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jge you hear
¥ in the film
“‘Easy Rider”

Isthe first
voice you hear in
The Bzrds’smgle_ |
“Ballad of Easy Rider.”

4-44990

S It's the voice of Roger McGuinn, leader of The
: Byrds, who also wrote the song.
The “Ballad of Easy Rider” captures the expression
and spirit of a restless generation searching for freedom.
It's only a single. But with the way things are these
days, it's likely to become kind of a national anthem for
this generation.

On Columbié Records «
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Foreign P.A’s:
The No-Show Artist

"

There has been a disturbing “no-
show” development in the journeys of
American acts to foreign markets. Over
the past few months, according to in-
formation received by Cash Box, a
number of leading U. S. disk attractions
have failed to materialize abroad where
they have committed themselves to
live appearances and guest shots on
various TV shows. In addition, hit acts,
some of whom have had no live expo-
sure at all in key record markets, are
displaying, an international music man
remarked the other day, a “lack of at-
titude” in dismissing the world market.

In both instances of “no-show,” these
performers are makin_g a grave mis-
take by not building an important finan-
cial base abroad. As for those who
make commitments to go abroad, but
fail to do so, they are giving the Ameri-
can talent scene a black eye, a new
variation on the so-called “Ugly Ameri-

an.”

; With a rare exception to the rule,
American record performers cannot
hope to achieve wide recognition over-
seas without making the live scene. It
is one of the most consistent com-
plaints of label affiliates or licensees
that failure to make concert, TV and/or

promo trips result in no-movement of
inventory. Many acts have dramatically
improved their foreign market sales
status by making time-to-time visits;
there is more than one tale of the U. S.
attraction who scored heavily with its
first release at home, but failed to ac-
complish similar success abroad. The
cure: a foreign tour and a happy end-
ing.

Some hit artists feel that they cannot
afford to give up lucrative bookings in
the States for foreign market dates
that “barely pay plane fare.” These acts
should not be expected to give up a
string of well-paying dates; it would be
worthwhile in our view, however, to
forego a week's bookings with anticipa-
tion that foreign market exposure can,
in the long run, far overshadow the loss
of a few major dates.

Cancelling out on foreign dates at the
last moment when arrangements are
complete to the point of awaiting the
artist is a matter of ethics; non-recog-
nit.on of the foreign scene is stupidity;
both have in common a lack of per-
spective that is bad business for the
artist who only thinks of foreign coun-
tries as a respite from his career.
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For the love of Mike...

Michael Allen

The talk of the music industry todayis of a handsome young
singer who is bridging the so-called generation gap by win-
ning an everexpanding audience composed of both adults
and youngsters alike.

The gentleman about whom the “talk” is revolving is
Michael Allen, six-feet three inches of handsome talent
who beguiles the ladies while not only reaching the male
audience, but making them converts also.

The reaction goes like this in reference to his recent smash
Copacabana appearance:

Cashbox: “Remarkable . . . poise and professionalism . . .
in-person excitement . . . among the rare breed of nitery
acts that keeps you interested in what he has to sing from
start to finish of his act.”

Billboard: “Michael Allen delivers with power and effect.
“You've Got To Learn’ was a dramatic ending for his show,
but the drama also was evident as he sang Jim Webbs’
$Where’s The Playground Susie?’, which he really belted.”

Record World: “Michael Allen debuted at the Copa and
treated the audience to a rare combination of sincerity,
desire and talent.”

It’s “talk” like the above which has Michael’s career sky-
rocketing.

With powerful headline performances at the Copacabana
and the Fontainbleau in Miama Beach under his belt,
Michael is currently being heard across the nation via his
newest London Records album, “For The Love of Mike,”
(produced by Marcel Stellman, directed and arranged by
Johnny Harris) a perfect blend of new tunes mixed with
popular favorites.

and from his LP this great single

- EARLY IN THE MORNING

20052

Now breaking Top 40 including:
WMCA, New York; WOKY, Milwaukee; KJR, Seattle
and our heartfelt thanks to all the non-rock stations
throughout the U.S.A.

Y.(ONDOX




We're happy to

see the world
ir catching up to
“GetTogether

before ity too late.
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ghlﬂﬂdﬁ fiest album

the noun

LSP-3724

Remember that Youngbloods song, “Get
Together,” from their first album?

Of course you do. Today you can hardly
go anywhere without hearing it.

So we've repackaged that first album and
released it for a whole new generation of
listeners.

Who when they hear it will probably head
directly back to the record store and pick

RCGA VICTOR

—_—

RCA S e’ L WA T Y e

* LSP-4150

_All available on RCA Stereo 8 Cartrido e Tape

up on The Youngbloods’ two other albums:
“Elephant Mountain,” containing what
many people call the tightest, most original
work the group has ever done, and “Earth
Music.”

We're pleased. Sure, we'll sell a lot of
records. But we'’re human, too. And right
now there’s nothing people need to do more
than get together.

EARTH MUSIC,
THE e
YOUNGBLOODS
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,f'v'y Exits Metromedia

W YORK — Len Levy has resigned
president of Metromedia Records,
ording to a joint announcement by
and Tommy Valando, president

ncement said, resigned in order to
rsue other interests in the musical
d” Levy's responsibilities have
n assumed by Jay Morgenstern, vp
" Metromedia Music. Levy joined
etromedia at its formation a year
o, following a long association with
1 3pic Records. The companf/ has had
several chart smashes, including the
surrent number 1 Top 100 disk, “Little
Noman” by Bobby Sherman. Another
g’.rou , the Winstons, has also scored
‘or the label.

Top Rung Shifts
Seen At MGM Pics

NEW YORK — With Kirk Kerkorian
all but officially in control of MGM
Sictures—via a tender offer that gives
2im 33% of the company’s stock—the
uture of the company centers around
he top rung management level of the
sompany. Kerkorian is expected to
oyring in Herb Jaffe, vp of United Art-
sts Pictures production on the west
spast in a role now held by Louis Polk,
Ir,, president. While there is word that
Jaffe and Polk would share same-level
=esponsibilities, it's believed that Polk
would not remain at MGM under this
approach.

Monument Records 10th year of op-
‘ration will reflect an all-time high In
ofits for the indie label operation,
eports Fred Foster, president. Its
)est sales volume ever has been high-
ighted by three RIAA-certified gold
‘ecords, two for the singles “Guitar-
an” by Ray Steven and “The Chokin’
Sind” by Joe Simon, and one for an
P, “Boots with Strings” by Boots
Randolph. Steve Poncio, national
idles director, noted a new album
dackage release of 17 albums for the
abel's autumn sales program.

RCA'’s SelectaVision A 'Low Cost Breakthrough
On A/V Market: Set Multi-Million Software $

NEW YORK — Emphasizing low cost,
RCA has__ unwrapped a ‘“‘technological
progress. report on its color audio-
visual cartridge system, a new leis-
ure-time media that the company pro-
mises will be a $1 billion industry in
10 years.

