Les Surfs, a new vocal
group from Madagascar, are shown

arriving in the U.S. for their first wax
sessions for RCA Victor; they’ll also
appear on the ABC-TV’er Hollywood
Palace. Currently one of the hottest
groups on the Continent and in Great
Britain, they are (left to right front
row) Nicole, Monique and Dave. In
the back row are (left to right) Coco,
Pat and Rocky. Victor’s A&R exec Joe
Rene will produce their initial ses-
sions.

LEE’S KNEES

LL 101

b;w AFFAIR

LL102
Jimmy Diamond
Septet

HIT MATERIAL — GOOD GOOD PROGRAMMING
Day & Night It's Limelight

[fnlﬂhyh d

RECORDS

JACK TAR OFFICE BLDG
-SUITE 609

PHONE (415) 673-6038
SAN FRANCISCO

O
L)

{V.J.M. RUSS PRODUCTIONS, INC.

iNOW LOCATED AT

i4 NEW HYDE PARK ROAD

iFRANKLIN SQUARE, L.1., N.Y.

{SEEKING NEW TALENT, WRITERS,
{COMPOSERS AND ARTISTS.

%COMPLETE SOUND STUDIO AVAILABLE FOR
{CUTTING DUBS AND MASTERS.
{ARRANGING AND A&R SERVICE AVAILABLE

;'EPHONE 516-GE7-7702
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Aug. Phono Sales Down,
Radio Figures Up

WASHINGTON—Distrib and factory
sales of portable and table model
phonos were down somewhat and
sales of console phonos were up dur-
ing Aug., the Electronic Industries
Association has reported.

Also, unit distrib sales of radio
sets, including auto receivers, were up
substantially in Aug., the organiza-

tion announced.
Distrib sales of portable/table mod-
els for Aug. totaled 260,702 units,

compared to 283,061 for Aug. 1963;
sales of portable/table models for the
first eight months of 1964 totaled
1,434,325, compared to 1,617,431 for
the same eight-month period in 1963.

Distrib sales of consoles totaled
134,051 in Aug., compared to 124,287
in August 1963; Jan.-Aug. sales of
consoles totaled 894,092, compared to
848.368 units for the corresponding
period in 1963.

Factory sales of portable/table
models totaled 293,319 in Aug., com-
pared to 300,661 units in Aug. 1963;
portable/table model sales for the
Jan.-Aug. period of 1964 totaled 1,-
538,878, compared to 1,722,269 units
for the same period in 1963.

Console factory sales for Aug. to-
taled 140,699, compared to 125,779
in Aug. 1963; eight-month totals were
892,942 in 1964 and 935,517 units in
1963.

Sales of radio sets, excluding auto
sets, totaled 869,500 for Aug., com-
pared to 849,274 units for Aug. 1963.
Radio sales for Jan.-Aug. 1964 were
also ahead of last year—5,683,274,
compared to 5,482,987 units for the
comparable 1963 period.

Radio production in Aug. totaled
1,633,370 units, compared to 1,252,878
in Aug. 1963. Radio production for
the first eight months of 1964 totaled
11,628,155, compared to 10,828,721
units for the first eight months of
1963.
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BIG GOSPEL SINGLE!!

"AROUND GOD’'S THRONE"

“DON'T WANT TO BE LOST”

THE CONSOLERS

NASHBORO 833

BIG R&B SINGLE!!

“BABY PLEASE
COME BACK”

LIGHTNIN' SLIM

EXCELLO 2258

BIG ALBUM!!

“SONGS FROM
THE HEART”

ANGELIC GOSPEL SINGERS

NASHBORO LP 7021

1 with 7

NASHBORO RECORDS

177 3rd Ave.

No., Nashville, Tenn.
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Motown-Scheck Settle

' Mary Wells Dispute

NEW YORK—An amicable settle-
ment has been reached between Mo-
town Records and George Scheck over
the inking of star songstress Mary

| Wells to 20th Century-Fox Records,

Scheck reported last week. .
Settlement was reached in a Detroit

| court, and it assures that Motown, the

artist’s former label, will not contest
her move to 20th. Scheck is the art-
ist’s personal manager.

20th has released her first single,
“Stop Takin’ Me for Granted” and
“Ain’t It the Truth.”

Liberty Readies
LBJ Speech LP

LOS ANGELES—Liberty Records
has announced an album featuring
excerpts from speeches delivered by
President Lyndon B. Johnson. Now
in production under the personal su-
pervision of Al Bennett, the firm’s
president, the entire project has re-
ceived complete cooperation from the
Democratic National Committee and
the White House.

Bennett commissioned Si Waronker,
former board chairman and creative
A & R director, to produce the pack-
age, with Norman Winter, Liberty’s
promo director, assigned as produc-
tion coordinator between the label
and Washington.

Following presentation of the first
copy to President Johnson, Bennett
plans to distribute initial pressings
to key Democratic leaders and the
President’s Club. Additional
are being made available to Democra-
tic State Committees as a campaign
fund raising tool.

Agency Revamping
Sets Music Firms

NEW YORK—Bernard K. Kay,
senior partner of International Au-
thors’ Representatives, has announced
a complete reorganization of the
agency, including the formation of an
associate unit, International Artists’
Music Company.

Associated in the TAMC enterprise
are S. R. Krysko and I. F. Kay. The
company has three subsid units: Fan-

| fare Records, IAMC Publications and

Willard Music. Lorenzo Fuller will
act as A&R man for Fanfare and,
for the time being, will be in charge
of the catalog for both publishing
units. David Leo, operating out of
Denver, will act as west coast rep.
No promotional manager has been
named as yet.

The recording unit has eight artists
under contract and three singles in
the R&B category ready for Nov. re-
lease.

Sked Concert On
Symphonic Songs
By Ernest Gold

HOLLYWOOD—A cycle of six sym-
phonic songs by Ernest “Exodus”
Gold, entitled “Songs of Love and
Parting,” will be performed by the
Ventura (Calif.) Symphony Orches-

tra at twin concerts Nov. 7 and 15
with the composer’s wife, soprano
Marni Nixon as soloist.

The musical setting to famous

American and British poems was pre-
miered two years ago at La Jolla by
the Chamber Music Society and has
since had many performances nation-
ally. It will be played by the New
York Philharmonic Orchestra at
Town Hall in Dec. with Marni Nixon
again featured, and later this season
by the Westside Symphony Orches-
tra in Los Angeles.
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TOP 50

IN
R&B LOCATIONS

Pos. Last Weg

LET IT BE ME 1
Betty Everett & Jerry Butler (Vee Jay 63

BABY LOVE )
Supremes (Motown 1066)

MERCY MERCY 1

Don Covay (Rosemart 801) !
RHYTHM i 1
Major Lance (Okeh 7203) |
FUNNY 3 ‘
Joe Hinton (Back Beat 541) {
BLESS OUR LOVE 0

Gene Chandler (Constellation 190)

COUSIN OF MINE
Sam Cooke (RCA Victor 8426)

YOU MUST BELIEVE ME | |
Impressions (ABC Paramount 10581) !

THAT’S WHAT LOVE IS n
Miracles (Tamla 54012)

I’M ON THE OUTSIDE
(LOOKING IN) ]
Little Anthony & Imperials (DCP 1104)

| HAD A TALK WITH MY MAN ]
Mitty Collier (Chess 1907)

WHY YOU WANNA MAKE

ME BLUE 1l
Temptations (Gordy 7035)
LUMBERJACK 14
Brook Benton (Mercury 72333)
AIN'T DOING TOO BAD i}

Bobby Bland (Duke 383)

BABY | NEED YOUR LOVING
Four Tops (Motown 1062)

REMEMBER (WALKING IN THE
SOUND)
Shangri-Las (Red Bird 10008)

| STAND ACCUSED il
Jerry Butler (Vee Jay 598)
THAT’'S WHERE IT AT ]
Sam Cooke (RCA Victor 8426)

SMACK DAB IN THE MIDDLE 1§
Ray Charles (ABC Paramount 10585)

MY ADORABLE ONE u
Joe Simon (Vee Jay 609)

I GOT SAND IN MY SHOES 1
Drifters (Atlantic 2253)

JUMP BACK b
Rufus Thomas (Stax 157)

DANCING IN THE STREET u
Martha & Vandellas (Gordy 7033)

BABY DON'T DO IT u
Marvin Gaye (Tamla 54101)

LOOK AWAY tl
Garnett Mimms (United Artists 733)

YOU’LL NEVER GET TO HEAVEN ¢
Dionne Warwick (Scepter 1282)

CHAINED AND BOUND u
Otis Redding (Volt 121)

LEADER OF THE PACK W
Shangri-La’s (Red Bird 10-014)

OUT OF SIGHT 1
James Brown (Smash 1919)
BEAUTICIAN BLUES “
B. B. King (Kent 403)

DEATH OF ANGEL u
Kingsmen (Wand 164)

GIVE ME BACK MY HEART 7

Jackie Wilson (Brunswick 55269)

RUNNING OUT OF FOOLS ¥
Aretha Franklin (Columbia 43113)

WHAT GOOD AM | WITHOUT YOU -
Marvin Gaye & Kim Weston
(Tamla 54104)

SELFISH ONE z
Jackie Ross (Chess 1903)
TRY ME b

Jimmy Hughes (Fame 6403)
LITTLE MARIE

Chuck Berry (Chess 1912)
SOMETHING YOU GOT
Ramsey Lewis Trio (Argo 5481)
OH NO NOT MY BABY
Maxine Brown (Wand 162)
REACH OUT FOR ME

Dionne Warwick (Scepter 1285)
NEEDLE IN A HAYSTACK
Velvettes (V.l.P. 25007)
STEAL AWAY

Jimmy Hughes (Fame 6401)

| SMELL TROUBLE

Little Johnny Taylor (Galaxy 737)
WHERE DID OUR LOVE GO
Supremes (Motown 1060)

IT’S ALL OVER

Walter Jackson (Okeh 7204)

TIMES HAVE CHANGED
Irma Thomas (Imperial 66069)

20-75
Willie Mitchell (Hi 2075)

UNDER THE BOARDWALK
Drifters (Atlantic 2237)

I'VE GOT A THING GOING ON
Bobby Marchan (Dial 3022)

YES | DO
Solomon Burke (Atlantic 2254)

()
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Liza! Liza!

%

re-
al-

who
her first Capitol
bum, is shown presenting a copy of
the LP to WHN’s Graham Slaterhof.
The title of the premier set is “Liza

NEW YORK—Liza Minelli,

cently debuted

Liza.” The young lark won plaudits
for her performonce last year
“Best Foot Forward” in New York,

in a summer
“Carnival.”

recently appeared
production of

and
stock
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BARBARA LYNN

JAMIE 1286

JAMIE,GUYDEN DIST.
Phila. 21, Pa.

in |

| of the

Darin Signs Wess

HOLLYWOOD—Bobby Darin has
signed arranger-composer-conductor

'Golumbia Record Club Wins Decision

(Continued from page 7)

2ichard Wess to an exclusive pact as |

composer and artist for his T.M.
Music, Inc., music publishing and rec-

ord production firm. Wess will be re-
leased on Capitol except for sound-
track assignments.

The actor-singer’s upcoming LP on
Capitol, “From Hello Dolly To Good-

bye Charlie,” due for Nov. release, |

was arranged and conducted by Wess,
their first teaming in five years. Wess
was the arranger-conductor on Dar-
in’s hits—“Mack The Knife,” “Clem-
entine” and “Beyond The Sea.”

“Topkapi’’ Promo Set

NEW YORK—United Artists has an-
nounced that a full-scale music pro-
mo campaign is being prepped for the
Jules Dassin film, “Topkapi,” which
goes into national release later this
month. Special interest in the music
from the flick has been shown because
Manos Hadjidakis
wrote the award-winning ‘“Never On

score—he

Sunday” score.

A minimum of three
four singles are ready for release to
spark the drive, with UA’s sound-
track LP spearheading the campaign.
Also on the launching pad are LP’s
and singles by Jimmy McGriff (Sue)

albums and

| and Joe Cain (Time) with additional
| singles by Henry Jerome (Decca) and

™ ™ ™ ™ ™ ™ ™

Jorge Ranan (Ascot). All of the
decks will be in release this week.

e e c

: ANNOUNCING
:5: THE BOB DANTE TRIO
: V.J.M. RUSS PRODUCTIONS, INC. ;

If you are reading
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why not mail this coupon
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the exclusive-dealing clauses or, as a
matter of fact, with the licensing
agreements in general.

“There was no showing that any
existing record clubs or mail-order
sellers, or any potential entrants into
either of those fields, had suffered
competitive injury as a result of the
barriers, or that competition is other-
wise threatened as a result of the
outside label arrangements.

“Whether or not exclusive selling
arrangements of the kind in issue
here enjoy ‘almost per se legality,’
there can be no doubt that there must
be a showing that the exclusivity is
likely to result in a substantial less-
ening of competition. The complaint
recognizes that burden, but it is a
burden that has not been met by Gov-
ernment counsel.”

The examiner further held that
other relationships existing between
Columbia and the licensors as a re-
sult of the licensing agreements did
not otherwise amount to ‘“concerted
activity” in violation of law.

Turning to the dual-pricing
charges, the examiner ruled: “Colum-
bia has not diseriminated against
dealers by selling to Club members at
lower prices; nor has it ‘caused’ the
licensors to sell to dealers at prices
higher than Columbia sells to Club
members.

“The Government's proposed find-
ings titled ‘Dual Pricing’ *** refer
only to Columbia records. No refer-
ence is made to outside labels. The
dual pricing claim alleged in the com-
plaint aparently has been abandoned
with respect to outside labels.***

“Regarding Columbia’s sales of its
own records, the examiner has con-
cluded that the Government failed to
prove that Columbia charged dealers
higher prices than it charged Club
members. The charge of violation is
based on an understatement of prices
paid by Club members and an over-
statement of prices paid by dealers.”

In dismissing the monopoly charges
of the complaint, the examiner held,
“The Government failed to prove its
sweeping allegations that Columbia
has monopolized or attempted or
tended to monopolize either the
phonograph record industry, the so-
called LP market or the so-called club
market.

“The record indicates that the in-
dustry is dynamic and competitive at
all levels. The Government failed to
prove that Columbia possesses either
the purpose or power to monopolize.
There was no evidence of any unlaw-
ful intent on the part of Columbia.”

He also noted that when “Columbia
entered the record industry in 1938,
there were only a few record com-
panies. Today, there are many hun-

| dreds of firms in the United States;
| and many more firms throughout the

world whose records are distributed
in the United States. The increase in
the number of competitors indicates
the absence of any significant barri-
ers to entry.

“The influx of new competitors has
led to a significant dispersal of eco-
nomic concentration. In 1938, two
companies, RCA and Decca, con-
trolled 756% of the industry’s sales***.
By 1951, they were sharing that per-
centage of total sales with two new-
comers, Columbia and Capitol®

“Thereafter, as additional new
firms became successful entrants into
the industry, the market share ac-
counted for by those four companies
steadily declined as the relative posi-

tion of all other firms improved.
“The aggregate market shares of
Columbia, RCA, Capitol and Decca
fell markedly between 1951 and mid-
1961, from 75% to about 51%:; and
the share of their rivals virtually
doubled, increasing from 25% to al-
most 499%. That growth of the

smaller firms occurred during a period

when the industry’s total sales more
than tripled. Accordingly, in that
ten-year period, those smaller com-

panies obtained twice as great a slice
of a pie that was three times larger.

“Such a pattern is contrary to the
behavior of an industry controlled by
a monopolist or oligopolists.”

| of only $5,000 and achieved sales @

A further finding was that “Colun.
bia’s market share in 1962 was g
most one-fourth lower than its 1
level.” i

The examiner also held that
price representations contained
Columbia Record Club advertisi&
had not been shown to be deceptiy
under the standards established }
the Commission’s revised “Guj
Against Deceptive Pricing,” adopte
December 20, 1963. ‘

Giving detailed reasons, Examing
Moore also rejected the various pm.
posals and contentions advanced
Government counsel regarding other
charges in the complaint.

“The charges in this case,” he g
served, “reflect virtually the whole
spectrum of antitrust jurisprudeng
Government counsel have gone to the
antitrust storehouse and have come
up with a whole dormitory full of
Procrustean beds bearing such famil
iar labels as price fixing, division of
markets, leverage, monopolization,
boycott, exclusive dealing and mer
gers, plus a few fairly new labels
like dual distribution and reciprocify

“Where the facts do not fit the law,
or where the law does not fit the
facts, Government counsel have in
geniously emulated Procrustes and
have either cut off the facts or the
law or stretched them to fit the par
ticular concept involved.

“Thus, if the licensing agreements
do not have the permanence associated
with mergers, they ‘partake’ of ac
quisitions.

“Conspiracy is not really charged,
but we can ‘borrow’ from the law of
conspiracy.

“This is not a group boycott case
but we can pretend that it is.

“And so it goes. In their brief
Government counsel have pulled t
gether a tremendous amount of ant
trust law and principles. They hayw
dug into the cases and have show
commendable ingenuity.

“The trouble is, the law does nol
fit the facts, or perhaps it’s a case
the facts not fitting the molds fash
ioned by counsel.”