Although its marketing plans call
for an introduction sometime in 1972,
company officials explained and de-
monstrated the system—including a
prototype player and cartridge—at
the David Sarnoff Research Laborat-
ories in Princeton, N.J. last Tuesday
(30). Regarded as a breakthrough in
pricing are RCA’s intentions of selling
the unit—simply attached as a slave
to any TV set, color or black-and-
white—at around $400. The cost of a
half-hour cartridge of color program-
ming (viewed in black-and-white on
b&w sets) will be under $10, with an
hour’s programming to sell at less
than twice the price of the half-hour
cartridge.

The heart of the process—called
SelectaVision (SV)—is the first con-
sumer use of the laser to produce
holograms, a system in which images
are registered as an optional inter-

ference pattern. The holograms are
then embossed on a clear vinyl taé)e
of the type used to package foodstuffs
in a supermarket. The combination
of holograms and the vinyl tape prod-
uce a virtually indestructable image, a
fact dramatically demonstrated at
Princeton by piercing the tape with
a sharp instrument and scratching it
with sandpaper. There was no notice-
able deterioration of the image, simil-
ar to a TV test pattern, projected on
the TV screen. Also shown were an ex-
cerpt from the ‘“‘Heidi” color special
and a b&w football sequence.

The low-cost nature of the system
was underscored by RCA executives
in a comparison with CBS’ recently
demonstrated EVR (Electronic Video
Recording) process, which electronic-
ally imprints images on ordinary
film. CBS hopes to market its system
around the same time as RCA’s. It
was pointed out, however, that CBS
had estimated the cost of its unit at
$800; RCA says it will offer replica-
tion (duplication) of its tapes at a price
of between $2 to $3 for 2000 copies of
a half-hour program compared to
$14.40 for custom printing of a half-

Racusin RCA President, Exec VP
Of NBC; Laginestra Joins Label

NEW YORK — Norman Racusin has
been elevated to president of RCA
Records and elected an executive vice
president of the National Broadcasting
Company, according to Julian Good-

man, NBC president. Racusin has
been division vice president and gen-
eral manager of RCA Records, a divi-

sion of NBC.

The appointment of Rocco Lagines-
tra as executive vice president of RCA
Records was announced by Racusin at
the same time. Laginestra has been
NBC vice president of financial plan-
ning and treasury operations.

Both appointments are effective
immediately. Racusin, who will have

Racusin & Laginestra

full executive and administrative re-
sponsibility for RCA Records, will re-
port to Racusin. All division and de-
partment heads in RCA Records will
report to Mr. Laginestra.

“The expansion of RCA Records in
both domestic and foreign markets
has exceeded our expectations and
requires additional top-caliber exec-
utive manpower,” Goodman said. He
added that he was delighted we were
able to fill our needs by promotions
within our own organization.”

Racusin explained that the “‘vastly
broadened” activities of RCA Records
in overseas markets, a ‘“huge in-
crease” in the number of domestic
distributors, ‘“substantial increases”
in its tape business, and growth in its
music ublishing activities, were
among the major developments which
brought with them a growing com-
plexity in operations.

“Racusin said that Laginestra was
particularly well equipped to take
over these intensified and expanded
responsibilities on the basis of his out-
standing experience at the National
Broadcasting Company,” Racusin

(Con't. on Page 20)

Singleton Division

To Build 20 Mil

Family Entertainment Center In Tenn.

NASHVILLE — The Shelby Singleton
Corp. plans to build a $18 to $20 mil-
lion family entertainment center 24
miles west of Nashville. ‘
To be called Underground City,
U.S.A. the “Disneyland” type project
will be built in four phases on the 343
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Immediate Says CBS
‘Breached’ Contract

NEW YORK — Immediate RQ('()I‘ds
claimed last week that its decision to
remove itself from the CBS Records
distributing orbit was based on alleged
breach of the deal by CBS. “Immedi-
ate has by reason of this lhrcuk qu
lared that the contract 1s at an end,
;h(- label's statement said. CBS had
“no comment’ on the matter at press-
time. The specific nature of CBS al-
leged breach was not revealed by Im-
mediate, Meanwhile, Immediate con-
tinued to name its indie distrib nvt'—
work, appointing 10 more outlets last

week.

acre site, the first to cost about $1.3
million and consist of remodeling an
existing underground restaurant, in-
stallation of rides, camping facilities,
a deer ranch and various other facili-
ties. Opening of the first phase is
slated for June 1, 1970.

Later stages — to cover a five year
period — will include a complete sys-
tem of sound stages for movie and TV
filming, motels, complete camping
facilities, an 18-hole championship golf
course, a drag strip, a private aircraft
landing strip, an international conven-
tion hall, a movie theatre and a night-
club.

(Con'’t. on Page 20)

CB Coast Goes West

HOLLYWOOD — Hollywood's Cash
Box offices have moved two blocks
further west to larger quarters, and
will now headquarter in Suite 305 of the

Sunset-Cahuenga Bldg., 6430 Sunset
Blvd., Hollywood, 90028. Coast di-
rector Harvey Geller, coast editor

Allan Rinde and coast coin machine
editor Lissa Morrow may continue to
be contacted by phoning HO-5-2129.

hour b&w program for EVR.

RCA is setting a goal of making at
least 100 cartridges available when it
introduces SelectaVision. It is present-
ly negotiating for rights to product in
many areas, including music, theatre,
sports, etc. A ‘“‘multi-million dollar”
fund, it was reported, has been set
aside by RCA to make (Con't. on Page 50)

Optronics Libraries
Ready For A/V Deals

NEW YORK — The era of the home
audio-visual cartridge will open a new
area of exposure for artistic endeav-
ors, not the least of which will be mu-
sic-oriented productions. Among the
first firms dealing with licensing rights
in this area is Optronics Libraries, of
which music industry vet Irv Stimler
is president.

Optronics Libraries is ready to enter
negotiations, on a non-exclusive basis,
with manufacturers that are inter-
ested in audio-visual products for home
use. The company is presently the rep
for 22 productions of Shakespeare and
George Bernard Shaw presented by
the BBC, the films of Walter Reade
Sterling and productions created by
Ivan Tors and Russ Meyer.

Stimler has recruited some well-
known figures in the arts to aid in the
selection of A/V material. Optronics
Libraries board includes Clive Barnes,
drama critic of the New York Times
and David Frost, who runs a nightly
interview show on Metromedia televi-
sion.