Holding that record clubs haw
benefited both industry and the publit
the examiner said that to the extent
their operations would be hampered,
“the evidence indicates that the &
strictions sought by the Government
would adversely affect the record i
dustry as a whole, particularly the
smaller record manufacturers, SOng
writers, music publishers, musician®
and artists. They also would ad\'(fh‘;"
ly affect record buyers, especiallj
record club members. All those groui
have benefited as a result of cibf
operations.

“Since the advent of record club§
new competition has been inject
into the record industry and ofher
important benefits to the entire i
dustry have materialized. There ®
no convincing evidence that'clﬂb op
erations, including the practices chak
lenged in the complaint, have ham:
pered the growth of any Seﬂment,("‘
the industry. Since the organizatis
of the Columbia Record Club in 199%
every segment of the record industi
has grown.”

The examiner pointed out that

. 0
manufacturer witnesses ca Lkh'e
both sides vividly demonstra r‘

industry can be entered with VE©
little capital. ;
“For example, Government “’lt“?;:
Randolph Wood started Dot R“Mh;
in 1950 with about $1,000; sold *¥
company to Paramount P“’t‘m’:
seven years later for stock “"’r;
approximately $2,000,000; and, 7
1961, Dot’s annual sales ex€ " K
$16,000,000 and its profits were abou‘
$800,000. Liberty Records &
launched in 1955 on an investie

more than $7,000,000 seven yeﬂ-
later. Kapp Records was sta i
1953 with a small investment 8%
enjoyed sales of more than $5,000,
by 1962.”
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\!;mash-Fontana “Sales |
B 3oute ‘64" Fall Plan

(Continued from page 6)

it th >SHICAGO—In the top photo, Charlie

"ach, head of Smash-Fontana, ad-
ak resses distribs in Milwaukee on the
¢ 2bel's “Sales Route ’64.” In bottom
' hoto, Fach (right) is shown with
2aul Glass (left) of All State Record
Jist. in Chicago and Richard Irwin
Lo center), exec vp of the firm’s ad
gency, Rosenbloom-Elias & Assoc.,
vl Iso Chicago.

Il % rith Jerry Lee Lewis, cut “live” at
theif 1e Birmingham Municipal Auditori-
el m before an audience of 15,000,
ut o Back to Soul” with Anna King, Pete
Tigs 'rake’s “Talking Steel Guitar,” “12
2 'ther Instrumental Hits” by Bill
ustis.
i Fon,tana is offering Johnny Dank-
’01't}11,s “Shakespeare and All That
11222, “Jazz On The Screen,” with
liles Davis and Art Blakely doing
ﬁlaterxal from two French films,
oy D_rur}}s and Pipes of the First Bat-
nd U8 alion by the Royal Irish Fusiliers,
o # Introducing Dario Mareno,” a col-
be E>ction of songs by the Latin-Ameri-
an troubadour,

,-l} e
the T8
: _;JA Sets Biggest Singles

1 /9les Month In Its History

a (Continued from page 6)
. 8 at least one top chart hit.

il cht Records “Do Wah Diddy
:“f)‘i}; oby England’s Manfred Mann

ol f the biggest selling records

E - th}’ear and is currently holding

A0y e number two slot on the Top

¥ = P-coming television and Ameri-

[amllJ.a.s are expected to hypo the

i Aaggregatmn's popularity, and

R in'ts'COt’ a fully-owned subsidiary
‘s UAI ial million-selling waxing.

y s iteecords currently boasts two

| kB ms. The_blg one is the new-

e o} 33; an(;H’ﬂe A Little Bit Closer” by

4 (I 3l the Americans, which hit the

. IJust nine days after its re-

| i ttn addition, “Look Away” by

| @=me Imms is shaping up to be

" ' songstey’ - ; ¢
i Rl bey_’l"s biggest single since

-

o B0 Tecently-acquired DCP label
Xt eIy established with its

o8 1o e:S?fag‘USt ﬁour weeks after
nt 1on began, via Little
lei?o‘r}ly’m%nd The Tmperials and
o BV, now on The Outside (Looking
¥ darts, n the top quarter of the

-

- Je ever-religp] :
000 Bt able Gene Pitney and
1 B ug‘tsOTghgeUIR Love” is Musicor’s
o 1B 16 iggest Etchin;uc;rfss saga. It’s

©

rol¥

¢ e / Pitney in
Re A me and jg presently in the top
ccllie | his UA action is in addition to

abel’y blockbuster 1,p yvear. The

Day’s Night”
Beatles, which is

ark, Y mearing the two million

o
! sh Box~0ciobe, 24, 1964

,I,)CP Tells Distribs Of
New & Choice’’ Promo LP’s

NEW Y_ORK—D(TP Records gave its
distrib line-up a preview of the label’s

| ERCONT: LA 2 ) .
new “New & Choice” promo, including

five new albums, at a two-day c
at the Americana Hotel in Ngywcgzloffll)

Distribs heard DCP execs and per:
sonnel from United Artists Records
which handles the DCP line, express‘
“great” satisfaction over the recently
Inaugurated association between the
two labels.

Attending from DCP were Don
Costa, president and Joe Zaleski,
sales director. Among the UA reps
was Si Mael, vp and general man-
ager.

The new albums are: Don Costa’s
“The Golden Touch,” “I'm On The
Outside (Looking In),” Little An-
thony & The Imperials, Kathy Kee-
gan’s “When You’re Young And In
Love,” The Gallow Singers’ “Swing-
ing” and “Yeah, Yeah, Yeah” by
Gary Chester. i

Cole Porter Dies
(Continued from page 6)

over 50 years, it wasn’t until the late

"ZO's—followinp; true roaring 20’s liv-

ing the high-life with his wife abroad

—that he based most of his output on

Broadway shows.

Starting with “Paris” (1928)
(“Let’s Do It”), there was “Fifty
Million Frenchmen” (1929) (“You

Do Something to Me”), “Wake Up
and Dream” (1929) (“What is This
Thing Called Love?”’), “The New
Yorkers” (1930) (“Love for Sale”),

“Gay Divorce” (1932) (“Night and
Day”).
Continuing into the 30’s, Porter

penned at least five standards for
“Anything Goes” (1934), among them
the title song, ‘“All Through the
Night,” “I Get a Kick Out of You,”
“You're the Top” and “Blow, Gabriel
Blow.”

1935’s “Jubilee” contained “It Was
Just One of Those Things” and “Be-
gin the Beguine,” which had to wait
about four years to catch-on when
Artie Shaw recorded his famed ver-
sion of the song.

In 1938’s “Leave It to Me,” Por-
ter’s “My Heart Belongs to Daddy”
brought Mary Martin to stardom.
Ethel Merman, Jimmy Durante, Bert
Lahr, Danny Kaye, Jimmy Durante,
Bobby Clark, Sophie Tucker starred
in various Porter shows.

During the early 40’s it seemed to
many that Porter had lost his touch
Writing a few really fine songs for
shows that succeeded despite the Por-
ter output, he came up with what is
generally considered to be his master-
piece, “Kiss Me, Kate,” the musical
version of Shakespeare’s “Taming of
the Shrew.” Abundant with rich mel-
odies and lyrics that showed Porter’s
incomparable flair for bringing the
20th century to another age, the score
contained such items as “So In Love,”
“Wundabar,” “Always True to You
in My Fashion,” “Another Op’nin’
Another Show,” “Where Thine That
Special Face” and “Why Can’t You
Behave.”

“Out of This World” followed
“Kate” in 1950. While hardly as sue-
cessful as “Kate,” it possessed a first-
rate Porter score, including “I am
Loved,” “No Lover” and “Use Your
Imagination.” Back in the hit groove
(¢TI Loyve

were ‘“Can-Can” (1953)
Paris,” “It’s All Right with Me”)
and “Silk Stockings” (1955) (‘““All of

N()51)

Porter also applied his art to Holly-
wood musicals, including “Born to
Dance,” (1936) (“I’'ve Got You Under
My Skin” and “Easy to Love”), “Ros-
alie” (1937) (“In the Still of the
Night”), “Broadway Melody” (1940)

(“I Concentrate on You”), “Some-
thing to Shout About” (1943)
(“You’d Be So Nice to Come Homnie
To).

His most recent Hollywood efforts
were “High Society” and “Les Girls.”

In the late 50’s, he created words
and music for an original TV pro-
duction, “Aladdin.”

Porter’s wife died in 1954. The
couple did not have any children.

Col Gets “Mitty”

NEW YORK—Columbia Records has
dipped into the Off-B’way arena for
another musical cast LP. Diskery an-
nounced last week that it had obtained
the rights to “The Secret Life of
Walter Mitty,” the classic James
Thurber tale gone song-and-dance.

The show opens at the Players
Theatre on Oct. 26, with Columbia
getting it into the studio early in Nov.

Produced by Joe Manchester in as-
sociation with J. M. Fried, the musical
stars Marc London as Walter Mitty.
Manchester wrote the book, Leon Carr
(music) and Earl Shuman (lyries) the
songs.

Rolling Stones & Swingles
In Gotham Concerts—Oct. 24

NEW YORK — Britain’s Rolling
Stones and France’s Swingle Singers
will concertize on the same day (24)
in New York via the auspices of Sid
Bernstein, who also brought the Bea-
tles to the U.S. for their first concert.

The rock and rollers will appear
at the Downtown Academy of Music
at 2PM, and the Swingles will step
into the spotlight at Carnegie Hall
at 8:30 PM, sharing the stage with
pianist Oscar Peterson and his trio.

The Stones, consistently successful
in the States with their London disks,
will also appear on the Ed Sullivan
TV’er of the 25th.

Grammy-winning Swingle Singers
won international acclaim for their
first Philips album in 1963 which
became a best-seller; to date it has
sold more than 500,000 copies.

New Vinton Single

NEW YORK—Epic Records has an-
nounced the release of a new Bobby
Vinton single, “Mr. Lonely,” a tune
written by the songster with Gene
Allen.

“Mr. Lonely” was originally in-
cluded in Vinton’s 1962 album, “Roses
Are Red,” and was also included in
his recently-issued LP, “Bobby Vin-
ton’s Greatest Hits,” Deejays in At-
lanta and New Orleans picked the
tune out of the LP to become a hit
and requested the label to issue it as
a single, according to A&R exec Bob
Morgan.

Proby Back To Liberty

LLOS ANGELES—Alvin S. Bennett,
president of Liberty Records, has an-
nounced that the label has reached
a settlement with Decca Records on
behalf of its contract with P. J.
Proby.

Bennett, who’s just returned from
England where Proby has been re-
cording, said that Liberty’s agree-
ment with Proby is in force on all
future releases. Several unreleased
Proby tracks have been turned over
to Liberty by Dececa.

Electronovision Set
Teen-Angled Production

NEW YORK—Electronovision, which
last month presented Richard Bur-
ton’s “Hamlet” in its revolutionary
theatrofilm process simultaneously in
971 theatres coast-to-coast and in
(Canada, announced last week that
its second presentation to be theatro-
filmed in the Santa Monica Civie
Auditorium on Oct. 27-28—will be
an original production: a 100-minute
teenage music show featuring a num-
ber of recording stars, tentatively
tagged “Teen-Age Command Per-
formance.”

It will be shown in theatres
throughout the world during the
Christmas holiday season. Among the
artists already signed are: the Beach
Boys, Chuck Berry, James Brown,
Terry Brown, Marvin Gaye, Gerry
and the Pacemakers, Lesley Gore, Jan
and Dean, Billy J. Kramer, the Mira-
cles, the Rolling Stones, the Supremes,

and The Barbarians.

The

K.O.

NEW YORK—Sammy Davis, Jr. is
pictured above practicin’ up on his
pugilistic skills while Sugar Ray Rob-
inson looks on approvingly. Scene was
a recent rehearsal for “Golden Boy,”
which is a set for an Oct. 20 main
stem bow. Davis stars in the musical
adaptation of the Odets classic and
Robinson is technical adviser. The
chanter’s new Reprise single couples
“Don’t Shut Me Out” with “Dis-
orderly Orderly.”

Jack Jones Out
Of TV “Cinderella”

NEW YORK—Jack Jones will not
play the part of the Prince in the
revival of the Rodgers and Hammer-
stein TV’er, “Cinderella.” The song-
ster, said to be the personal choice of
Richard Rodgers for the role, is be-
lieved to be suffering from throat
difficulties, which has prevented him
from attending rehearsals for the
taping of the production. Stuart Da-
mon, who had the lead role in the
recent Off-B’way revival of “The Boys
from Syracuse,” has replaced Jones.

WATCH FOR
“THE

GREATEST
STAGE
IN THE
WORLD"
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Tony Martin To Motown

BEVERLY HILLS, CALIF. Tony
Martin has inked a five year pact
with Motown Records, according to
Ralph Seltzer, assistant to the presi-
dent. The vet songster has already cut
three singles for the label. Album
dates are also scheduled. He’ll record
in Los Angeles and New York.

Capitol’s Authentic
Hot-Rodder: Breedlove

HOLLYWOOD Speedster
Breedlove, 27, who last week broke
the land-speed record in his jet pow-
ered, three-wheeled vehicle, “Spirit
of America,” at Bonneville Salt Flats,
Utah, has signed with Capitol Rec-
ords to record the story of t:e build-
ing of his streamlined racer.

The name of the album
“Spirit of America.”

Record producer Jim Economides, a
speed buff himself, has recorded 6
“Big Sound” albums for the Capitol
label. A recording crew at the flats
captured the sound of Breedlove’s
machine as he regained the land-speed
record—working up to a 500 mph
run.

will be

Breedlove was clocked at 407 mph |

last Aug., which made him the fast-
est man on wheels at that time. How-
ever, that record was topped by the
Afrons brothers who clocked 420 mph.

Picked all around the country
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Staple Singers To Epic

. k.
left) and Len Levy,

ing the pact signing that brought the
famed Staple Singers to the label.

NEW YORK — Epic Records has
signed the Negro Gospel singing fam-
ily, The Staple Singers, to an exclu-
sive recording contract, according to
an announcement by Bob Morgan,
exec. A&R producer for the label.

A Chicago-based family unit, The
Staple Singers consist of the father,
Roebuck Staples, as well as Cleotha
Staples Harris, the oldest daughter,
Pervis Staples, the only son and
Mavis Staples, the youngest of The
Staples Singers and the group’s lead
voice.

Although The Staple Singers have
not yet accepted any nightclub offers,
their numerous public appearances
have included performances at Car-
negie Hall and at the International
Jazz Festival held in Washington,
D.C. In addition, they have performed
on major television shows such as the
Canadian Broadcasting Corporation’s
award-winning series, “Quest.”

Billy Sherrill, Epic’s Nashville A&R
producer, will record The Staple Sing-
ers in Chicago.

3 Form Indie Music
Operation In N.Y.

NEW YORK—An indie production
company, with publishing and man-
agement affiliates, has been formed
here by Sy Kravitz, Ulpio Minucci and
Raoul Johnson.

The firm is called Ulsyra. Its pub-
lishing subsids are Seesaw (ASCAP)
and Okra (BMI). The management
firm is MRK. In the latter line-up are
Ann King, who's got a new Rust
single, “Tears On My Pillow,” Patti
Austin and Pat Cook, all singers.

Operation headquarters is at 35
West 53rd St.

Bourne Eyes New
Catalogs, Writers

NEW YORK—Bourne Music, long-

time pubbery, is on the hunt for new
catalogs and writers in a long range
build-up of activity, Mrs. Bourne has
announced. She was recently on the
west coast to conclude a deal for a
new ASCAP catalog, and will be off
to England in a few weeks.

Vee-Jay Inks Vinnegar

HOLLYWOOD—Vee-Jay Records has
signed jazz instrumentalist LeRoy
Vinnegar, it was announced last week
by label topper Randy Wood.

Bassist Vinnegar, who joins Vic-
tor Feldman and Bill Marx in the
label’s growing roster of jazzmen, will
record an album immediately.

Birthday Girl

L

NEW YORK—Songster Vie Justi was
among the entertainers who were on
hand at a recent birthday celebration
for Kay Medford, one of the princi-
pals in “Funny Girl,” at the Steak
Pit in Paramus, N. J. ;

Eddie Cantor: Happy
Songs He Made Famous

NEW YORK—Eddie Cantor didn’t

| have a great voice, but it perfectly

complimented his famed high-spirited

| dance routine on stage.

The performer, who died on Sat.,
Oct. 10, at the age of 72, introduced a
number of songs that were to become
standards, each of them tantamount
to an Eddie Cantor theme song.

They were naturally happy songs,
and among them are ‘“Makin’ Whoo-
pee,” “Ida, Sweet As Apple Cider”
and “If You Knew Susie.” These three
songs and “Other Songs He Made
Famous” are heard in a new album
from Decca Records.

Solid Booking For
Dick Clark’s “Caravan’’
HOLLYWOOD—Dick Clark’s 3-week
“Caravan of Stars”—set to kick off
Nov. 13, is 100% booked, it has been
announced by Rosalind Ross, director
of Dick Clark Productions, Inc.
Skedded to travel with the caravan
to 22 cities are Johnny Tillotson, the
Drifters, the Supremes, the Velve-
lettes, Dee Dee Sharp, the Crystals,
Brian Hyland, Bobby Freeman, Lou
Christie, Geo. McCannon III, Mike
Clifford, Jimmy Ford and the Execu-
tives, the Hondells, Little Al Guitar
and Sonny Knight.

Marnel Of Balt.
Names Sales Rep

BALTIMORE—Dick MecGlynn, form-
erly of General Distributors in Balti-
more, has joined Marnel of Maryland,
same city, as a sales rep, according
to George Pappafotis, sales manager.
He’ll be responsible primarily for the
Washington, D.C.-Virginia area.

C.N.R.’s Yan Esch In U.S.

NEW YORK—Pierre Van Esch, an
executive of the record division of the
Amsterdam-based C.N.R., is currently
in New York. Van Esch, whose firm
handles Telefunken, Belair and Festi-
val in France, and Moonglow in Bel-
gium, is interested in representing
American labels on the continent. He
can be contacted this week at OX
5-5133 here.

Correction

NEW YORK—A pic caption on page
38 in last week’s issue erroneously
identified William B. Williams as be-
ing affiliated with WINS-New York.
The deep-voiced deejay is, of course,
a longtime mainstay of Gotham’s
WNEW.

Regina Pacts Vito
& The Salutations

NEW YORK—Vito & the Salutations,
who clicked a short-while-back with
“Unchained Melody,” are pictured
above at their recent contract signing

with the Regina label. Seated, left
to right, are the group’s producer
and manager Dave Rick, Regina’s

vice-president Mort Hillman and gen-
eral mgr. John Campbell. The boys,
gathered around the trio, are out
recently with their debut deck, “Girls
I Know.”

| ing evening.

Capitol’s “Teen Set” Promw
(Continued from page 7)

magazine containing original pi
rial and editorial features g

group, The Beach Boys. Some 750
copies of the magazine will be giy
away through retail record outl
with the purchase of any Beach By
album (their two new LP’s !
“Beach Boys’ Christmas Album” B
“Beach Boys Concert”).

In addition, over 500,000
Set” campus textbook covers, ing
porating bios and pictures of Cap
tol’s top teen artists, will be distm
uted through record stores. 3

Both the mag and the bookcoy
contain an application blank to
used by teenagers in joining Capital
Hollywood-based “Teen Set” fan cly}
An initial membership fee of one dg
lar entitles members to receive
“Teen Set” membership card, a &
rpm single record by a top Capit
artist, details on future issues
“The Teen Set” magazine, and reg
lar issues of a free “Teen Set” ney
letter featuring “inside” pre-reles
information on leading artists, the
recordings and personal appearanc

Contained in volume one of “Th
Teen Set” magazine is the first in4
planned series of teen-oriented n
tional contests. Contestants who be!
complete, in fifty words or less, th 1
phrase, “I Like The Beach Boys b
cause . . .” will receive a Honda i
motorbike (first prize), a custom Ha
Jacobs surfboard (second prize), an
100 Capitol albums (third prize)
Winners will be notified via telephon| -
by one of The Beach Boys.

The magazine is now planned as4 |
quarterly, with the second issu
scheduled for February, 1965. Futon| -
issues will be devoted to such Capile| |

teen artists as The Beatles, Peter | &

Gordon, Cilla Black, Dick Dale, Do
na Loren, Hub Kapp and Th|.
Wheels, Don Grady, Jody Miller, Th
Four Preps, The Lettermen, Donm|s
Lynn, The Drew-Vels, and others
Backing up the entire promo ar|,
special merchandising racks to be &,
up in record stores where the ma
and Beach Boys’ albums are feature|,
Window streamers will announce |,
availability of the publication an
albums. y
In addition, CRDC’s promo will it -
clude a national radio-advertisi
campaien, conducted by Foote, Coi
& Belding; and the supplying of s
cial “Teen Set” EP’s to radio s
tions. e
According to Meggs, operation ¥ "
a direct outgrowth of our recent &
perience with The Beach Boys, Amer,
ica’s foremost teen group; with :
Beatles, top teen group from abroal
and with the surfing and hoti®
fads, both of which Capitol pioneer
on records. We now know that i
right teen product, when marke#
through the right teen channels, &
find an immediate record-buying &
dience of from four to five mi
young people.
“This is clearly the time of
teens. Our present teenage POP“|‘
tion now spends a billion and & &

dollars a year on entertainmé
alone. This population will double
1970. Accordingly, our “Teen
magazine attempts to reach this buf
geoning market by speaking to ¥0
peovle directly in the langua
with the ideas—that they und
stand. i e?

s <2 % Sa e -__7>v_‘_’_/
Music Biz Readies
5th Annual Golf Tourné)

NEW YORK—The Fifth Ann
Music Industry Golf Tournament
been set for Nov. 6, 7 and 8, aCll
Indian Wells Hotel and Country
in Palm Springs.

Co-chairmen Bob MecClusky,
Goldstein and Dave Jacobs are
dling reservations for the
ment, with all sections of the I
biz eligible to attend. Some 200
bers of the industry are ant
guests at the tournament an A
clave.

Sked includes golfing on NO
and 7, a cocktail party on Nov: 1 48,
the annual awards dinner the 0

§i

v
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NEW YORK—Fran Jeffries (center)
recently signed an exclusive MGM
Records recording contract as Arnold
Maxim (left), president of the label,

! .nd Danny Davis, pop A&R staffer
® M 100k on. The lark’s first MGM LP re-
atl§ 1ace in Nov. will be “Fran Jeffries
a0k Ginos OF Sex And The Single Girl,”

t%?é funes from her forthcoming flick.
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Top Disk Dealers To
Talk At NARAS Meet

NEW YORK—If “Your Business Is
My Business,” NARAS, the disk
awards society wants you on hand at
a special meet this Tuesday (20)
evening at the Bryant Park Studio,
this city.

Four disk dealers, who reportedly
account for 20% of disks sold in the
U.S., will talk about various aspects
‘ of their businesses. The men are Dave
Dick i Rothfeld, record manager of Kor-
app 4 vette’s; Sam Goody; Gene Brigati,
ody i record buyer for Liberty Music
ttermel Stores; and Jack Higgins, record
;, i buyer for G. Schirmer. Remarks will
tire M be followed by a question and an-
- racks: swer period.
wherel  Start of the meet is 8 p.m. Address
ms a1 of the Bryant Park Studio is 33 West
ill annf 42nd St.
publicd
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Lou Monte Jr. Foundation

NEW YORK—A star-studded L
Monte Jr. Benefit Show has been s%l;
| for Wed. night, Oct. 28 at the Mosque
Thgzlter in Newark, N.J.
} Young 1\‘[01_1te. son of the popular
\ perfprmer. died last Jan. 4 of leu-
| kemia at the age of 21. All proceeds
from the event will benefit the Leu-
lx'exllna Foundation.
erformers scheduled to appear a
the show include Connie F‘rangiz, TomE
?ennettS,tMyron Cohen, Julius LaRosa,
erry Stevens, Phil Foster
Monte himself. e
Honorary chairmen of the benefit
are New Jersey Governor Richard
Hughe_s and Newark Mayor Hugh J.
Addo_mzm. Celebrity chairmen are
Connie Francis and Tony Bennett.
Tickets, priced at $5, $7.50, $10, $25
and $50, are available through the
Lou Monte Jr. Foundation, 250 West
5Tth St., this city. Telephone number
is: JU 6-3550.

i Stellar Benefit Show To Aid
\

London Issue§
Naples Fete LP

NEW YORK—Using the same sleeve
format of its San Remo albums, Lon-
don Records has released an album
of the winning songs of the recent
1964 Naples Song Festival. London
set up the deal with Guiseppe Gian-
nini, president of CGD Internazionale,
London’s Italian affiliate. LP marks
the first U.S. label interest in the fete.

Phil Moore Tops
New Talent Firm

NEW YORK—Phil Moore, the vocal
coach and talent builder, is heading
a new firm here called Artists &
Music Concepts, Inc. In the company’s
own words, its aim is “the develop-
ment of musical personalities and
images to meet today’s complete need
of the entertainment media, via a
wholly new dimension,” AMC believes
it has achieved such a goal with song-
stress Shiela Sanders, scouted and
signed by Moore. She'll have a Mer-
cury album out in the near future.

England Finds The

“’Lost’”” Mancini Song

NEW YORK—A Henry Mancini tune
that has proved a non-entry in the
U.S. so far is way up there on the
English charts.

The story behind the song is inter-
esting. Called “How Saon,” it served
as the musical background for the
closing credits on the Richard Boone
TV show, dropped this season after
its first year. j

One of Mancini’s complaints was
that the song, with lyries by Al Still-
man, didn’t get good exposure on the
show because of weekly plugs for
other NBC shows anpounced over
the performance of the song.

But, in England, t.he TV’er 15.;1
success, and the song 1s heard. V\_hl]e
effort,

English-market version of _the
and this week the disking 1s perched
in the number 17 on the Best Sellers
from England.

Same Stereo-Mono Plrice
For Low-Priced Classics,
Demos From Vanguard

NEW YORK—Vanguard Records has
set an across-the-board $1.98 list for
both the mono and stereo versions
of its Everyman Classics series, as
well as its Demonstration Disc ‘N-Hg-s:

Among the new Everyman ( la‘ssnr
albums due soon are: John Barbirolli
conducting the Halle .\‘ymphm:y in
Tchaikovsky’s bth symphony, I‘l"h‘.]"‘
la’s Daughter and Beethoven’s “Em-

: > aniz yian-
peror’ Concerto with Rumanian “‘his

ist Mindru Katz, who n\"r'll(("‘s e
American disk debut, Vivaldi's _!‘ 11"‘]'
tro Armonico” (complete m a Hll\m:
package,) Mozart’s Piano (”t“[()'-n(i.\'
in D Minor, C Minor played !:.\) l‘ o
Matthews, and an album of “Be ‘[}:tl
| Songs” by Alfred Deller and the Del-

| ler Consort.

Smash’s LP Success
Should Make ‘64
Label’s Top Year

CHICAGO Smash Records execs
feel that 1964 will be the label’s best
sales year in its history, and the
LP batting average on the charts
gives credence to this belief.

Of the 12 album releases up to this
point since the beginning of the year,
5 of them have hit the Cash Box al-
bum charts. These include “Jerry Lee
Lewis’ Golden Hits,” “Dang Me-Chug-
A-Lug” by Roger Miller, “Forever—
Pete Drake,” “Showtime — James
Brown” and “My Boy Lollipop—Mil-
lie Small.”

Cull Single From
Peggy’s New Album

HOLLYWOOD—Peggy Lee’s new
LP, “In the Name of Love,” is going
over so well, says Capitol Records,
that a singles release of two tunes
from the set is being issued this
week. Sides are “Talk To Me Baby”
and “After You’ve Gone.”

Gaskin To Premier’s
Expanding Premium Dept.

NEW YORK—Premier Albums, Inc.
has named Charles Gaskin to the
premium sales staff, according to
Phil Landwehr, president. Gaskin has
had extensive experience in the sales
incentive, premium and merchandis-
ing fields. Formerly, he served as a
merchandise manager for the E. F.
MacDonald Co. and later served as
vice president and sales manager for
Promotions for Industry, Inc.

Landwehr said that the appoint-
ment of Gaskin was part of the em-
phasis being placed on premium sales
by Premier. He said that the potential
of such activity has only been touched
upon and that premiums will provide
the record industry with a growing
volume in the future.

Premier Albums launched a pre-
mium program in 1964 for the Cana-
da Dry Company, among others.

Gaskin said that production facil-
ities in Premier’s 80,000 sq. ft. Clif-
ton, N.J. plant have been expanded
to accommodate both premium busi-
ness and the company’s growing cus-
tom pressing activity. The company,
he said, is now geared for full pro-
duction of 12-inch, 10-inch and 7-
inch records with a capacity in excess
of 75,000 units per day. He added
that Premier also is geared for com-
plete premium fulfillment with its
own printing and mail handling fa-
cilities.

Gaskin will be based in the com-
pany’s exec and sales offices at 1650
Broadway in New York City.

Pearly Shells Alchemy

HOLLYWOOD—Bearded Burl Ives,
gets a gold plated “Pearly Shell” from
deejay Ira Cook (2nd from left) on
behalf of the listeners who voted the
songster’s Decca etching “Pearly
Shells” the most popular song to come
from Hawaii in the last ten years.
Others on hand to congratulate the
folkster-actor are Chuck Meyer (left),
label promo rep, and Leon Pober
(right) who co-authored the tune with

Wembley Edwards.

Ava Names 2 Execs,
Markets New LP’s, Singles

NEW YORK—Ava Records’ topper
Glen C. Costin has rounded-out his
exec roster with the appointments of
Jackie Mills as exec vp and A&R head
and Fred Schumacher, an Ava in-
vestor, as exec secretary.

Others in the Ava exec line-up are:
Jack Magraw, national promo man-
ager and sales topper; Arthur Katz,
attorney; Rod Austin, controller;
Bobby Weiss, foreign consultant; and
Terri Fricon, head of production con-
trol.

The label has just made an Oct. LP
release, including the soundtrack of
“A House Is Not A Home,” music
composed and ' conducted by Joseph
Weiss; the soundtrack of “The
Troublemaker,” penned and con-
ducted by Cy Coleman; and “Hello,
Jolly,” Pete Jolly Trio.

New singles sides include: Lacy
Jones’ “I’'m Gonna Lie Him Down,”
Pete Jolly’s “Sweet September” and
“A Hard Day’s Night,” Cy Coleman’s
“Denver Theme” and “Jack’s Theme”
(both from “The Troublemaker,”) The
Pace Setters’ “Mustang” and Lee
Bach’s “Nobody’s Child.”

FATS DOMINO
WITH A NEW BLOCKBUSTER

“HEARTBREAK HILL”

c/w

“KANSAS CTY”

ABC-10596

HEADIN’ FOR #1

“WHAT GOOD AM |
WITHOUT YoU™

TAMLA 54104

MARVIN GAYE &
KIM WESTON
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SMASH HIT ALL OVER!

“BE_CAREFUL
LITTLE GIRL"

THE FENWAYS

R-4573

ROULETTE RECORDS

1631 B'way, N.Y.C.
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THE TYMES

“HERE SHE COMES”

b/w

“MALIBU"
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THE BIG -ONES ARE"ON CAMEO/PARKWAY
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FEDERAL TRADE COMMISSION
Washington

TRADE PRACTICE RULES
For The
PHONOGRAPH RECORD INDUSTRY
As Promulgated October 9, 1964

STATEMENT BY THE COMMISSION:

Trade practice rules for the Phonograph Record In-
dustry, as herelnafter set forth, are promulgated by the
Federal Trade Commission onder Its Trade Practice Con-
ference procedare.

The Industry for which these roles are established Is
composed of persons, firms, corporations and organiza-
tions In the facture, pr i sale or
distribetion of phonograph records, magnetic tapes, and
similar devices upon which sound has been recorded.

The trade practice conference proceeding to establish
rules for this industry was Institoted porsuant to Indus-
try application. A set of proposed rules, consisting of
Indostry and Commission staff proposals, was distriboted
to Industry members and other Interested parties for
comment, and a public hearlng was then held In Wash-
Ington, D. C., on March 13, 1964. All parties were
afforded onportnnltY to express their views, objections and
soggestions, both In writing and orally at the hearing,
regarding all Issues relevant to this proceeding.

Upon full consideration of the entire matter, final
action was taken by the Commission whereby It ap-
proved the rules for the Industry In the form presented
here and directed that they be promulgated.

Soch rules become operative thirty (30)
the date of their promulgation.

days from

THE RULES

These rules promulgated by the Commission are de-
slgned to foster and promote the malntenance of fair
competitive conditions In the Interest of protecting In-
dostry, trade, and the public. It Is to this end, and
to the exclusion of any act or practice which fixes or
controls price throngh combination or agreement, or
which unreasonably restralns trade or soppresses com-
petition, or otherwise unlawfolly Injures, destroys, or
prevents competition, that the roles are to be applied.

The unfalr trade practices embraced In the rules
hereln are considered to be unfalr methods of competi-
tlon, unfalr or de:e?uve acts or practices, or other
Illegal practices, prohibited onder laws administered by
the Federal Trade Commission and appropriate proceedings
In the pablie Interest will be taken by the Commission
to prevent the use, any person, partnership, corpo-
ration, or other organization subject to Its Jurisdlction,
of such onlawful practices In commerce.

AIN'T THAT LOVING YOU BABY
ELVIS PRESLEY RCA VICTOR
Elvis Presley Music, Inc.

ASK ME
ELVIS e P RESEY v e RCAWVIGTOR
Elvis Presloy Music, Inc.
ONE WOMAN MAN
GARNET MIMMS ... UNITED ARTISTS
Valley Pablishers, Inc.