Stimler believes that the audio-visu-
al cartridge system ‘“has to go the rec-
ord way” in that the product will fall
into the hands of the music business,
which Stimler contends is unique in its
ability to market and package a pro-
duct of this type. On a foreign level,
this is indicated by Stimler’s initial
foreign deals, which include Eddie
Barclay‘for France. Stimler is leaving
for Europe soon to conclude deals in
other countries. Optronics Libraries is
located at 130 West 57th St. in New
York. Stimler is a veteran music bus-
iness figure, most recently head of
MGM Records tape unit.

Phono Sales Up,

Radio Decreases

WASHINGTON, D. C. — Total phono
sales increase .6% in July over the
same month a year ago and remained
2.5% ahead on a year-to-date basis, ac-
cording to the Electronic Industries
Association (EIC).

Also, the association reported that
total radio sales to dealers declined in
all categories  and now running 6.1%
behind on a year-to-date basis.

Total radio sales for July, 1969 were
1,181,483 compared to 1,446,064. Year-
to-date sales are 10,790,178 compared to
11,492,977.

Total phono sales for July, 1969
were 390,809 compared to 388,473;
year-to-date sales are 2,440,978 com-
pared to 2,381,427.

CBS Buying Soundcraft

NEW YORK — CBS and Reeves Indus-
tries, have agreed in principle on the
terms on which CBS would acquire for
cash and notes the business and sub-
stantially all of the assets of the Sound-

craft division of Reeves. The an-
nouncement was made by Goddard
Lieberson, President of the CBS/Co-

lumbia Group, and by John M. Rich-
ardson, Chairman of Reeves. Sound-
craft, located in Danbury, Conn. is a
manufacturer of audiomagnetic tape
and related products.

Richardson stated that the opera-
tions of the Soundcraft division will
continue unchanged during the period
of negotiation of a definitive contract
that will be subject to approval by the
Boards of Directors of both Reeves
and CBS. Lieberson said that the pro-
duction and marketing of Soundcraft
products will be continued and ex-
panded by CBS in the event that the
proposed sale is consummated.
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DETROIT — Motown Records is now
the exclusive distributor for the Chisa
Jabel, founded by and still owned by
Hugh Masekela and Stewart Levine.
P%’lil Jones, Motown sales director,
said that Motown has exclusive rights
to distribute Chisa in the United States,
Canada and throughout the world.
“This is another major step in Mo-
town's continuing program to promote
and merchandise new sounds.” Jones
said, adding: “We look forward to a
long and mutually profitable associa-
tion with Chisa and its owners.”
“Chisa” is a Zulu word that literally
means “‘on fire”. The word, however,
is shouted by a “turned on” audience
during a performance in the same

Jones with Levine (seated)

Motown To Handle Chisa Label

manner as the Mexican yell of “ole.”

The first release, under the new Mo-
town distributor agreement, will be a
single, “Home On The Range’ b/w
“It's A Family Thang” by Stu Gardner.
Gardner, currently appearing on the
French Riviera, adapted the standard
“Home On The Range” and this
adaptation as well as the arrangement
make it a new sound and message
lyric. Gardner is a composer as well
as performer and the single was
produced by Chisa Productions.

The Chisa operation in Los Angeles
includes Masekela, Levine, Wayne
Henderson, head of A & R, and Jo
Beth Smith, Administrative Head of
the firm. Henderson also is the leader
of the Liberty Records’ group, The
Jazz Crusaders. Miss Smith was for-
merly in A & R production Depart-
ments of UNI and before that with
Liberty Records in the same capacity.

Masekela is a native of Johannes-
burg, South Africa and came to the
United States in 1960, the beneficiary
of a special music scholarship spon-
sored by Harry Belafonte. While at-
tending the Manhattan School of Music
he met and roomed with Stu Levine, a
native New Yorker. They both were
musicians and worked as professionals
In sessions as sidemen for the entire
four years they were attending school.

Chisa will maintain offices in Los
Angeles at 9155 Sunset Blvd.

RIAA-NAB Liaison’s 1st Project:
Feed Labels Music Format Changes

NEW YORK — A program of mutual
cooperation between the Record In-
dustry Association of America (RIAA)
and National Association of Broad-
casters (NAB) will involve a project
whereby stations will report changes
in musical formats.

A method will be devised whereby
stations will notify NAB concerning
report changes on special forms. This
Information will be relayed to RIAA,
which will forward this info to record
manufacturers. The forms will be
distributed to stations in a kit to be
compiled by RTAA and NAB.
~Word of the Erogzct followed the
first meeting of the RIAA-NAB liaison
committee in New York recently. Ac-
cording to Henry Brief, RIAA exec
director, and Charles M. Stone, NAB
vp for radio, an agreement was
reached “on a comprehensive program
of mutual cooperation that will benefit
both industries.”

Representatives of both industries
agreed that the kit should provide
station managers with educational in-
formation on cartridges, tone arms
and record styli that would result in
better sound reproduction. Advice as
to where radio stations can direct re-
quests for services, etc., also will be
included.

Phil Jones Motown
Marketing Director

DETROIT — Phil Jones has been ap-
jinted director of Sales for Motown
Records, according to Barney Ales,
sxecutive vice-president and general
nanager.

Reporting directly to Jones will be
LP and tape sales, singles sales, pro-
notion, the Rare Earth label depart-
nent, merchandising and the interna-
| ional department. These departments
yreviously reported to Ales before he
vas elevated to his new position.

Jones leaves his present position as
lirector of marketing to assume the
otal responsibility of the Sales Divi-
sion for all Motown labels, and will
eport to Ales. He has been with Mo-
own for seven years.

Jones, a native of Detroit, has a total
f 15 years in the record industry. He
spent eight years with Angott Distrib-
Jtllngg6 Company before joining Motown
n1962.

Wilder Heads Production

Ales also announced the appointment
f Amos Wilder to the newly created
st of manager of production services
lepartment.

Wilder will be in charge of sched-
ling and control of all record, tape
nd cassette manufacturing as well as

covers. His new responsibilities

Iso will include inventory control of
roduct and packaging. Wilder reports
irectly to Ales.

Wilder joined Motown in May of
967 after spending 19 years with the
Jetroit Housing Commission where
€ was Senior Accountant. At Motown,
€ was an administrative assistant to
isther Edwards, the senior vice-presi-
lent, and headed up the Inventory Con-
10l Department. His new position en-
Om{)asses far greater responsibilities
1 all phases of production and inven-
ory of Motown products in plants
hroughout the United States.

Wilder, with degrees in accounting,
3 still very active in public school
ffalrs.m Detroit and i§ considered an
z Uthontfr on urban sca]ool problems,
| ‘ving lectured for several years on

€subject,

.ampbell Exits
»S Organization

EW YORK—Bruce Campbell of the
rtz)mpbell, Silver Corp. has resigned
/h{n-h the company. The operation,
‘ orév ,lflpludes Tetragrammaton Re-
i Si 15 1n line to be sold to Filmways,
i I recent weeks, Artie Mogull,
1esident of Tetra, Marvin Deane and
ell dc_irsky have left the label. Camp-
Id not announce his future plans.