REACH OUT FOR ME

DIONNE WARWICK SR SCEPTER
Ross Jungnickel /Blue Seas/Jac
HOW DOES IT FEEL?
THE RONETTES ... RO LLES
Hill & Range/Mother Bertha
TIME AND TIME AGAIN
JOHNNY: CASH iliiis A COLUMBIA
Johnny Cash Music, Inc.
WHEN YOU LOVED ME
DECCA

BRENDA LEE
HIll & Range Songs/Ron Bre
I WAKE UP CRYIN’
RAY CHARLES ST ABC-PARAMOUNT
Bellnda (Canada) Ltd.
THE 81
CANDY AND THE KISSES C
HIll & Rango/Shelros/Check-Colt
DON'T DO WHAT | DID
(DO WHAT | SAY)
BROOK BENTON : MERCURY
Bennle Benjamin Music/Dayben Musio
YOU DON'T KNOW WHAT YOU GOT
UNTIL YOU LOSE IT
KENNY GAMBLE . COLUMBIA
Hill & Range/Shelros
DON'T LET ME BE MISUNDERSTOOD

AMEO

NINA SIMONE PHILIPS
Benny BenJamin Musle, Inc.
A MONSTER
NINA SIMONE PHILIPS
Benny Benjamin Musle, Inc.
HOLD ME
P. J. PROBEY LONDON

Ross Jungnickel / Robbins
YOU BETTER BELIEVE IT BABY

CHUBBY CHECKER PARKWAY
HIll & Range/Shelros
KENTUCKY BLUEBIRD
LOU JOHNSON BIG HILL

Ross Jungnickel/U. S. Songs

THE ABERBACH @ROUP
1619 Broadway, New Yok, N. Y
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Good Sales and Juke Box action
in California and Northwest

“HIGHWAY MAN"’

(en omusing story)

Curtis Leach

Fabor #135

FABOR RECORDS
¥2600 W. Olive Ave. P. O. Box 1487%
XBurbank, Calif. Phone 213-8464744%
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DEFINITIONS

As wsed In these roles the following terms shall have
the meanings which have been assigned to them below:

Industry Member: Any person, firm, corporation or
organization engaged In the manofacture, processing,
sale or distribotion of Industry products as here defined.
(Excloded from the scope of thess rules are such sup-
pliers as phonograph record pressers, jacket fabrica-
tors, and music publishers.)

Industry Products: Phonograph records, magnetic tapes,
and similar devices opon which sound has been recorded.
(Specifically excluded are such commercial recordings as
electrical transcriptions and recorded library services
which are neither: (i) distriboted to the general public;
nor (ii) distriboted to any Industry member in connec-
tion with the sale or promotion of recordings which are
distributed to the public. Also excluded are phonographs,
tap‘e )rewrders. and other similar devices and acces-
sories.

Recording (mown) : Any disc record, magnetic tape,
wire, or other such device upon which sound has been
recorded for subsequent reproduction.

Artist: Any performer or other person, or any group
of persons, who produces soonds which are captured on
a recording (as recording is here defined).

SECTION |

RULE |I—PROHIBITED DISCRIMINATORY  PRICES,
REBATES, DISCOUNTS, ETC.

(a) No member of the Industry engaged in com-

merce, in the coorse of such commerce, shall grant or
allow, secretly or openly, directly or indirectly, any re-
bate, refund, discount, credit, or other form of price
differential, where such rebate, refund, discount, credit,
or other form of price differential, effects a discrimina-
tion In price between different purchasers of goods of
Iike grade and quality, where either or any of the pur-
chases involved therein are In commerce, and where the
effect thereof may be substantially to lessen competition
or tend to create a monopoly In any line of commerce,
or to Injure, destroy, or prevent competition with any
person who either grants or knowingly receives the
benefit of such discrimination, or with costomers of
either of them: Provided, however, —

(1) That the goods involved In any such transac-
tion are sold for use, consumption, or resale within any
place onder the jurisdiction of the United States, and
are not purchased by schools, colleges, universities, public
Iibraries, churches, hospitals, and charitable Institutions
not operated for profit, as supplies for their own use;

(2) That nothing contained in this rule shall pre-
vent differentials which make only due allowance for
differences In the cost of manufacture, sale, or delivery
resolting from the differing methods or quantities in
which such commodities are to soch purchasers sold or
delivered ;

(Note: Cost Justification under the above proviso
depends wupon net savings In cost based on all facts
relevant to the transactions under the terms of proviso
(2). For example, if a seller regularly grants a dis-
count based opon the purchase of a specified quantity by
a single order for a single delivery, and this discount
is Justified by cost differences, it does not follow that
the same discount can be cost justified if granted to a
purchaser of the same guantity by multiple orders or for
multiple deliveries.)

(3) That nothing contained In this rule shall pre-
vent persons engaged In selling goods, wares or merchan-
dise in commerce from selecting their own costomers In
bona fide transactions and not in restraint of trade;

(4) That nothing contained In this rule shall pre-
vent price changes from time to time where made in
response to changing conditions affecting the market for
or the marketability of the goods concerned, such as
but not limited to obsolescence of seasonal goods, dis-
tress sales under court process, or sales In good faith
in discontinvance of business in the %oods concerned;

(5) That nothing contained In this role shall pre-
vent the meeting In good faith of an equally low price
of a competitor.

(Note: Subsection (b) of Section 2 of the Clayton
Act, as amended, reads as follows:

““Upon proof being made, at any hearing on a com-
plaint under this section, that there has been discrimina-
tion In price or services or facilities furnished, the
burden of rebutting the prima facle case thus made by
showing Justification shall be upon the person charged
with a violation of this section, and wunless Jostifica-
tion shall be afirmatively shown, the Commission Is
authorized to Issue an order terminating the diserimina-
tion: Provided, however, That nothing herein contained
shall prevent a seller rebutting the prima facie case
thus made by showing that his lower price or the fur-
nishing of services or facilities to any porchaser or
purchasers was made In good faith to meet an eaqoally
low price of a competitor, or the services or facilities
furnished by a competitor.””)

(b) The followln? are examples of price differential
practices to be considered as subject to the prohibitions
of this rule when Involving goods of like grade and
quality which are sold for use, consumption, or resale
within any place under the Jurisdiction of the United
States, and which are not purchased by schools, eol-
leges, unlversities, public [libraries, chorches, hospitals,
and charitable Institations not operated for profit, as
supplies for their own uvse, and when—

(1) The commerce requirements specified In this rule
are present; and

(2) The price differential has a reasonable probablility
of substantially lessening competition or tending to
create a monopoly In any line of commerce, or of In-
Juring, destroying, or preventing competition with the
Industry member or with the costomer receiving the
benefit of the price differential, or with customers of
either of them; and

(3) The price differential was not Justified by cost
savings (see paragraph (a) (2) of this rule); and

(4) The price differential was not made In response
to chanaing conditions affecting the market for or the
marketability of the goods concerned (see paragraph
(a) (4) of this role); and

(5) The lower price was not made to meet In good
faith an equally low price of a competitor (see para-
graph (a) (5) of this rule):

Example 1. At the end of a glven period an Indus-
try member grants a discount to a customer equlvalent to
a fixed percentage of the total of the costomer’s por-
chases doring sech period and falls to grant a discoont
of the same percentage to other customers on their pur-
chases dering sech period.

Example 2. An Indestry member sells goods to one or
more of his customers at a higher price than he charges
other customers for like merchandise. It Is Immaterlal
whether or not such discrimination Is accomplished by
misrepresentation as to the grade and quality of the
products sold

Example 3. An Industry member sells goods directly to
a retailer at a lower price than he charges distribotors
whose retall castomers compete with the favored retailer.

Example 4. An Industry member pays freight on ship-
ments to a costomer, or pays freight on shipments to a
distributor’s costomer, and does not pay smeh freight
for all customers of the Industry member, thereby effect-
Ing ha difference in price between cuostomers of such
member.

Example 5. Terms of 2/10th prox. are granted by
an Indestry member to some costomers on goods pur-
chased by them from the indestry member. Another cos-
tomer or castomers are, nevertheless, allowed to take an
additional discount when making payment to the Indus-
try member within the time preseribed.

(Note: “‘Free’” Records. In the phonograph record
Industry, ‘‘free’”” records of a particular type are cus-
tomarily offered by sellers to their customers upon the
conditien that sach customers perchase specified quan-
tities of particular phonograph records.

Granting of free records er ether merchandise Illus-
trated by examples 6, 7 and 8 Is eonsidered violative
of Section 2(a) of the Clayton Act, as amended, provided
that the requisites preceding the examples of this para-
graph (b) of the rule are met.)

Example 6. An industry member invoices goods te
all his customers at the same price buot supplies addi-
tional quantities of such goods at no extra charge to
one or more, but not to all, soch customers; or sup-
plies other goods or premiums to one or more, but not
to all, such customers for which he makes no extra
charge and which effects an actual price difference in
favor of certain of his customers.

Example 7. An industry member grants to some of
his costomers ‘‘free’” records based on a fixed percent-
age of the costomer’s purchase of records and fails to
grant “‘free’”” records based on the same percentage to
other customers, which effects an actual price difference
in favor of certain of his costomers.

Example 8. An industry member grants to all cuos-
tomers who purchase a specified ‘“‘quota’ of records a
certain quantity of ‘‘free’’ records, but the ‘‘guota’ Is
so high that some customers canot attain it and thus do
not receive the ‘“free’’ records, effecting an actuoal price
discrimination in fayor of certain of the industry mem-
ber’s customers.

Note: Functional Discounts. Neither this rule, nor
Section 2(a) of the Clayton Act, as amended, of which
this rule Is interpretive, expressly permits or prohibits
the granting of functional discounts. The propriety of
such discounts Is contingent, principally, on whether they
may substantially lessen eompetition or tend to create a
monopoly. All price differentials, whether ‘‘functional” or
otherwise, must meet the same tests.

Ordinarily. however, a seller may grant a lower price
to wholesalers than to retailers to the extent that such
wholesalers resell to retailers, without soch effects as may
substantially lessen competition or tend to create a
monopoly. But if such wholesalers also sell at retail, in
competition with other of the seller’s retail costomers,
they may not properly be granted a price lower than the
prices granted to competing retailers on that portion
of the goods they sell at retail.

Examples 9 and 10 are illustrative of practices con-
sidered to be violative of Section 2(a) of the Clayton
Act, as amended, provided that the requisites preceding
the examples of this paragraph (b) of the rule are met.)

Example 9. An industry member sells phonograph
records to customers who resell the records by means of
record racks placed in retail stores which are primarily
engaged in the sale of non-record prodocts and charges
such costomers 10% less than the price at which such
industry member sells phonograph records to retail record
store customers.

Example 10. An Industry member sells phonograph
records to a customer who resells to Juke box operators
and to retallers and who also is in competition with
the latter, and charges soch customer a lower price
for the records he resells at retail than the Industry
member charges other retailers.

RULE 2—PROHIBITED ADVERTISING OR PROMO-
gI‘EINTALE ALLOWANCES, OR SERVICES OR FA-
IES.

(a) Advertising or Promotional Allowances. No member
of the industry engaged in commerce shall pay or con-
tract for the payment of advertising or promotional
allowances or any other thing of value to or for the
benefit of a customer of such member in the course of
such commerce as compensation or in consideration for
any services or facilities fornished by or through such
customer in connection with the processing, handling,
sale, or offering for sale of any products or commodities
manufactured, sold, or offered for sale by such member,
unless such payment or consideration is made known to
and Is avallable on proportionally equal terms to all
other customers competing in the distribotion of such
products or commodities.

(Note 1: Industry members giving advertising allow-
ances to competing customers must exercise precaution
and diligence In seeing that all of such allowances are
used In accordance with the terms of their offers.)

(Note 2: When an Indostry member gives allowances
to competing customers for advertising In a newspaper or
periodical, and It appears after reasonable Inquiry that
a lower advertising rate for equivalent space is available
to one or more, but not all, such costomers, such fact
should not be regarded by the Industry member as war-
ranting the retention by such customer or customers of
any portion of the allowance for his or their personal use
or benefit.)

(b) Services or Facilities. No member of the Industry
engaged In commerce shall discriminate in favor of one
purchaser against another purchaser or purchasers of a
commodity bought for resale, with or without processing,
by contracting to furnish or furnishing, or by contribut-
Ing to the furnishing of, any services or facilities con-
nected with the processing, handling, sale, or offering for
sale of such commodity so purchased upon terms not ac-
corded to all competing purchasers on proportionally
equal terms.

(Note: Subsection (b) of Section 2 of the Clayton
Act, as amended, which Is set forth in the note follow-
ing paragraph (a)(5) of Ruole 1 Is also applicable to
provisions of both (a) and (b) of this Rule 2.)

(¢) Examples. The following are examples of dis-
eriminations In fornishing advertising or promotional al-
lowances or services or facilities to be considered as
subject to the prohibitions of this rule when Involving
goods of like grade and qoality, when the commerce
requirements specified by this role are present, and
when a suitable equivalent alternative allowance, service
or facility Is not accorded on proportionally equal terms
to those costomers to whom the allowance, service or
facility set forth in these examples Is not available un-
der reasonable terms and conditions.

Example 1. An Industry member grants an allowance
for advertising to a costomer based on a fixed percent-
age of that costomer’s porchases and fails to make
known and available to other costomers who are com-
peting with the former an allowance of the same per-
centage of their purchases.

Example 2. An Indostry member furnishes free mer-
chandise to a costomer with the proviso that it be used
for advertising or that the proceeds of Its sale be wused
for advertising puorposes. Such free merchandise Is not
offered and made avallable on proportionally equal terms
to all competing costomers.

Example 3. An industry member 'provldes cooperative
advertising allowances in the form of credit memoranda
to particolar costomers on a negotiated, specific adver-
tisement basis withost making advertising allowances
known to and available on proportionally equal terms to
all competing costomers.

Example 4. An Industry member furnishes promotional
services to a retailer costomer In connection with the
resale of the goods purchased and falls to make such
services known to and available on proportionally egoal
:;fm; to other retall customers who are competing with

e former,

Example 5. An Industry member provides racks,
browsers, bins, displays, speclal packaging, and other
similar services and facilities to certaln of Its costomers
but does not make such services or facllities known to
and available on proportionally egoal terms to all
competing customers.

Example 6. An Industry member sponsors a radio pro-
gram on which advertising Is provided for certaln of Its
customers. Such service Is not made known to and avall-
table to all competing costomers on proportionally equal
erms.

Example 7. An Industry member accords to one or
more costomers the privilege of retarning for credit, re-
fund or exchange any or all of the goods purchased by
them and falls to accord the same privilege to another
;\r other competing costomers on proportionally equal
erms.

(d) Proportienal Equality of Treatment of fy]
peting Costomers. (The followimg Is presented |
porpose of clarifying requirements with respeet |
supplying of marketing services, facilities or al
by indostry members to their costomers, bot it |
intended to imply that other methods which
preportional equality of treatment of competin
tomers may not also be used.)

An Industry member may simultaneously offer &
of his costomers competing In the resale of his
ucts the same kind of promotional service, facl
allowance of a cost value equal to a uniform pe
of the sales (or purchases) of the industry m
products by each costomer during a specified and |
cal period of time, provided, however, that
plicable the Indostry member complies with
lowing:

(1) When the service, facility or allowance
of a type which under reasonable terms and cof
not wusable or suitable to the facilities and basi
all customers, and is offered to any one custo
member offers each of those customers to wi
service, facility or allowance is not usable or
an alternative type of promotional service, facl
allowance which is of equivalent measurable
usable by the costomer, and is suitable to his
and business, and promptly informs all competi
tomers of the kind and amount of services, faeill
allowances which he has offered to each and the
tive terms and conditions under which such
facilities or allowances are to be furnished
industry member; and

(2) When the offer of any service, facility or
ance to any customer is conditioned on such &
supplying some reciprocal service, facility or r
reciprocal service, facility or payment Is required
offers to all other customers and there is an eq
ratio among all costomers as to the measurabli
that which is supplied by the industry member
reciprocal service, facility or payment required
costomer.

(Note: Where the seller has alternative pi
plans, his costomers must be given the oppo
choose among the plans.)

RULE 3—INDUCING OR RECEIVING AN ILLEG)
CRIMINATION IN PRICE, ADVERTISING 08
'c“IOL'I’II'DI'EM- ALLOWANCES, OR SERVICES 0l

S:

(a) No member of the Industry engaged In
in the course of such commerce, shall knowl
or receive a discrimination in price, advertisi
motional allowances, or services or facilities,
prohibited by the provisions of Rule 1 or 2

(b) The following are examples of inducing or res
discriminations in price, advertising or promotional #f ‘f i
lowances, or services or facllities, to be consi
subject to the prohibitions of this rule when the
uisites established by Rule 1 or 2 for a violal
those rules on the part of the seller are p
the party receiving the discriminations knows
reason to know that the discriminations are IIl

Example 1. An iIndustry member purchases
purportedly for resale to retailers and to Juk
operators, and is charged a lower price than the:
charges other customers for records which they
at retail; but the member then transfers such
another part of its bosiness where they are
retail, thereby receiving a discrimination In pr
is prohibited by Rule 1

Example 2. An industry member induces sui
contribute sums of money to defray some or al
costs of radio programs sponsored by such membe
designed to promote the sale of records in Its
business, and which featore records distributed "ﬂ,
contributing suppliers, when the industry member i
or has reason to belleve that allowances for sath ¥
pose are not made available on proportionally equl
by the same suppliers to other customers com ;
the favored member, thereby receiving a di
in promotional allowances which Is prohibited

1l

by

RULE 4—PROHIBITED BROKERAGE AND 0
SIONS.

No member of the Industry enTaued in com
the course of such commerce, shall pay or grant, &
ceive or accept, anything of value as a .
brokerage, or other compensation, or any al
discount in lieu thereof, except for services
connection with the sale or purchase of goods,
merchandise, either to the other party to such
tion or to an agent, representative, or other Inf
therein where such intermediary Is acting In facl ¥
in behalf, or Is subject to the direct or Indireet
of any party to such transaction other than the
by whom such compensation is so granted or palé

SECTION 11

RULE 5—PROHIBITED FORMS OF TRADE REST
(UNLAWFUL PRICE FIXING, ETC, ETC

Members of the Industry, either directly or I
shall not engage in any Elanned common coBrs
tion, or enter Into or take part in any understss
agreement, combination, or conspiracy, with one &
members of the industry, or with any other
persons, to fix or maintain the price of any
products or otherwise unlawfully to restrain tradt; &
any form of threat, Intimidation, or coercion o 8
any member of the Industry or other person o
to engage In any such planned common coui
or to become a party to any such understanding ®
ment, combination, or conspiracy. F

RULE 6—TIE-IN SALES: REQUIRING PURC
ONE PRODUCT AS A PREREQUISITE
PURCHASE OF OTHER PRODUCTS.

No member of the Industry shall require the ﬂ
of one or more products as a prerequisite h“
chase of one or more other products, where the
be substantially to lessen competition or tend fo @
monopoly or unreasonably to restrain trade. 4

RULE 7—EXCLUSIVE DEALING p

Members of the Industry shall not contract t ¥
sell Industry products, or fix a price charged 1hef
discount from, or rebate uwpon, such rrlu. on 1
dition, agreement, or understanding that the
thereof shall not use or deal In the
competitor or competitors of soch Industry mem
the effect of such sale or contract for sale, 8
condition, agreement, or onderstanding, m& %
stantially to lessen competition or tend o7
monopoly In any line of commerce.

RULE 8—LIFTING OF STOCKS.
No member of the Industry shall
of a distributor or dealer which has been
competitor or competitors when such practics
an Inducement to the distributor or dealer
tinue handling competitive products and to
member’s products exclusively, and where t
such act or practice may be substantially
competition or tend to create a monopoly Io
commerce. o

RULE 9—INDUCING BREACH OF CONTRACT-

Members of the Industry shall not knowl
or attempt to induce the breach of existing
tracts between competitors and their costomers
tween competitors and their suppliers, or 104
or obstruct the performance of any such
duties or services, under any :Ire-mstalleddu
capacity and tendency or effect of substant
or lessening competition.

urchase 18
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IFTC TRADE RULES

UNLAWFUL INTERFERENCE WITH PUR-
l;l:::!. ‘ULECNIA%-E—S OR SALES.

of the industry, by means of any monopo-
hl|I: :r'u-!hl:‘es or through combination, conspiracy, coer-
<lon, boyeott, threats, or any other unlawful means,
ek Sietly or indirectly, shall Interfere with any industry
A | wmber’s right to purchase his industry products and
':”Iles from whomsoever he chooses, or to sell his
oy off indlﬂs to whomsoever he chooses.
taly

s, § __DEFAMATION OF COMPETITORS OR FALSE
Wiy JULE I RAGEMENT OF THEIR PRODUCTS.

of the industry shall not defame competitors
.YI';T;%S imputing to them dishonorable conduct, in-
lies yit sbllity to perform contracts, questionable credit standing,
S WAITY other false representations, or falsely disparage
ompetitors’ products In any respect, or their business
nethods, selling prices, values, credit terms, policies, or

llkm;a

in this role shall be construed as
and nondeceptive comparison, by
of competitors’ products with

ervice.

(Note: Nothing
sreventing full, fair, a
|emonstration or otherwise,

l
ual §

rodocts of another industry member before por-
gl :!mgs or prospective purchasers.)
Deasyg]
A0l gy 12—PUSH MONEY.
wni:;vll An industry member shall not pay or contract to pay

tch ) «mything of value to a salesperson employed by a cus-
wilth g romer of the industry member, as compensation for,
¢ finigy or as an inducement to obtain, special or greater effort
.r service on the part of the salesperson in promoting the
esale of products supplied by the industry member to

e, i)

S fhe customer—
il | '"(3) When the agreement or understanding under
Uty w8 Cpich the payment or payments are made or are to be

W nade is withoot the knowledge and consent of the
4 Cjesperson’s employer; or ¢

@ " (h) When the terms and conditions of the agreement
”"I mal o inderstanding are such that any benefit to the sales-
200t il eron or customer s dependent on lottery; or

(¢) When any provision of the agreement or uonder-

tematin | ganding requires or contemplates practices or a course
o th g 1 conduct unduly and intentionally hampering sales of
roducts of competitors of an industry member; or
(d) When, because of the terms and conditions of
he understanding or agreement, including its duration,
r the attendant circomstances, the effect may be sub-
3 tantially to lessen competition or tend to create a
I8 SERVIG) nonopoly; or
(¢) When similar payments are not accorded to
alespersons of competing customers on proportionally
gual terms in compliance with Sections 2(d) and (e)
1 the Clayton Act.
(Note: Payments made by an industry member to a
'y alesperson of a customer under any agreement or under-
= tanding that all or any part of such payments is to
¢ transferred by the salesperson to the customer, or is
W o result in a corresponding decrease in the salesperson’s
# alary, are not to be considered within the purview of
ke wit his_role, bot are to be .considered as subject to the

NG AN I
DVER

7 fw 1 equirements and provisions of Section 2(a) of the
Jlr oo dayton Act.)
e a
isations 8 ULE 13—COMMERCIAL BRIBERY.
"‘_Memhcrs of the industry shall not give, or offer to
ive, or permit or cause to be given, directly or in-

r ireetly, money or anything of value to agents, employ-

35, or representatives of customers or prospective cos-
W€ ymers, or to agents, employees, or representatives of
ampetitors’ costomers or prospective customers, without
ae knowledge of their employers or principals, as an
aducement to Influence their employers or principals to
orchase or contract to purchase products manufactured
= sold by such industry member, or to influence such
mployers or principals to refrain from dealing in the
roducts of competitors or from dealing or contracting
1+ deal with competitors.

a
==

n
5§l ULE 14—UNAUTHORIZED SHIPMENT.

sl

_,,) No member of the industry shall engage in shipping
¢ Vustry produets to costomers or prospective customers,

@ 'r the purpose of inducing purchase or acceptance on
ansignment 'ol such products, without the express re-

lxlrt:l'\as:; prior consent of the proposed consignee or

ULE 15—AIDING OR ABETTIN E OF UNFAIR
TRADE PRACTICES. g 0R

a INo person, firm, or corporation, being a member of

oSPhs Industry, shall aid, abet, coerce, or induce an-

tr, directly or indirectly, to use or promote the use
any unfair trade practice specified in these rules.

o | SECTION 111

"
18 ULE 16—MISUSE i " it i
& OF “STERE0” AND ‘‘STEREO

(@) No member of the industr

1 oY y shall use the words
'Sltl'ieloe or “stereophonic,” or any other word or phrase
at does""a"'nﬂ. to describe or refer to a recording
Sries "M;mt have two distinctly separate modulations
m ool an original live recording in which a mini-
wt such 0 separate channels were employed; except
ith 2 recowrodlld or phrase may be used in connection
18 Rlons. deri ng having two distinctly separate modu-
th 2 tlias ived from an original monophonic recording
ellate o and conspicuous disclosure Is made, in Im-
n mm:'":g;‘"“ therewith, that the recording has
1o 1nie 'Enrddnc(i:y?,w' or re-recorded to simulate stereo-

Al
Humm':',‘,’"‘;:y member shall use the words ‘‘true”

i any other word or phra f like
€ phrase o
ﬂtm?:h«r:ﬂ ,f“"]unctron with the words ‘‘stereo’’ or
eaning, o descripe . OLNer Word or phrase of ke

oscrlhe or refer to a recording that was
imt an original live recording in which
Wo separate channels were employed.

Mt derived fr
1 minimum o

I ULE 17—cacE
] LLATION OF MEMBER 5
= SHIP IN COM
b ”D’;‘CSI'AL CLUB OR MEMBERSHIP ORGANIZA-
8 |

In the operati

on or
o{mgranh record clgb o':a
Sy members shall not:

(2)
directly or by implication, that per-
membership {f, in fact, cancellation
"nlﬁgtrmltled without any conditions or
; ||HI|tatIoa full and clear disclosure of all
4 B made |n immedlnst or prerequisites to cancellation
""L‘)aﬂons; o ate conjunction with all such rep-

Ship mereh

fee of andise and attempt to collect the
[ such "';"haﬂdne when the rlght of c:ncecllaﬂnn

q E membersh| as b
" y €EN exercls
T | tancellation fag been qlvenfd and proper notification

nagement of any commercial
membership organization, in-

5
| o E—MISREPRES
FORMING T0 STANpARSC ' T0PUCTS AS CON-

10 8 In the sale, off

iy 040 [t dustry " prog PTEING. for sale, or distribution of any

' £ Mesent o s members of the industry shall not
v e ll“Jl!urclimzL,,.":,thh advertising or otl‘:erwlse. that
aplicable to h M to any standards recognized In

® Industry when such s not the fact
ISREP
INE

oA |
mr :,"ﬂ'lz 19—M
SS.HESENTATION AS TO CHARACTER

. i OF Byg

Members of
the
P ny impllestion I':dlﬂdtry shall directly
(0F PG Or otheryise, gyt i, by trade or corporate
i o W duets o the Ing at they produce or manufacture

& wlant making 5 Ndustry, or that they own or control

A that ‘the, " SUEh produets, when such Is not the fact,

not represent,

" arp

"o Wholesafer 'ha manafacturer, wholesale distributor
/ 5 ::, Manner mh'!enrwch Is not the fact, or In any
",: of thejy hm"mn esent  the character, extent, or

|

Gsh
1 B°X~0¢:'ober 24, 1964
O/!O 1
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RULE 20—DECEPTIVE USE OF TRADE OR CORPORATE

|

} NAMES, TRADEMARKS, ETC.

| Members of the industry shall not

| name, trademark, or other trade deslq“ﬂsaetinanr:y \:mfﬁ

has the capacity and tendency or effect of

g isl
deceiving purchasers or prospective nurchasetr"; saesan::gt::
name, nature, or origin of any product of the industry
or of any material used therein, or which is false, de-
ceptive, or misleading in any other material respe;:t

RULE 21-—PASSING OFF THROUGH
%ITI?IULATION OF TRADEMARI%S,

IMITATION OR
TRADE NAMES,

purchasers by passing off the products of ome i
member as and for those of another through :hemidrrlllist‘ar\)-’

|

|

|

Members of the industry shall not mislead or deceive
tion or simulation of trademarks,

trade names, brands,

or labels.
RULE 22—FALSE INVOICING.
; No industry member shall withhold from or insert

in invoices or sales tickets any statements or i -
tion by reason of which omission or insertlonlrzlam;ranlie
record is made, wholly or in part, of the transactions
represented on the face of such invoices or sales tickets
mth‘ the capacity and tendency or effect of thereby mis-
leading or Uegeiving purchasers, prospective purchasers,
or the consuming public in any material respect.

RULE 23—SUBSTITUTION OF PRODUCTS.

No member of the industry shall make an unauthorized
snbstltuhon of products, where such substitution has
the_capzu:tty and tendency or effect of misleading or
deceiving purchasers, by:

(a) Shipping or delivering industry products which
do not pantnrm to samples submitted, to specifications
upon which the sale is consummated, or to representa-
tions made prior to securing the order, without advising
the purchaser of the substitotion and obtaining his
consent thereto prior to making shipment or delivery; or

(b) Falsely representing the reason for making sub-
stitutions.

RULE 24—GUARANTEES, WARRANTIES, ETC.

(@ Industry members shall not represent in adver-
tising or otherwise that a product is ‘‘guaranteed”
without a clear and conspicuous disclosure in close

conjunction with such representation of:
(1) The nature and extent of the guarantee; and

(2) Any material conditions or limitations in the
guarantee which are imposed by the guarantor; and

(3) The manner in which the guarantor will per-
form thereunder; and

(4) The identity of the guarantor.

(b) - Representations .that a product is ‘‘guaranteed
for Iife” or has a ‘‘lifetime guarantee,”” in addition to

meeting the above requirements, shall contain a con-
spicuous disclosure of the meaning of “‘life’”” or ‘‘life-
time”’ as used (whether that of the purchaser, the

product or otherwise).

(c) Guarantees shall not be used which under normal
conditions are impractical of fulfillment or which are
for such a period of time or are otherwise of such
nature as to have the capacity and tendency of mis-
leading purchasers or prospective purchasers into the
belief that the product so guaranteed has a greater
degree of serviceability, durability or performance capa-
bility in actual use than is true in fact.

(d) This rule has application not only to ‘“‘guarantees’
but also to ‘‘warranties,”” to purported ‘‘guarantees’
and ‘“‘warranties,”” and to any promise or representation
in the nature of a ‘‘guarantee’”” or ‘‘warranty.”’

RULE 25—USE OF THE WORD “FREE.”

In connection with the sale, offering for sale, or
distribution of industry products, industry members shall
not use the word ‘‘free,”” or any other word or words
of similar Import, in advertisements or in other offers
to the public, as descriptive of an article of mer-
chandise, or service, which Is not an unconditional gift,
under the following circumstances:

(a) When all the conditions, obligations, or othgl"
prerequisites to the receipt and retention of the ‘‘free
article of merchandise or service offered are not clearly

and conspicuously set forth at the outset so as to leave
| no reasonable probability that the terms of the offer
| will be misunderstood; and

(b) When, with respect to any article of merchandmvﬂv
required to be purchased in order to obtain the “(ree
article or service, the offerer (1) increases the ordinary
| and wswal price of such article of merchandise, or 12)
reduces its quality, or (3) reduces the quantity or size
thereof

(Note: The disclosure required by _suhsec(ion .(a) of
this rule shall appear in close conjunction with the
word ““free’” (or other word or words of similar import)
wherever such word first appears in each advertisement
or offer. A disclosure in the form of a footnote, to which
reference is made by use of an asterisk or other sym-
bol placed next to the word ““free,”” will not ordinarily
be regarded as compliance.)

RULE 26—DECEPTIVE PRICING.

Members of the industry shall not represent ‘dlrectly
or indirectly In advertising or otllerwi_se that an |ndust(ry
product may be purchased for a specified price, or : (a
saving, or a reduced price, when such is not the fact;
or otherwise decelve purchasers or prospective purchas«;@
with respect to the price of any product offered for :;11 T‘s
or furnish any means or instrumentality by whlchko [
engaged in the sale of industry products may make any
such representation :

The Commission promulgated Guides

Against

(Note: T
4, superseding

Deceptive Pricing effective January _8, 196

the Guides adopted October 2, 1958. The 1964 Guldes

are appended to these Rules for adqninnal guidance with
respect to price savings representations.)

MISREPRESENTATION,

27—MISBRANDING,
AND DECEPTIVE SELLING METHODS.

' f the mar-
Members of this Industry, In the course 0
keting or distribution of industry products, shall lncodt
3 e of, any trade
(a) Use, or cause or promote the use 0
promotional literature, advertising matter, @ar{k.orb{‘ang;
label, designation, depiction, or other }yp; dn - lpuh-
written representation, however dlxsrm‘mae R
i lished, which directly or by implication, 0
|

RULE

failure to disclose material information, has th_viznpn';:ljtry_'
tendency or effect of misleading or l]('cclvtl']
prospective purchasers with respect o——i
antity, use, Size,
the type, grade, nunl!!y, quan Ize,
welght, nature, condition, durability, pn-rlurnmncrmzrrzi
Iceability, origin, manufacture, distribution, or p
any Industry product; or,
(2) the Identity
elther part or all of a
of any recording, the name

a recording or a selection or tra sor co
S has been urmlnuxlv issued

and
chasers or

(1)

of a performing artist as .ll"
recording, the recorded qa:\lln'
or commonly known title '4‘)
et of a recording, or the
under a

fact that a recording 0 e e
dlvch-rrnl t‘llh:, or In any other material respect;
shall not ;
(b) Offer for sale, sell, distribute, or 'l)r“l"rm“untli:'lr
sale or distribution of, products of the |||‘||t‘?|\ "y“w Lo
any other conditions or selling practices w i M
capaclty and tendency or effect of mlxlrndlnu“:v m;"”‘n'
tho purchasing or consuming public In @
respect e s
‘ Promulgated by the Federal Trade Commlission October
‘ il Joseph W. Shea, Secretary

Helping Hand

NEW YORK—BMI president Robert
J. Burton (right) recently accepted a
$10,000 check from Mercury Records’
A&R vice-president Shelby Singleton
on behalf of the label and its presi-
dent, Irving Greene, for the Country
Music Association’s Building Fund.
Burton is Fund chairman.

Covi;\gton Sees Music Ed.
As Field For Wax Artists

NEW YORK—Vet dance band leader
Warren Covington is currently setting
up a schedule of master lesson ap-
pointments at which time he’ll give
one-hour lessons to budding trombon-
ists stressing performance, technique,
and tone. Students are already sched-
uled for New York sessions and will
be tutored once monthly. Additionally,
Covington has written a series of
stage band arrangements, a folio of
playing tips and solo improvisations
tagged “Sentimental Trombone.”
Mills Music is publishing.

“The progressive dance band leader
must take advantage of the multi-
pronged music business situation to-
day and plunge directly into the edu-
cational music market,” opined Cov-
ington.

The orkster is accepting a limited

number of students for the master
lessons and can be reached at 271
Madison Ave., New York City or

4739 Susy Lane, Indianapolis, Indiana.

HAPPINESS

- New York’s Own

‘ NEW YORK—Robert W. Watt, Com-
| merce Commissioner of New York
City (left) recently extended Goth-
am’s greetings to Columbia Records’
topper Goddard Lieberson, who is also
president o fthe Record Industry As-
sociation (RIAA), upon the industry’s
observance of National Record Month
in Oct. Commissioner Watt appeared
in behalf of Mayor F. Wagner at the
RIAA’s eastern regional meeting held
in the Rood Garden of the Hotel
Pierre here.