3h Box — October 11, 1969

14 .

Randazzo’'s Buttercup Records
Distributed By Jubilee Group

NEW YORK — Teddy Randazzo’s new
Butterch label will be distributed by
the Jubilee Group, the Jay-Gee Rec-
ord Co. affiliate.

Mickey Eichner, vp and director of
A&R for Jubilee, said that producer-
writer-arranger Randazzo would per-
sonally supervise all Buttercup ses-
sions as well as develop new talent.
Although the deal is effective imme-
diately, initial product will be mar-
keted next month.

Eichner further pointed out that the
Buttercu? arrangement exemplified
the Jubilee Group's policy of being
“very selective’” in distrib agree-
ments, based on trade stature and
track records.

Randazzo, a onetime performer, left
this area four years ago to concen-

Eichner & Randozzo

trate on production and writing activ-
ities, both of which are funneled
through Teddy Randazzo Productions
and two music firms, Razzle-Dazzle
(BMI) and Alesandro Music (ASCAP).
His hit tunes include “Hurt So Bad,”
“Goin’ Out of My Head,” “On the Out-
side Looking In,~’ “Take Me Back”
and “Rain in My Heart.” He’s ar-
ranged and scored dates for Steve
Lawrence & Eydie Gorme, Paul Anka
and Anthony & the Imperials. In his
own right, he was a member of the
Chuckles and starred in five Alan
Freed rock & roll films.

Offices Moved

In another development, Teddy Ran-
dazzo Productions has moved to 18 E.
17th Street. The new, larger quarters
include studio and re-cordm%1 facilities
in addition to office space. Phone num-
ber at the new location is (212) 242-
1928.

Randazzo recently renewed his writ-
er's pact with BMI.

Frank Sinatra will devote a portion
of his coming October TV special to
tunes cleffed by Randazzo. Among the
songs are “Goin’ out of My Head” and
“Forget to Remember,” which was
co-written by Victoria Pike. Sinatra
has recorded the number, and the disk
will be issued shortly.

“Rain in My Heart” is currently a
best-seller in Germany for Karel Gott.

Randazzo's new offices also house
his pubbery, Razzle-Dazzle Music.
Hermi Kanaln is the firm’s profes-
sional manager.

John Hammond: Stll Doing His Thing

NEW YORK — Long before the ex-
pression ‘“do your own thing” was
ever developed, John Hammond was
doing it. And with a great degree of
success. He was discovering great
talent, helping them develop into stars
and recording them for the world to
enjoy. Last week, hundreds of people
came together at a luncheon at the
Essex House in New York sponsored

by NARAS (Nat’'l Academy of Re-
cording Arts & Sciences) to pay a
long overdue tribute to this very
literate, gifted talent who has become
a “legend” in his own time in the rec-
ord business.

Of course, in an industry replete

with publicity and promotion the word
“legend” is often loosely used. But a
run-down of the names John Hammond
has discovered should erase any doubt
about it's applying to him. Beginning
with Fletcher Henderson, the names

Hammond brought to the fore include:
Bessie Smith, Benny Goodman, Bob
Dylan, Billie Holiday, Aretha Franklin,
Jack Teagarden, Coleman Hawkins,
Benny Carter, Red Norvo, Teddy Wil-
son, Gene Krupa, Lionel Hampton,
Count Basie, Joe Jones, Lester Young,
Lawrence Welk, Kay Kayser, Frankie
Masters, Charlie Christian, Joe Tur-

ner, Pete Johnson, Lena Horne, Cab
Calloway, Claude Thornhill, Ray
McKinley, Mildred Bailey, Jimmy

Rushing, Ray Bryant, Denny Zeitlin,
John Handy, Leonard Cohen, Don
Ellis and Pete Seeger. Seeger enter-
tained the group singing “Old Muddy
and “Turn, Turn, Turn.” 3

It was a warm and congenial lun-
cheon that had no business overtones,
just a good feeling of old friends get-
ting together.

(Con't. on Page 22)

Record company executives stressed
the importance of radio making time
available for exposing new artists who
ultimately could become profit-mak-
ers for both industries.

Taping Discussed

Concern was expressed over the
practice on the part of some stations of
making announcements ur%ing listen-
ers to tape recordings off the air.
Both record company and station exec-
utives felt the use of such announce-
ments should be discouraged.

Station owners indicated that rec-
ords that run in excess of three min-
utes present a problem by reducing
the number of recordings and an-
nouncements which can be scheduled.
Record company officials said they
were aware of this problem and at-
tempt to keep selections under three

(Con’t. on Page 20)

GWP Inks Al Hirt

NEW YORK — The trumpet artistry
of Al Hirt will be heard on the GWP
label, bringing Hirt’'s 11 year career
with RCA Records to an end.

Hirt and Jerry Purcell, his manager
and head of the label, said that an ex-
clusive long-term pact would take ef-
fect Oct. 10. An LP and a single, re-
corded in Nashville, are due early
next month. Paul Robinson, GWP vp,
will continue to record the artist.

Purcell feels that he is now in a bet-
ter position to coordinate all of Hirt's
activities, including concert and TV
work. Citing enthusiastic response from
indie distribs who have never handled
Hirt product before, Purcell will work
closely on the local level for co-promo
of Hirt disks and in-person appear-
ances. Purcell is among the most
active packages of national tours,
having sponsored 261 concerts last
year, including dates bK Hirt, Eddy
Arnold, another act he manages,
Johnny Carson, Blood, Sweat & Tears,
the Supremes, among others. Hirt will
begin a new tour on Jan. 20. _

ene Armond, GWP’s national sales
and promo director, is presently con-
tacting the label’s distribs on the Hirt
signing.

GWP is now negotiating for foreign
distribution of its §>r0duct. Its tape
product is being handled by ITTC.

Hirt’s catalog of 30 RCA albums in-
cludes five RIAA-certified gold rec-
ords: “Honey in the Horn,” “Cotton
Candy,” “Sugar Lips” and “The Best
of Al Hirt.” Gold singles are “Java,”
“Cotton Candy” and “Sugar Lips.”

$%9% For Sun

NASHVILLE — In the 45-days since
its purchase by the Shelby Singleton
Corp., Sun Records has sold $1,345,000
in product by Johnny Cash and Jerry
Lee Lewis. Two “Golden Hits” LP’s
by the pair and a singles release by
each did the job.

Ratings Show Monkees’
Re-Runs Sat AM Champ

NEW YORK — The re-run Monkees
TV series on CBS has emerged as the
leading weekend daytime show on the
three networks.