Music Publisher
Turns Legit Producer

NEW YORK—Writer-publisher Eddie
White has become a legit producer
and is underway with a production
entitled, “The Family Man.” Slated
for a Philadelphia opening at the Wal-
nut Theatre on Dec. 26 and a Broad-
way premiere on Jan. 13, White is
producing the play in association with
Leonard Sillman of “New Faces”
fame and Sandy Farber. An instru-
mental recording inspired by the title
| is contemplated.

EVERYWHERE

Especially at BACKBEAT
WITH THE RELEASE OF . . .

JOE HINTON'S

RE-RELEASE

“A THOUSAND CUPS OF HAPPINESS™

BACKBEAT 532

< i

v <
& oy
<" @’Q@Q’
% Q&& @

> <
[l

O
S 3

OKE IN NEWARK AND NEW YORK . . . NOW EVERYBODY'S ASKING

FOR IT!! ORDER NOW BACKBEAT 532

©00000000000000000000000
GOING STRONG, STRONG IN ALL AREAS!!

BOBBY

BLAND’S

“AINT DOING T00 BAD"

DUKE 383

SIZZLING HOT!
THE MIGHTY MUSTANGS'

“FIRST LOVE”

SURESHOT' 5004
BROKE IN SAINT LOUIS

DUKE AND PEACOCK RECORDS, INC.

2809 ERASTUS STREET, HOUSTON 26, TEXAS
- OR-3-2611
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“CROSBY’S BACK . ..
BING, THAT IS”

(New York)—You know, about
six years ago, Mitch and |
with the help of Norman
Luboff's group got together
with Bing Crosby at Radio
Recorders in L.A. We made
a Christmas story written by
Alec Wilder and Arnold Sund-
gaard. We called it ““An Axe,
an Apple and a Buckskin
Jacket” and sold it for these
last few years in fairly nice
quantities.

Dave Kapp heard the opening
and closing song, fell in love
with it and released it as a

single on his own label. It's
called “HOW LOVELY IS
CHRISTMAS'' and it also sold
mildly well.

Now this year, Dave is re-

releasing his single and we're
releasing the LP with a new
cover and a new title. It's
called “HOW LOVELY IS
CHRISTMAS” and it is one
of the finest Christmas pieces
ever written. The songs are
beautiful and Bing's narration
is a gas.

Co-incidentally, Bing's back
on TV with a regular weekly
program this year . . . and
we hope that that's all it
needs to call it to people’s
attention again.
Take it around . . . it makes
a wonderful ‘‘special radio
show'' for the Yuletide season
(15 hr.) and we think you’ll
like it yourself

Again—don't just order it . . .
give it a little personal atten-
tion . you'll find it reward
ing

May it be a joyous
season for you,

ARTHUR SHIMKIN
Golden Records
630 Fifth Ave
N.Y. 20, N.Y

GOLOEN

\
\/

a4

BIOS FOR
DEEJAYS

o

Jelly Beans

The Jelly Beans were discovered in
Jersey City by their manager Bill
Downs, while on a hunt for new tal-
ent. Advised by a song writing friend
that he was working with a group
that he thought was ready for record-
ing, Downs went to Jersey City to
hear them. He liked what he heard
and signed them to an exclusive man-
agement pact. Later he arranged
with indie A&R man Steve Venet to
hear the group who in turn took
them to Red Bird Records.

A recording contract quickly fol-
lowed and Venet, along with ace tune-
smiths Ellie Greenwich and Jeff Berry
Their

gave birth to the Jelly Beans.
first release, “I Wanna Love Him So
3ad,”” was an immediate best-seller

which was followed-up by their cur-
rent smash, “Baby Be Mine.”

The group, three girls and a guy,
all live within one block of each other
in Jersey City. With the success of
their first record they toured Canada;
played engagements in Philly, Pitts-
burgh, and spent the month of Aug.
with the Dick Clark Caravan.

During the last ten days of 1964
they are booked for a stint with Fat
Daddy at the Royal Theatre in Balti-
more, Md.

Jewels

The Jewels, who are currently

clicking with “Opportunity” on the
Dimension label, consist of Grace
Ruffin, Martha Harvin and Sandra
Bears. Grace and Sandra were child-
hood friends in Washington, D. C.
Fhey met Martha while in high

school ['he three

Interest 1In music

expressed a mutual
and singing and de-
cided to form a \H'HL’ group.
After finishing high school the girls
worked in clubs and theatres in the
1wore-Washington area. During

an engagement at the Howard Thea-
ter in Washington they were spotted
by Smokey McAllister. MecAllister

|

was extremely impressed with the
group and immediately made arrange-
ments to handle them. He also con-
t ed Gene Redd, an indie producer

]’y,.v\:“
the Jewels find
a 01!)“1: record,

the label.

Records. Gene helped
1al and prepare

1e submitted to

O

ALBUM PLANS

Deals, discounts and programs being offered to
dealers and distributors by record manufacturers.
wu\‘umw“‘ M

L

U
ATLANTIC-ATCO

New dealer costs, effective immediately, are $2.10 for $3.98 LP’s, $2.63 for 34 98 LP',
$3.15 for $5.98 LP’s through Dec. 31st on all new product and catalog LP’s

AUDIO FIDELITY

LP deal: buy-8-get-1-free, plus one stereo spectacular demo at $6 with the purchase of uy
two catalog records. No termination date announced.

DECCA-CORAL

Incentive plan on LP catalog. Contact local Decca branches and distribs for details. Expin
Nov. 6

DEUTSCHE GRAMMOPHON-ARCHIVE

All multiple sets at a 159 discount. Select group of seasonal records also included. Expj
Nov. 30

DOOTO

Buy-5-get-1-free. No termination date announced.

FOLKWAYS

A fall incentive plan whereby eight pre-packaged units—lQ albums each—are offered o
buy-6-get-1-free basis. Also, other LP’s at additional 12149, discount.

GATEWAY

Two free for every 10 albums purchased on entire catalog.

IMPERIAL

Program terms, effective immediately,
salesman for special terms.

LONDON

Part 3 of Fall Program. Extra Discounts, Dated Billing, Advertising Allowances, ete. Chel
with Local distribs. Dated billing. Discounts on Richmond Classics. Richmond Opera, Telefunks
Classics, Das Alte Werk, Argo, L’Oiseau-Lyre, OS/5000 Series, CS/CM Series, LL/PS P
International, Phase 4.

NASHBORO

Buy-7-get-1-free on entire catalog including new LP’s. 1009 exchangeable. No expiration &
has been set.

ORIGINAL SOUND

LP catalog available on a buy-10-get-1-free basis. 1009 exchangeable. No expiration dale s

PHILIPS

“A Stake In The Future':
pires: Oct. 31.

REQUEST

LP catalog available on a buy-10-get-2-free basis. Described as a limited-time offer.

SMASH-FONTANA

: Special distrib discount on Smash-Fontana LP catalog. Expires: Dee. 11

Expiration date indefinite,

are valid through October 16, 1964. See your Impeid

109 discount on pop LP’s, 209 discount on classical produet &

“Sales Route ’64’

TAMLA-MOTOWN-GORDY

All LP’s available on a buy-6-get-1-free basis. Described as a permanent program.

VEE JAY

109, discount on LP’s. ]

WORLD ARTISTS

109, discount on LP’'s. No expiration date announced.

WORLD PACIFIC l

Fall Plan—10% extra 5% on LP orders of 100 or more on any item.
| OO
I e l

-—_—__/4

discount,

Dlstrlbs Get Beatle Gold

LOS ANGELES—A] Sherman (left) of Record Sales gets a hearty hanU'
and a gold disk from Si Mael, vice president and general ma.nager of z
Artists Records, !nl leading the nation in sales in his area on the 1ab bel's s
ber one album, “A Hard Day’s Night” by the Beatles. Other winners
Henry Droz of Arc Distributors in Detroit, Henry Stone of Tone Distr! a
in Miami, and Frank Holland of Mutual Distributors in Boston.

Cash Box—October 24 :
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Pos. Last pos. Lost TREA Victor Lpipjton SEEVES 116 DOWN HOME 13
eek | ntgomery
; (United Artists UAL 3369/UAS 6369)
| 2 THE BEST OF BUCK OWENS |
|c D'o’Ns;rnngRE 2 26 (?E'Slzi.LEDBMA’AE BABY 34 | (Capitol T 2105/ST 2105) 2 | 17 GOLDEN COUNTRY HITS 14
entr ngs—| | |
ok owens (Capltol 5240) Patsy Cline (Decca 31671) | 3 TOGETHER AGAIN/MY HEART (ot Uiompsoni(CapitaliTg2035)
SKIPS A BEAT 18 WEBB PIERCE STORY
| GUESS I'M CRAZY 1 27 /SCAA,A'D:ILL o 22 Buck Owens (Capitol T 2135/ST 2135) (Decca DXB 181/DXSB 7181) 2%
entra ongs—
W"”‘k’@ﬁs’“' RCA Victor 8383) Claude King (Columbia 43083) 4 LOVE LIFE 5
Ji ( 19 co
m Ray Price (Columbia CL 2189/CS 8989) | mé’ NWL’EY(DQQE{:SLE Is's')d/%L 74554)
GO CAT |
CHUG-A-LUG 3 20 2. el lila)s OONHIGHT (AND/ROSES 20 COUNTRY DANCE
re Im Kee
WEE I Norma Jean (RCA Victor 8433) Ve (Lot M LS e85 FAVORITES 28
29 FT. WORTH, DALLAS OR G S NELLING WITH (e e 20931 sRie0s3l)
. T
DON'T BE ANGRY 5 HOUSTON DAVE DUDLEY 7
{Awﬂ_kose_law) L HONSION . 24 (Mercury MG 20896/SR 8989) 21 BLUE AND LONESOME 18
Stonewall Jackson (Colum George Hamilton IV (RCA Victor 8392) 7 EEKORGE JONES SINGS George Jones (Mercury 20906)
IKE DICKENS 10
3§f§°,i BzAY 9 30 iﬁO%AZgE BRAZOS | (United Artists UAL 3364/UAS 6364) 22 BEFORE "TD OVER gdoll/JDL o
oretta Lynn ecca 41)
Connie Smith (RCA Victor 8416) g’.‘;;"'ea, D,i“-"'?(.?w’ 39 e },HANTKEb ?D LoT 12 .
illy Walker (Columbia 43120) [ rnest Tu ecca DL 4514/DL 74514) SONGS OF TRAGEDY 2
GIVE ME 40 ACRES (TO [ Hank Snow (RCA Victor LPM/LSP 2901)
TURN THIS RIG AROUND) 7 3] TAKE MY RING OFF S LD 6 e e Lk
Starday—| \ ’
Willie Brothers (Starday 681) {!22500 gi';ﬁ}ER 28 Columbia CL 22220/CS 9020) SITRING AL 20
Carl Smith (Columbia 43033) | 10 | WALK THE LINE 8 (Columbia €L 2197/C3 8997
DERN YA 4 | Johnny Cash (Columbia CL 2190/CS 8990)
raats ME G153 || 25 BY REQUEST : 21
guffy vev";m RIC 12664) 32 U £ S I e ‘ 11 MORE HANK SNOW Ferlin Husky (Capitol T 2101/ST 2101)
Bill Anderson (Decca 37630) [ SOUVENIRS 17 26 OUR MAN IN TROUBLE
‘ (RCA Victor LPM/LSP 2812
(.I(-;ES/A'EcAIa?mE—gAa!JON 12 33 CHET ATKINS MAKE ME 1 1 DANGIC}:’ 4 ) (Don Bowman (RCA Victor LPM/LSP 2831)
George Jones (United Artists 751) A STAR 27 | 2 o E 9
(Pcrod BMI) ] iller 27 RING OF FIRE 23
§awman (RCA Victor 8389) ‘ (Smash MPS 27049 /FRS 67049) Johnny Cash (Columbia CL 2953/CS 8853)
FINALLY 11
15 13 HAPPY TO BE UNHAPPY 16
9 ’Kcii‘tjsﬂw:ﬁs gMV,J’ebb Pierce 34 I)Sﬁ&i_%m)b ROSES el ‘ Roy Clark (Capitol T 2031/ST 2031) 28 ):llgr%'-gmo': S OUNTR YN ORI
(Decca 31663) George Morgan (Columbla 43089) ‘ 14 i S (Philips PHM 200 1391/PHS 600 139)
; PERSON 11
‘ Porter W. TT
lu {Asez Ff. e_A‘!\MR’S USED TO BE 6 35 !Ah?d\llEE TO DANCE WITH 29 | (RCA Victar LPM/LSP 2840) 29 ?olhnnyuéa;ll":E(%EIEmbla CL 2248/CS 9048)
Ernest Tubb & Loretta L Acuff-Rose—BMI) |
(beecaidieasy. e A werthll (HicKosy ) 1265) 15 THERE STANDS THE GLASS 19 | 30 GUITAR COUNTRY 29
Carl Smith (Columbia CL 2173/CS 8973) Chet Atkins (RCA Victor LPM/LSP 2783)
DON'T LET HER KNOW — N T T
l MAD, 14 36 (Central Songs—BMI) e e
(Newkeys—BMI) Buck Owens (Capitol 5240)
Dave Dudley (Mercury 72308) el A R A S i B R
DANG ME 8 37 LET ME GET CLOSE
l TO YOU 30 WJ.’/’Mﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂ'ﬂ”ﬂ#ﬂn
(RTree—-BAAl!’)' (Screen Gems—BMI) \
ouer er (Smash 1881) Skeeter Davis (RCA Victor 8397)
PLEASE TALK TO MY I'M GONNA TIE ONE
l Il 10 38 ON TONIGHT 47
ad—BMI) (Sure Fire—BMI)

Ray Price (Columbia 43086)

MY FRIEND ON THE RIGHT 23
(Tree—BMI)
Faron Young (Mercury 72313)

14
b

IN THE MIDDLE OF A
MEMO

(4 S!ar—BMIJ

Carl Belew (RCA Victor 8406)

THE COWBOY IN THE

CONTINENTAL SUIT
{Manzona—BMI

Marty Robbms (Columbia 43049)

16

13

17 JUSTUSBETWEEN THE TWO

(Yonah—B8M1)

Merle Haggard & B
(Tally 18’9)9 I onnie Owens

8 FORBIDDEN STREET 26
(Troy—BMI)

Carl Bufler & Pearl (Columbia 43102)

19

19 BALLAD OF IRA HAYES 15
(E5%BE Marks—BM|)

Johnny Cash (Columbla 43053)

| DON'T LOVE YO
2 ANYMOR i 17

(Moss Rose—B
Charlie Loyin {Capllol 5136)

I'LL GO DOWN SWINGING 36

lMoss Rose—BM
Porter Wagner (RCA Victor 8432)

2

48
@ o | g7 pomeeuy
u’"’gt Jones & Melba Montgomery Jim Nesbitt (Chart 1100)
nited Artists 732) i
w 48 LONELY H?,RL
i darwood
‘ 23 {4 S}l‘aEINBM'IT S OVER 32 (C(ar; Smith (Columbia 43124)
Carl Smith (Columbia 431240)
35
24 HERe comes My masy 20 | 4@ THE NESTER
Dottia W Lefty Foiavell (Columbla 43051)
o Wost (RCA Victor 8374)
BAD NEw ]
15 ey il 50 ooy
mm Ohnny Cash (Columbia 43053) Webb lece (Decca 31617) ‘
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39

40
41
42

43
44
43
46

Wilburn Brothers (Decca 31674)

LOVE LOOKS GOOD ON

YOU 44
(Forrest Hills—BMI)

David Houston (Eplc 9720)
PASSWORD 37
(Kitty Wells—BM

Kitty Wells (Decca 31622)

THE LUMBERJACK
(English—BMI)
Hal Willis (S:ms 207)

EVERYTHING’S OK ON THE

L.B.J. 43
West Hill—BMI)
e illiams. (RCA Victor 8407)

SECOND FIDDLE 33

(Starday—BM
e epard (Capitol 5169)

SUE MAE SAN 46

P Int'|—BMI)
fll;‘/;y r'C Newman (Decca 31677) ;

STOP ME
(Kitty Wells
Bill Phillips (Dccca 31648)

HOW THE OTHER HALF

\

|

LIVES 40
(Jat—BM

|

|

\

|

|

\

|

Johnny & Jonle Mosby (Columbia 43100)
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After a brief summer lay-off,
KBER-San Antonio recently returned
to the San Antonio Municipal Audi-
torium with a stellar Grand Ole Opry
show. The cast on the Oct. 4 program
included such hit-makers as Webb
Pierce, George Jones, Jean Sheparq,
Grandpa Jones, George Hamilton 1V,
Roger Miller, plus Bob Willis and the
Texas Playboys. Station is currently

GEORGE HAMILTON

prepping for its big third anniversary
which will take place on Nov. 15,
featuring, among others, Buck Owens,
Skeeter Davis, Jimmy Dickens and
Slim Whitman.

Jimmy Key, head man of the Music
City talent stable which bears his
name, is presently on a two-week
tour of the midwest, west and south-

west., Plans call for Jimmy meeting
with some of the artists represented
by his firm including Dave Dudley in
Colorado Springs, Billy Walker in
Dubuque, and Jimmy Newman in
Odessa where they will be touring dur-
ing this time.