The first national ratings by Niel-
sen’s National Television Index indi-
cate a 49% share of audience, deliver-
ing 6.8 million homes—an estimated
12 million persons—of whom about
half are adults.

In the Nielsen rating of markets,
the Monkees show premier on Satur-
day morning at 12 noon (Sept. 13), the
show scored a 51% share (30 cities),
which was followed up with another
51% (70 cities) performance the second
time out.

The show, originally shown on NBC,
7:70 P.M. (EST) on Mondays, has an
added feature on CBS, with new songs
introduced on each episode.

i
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|
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Hartstone Directs Marketing
Of GWP's Astrological Series

NEW YORK — Lee Hartstone will co-
ordinate merchandising, sales, and in-
troductory promotions for GWP Rec-
ords’ $250,000 Astrological series of 12
LPs. Musical series was developed by
Jerry Purcell and produced by Paul
Robinson in conjunction with Carroll
Righter, the astrologer who appeared
on the (Mar. 27) cover of Time Maga-
zine. In that edition, Time had a fea-
ture six-page story on astrology and
Righter. ;

Hartstone sees sales in excess of
$1,000,000 within the first 60 days,
and points out that the Astrological
series will be established in all stores,
on the air, and in promotional print
in time for Christmas gift giving.

Hartstone, 25 year, music business
vet, was vice president and general
manager of London Records up to
1963, then president of the Recona
distrib-rack complex, and more recent-
ly a senior vice president of Trans-
continental Music Corp. S

Each of the 12 LPs will retail for
$5.98 and will be distributed through
the regular group of GWP Records dis-
tribs. Introductory promotions featur-
ing the personal appearance of Right-
er, newspaper ads, spot radio ad disks,
and an exceptional 20-piece point-of-
sale display kit will be set for all key
cities in late October and early Novem-
ber.

Along with well-known hit and stan-
dard tunes specially selected, specially
arranged and specially recorded in
“astro stereo” to properly reflect the
personality characteristics of the par-
ticular sign of the Zodiac, each album
has its “own” model, whose costume
and hair style were specially designed
to reflect personality characteristics.
Each LP and package represents a
“total reflection” of the particular
sign of the Zodiac.

According to Hartstone, there are
three main buying customer groups
eagerly awaiting this first-time-
ever-done series: 1) the astrological
cultist, of whom there are over three
million in the United States; 2) the
curiosity fringe element who some-
times do and sometimes do not read
Righter's syndicated column in 306
newspapers whose total combined cir-
culation exceeds 15,000,000 homes; 3)
and the always present gift buyer.

Along with information contained in

A&M Releasing
2 LP Zodiac Set

HOLLYWOOD — A&M Records has
set an Oct. 15 release date for its
twelve album series, “The Signs of
the Zodiac, and is mapping a top-
budget promotion campaign for the
LPs, geared toward the Christmas
market. The albums, one for each of
the twelve astrological signs, were
written and directed by Jacquest
Wilson, with music composed and con-
ducted by Mort Garson on the Moog
synthesizer. All twelve will be mar-
keted simultaneously, but available
individually.

Singleton Names

Blake Senior VP

LOS ANGELES — Buddy Blake has
been named senior vice president of
l[l(‘ Shelby Singleton Corporation.
Formerly vice president heading up
International promotion, Blake \\'ih
now head all marketing promotion,
sales, advertising and merchandising
departments

Buddah Atfornéy
Negotiates Met LP

_ In last week’s story on the record-
ing of the Mets for a Buddah LP re-
lease, it should have been noted that
the deal for the t);lckugo was produced,
not negotiated by Progressive Media.
Set was negotiated by Buddah house
attorney Joe Zynczak with Ed Krane-
pool, Mets player rep. Also, set was
cut at Bell Sound Studios in New York.

10

recent articles in Time and Life, Hart-
stone points out that the market for
“everything astrological” is reaching
hit proportions in all age grouFlnﬁs.
Emphasizing the importance of this
series for long term sales, GWP has
prepared 20,000 regular size brquser
cards for “Astrological Music” In
order to establish this as a separate
buying category, and to take its own
lace on all racks and in all browser
Bins alongside other categories.

ITCC will have a simultaneous re-
lease program for the complete series
to be available on 8 track stereo tape
and cassettes.

ATV Nears Control Of Northem

LONDON Associated Television
seems to be very close to total victory
in the prolonged struggle for control
of Northern songs. The key 13% holding
in Northern stock controlled by the
Astaire-W.I. Carr consortium of
brokers has been bought by ATV at
40 shillings per share, thus effectively
ending the hopes of the Beatles of
capturing their publishing company.
It is understood that the broker con-
sortium accepted the ATV offer be-
cause they believed that if the Beatles
had retaliated with an even higher
offer and ATV had agreed to sell its
holding at that price, the Beatle faction
would have been unable to raise
sufficient cash to implement their
offer. Meanwhile John Lennon and
Paul McCartney issued a writ through

WB-7's New LP

HOLLYWOOD — Warner Bros. Rec-
ords’ ‘Greatest Hits’ sales campaign,
a three month drive on thirteen al-
bums, has come to a $3-million success-
ful conclusion, making it one of the

Steinmetz To Viewlex
As Disk Exec Assistant

HOLBROOK, NEW YORK Eric
Steinmetz has joined Viewlex as exec-
utive assistant of record operations.
Steinmetz will be directly responsible
for the operational coordination of the
“leisure-time” music reproduction
and allied service subsidiaries of View-
lex. These companies are engaged in
record pressing; record jacket print-
ing and fabrication; record sleeve
manufacturing; full recording studio
services and tape and cassette duplica-
tion.

“What we will be able to offer is a
‘one-stop’ operation,” said David
Peirez, secretary of Viewlex. “All that
will have to be supplied to us is a tal-
ent package. From there, we have the
integrated facilities and capabilities to
get the records and tapes produced,
packaged, and even out onto the shel-
ves. It is Mr. Steinmetz's responsibil-
ity to institute the coordinated systems
needed to realize the ‘one-stop’ ca-
pability. High on his priority ?ist 1S
central automatic data processing for
the leisure-time operations.”

Prior to joining Viewlex, Steinmetz
served with MGM records for 4 years
as director of international sales. He
was vice president of international
sales for Kapp Records, where he
served for 6 years prior to joining
MGM. Earlier, Steinmetz served as
manager, orders & services, for Decca
Records. Here he was instrumental
in the design and implementation of a
DP inventory control system that is
considered today to be the best in the
industry.

_
,.4"‘(

Steinmetz

Dietz Answered
CB Editorial

In last week’s Letter to the Editor
section, the name of Howard Dietz
was not given as the writer of the letter
answering a recent Cash Box editorial,
“Rock Is History.” Dietz. of course,
is the lyricist of some of the great
standards of all-time (e.g. “I See Your
Face Before Me,” “Dancing in the
})urk. . "You, and the Night and the
Music,” “I Guess I’ll Have to Change
My Plans,” “That’s Entertainment.”