Connie Smith,

the new Victor lark

ANOTHER SMASH!
MOTHER-IN-LAW
BY

JIM NESBITT

CHART 1100

NEW ALBUM!
“JIM NESBITT SINGS
YOUR FAVORITE COMEDY

AND HEART SONGS"
CHART 6500

CHART RECORDS

905 16th AVE. SO.
NASHVILLE, TENNESSEE

FOFOHIOI I OIOIOI IO IO
OVER 65,000 SOLD!

A JUKEBOX HIT!

WEBB FOLEY'S

“ONE BY ONE”
2
s
2
3

M-50-552
All Orders, Bookings etc.
CONTACT
M-RECORDS
1427 Wells St., Fort Wayne, Ind.
Call Collect: 424-0573
0(0(0(0(0“0(0(0(0(0(0{0(0

S Do R Ra Se R ReD Re S Sab Se b Rnt e n 04)

03

o)

ROSE MADDOX

“TIA LISA LYNN"

Capitol #5263

l

: E
'l‘ Deejays: Copies Available [
té‘:’er((“, Jimmy Brogdon
2 P. O. Box 294 B
Oceanside, Calif. |<

H
:
|| Central Songs, Hollywood, Calif.
g

o

REX ALLEN

who is currently clicking in both t_he
pop and country departments with
“Once A Day,” filmed a segment of
the Jimmy Dean ABC-TV’er last
week in New York. Program will be
broadcast on Oct. 22.

Al Brumley sends along word that

| e B AL

COUNTRY
REVIEWS

deejays who have not as yet received |

copies of his new Topic deck, “A

BILL ANDERSON

”

Heartache And Two Empty Arms
b/w “I’ll Just Wait Around,” can get
same pronto by writing on station
letterheads to him at P. O. Box 5251,
Bakersfield, Calif.

Mercury’s Rex Allen recently inked
a contract for personal appearances
with the Honolulu
Rodeo, which will be held in Honolulu
on Nov. 5—10. Besides Allen, Dale
Stoner, president of the Rodeo, has
signed Monty Montana and a crew of
twenty-five Indians. Jim Shoulders
will supply the Rodeo stock.

Sam Short, Jr.,, head of Del-Ray
Records, is real pleased with the
prospects of “Ain’t Hard To Love”
by Rose and Dixie. The girls who
do a great job of yodelin’ came to
the attention of Del-Ray A&R chief
Howard Vokes, who rushed them into
the studios along with his band for
a quick session. Country platter
spinners can obtain samples by writ-
ing on station letterheads to the
diskery at 4 Center St., Harrington,
Delaware.

The CMA announced last week that
Hank Williams, Jr., Audrey Williams,
widow of the late Hank Williams, and
the Hank Williams, Jr., Band will ap-
pear on stage prior to the premiere
showings of MGM’s “Your Cheatin’
Heart.” The picture which traces the
life story of the famous songster is
scheduled for showings in Mont-
gomery on Nov. 4, Nashville on Nov.

6 and Atlanta on Nov. 10. Hank Wil-
liams, Jr., who recorded the sound-
track for the flick is expected to do
many of the tunes including those
used in the picture. Bill Hudson, who
1s coordinating the premiere show-
ings, announced advance tickets are
on sale in all three cities, and re-
sponse indicates a sell-out at each
location.

After winding up appearances in
Rockford, Illinois and Madison, Wis-
consin, Buck Owens and his Buck-
aroo’s will be ul“ to Las Vegas for a
two weeks engagement at the Golden
Nugget

Sonny James back from a whirl-
wind tour of east Tennessee Mary-
and, Washington, D. C. and \nlan\
\lv;ulx to work in promotion of his
brand new Capitol release

which is
currently being shipped. The Southern
Gentleman has a number of plans for
promotion of the record in co-opera-
tion with his manager, Bob Neal.

Deejays who are missed in the
mailing of the new Bill .\nd(-r.wn
Decca release, “Three AM”/“In C ase

You Ever Change Your Mind” —may
obtain a copy by writing on their sta-

tion letterheads to Hubert Long,
M«\.\‘N!{n,\(' Publications, 806 16th
Ave. South, Nashville, Tenn.

International |

L T A B

B+ very good C+ fair
B good C  mediocre
.

THE CASH BOX

BULLSEYE

I'LL WANDER BACK TO YOU (2:48)
[Cedarwood BMI—Tillis, Burch, Dill]
KISS MY LOVE GOOD BYE (2:24) [Bronze SESAC—Statler]
EARL SCOTT (Decca 31693)

Earl Scott kicks off his Decca career in fine fashion with an ultra;
commercial newie which seems destmed to reach the charts in no time

flat. The side to watch here is

“I'll Wander Back To You,”

a medium-

paced bluegrass-flavored folkish affair about a fellow who says that

he d like to settle down with gal sometime in the future. The undercut
“Kiss My Love Good Bye,” is a warm-hearted,
in a traditional hillbilly vein.

ditty

low-key, chorus-backed

PREMATURELY BLUE (2:34) [Tree BMI—Tubb]
YOU'LL NEVER GET A BETTER CHANCE (2:35) [Tree BMI-——Tubb':

JUSTIN TUBB (Groove 0047)

Justin Tubb can quickly get back in his money-making ways with

this top-notch new effort from Groove. The top side here,

Blue,”

is an easy-going, chorus-backed, bluegrass- styled self-penned
lament about an unfortunate guy whose gal gives him the gate. Th
coupler, “You’ll Never Get A Better Chance,” is a medium-paced, shuff

“Prematurely.

beat tale of remorse rendered with loads of poise and feeling by Tubb ‘

MY PAST (2:34) [English BMI—Inman]
YOU'RE WELCOME DEAR (2:05) [English BMI—Poovey]
AUTRY INMAN (Sims 188)

Autry Inman can finally establish himself on a national basis
extremely promising item tabbed “My Past.” The side is a tend
sentimental heart-tugger about a real short roman
Deejays should come out in droves for the side. “You’re Welcome Dea
is a rousing, uptempo happy blueser about a guy who thinks him§
unworthy of the current femme light in his life.

medium-paced,

SING THE GIRLS A SONG, BILL (2:14)

BMI—Howard, Hart]

THE RACE IS ON (2:14) [Glad/Acclaim BMI—Rollins]
WAYLON JENNINGS (A&M 753)

[Central Songs

Waylon Jennings has a good chance of having a hit on his hands Wi
this top-flight hitsville loomer tagged “Sing The Girls A Song, Bil
The tune is a rollicking, chorus- bacl\ed warm-hearted rhythmic roman
which makes ﬁne use of the singin’

closely.
Geo,

The flip, ¢
Jones tearjerker.

‘The Race Is On,” is a first-rate cover of the rousi

in the round technique. Watch

Both RCA’s Skeeter Davis and Capitol’s Glen Campbell serve up pl
ters that have that dual-mart hit look. See Pop Reviews.

WAYNE COCHRAN (King 5950)

(B+) MR. LONELY (2:45) [Boblo

BMI—Cochran] Wayne Coch-
ran could very well do Top 50 busi-
ness with this pretty, slow-moving,
chorus-backed ode all about the pain

one goes through when a romance
goes on the rocks. Eye it.
(B) WRONG NUMBER - WRONG

GAL (2:30) [Boblo BMI
Cochran] This time out the songster

dishes-up an appealing rockin’ pop-

styled novelty.

PEE WEE KING (Cuca 1182)

(B) PETTICOAT JUNCTION
(2:38) [BMI—Henning, Mas-

sey] Pee Wee King and his band

should attract a host of spinners with
this fast-moving western-styled read-
ing of the popular TV theme song.
Plenty of potential here.

(B) TENNESSEE WALTZ (2:10)

[Acuff-Rose BMI-King, Stew-
art] On this side King and Co. turn
in a top-flight instrumental version
of the pop-c&w sturdie.

(T,

STATLER BROTHERS
(Columbia 43146)
(B+) YOUR FOOLISH &
(1:45) Johnny Cash BM
& H. Reid] The Statler Bros
create a sales stir with this:
high-powered, rhythmic ditty
concerns itself with the tribulé
of carrying on a romance.
(B+) I STILL MISS SOME
(2:28) [Johnny Cash B
Cash] On this lid the crew Ol
sweet ‘n’ sour tearjerker which ¥
a mid-deck recitation and an it
sive south-of-the-border flavors

JI‘\I\I\ QI‘RICI\LAND
(Arlingwood 8608) 4
(B) GONNA BUY ME REGSS

THAT CRIES (2:36) 48
BMI—Cook, Smith, Atkins] ey
Strickland unleashes his potent, et
range vocal talents full-blast 0B
emotion-packed, chorus-backed
woe. A nice showing. il
(B) I CARE NO MORE (G

[Bob Wills BMI — Ash o
More fine country sounds. This
a tender, real slow-moving tr
oriented weeper.

Cash Box—October 24,
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:e young man on the left set record industry history recently when he became the first artist to sell more than a million singles of one title in the Italian market. He's Bobby Solo,
o Al eacl . - - T ; NBISTY ; ; x \ 3 X
iz accomplished the seemingly impossible feat under the Dischi Ricordi label with a tune titled ‘‘“Una Lacrima Sul Viso." Seen with Solo are Guido Rignano (center) Ricordi's gen

whi :"’"090’ and Mario Panvini Rosati (right) Cash Box' Italian Representative who is seen receiving a copy of a Solo LP. The hit was released in many other countries by CBS,
ich e
15ues Dischi Ricordi product in many areas,

J
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This program scheduled by CBS Inter-
national is further recognition of the
growing need to tell one's story on a
consistent basis to the world’s music
and record markets

’,"’.:'.\ /f\

& ¥ the only truly international trade publication for the music and record industries
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GREAT
BRITAIN

Top brass from the Motown, Tamla, Gordy trilogy of Hitsville, U.S.A.
arrived in London on the first leg of a three-week tour of Europe to con-
sumate plans for setting up foreign distribution on their own Tamla, Motown
abel. President Berry Gordy Jr. accompanied by Mrs. Esther Edwards, vice
Jresident and director of International Operations. Barney Ales, executive
sice president and sales d}:'ecto_l' and attorney George Schiffer had discussions
yith L. G. Wood, managing director of E.M.I. Records Ltd. They later left
-0 visit their various continental licencees. Motown artists continue to make
an impact in this country and EMI hosted a party for The Supremes, cur-
~ently in the Top Three here with “Where Did Our Love Go” (Stateside)—
e disk which recently took them to the top of the American charts. During
heir first visit to Europe they will fulfill TV and radio dates in London,
Jolland and Belgium and also record for the German market.

At a special meeting members of the British Phonographic Industry unani-
nously declared their intention to resist the abolition of resale price main-
-enance. They will apply for registration under the Resale Price Act of 1964.
The committee, under the Chairmanship of Sir Edward Lewis (Decca), elected
o further the application was made up of representatives from Britain’s
major record companies including Ri.chard Dawes (E.M.I.); L. G. Wood
“EM.I); Leslie Gould (Philips); Louis Benjamin (Pye) and W. Townsley
“Decca). Solicitors have been appointed and counsel instructed to represent
‘e phonographic industry.

1 London to record new group, The Hullaballoos. Their first disk “I’'m Gonna
_ove You, Too” will be issued on Columbia and published by Southern Music.

Bob Skaff, vice president of Liberty Records in London told Cash Box that
Te label was expanding its European activities and seeking British masters
‘or world wide release. They have signed a new group, The Stylos whose first
lisk, “Head Over Heels” will be issued on October 30. Mike Sloman has been
ippointed European Liaison Officer for the label. Skaff was jubilant about

ncluding his current charter “Together” have been released here on Decca but
1l future Proby recordings will be issued by Liberty. Another member of
he Liberty family, Jerry Thomas, international sales director, arrived in

_ondon for a short stay before making a tour of the continent calling on all |

Jberty licencees.

George Pincus back in town visiting Ambassador Music headed by his son, |

| ce. Together they toured the continent and in Italy acquired the country’s

wurrent No. 1 hit “A More Scusami” by John Foster. Retitled in English “My |

: .ove, Forgive Me,” the number has been recorded in the States by Robert

voulet on Dot and covers for the British market are being lined up. The |

*incus Organization’s interest in the Italian scene is further evidenced by
feir acquisition of several other John Foster recordings including “Ed Ora
nsegnami” and “Whisky Notte.” They also have Rita Pavone’s Italian hit
" Remember Me” issued here on RCA and her next single ‘“Wait For Me.”
‘incus Sr. returned to the United States with several British and continental
opyrights. !
Having reached the coveted No. 2 slot in the Cash Box Top 100 with “Do

Morris Levy, president of Roulette Records with a & r team Hugo and Luigi ;

he return of P. J. Proby to the fold. Originally a Liberty artist, Proby’s disks |

00 A

TOP 100 LABELS

A s G s M ok SR G DT 6o 006,676 0.5 0100 6 61070 ¢ 0 60 65, 70
ABC-Paramoun i 8 o e 14, 63 [T S A v R e 93
ATafEL LD o O Tl M o s ol e AT e o e SRR P 30
Q139 e e e s e T 25
RSOl R B L o U ondanty il DLE T 16, 50, 69
Atlantic s e R 31
AUraf-SIsS e B e R e e s e s 96 | Mala .......................... 23
Autumnis Gl inr st s R S S 94 | Mercory .......... 11, 42, 47, 68, 92
NG M e L 24, 46, 76, 89
Back i Beaty' i sy s naies o se g 2.0 55 Mo U e n - o e e S e 4
VLS | CO TR S AR S 18, 85
Capitaliiicr s N2i32niia gl vso e ar s R A e S R T 7, 22
Chess i sy e S S T 52587,
Columbia .t i ) 54585 6357 70 MOKeh B LA L LR L 57
Constellation’ =50 o ar s Ll Sa St 66 | ik ST A O G RS U e 44
‘ P s A o R s 33, 43
DEPA oS vl G Nt i R S eIk K 36
Deeccaidrii -t fid e ahl P i 48, 62 1 RCA Victor N 2759 R 67, 957
Dimensiont s Chre il s Mo e e 87 Red| iBitd kg ilipsialsunse 13929536
Dot v e e S ey S 91 R e s e R s 19, 35, 38, 88
Duke® st e i s K R D e YSr L s 51 Rosemariisul e S i e L 26
Enict | ot a e e R e e o8 ’ SCepleniad ol M o G T e 84
‘ o e ot beo s A G BB D O e B B0 6, 82
Fome s eataiu b IR Sl e 90 LT N e B o S e S 74
SWIN iy /v e A S A S R o e ot 80
Gordy . ...l SHASSH MTemTen it R S 45, 58, 83, 98
L S R e G T S et s GoR U nitocl BA ST R e R R 157575
HicKory e o et R Sl R 70720 Ve B RN e T o
(FNETEPLS L e o s o e o S 77
IRRGIEl] oapapossascanssin 39,740, 100\ LRI IR I G o) I S 79
[l nterphoni i Sy R e A T s e p ol 95|
‘ WV o r L e AT S e e B A 8
Josie] ey A alnlns s e e e S B [ i d e e P PR 41

In answer to numerous requests for such a service CASH BOX will run the Top 100 Labels feature on a
weekly basis. It has been designed primarily as an aid to our international readers desiring a capsule
summary of labels they carry and their representation on the CASH BOX Top 100. Feature can also be

| a handy order for distribs, racks, dealers and one-stops ordering disks by labels.

' Jah Diddy Diddy,” Manfred Mann are unable to consolidate their American |

isk success with a personal visit owing to heavy commitments in this coun-

* °y. Manager Ken Pitt, just back from the States hopes to arrange a trip for |

2em in the near future. An offer of an Ed Sullivan Tv’er has had to be

“ >fused but ex-BBC producer Jack Good has taped the group for his “Shindig” |

f10w to be seen by American audiences. Their album “The Five Faces of
“ [anfred Mann” (HMV) is now issued in the States on United Artists who
‘ave tagped the album after their hit single “Do Wah Diddy Diddy Manfred
2 [ann.” The group’s follow-up “Sha La La” on HMV has simultaneous re-
=:ase in the States on U.A. :
" Having climbed to the top of the ladder of fame and fortune as artists
[anfred Mann have now got their feet firmly on the rung of independent
“ roduction. The five-man team have set up Manfred Discs and will act in an
= & r capacity discovering and recording talent. Discovery No. 1 an r & b
roup, the Mark Leeman Five, currently making a great impact in dance halls
- ill make their disk debut early next week. v 5
- Manager Robert Stigwood just back from a two-week visit to New York
nalizing arrangements for the first American tour for protege Simon Scott,
hose debut disk is issued in the States on Liberty. The top side “What Kind
; oman” was the flip side over here. 1 £
~ Brroll Garner currently playing twelve concert dates in Britain will head-
s0e “Sunday Night At The London Palladium” Tv’er October 18. After the
ur ends on November 1 Garner is booked for concert dates in Paris, Holland

1d Scandinavia, During his British tour he will tele-record an hour long

10w for BBC-2 to he screened October 22. :

With “Tohacco Road” behind them The Nashville Teens follow up with an-
her John D. Loudermilk composition “Google Eye” cut by ace indie nroducer
ickie Most. The group who hit the transatlantic jackpot with their first disk
e booked for a five-day promotional visit to the states on December 19. They
ill appear on Murray the K’s Christmas Show in New York for ten days
mmencing December 24 which will be followed by a three-week tour of
melﬁlca’s major cities.

chkies: The Ronnettes headlined “Sunday Night At The London Pal-
‘_i“‘m" last week-end. . . . Sandie Shaw’s Pye single “There’s Always Some-
“‘!}” There To Remind Me” issued in the States on Reprise. . . . “The. Wed-
N&" topping Britain's Best Selling Sheet Music Lists for K.P.M. Music. . ..
my Jackson’s first single since breaking away from The Searchers Bye
7¢ Baby” (Pye) issued in America on Kapp. . . . Pye Records ‘A.m(‘”(ﬂn
Presentative, Irving Chezar, in London on one of his frequent visits. . . .
b Schwartz, president of Laurie Records in town for talks with E.M.L.