‘s Gross $3 Mil

firm’s best sales efforts in its history.
Figure and run-down on the program
was revealed by Joel Friedman, the
label’s vice president in charge of
marketing.

A notable first in the sales effort,
which began in mid-June with an ex-
tensive promotional program, was the
inclusion of 8-track stereo cartridges as
an integral part of the overall drive.
Tape volume amounted to 30% of the
final figure.

Biggest winner in the drive was a
newly-released “Jimi Hendrix’ Smash
Hits,” package. Other Warners and
Reprise albums which figured in the
final total were “Greatest Hits” al-
bums from Petula Clark, the Associa-
tion, Frank Sinatra, the Everly Broth-
ers, Trini Lopez, Sammy Davis Jr.,
Don Ho, Ike and Tina Turner, Rod
McKuen, the Kinks and Dean Martin
(latter was represented by two vol-
umes) .

Special advertising and packaging
incentive programs were used by the
label for the program, with the com-
pany’'s 18 regional promotion field
men working In conjunction with the
diskery’s distributors and their pro-
motional staffs.

Gibbs Win Court Suit

LOS ANGELES — Barry and Maurice
Gibb, the two remaining Bee Gees,
have won a hi%h-court case brought
against them by ex-member Colin
Peterson. Peterson, who joined the
group in 1967 and was dismissed last
month, brought the brothers to court
in order to keep them from using the
name Bee Gees in the future. The pre-
siding judge, Justice Shaw, ruled that
the name of the group belongs to
Barry and Maurice Gibb who have
performed under the name Bee Gees
for the last eight years.

Maclen Music on September 16th
quiring an account of money posses
or received by Northern under ,
agreement dated February 1lth, &
and seeking an order that Nortpe
should pay Maclen half of any mgy
which, following an audit, is showy|
have been possessed by the defend;
together with interest at an annual
of 67, Under the 1965 agreement i
of all broadcast and performance fu
are paid by Northern to Magl
Northern intends to contest the ypj

Deane To ABC In

Promo Realignment

HOLLYWOOD — ABC Records |,
week confirmed the appointmen
recently - resigned Tetragrammy
exec Marvin Deane to the post of
tional pop promotion director for |
label, a move exclusively repog
here several weeks ago. According
ABC vice president and general ny
ager Howard Stark, the move yf
part of a major expansion and pef
ganization of the comf?any's natio

promotion and marketing dep
ments, both here and in New York,

In related West Coast moves, |
Stewart, national promotion man |
ABC/Apt, has been given the a
responsibilities of national pop pro
tion director for the Bluesway and;
pulse lines; and Don Thorn, fo
Western Regional sales manager |
the newly-created post of natio
marketing director for the ABC, Bl
way, Impulse and Apt labels.

In New York, Moe Preskell |
been named director of special projy
and will be responsible for giving
phasis to particular artists and |
ticular records as needed. Ges
Morris, national R&B promotion |
rector for all labels, is not affected|
the changes.

All five men will report direetly
Otis Smith, national sales manag
who recently transferred to the i
headquarters. In elaborating on
plans, Smith commented that “fh
developments will help increase sil
put more emphasis on each label
give ABC a better opportunity to hul
We are particularly exci
about our newest addition, Man
Deane, and the experience which!
brings to the label.”

(=3

llIness Postpones Metanomens

Due to illness, Tom Donahue hasn
contributed a Metanomena colin
this week. The column will continle
next week’s issue.

Line Of The Week

Irv Trencher of Polydor to He
Goldfarb of London (both compal®
riding the charts with John My}
LP’s): “Wanna go halfies on a Ma
cocktail party?”
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MARLENA SHAW

LOOKING THRU THE

EYES OF LOVE

CADET 5656

THE RADIANTS

BOOK OF LOVE

CHESS 2078

ETTA JAMES

MISS PITIFUL

CADET 5655

CASH McCALL

WE'VE COME A LONG
WAY TOGETHER

CHECKER 1216

AESOP'S FABLES

WHAT IS
LOVE

CADET CONCEPT 7016

CHESS

RECORDS

iy

A survey of key radio stations in all important markets throughout the country to determine by percentage of thog
reporting which releases are being added to station play lists this week for the first time and also the degree of cog
centration combining previous reports. Percentage figures on left indicate how many of the stations reporting thf
week have added the following titles to their play list for the first time. Percentage figures on right include total frg
left plus the percentage title received In prior week or weeks ;

TOTAL%OF &

%
ADDING TITLES To TITLE ARTIST LABEL bl
PROG. SCHED.
THIS WEEK PROG. SCHED,
TO DATE
46% Try A Little Kindness — Glen Campbell — Capitol 70%
44% Something — Beatles — Apple 87%
40% Come Together — Beatles — Apple 74%
38% Mind, Body & Soul — Flaming Embers — Hot Wax 38%
37% Make Your Own Kind Of Music — Mama Cass Elliot — Dunhill 51%
36% Cherry Hill Park — Billy Joe Royal — Columbia 88%
35% Roosevelt & Ira Lee — Tony Joe White — Monument 35%
34% Jealous Kind Of Fellow — Garland Greene — Uni 41%
33% Na Na Hey Hey — Steam — Fontana 33%
32% And When | Die — Blood, Sweat & Tears — Columbia 32%
31% Is That All There Is — Peggy Lee — Capitol 99%
30% Anyway You Want Me — Evie Sands — A&M 42%
29% Suite: Judy Blue Eyes — Crosby, Stills & Nash — Atlantic 74%
28% Take A Letter Maria — R. B. Greaves — Atco 95%
27% Why Is The Wine Sweeter — Eddie Floyd — Stax 27%
25% Undun — Guess Who — RCA 51%
24% Eli's Coming — 3 Dog Night — Dunbhill 24%
22% Ballad Of Easy Rider — Byrds — Columbia 22%
20% Kool & The Gang — Kool & The Gang — Delite 20% “
19% Up On Cripple Creek — Band — Capitol 19%
15% Echo Park — Keith Barbour — Epic 88%
13% Jack & Jill — Tommy Roe — ABC 21%
10% Baby You Come Rollin’ Across My Mind — John Beland — Ranwood 21%
10% I'll Bet You — Funkadelics — West Bound 10%

LESS THAN 10% BUT MORE THAN 3% TOTAL % TO DATE

Curly — Jimmie Clanton — Yesterme, Yesteryou — Stevie

Laurie 9% Wonder — Tamla 8% | Baby I'm For Real — Origionals 1
Ways To Love A Man — Tammy Backfield In Motion Mel & Tim L

= et A Woman Be A Woman — Dyke

Wynette — Epic 179 — Bamboo 8% & Blazers — Original Sound 24

§——
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amond Buys Bev.

LYWOOD—Morris Diamond has
ased a Beverly Hills Records
Beverly Hills Studios, according
HS president and exec officer
in Leeds. Diamond had previous-
ed as exec vp of the label.

e transaction, which also includes
i Bludio’s two Music publishing com-
s, Tara Music and Beverly-Cul-
[PMusic, was negotiated by Dia-
s attorney, Ira Epstein of Bazar.
sin and Turner, Leeds, and Allen
of the Greg Bautzer legal office,
{irepped the studio.

s move puts Diamond in complete
rship of three corporations. In-
d also in Diamond’s takeover are
n sides by Buddy Davis and

/e Fox To Be New
imaret Sales Chief

(JANGELES — Dave Fox is joining
et Records as its national sales
romotion manager. Fox will be
psible for all Amaret sales and
ptional activities in his new
DN

ore coming to Amaret, Fox had
jive experience in promotion
n an independent basis and with
, RCA and Tower Records as
Most recently, Fox was the na-
promotion manager for Forward

pingola Exits
rcury Records

MICAGO — Dick Spingola has left
[8itiry Records to form his own
accounting and consulting firm.
pla has served in various financial
ities with Mercury for eleven
¢ last fourteen years. Most re-
, Spingola served as director of
istration for Mercury’'s Merrec
tion.

gola's new ventures will be
& at 1301 W. 22nd Street, Suite
ak Brook, Illinois 60521, tele-
— (312) 654-4110.

jon Releasing

Canadian Disk

YORK — London Records has
d the U.S. rights for the active
n single, “Which Way You
Billy,” by The Poppy Family.
ding to Walt Maguire, London’s
lal single sales and A & R man-
the single, released on London
lada, has sold in excess of 50,000
ominio%. sl i

Fopp amily had an earlier
it git with “Beyond The
" The current single is being
eleased here by London.

Hills Studios Label

Doodle Faulk, a new act from Atlanta;
three sides by Jaye P. Morgan; two
sides by a new group from Topanga
Canyon called “The Cinema”; two
sides by The Geneva Convention, a
Chicago group [)roduced by Dunwich
Productions’ Bill Traut; a pair of sides
by Shay Dennis, and produced by LA’s
Milt Rogers; twelve sides by Denny
Vaughan, music co-ordinator of the
Glen Campbell TV show.

The working relationship between
Diamond and Beverly Hills Studios
will still involve Diamond on a con-
suitant basis for soundtracks and will
further open the label's facilities to
now accept soundtracks from other
independent motion picture production
companies. An undisclosed amount of
cash and stock changed hands.

Both music corporations, Tara Mu-
sic and Beverly-Culver Music, have
numerous copyrights.

Al Rosenthal To
Raymond Rosen Post

PHILADELPHIA—A]l Rosenthal has
joined Raymond Rosen & Co. as vp
and general manager of Raymond
Rosen Music Products, which handles
the distribution of RCA records and
tapes, associated lines and Ampex
tape products. The company also acts
as an indie rack merchandiser in
southeastern Pennsylvania, Delaware
and south Jersey, serving dept. stores,
chain stores and specialty stores. Nor-
man Umin, sales manager, and Myron
Zacker, operations manager, report to
Rosenthal

According to Edward Rosen, presi-
dent of the company, Paul Knowles,
president of Raymond Rosen Music
Products, has taken a leave of absence
for personal reasons.

Rosenthal was formerly president
of Chips Distributing, the Philly-based
wholesaler.

Al Rosenthal

DT

!

0K~ October 11, 1969

DING AT CEREMONY: — Allen Klein (center), president of Abk«
WIes, The Beatles' business manager, has coImpleted negotiations for a new
Mg contract between The Beatles and EMI, in Wi
lgiStribution agreement. Left to right are Yoko Ono Lennon leaning on
Lennon’s shoulders as he holds new contract,
oLarr,

president of Abkco
addition to a new Apple/

Paul McCartney and

BMI, Too, Notes All-Time Show Sked

NEW YORK — A pre-season opening
look at BMI-associated musical shows
for the 1969-70 season indicates an all-

time high for the licensing organization.

Fifteen shows—some now in rehearsal—
are on the boards as of the end of Sept.
Previously, ASCAP stated -that its
scheduled line-up for the new season
would also set a new mark.

First to appear is Arthur Kopit's
“Indians,” a “‘spectacular and madly
comic Wild West show,” starring Stacy
Keach as Buffalo Bill. Original music
is by Richard Peaslee, who received
extravagant critical kudos for his
“Marat/Sade” music several seasons
ago.

“The Blood of an Englishman,” with
book and lyrics by John Lewin and
music by Michael Valenti, is another
October entry. Seymour Vall is produ-
cer of this offering about an English
soldier in the time of the Crimean
War.

A musical version of the Federico
Fellini film “La Strada” has been
created by Lionel Bart. Bernadette
Peters and Larry Kert star in the
Charles K. Peck (also writer of the
book) —Jospeh Harris production. Alan
Schneider will direct, with choreogra-
phf/ by Alvin Ailey. The production
will open in Detroit for a six-week run,
prior to a December New York pre-
miere at the Lunt-Fontanne Theater.

Musical versions of several other
outstanding films are also well beyond
the planning stage. “Look at Me, I'm
Something Special,” based on the Bri-
tish film “Georgy Girl,” will be pro-
duced by Fred Coe. George Fischoff
has written the score, and Carole
Bayer the lyrics, to a book by Tom
Mankiewicz. Max Liebman and Al
Lewis have scheduled “Oh, Those Si-
cilians,” adapted from the Italian
film “Seduced and Abandoned,” for the
spring of 1970. The book and lyrics are
by Allen Boretz, and the music by Jac-
ques Urbont, who recently has been
writing musical scores for many tele-
vision series, among them ‘‘Mission:
Impossible” and “Mannix.”

After a long run at Minneapolis’
Cricket Theater, an early fall New
York opening has been scheduled by
producers Bill Seaman and Dick Sha-
piro for “The House of Leather.” A
rock beat highlights music by Fred-
erick Gaines and lyrics by Dale F.
Menten for this anti-war drama which
takes place in Civil War New Orleans.

Functioning as both producer and
book writer, Steve Lawrence plans to
bring “Columbus” to Broadway this

season. Mel Mandel has written the
music, and Norman Sachs the lyrics,
for this musical account of Columbus’
first voyage of discovery.

“Billy Noname,” an original musical
about the past 30 years as seen through
the eyes of a talented and sensitive
young black American, is set for a late
1969 opening. Johnny Brandon has
written the music and lyrics to a book
by William Wellington Mackey. Donald
McKayle will serve as both director
and choreographer.