Comets To Newcastle

NEWCASTLE, ENGLAND—Bill I.Iat
ley (2nd from left) is shown lrclaxm_g
with friends and associates immedi-

package show, Jolly Joyce,

cee for the
s saxman

Haley’s booking agent, and
Rudy Pompelli. Haley is .\']\'wl(lwlito
return to England this coming Spring
as a result of the success of the cur-

rent tour.

ately after a sellout performance ab
the City Hall Auditorium here. With
the rock and roll pioneer are (left to |

right) Bob Bain, who serves as em- |

Great ”Brirtdih":-"."/B'estmsiellers

O Pretty Woman—Roy Orbison (London) Acuff Rose
I'm Into Something Good—Herman’s Hermits (Columbia)

Where Did Our Love Go—The Supremes (Stateside) Jobette
Rag Doll—The Four Seasons (Philips) Ardmore & Beech-
I Wouldn’t Trade You—The Bachelors (Decca) Lebill
When You Walk In The Room—The Searchers (Pye) Metric
Together—P. J. Proby (Decca) Campbell Connelly

I Won’t Forget You—Jim Reeves (RCA) Burlington
“We're Through—The Hollies (Parlophone) Hollies
Everybody Loves Somebody—Dean Martin (Reprise) Morris
Walk Away—Matt Monro (Parlophone) Ardmore & Beech-
Always Something There To Remind Me—Sandie Shaw
*As Tears Go By—Marianne Faithful (Decca) Forward
The Twelfth Of Never—Cliff Richard (Columbia) Frank

Bread And Butter—The Newbeats (Hickory) Acuff Rose

This Last Weeks
Week Week On Chart
1 p 5
2 1 7
Aldon
3 3 7
4 6 5 The Wedding—Julie Rogers (Mercury) K.P.M
5 4 1
wood
6 5 8
7 12 3 “I'm Crying—The Animals (Columbia) Ivy
8 14 2
9 8 4
10 7 15
11 16 3
12 11 6
13 - 1
wood
14 — 1
(Pye) December
15 10 7
16 — 1 Ul
17 20 2 How Soon—Henry Mancini (RCA) Compass
18 9 8 *You Really Got Me—The Kinks (Pye) Kassner
1 19 2
2?) 17 5 “Is It True—Brenda Lee (Brunswick) Southern

Top Ten LP’'s

514

*Local copyrights

A Hard Day’s Night—The Bea-
tles (Parlophone)

Moonlight And Roses
Reeves (RCA) :
The Rolling Stones—The Rolling

Stones (Decca)

Jim

The Five Faces Of Manfred
Mann—Manfred Mann (H.M.V.)
The Bachelors And 16 Great

Songs—The Bachelors (Decca)
Wonderful Life — Cliff Richard
(Columbia)

Gentleman Jim — Jim Reeves
(RCA) iy

West Side Story — Soundtrack
(CBS) : :

Fame At Last — Georgie Fame

(Columbia) 4 i
Camelot—Original Cast (CBS)

' SUBSCRIPTION TO CASH
$30 FIRST CLASS—$45 AIR MAI

 Top Ten EP's

1 Five By Five—The Rolling Stones

(Decca)

2 Long Tall Sally — The Beatles
(Parlophone)

3 Wonderful Life — Cliff Richard
(Columbia)

4 The Rolling Stones—The Rolling
Stones (Decca)

5 Dusty—Dusty Springfield (Phil-
ips)

6 From The Heart — Jim Reeves
(RCA)

7 Peter Paul & Mary—Peter Paul
& Mary (Warner Bros.)

8 Welcome To My World — Jim
Reeves (RCA)

9 It’s Over—Roy Orbison (London)

10 All My Loving — The Beatles

(Parlophone)
I
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Per Nystrom of Svenska Manu-Music in Stockholm in Copenhagen to estab-
lish the Danish office of this Norwegian-Swedish company. T}_le company name
will be Dansk Manu-Music A/S and it will operate from Vibevej 31, Copen-
hagen NV. The records will be distributed by Fzllesekspeditionen, the distribu-
tor handling records from Metronome, Tono and Oktav. At the moment,
nothing is known about the personnel of the Danish company, but the first
Danish artist, Girli-Ann, has been signed. She is debuting with a .Damsh
version of the German song, “Ja, Ich weiss wenn Ich will,” a song which will
be done in Norwegian by Anne-Karine and in Swedish by Gunilla Postaroff
for Manu.

Among the latest news from Tono can be mentioned “ :
“Jaloux” with Francoise Hardy on Vogue, “Ay Pays du Soleil”
on Mode, and 15 EP’s in Ariola’s classical ‘Flower Serial’. ;

Observing the Copenhagen Jazz Festival, Oct. 4th, NPA (Nord_xsk Polyphon
Akts.) issued a special list of available records with Miles Davis, The Dave
Brubeck Quartet, Roland Kirk and Pee Wee Russel and His Quartet. ;

HNF (Hede Nielsen’s Fabrikker A/S) is working hard with the promotion
of Paul Anka’s “In My Imagination”/“It's Easy To Say” on RCA Victor.
HNF has also released the original Broadway version of “How To Succeed
In Business Without Really Trying” as well as the British version of this
musical, both albums on RCA Victor. g

Dansk Grammofonpladeforlag has ten new LP’s with classical music on the
Czeckish Supraphon label. On Sonet is a live recording of “Let’s Go” b./w.
“Johnny B. Goode” with Sir Henry and His Butlers from the Hit House in
Copenhagen.

NORWAY:

Norwegian singer Barry Lee has debuted on the Triola label with a local
version of “Tears And Roses,” here titled “Vakre roser, triste tarer.” On
Sonet has been released the Danish recording “Shimmy Shimmy” with The
Weedons, on the Danish charts for several weeks by now, and Bobby Wood
with “If I'm A Fool For Loving You.” Other recent releases includes “I Want
To Be Loved” by The Lovers on California, “Sincerely” with Pat Boone on
Dot and “Searchin’” with Alvin Robinson on Sonet—all labels handled by
Arne Bendiksen A/S.

“By Myself” is the title of a 12” LP with local jazz singer Kari Krog on
Philips. Backed by Egil Kapstad’s Trio, Miss Krog has done a fine job that
will give Norwegian jazz a good reputation wherever the record is released.

Jim Reeves continues holding the position as the leading top seller in Nor-
way. His “I Love You Because” is now on its 30th week on the charts, with “I
Won't Forget You” on its 14th week, and “I Guess I'm Crazy” debuting at
the 10th spot on the charts this week. RCA Victor has no problems meeting
the competition from The Beatles and other British groups thanks to the
great popularity of late Jim Reeves. A/S Nera (Norwegian RCA Victor) also
has released a local version of the Finnish song “Jenka,” recorded by Ann-
Kristin Molvig. Also a local version of the German song ‘“Rose von Blueberry
Hill” is ready for release.

The song “Store fotter” (Big Feets) has been listed as a Norwegian copy-
right, which is wrong. It is a Swedish song titled “Stora fotter,” originating
from Polar Music AB in Stockholm, published in Norway by Jorg-Fr. Ellertsen
A/S. This week it holds the 8th spot on the charts.

SWEDEN :

Publisher Stig Anderson back from his biz visit in London and New York
and very satisfied about the result. He brought among others Nat ‘King’ Cole’s
recent “I Don’t Want To See Tomorrow,” Dean Martin's “The Door Is Still
Open To My Heart” and Danny Williams' “Forget Her.” The latter has al-
ready been recorded in Swedish, here titled “Jag ger mej” (I Surrender),
by Lill-Babs for Karusell. Anderson made a deal with United Artists who
will release a single with the Swedish group The Hootenanny Singers in the
United States and England. UA also obtained the publishing rights for all
English-speaking countries to the Swedish song “Gabrielle,” a song that looks
like a world hit. So far it has been sold to Edition Altona in Holland, Peter
Plum in Belgium (for Benelux and France), Melodie der Welt in Frankfurt
for Germany, Austria and Switzerland. While in London, Anderson obtained
the songs “You Really Got Me,” “As Tears Goes Bye” and “Faithful.”

Carol and Kettil, recording for Swedish Manu-Music AB has done “Listen
To The Mockingbird” for Manu. A new group, The Vickers, has debuted with
a single including the titles “Shadows And Dreams”/“Lacy.” Per Nystrom,
head of Svenska Manu, just back from Copenhagen, where he is opening a Dan-
ish Manu office within a short time.

Lew }l"ul('u-rmun, manager of Brother Jack McDuff, in town talking busi-
ness with Simon Brehm at Karusell Grammofon AB. . . . Felix Stahl not vet
back in town from his business trip to the Continent, he was hit by the flu
and hospitalized in Hamburg but is reported recovering very well. .. . Borje
Ekberg of Metronome visiting Metronome in Hamburg again—he was there
a short time ago when the German Metronome celebrated its 10th anniversary.
e Lennart Reuterskiold of Reuter & Reuter AB, back from London. 7

Swedish poet Karl-Mikael Bellman (1740-1795), writer of a number of
songs, will finally hit the world market, Lennart Reuterskiold of publishing
huu.\u.- R.('llll'l & Reuter AB told Cash Box. Since more than a year ago, B.
Austin from London (who knows the Swedish language perfectly after four
years at a Swedish University) has been working with the translation into
lun;:lls‘h.. uml‘:n short time ago, some of the songs were recorded in English
by William Clauson. While in London, Reuterskiold was promised all official
help and assistance by Gunnar Hagglof, Sweden’s Ambassador in Great Britain,
when it is time for the introduction of this country’s national poet at the
world market. The Bellman songs will also be ]m-..wntwl at the American
market. 7 ;

Swedish group The Hootenanny Singers, now on vacation in Spain
appeared in Spanish TV. They also did a show for Norwegian V.

Finland’'s Best Sellers

1 *Puhelinlangat Laulaa (Katri-Helena Parlophone) Levysivel Oy

Pourtant tu m’aimes”/
with Aimable

recently

2 A Hard Day's Night (The Beatles/Parlophone) Fazer Music

3 Long Tall Sally (The Beatles/Parlophone) Belinda (Scandinavia) AB

{ All My Loving (The Beatles/Parlophone) Scandia-Music

5 *Vaaralliset huulet (Reijo Taipale/Scandia) Scandia-Music

6 Can't Buy Me Love (The Beatles/Parlophone) Fazer Music

7 My Boy Lollipop (Millie/Fontana) Fazer Music

S !\(lxlikki rakkauteni (All My Loving) (Eero & Jussi/RCA Victor) Scandia-
Music 9

9 Farmer John (Antti Einio & The Islanders/Scandia) No publisher

10 Suspicion (Elvis Presley/RCA Victor) Belinda (Scandinavia) AB
*Local copyright
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| Gore have each just had EP’s released with songs in French.

As I am writing my first column for Cash Box, I would like to explain thyj,
you will find here from now on an EP Top Ten. EP’s are quite popular jfy
France at the present time.

There is another new fact, this autumn on the French disk market: hig
collections with 2, 3, 6 or 10 records. Philips was the first firm to experimey
with this concept last year. They released a 6-disk set with all the songs e
corded by Georges Brassens. The first edition was sold out in several month
And the second edition reached the 5,000 sales mark. i

After this success a lot of firms are doing now this kind of thing. RCA Vicﬁ
has just finished a 10-LP package called “Panorama De La Chanson Francaise'}(
There are 167 popular French songs (from 1880 to 1950) on the set. They wens
all recorded during the summer by 40 singers (e.g. Jean Sablon, Alain Barriér
Jean Claude Pascal and Maurice Chevalier). &

Columbia also announces a very important package: a 10-LP set of welk
known Edith Piaf songs. §

American and English singers seem to be more and more important on ﬂﬂ(,

French market. Nat Shapiro just sent a letter to several French publishe
looking for songs written in French especially for Barbra Streisand. In P,
Dionne Warwick, after a successful performance at the Olympia Music Hal
recorded some songs in French for Vogue records. Dusty Springfield and Les

After Aznavour’s and Barclay’s journey to the States, “Les Surfs,” thed
Madagascan singers of Festival records flew to the U.S. on Oct. 11. 1

In Paris, Radio-Luxembourg recently presented at the Chatelet
show with Sacha Distel and the two Italian stars Bobby Solo and Gigliola Cinf
quetti. Another radio company, Europe No. 1, announces performances at thf
Olympia by The Rolling Stones, Brenda Lee on Nov. 30 and the Beach Boysaf:
the 17th. :
Giuseppe Ricci, director of Italian publishing firm Cucci, came to Paris !
act as an agent in Italy for Tutti. Nothing has been set. "
for Germany ‘‘Ma Vi¢

Theater‘ g

Gerhard Hammerling also came to France and picked I
by Alain Barriere (Tutti) and the music of the new French TV show “Leju§ pe
Indiens” (Tutti). Lpon
Mick Micheyl, who is the star of the Casino de Paris, will go to NYC at thef [ pber
end of the month to perform at the “April In Paris” show. £ ¥ Ro
S e — e [/
1Bs (i
’ 3 b(l
Norway’'s Best Sellers |-
s Jolle
This Last Weeks 4 of
Week Week On Chart Hovi
1 1 13 I Won't Forget You (Jim Reeves/RCA Victor) Palag|® 8 (1
Music/Stig Anderson ive’)
2 2 3 I Should Have Known Better (The Beatles/Odeon) Edif Rii K
tion Lyche Wa
3 6 1 *Papa’n til Tove-Mette (Rolf Just Nilsen-Birgit Strom§8d by
Nor-Disc)
1 3 11 A Hard Day’s Night (The Beatles/Parlophone) Editin 1
Lyche -
5 5 6 Such A Night (Elvis Presley/RCA Victor) Reuter & Reuté l hkaﬂ»\
AB F Las
6 1 29 I Love You Because (Jim Reeves/RCA Victor) Reuter &8 We
Reuter AB 1
7 8 6 Trettiofyran (This O’ House) (Per Myrberg/Metronome 2
Norsk Musikforlag A/S
8 10 3 Store fotter (Stora fotter) (The Dizzy Tunes/Trol y
Jorg-Fr. Ellertsen A/S
9 7 7 Do Wah Diddy Diddy (Manfred Mann/HMYV) Belink 3
(Scandinavia) AB b}
10 - 1 I Guess I'm Crazy (Jim Reeves/RCA Victor) No publisht
4
Sweden’s Best Sellers | -
This Last Weeks 9
Week Week On Chart
1 9 3 Have I The Right (The Honeycombs/Pye) No publisher b
2 2 10 A Hard Day’s Night (The Beatles/Parlophone) Sonos l
Musikforlags AB
3 1 17 I Love You Because (Jim Reeves/RCA Victor) Reuter 8} § —
Reuter AB ol h,
1 1 7 Do Wah Diddy Diddy (Manfred Mann/HMYV) Belindtf AN'S |
(Scandinavia) AB | B Last
5 — 1 (;h. Pretty Woman (Roy Orbison/London) Reuter & Reul# “fek
AB
6 10 2 Rag Doll (The Four Seasons/Philips) Edition Odeon 2
7 3 7 Tell Laura I Love Her (John Leyton/HMYV) Reuter 3
Reuter AB 4
8 7 12 Jag maste ge mej av (Gotta Travel On) (Towa Carsod )
RCA Victor) Reuter & Reuter AB b
9 6 13 Mule Skinner Blues (The Streaplers/Columbia) South#®}§ §
Music AB il
10 9 2 i\r}?und And Around (The Rolling Stones/Decca) No pi I
isher 2 0

*Local copyright

Denmark’'s Best Sellers

'4‘

This Last Weeks
Week Week On Chart &
1 1 11 X Hard Day’s Night (The Beatles/Parlophone) Multi
S
2 2 10 I(ﬂ)n]'l‘he Beach (CIliff Richard/Columbia) Dacapo Mush
orlag
3 | 6 It's All Over Now (The Rolling Stones/Decca) Mo
Musikforlag
1 3 9 Hello Dolly (Louis Armstrong/Kapp) Imudico A/S
5 5 6 Such A Night (Elvis Presley/RCA Victor) Morks
forlag 4
67 s 3 Do Wah Diddy Diddy (Manfred Mann/HMYV) Bélil®
3 (Scandinavia) AB PN S
[ 9 12 Ain’t She Sweet (The Beatles/Polydor) Bens Musie/
Anderson mw)
8 7 6 The House Of The Rising Sun (The Animals/Colu
Imudico A/S
9 10 2  Shakin’ All Over (The Swinging Blue Jeans/HMYV) SW'?
Music/Stig Anderson ¥
10 8 12 Shimmy Shimmy (The Weedons/Sonet) No publishe®
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