Shelley Winters will star in “Minnie’s
Boys,” the Arthur Whitelow production
of Arthur Marx’s book about the early
lives and careers of the Marx Brothers
and their mother. Music is by Larry
Grossman and lyrics by Hal Hackady.

Fred Coe also is producing a musical
version of the late Lorraine Hans-
berry’s “A Raisin in the Sun.” Judd
Woldin has written the music, with ly-
rics by Robert Brittan. Miss Hans-
berry’s husband, Robert Nemeroff,
has written the book and will serve as
associate producer.

Arthur Schnitzler’s internationally
famous play, “La Ronde,” will open
next month as “Rondelay.” With mu-
sic by Jerry Douglas and lyrics by
Hal Jordan, the play will be directed
by Cyril Ritchard. The choreo%raphy
will be created by Jacques d’Amboise.

“Tryp,” the musica bg Roger Mc-
Guinn of The Byrds, will be brought to
the stage by producer Ivor David Bald-
ing. Jacques Levy has written the book
and lyrics and will direct this story of
a young man who becomes a Western
outlaw in the 1850’s.

A 20-week Phoenix-Packet Theater
tour of New York City, prior to a thea-
ter booking, has been set beginning
October 15 for “The Chariot of the
Sun,” a musical based on the Phaethon
legend. The book and lyrics have been
written by Lewis Gardner and the mu-
sic by Oscar Brand.

Stoddard, Wright and Wilder will
produce the new Gretchen Cryer and
Nancy Ford musical “My Own Sweet
Skin.” The writers’ “Now is the Time
for All Good Men” appeared last sea-
son. Ward Baker will stage the new
production.

The successful BMI writing team of
Jerry Bock and Sheldon Harnick re-
turns to Broadway this season with
“The Rothschilds.” The musical drama
is based on the world-famous banking
family. It will be produced by Hillard
Elkins and directed by Derek Goldby.
Early 1970 rehearsals have been
scheduled.

Alshire Signs Riddle
For 101 Strings LP;
Sets Catalog Drive

HOLLYWOOD—In a major drive to
increase its share of the economy re-
cord market, Alshire Int. has signed
Nelson Riddle to write, arrange and
conduct an album with the 101 Strings
Orchestra, and will launch a $100,000
radio and direct mail campaign to
support its entire line.

In addition to the initial album,
which will be recorded in London as
soon as Riddle’s present commitments
are completed, Alshire also has an
option for an additional two albums. A
separate gromotion and sales cam-
paign will back the package.

According to Alshire president Al
Sherman, Jack Dorsey has been ex-
clusively retained to supervise all
Alshire recording sessions in London.
He and Sherman will work closely to-
gether in writing and arranging new
material and in the selection of cur-
rent hit compositions. Both are cur-
rently collaborating on several new
assignments that will bring new
sounds and imaginative ideas to the
101 Strings Orchestra and other re-
leases.

Effective in November and Decem-
ber of this year, Sherman will set the
radio and direct mail drive in motion.
The campaign will saturate the nation
with 101 Strings spots and is being co-
sponsored by Ampex Tape,. who hold
the tape rights to Alshire’s catalog.
In addition to the radio campaign, a
direct mail promotion of one and a
half million four color brochures will
flood the nation. Theme of the pro-
motion will be “The World's Greatest
Entertainment Value.”

Bricusse & Newley

Reunite, Form Co.

HOLLYWOOD—Leslie Bricusse and
Anthony Newley have resumed their
musical and dramatic collaboration,
and are currently working on several
new musical numbers, as well as a
project for a musical. For their new
musical works they have formed their
own publishing company, Taradam
Music, In.

During their four years apart, New-
ley starred in the film, Sweet Noyem-

ber”, and produced, co-wrote, direc-
ted, starred in, and wrote the music
for the film, “Can Heironymous

Merkin Ever Forget Mercy Humppe
and Find True Happiness?” He also
has been appearing in one-man con-
certs in Reno, Las Vegas and the
Greek Theatre in Los Angeles, and
will open at the Waldorf in New York
October 6 and the Shoreham in Wash-
ington, D.C. October 20.

During this same time, Bricusse
wrote the screenplay, music and lyrics
for the film “Dr. Dolittle”, (for which
he won an Academy Award) the music
and lyrics for “Goodbye, Mr. Chips”,
and the screenplay, music, and lyrics
for “Scrooge”, to be filmed in Jan-
uary.

The pair previously wrote the hit
musicals, “Stop the World, I Want to
Get Off” and “The Roar of the Grease-
paint - the Smell of the Crowd”. The
songs from these scores now number
among the most performed of any in
history. Other hit songs from the two
shows which have become standards
are: “What Kind of Fool Am I?”,
“Who Can I Turn To?”, “Gonna Build
A Mountain”, “Once In A Lifetime”,
“Feeling Good”, and “On A Wonder-
ful Day Like Today”'.
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Singleton Forms New Label: Indigo

LOS ANGELES—Indigo Records has
been formed by the Shelby Singleton
Corporation of Nashville. To be based

Welding To Direct
Epic West Coast A&R

NEW YORK—Epic Records has ap-
pointed Pete Welding director of West
Coast A&R operations. Responsible to
Larry Cohen, director of A&R at Epic,
Welding will handle all production on
the West Coast. In addition to seeking
out new artists and material for the
label, he will be instrumental in the
buying of masters for Epic and will
coordinate the work of Epic’s West
Coast production staff as well as pro-
ducing artists for the label.

New to Epic Records, Welding spent
the last three years at UCLA working
for his Ph.D. During this period, he
did free-lance writing for such well-
known music publications as Down-
beat, Rolling Stone, and the L.A.
Times. Prior to this, he held the posi-
tion of assistant editor of Downbeat,
and was also contributing editor to
Hi-Fi/Stereo Review. Mr. Welding has
done free-larice producin% for Van-
guard, Prestige, Liberty, Capitol, and
Blue Thumb Records, producing re-
cords by Charlie Musselwhite, Muddy
Waters, and the Chicago BlueStars.

MGM Adds 3 To

Executive Team

NEW YORK — MGM Records new
management look continues its recruit-
ment drive with the appointments of
three new personnel, according to Ken
Mansfield, himself a recent appointee
as director of exploitation.

Ronny Merenstein has been ap-
pointed to the post of artist relations
manager and will headquarter on the
west coast, reForting directly to Mans-
field. He will be responsible for all
phases of artist relations, itineraries,
and will act as liaison for the label
with all artists. Prior to joining MGM
Records, Merenstein has held exec
sales and promotion positions with
ABC Records.

Gerry Dubin has been appointed na-
tional underground promotion manager
and will cover the entire underground
radio scene. He will also concentrate
on college radio promotion. He reports
to Tom Kennedy, eastern promotion di-
rector. While there he was involved in
many student activities, served on en-
tertainment committees and was in-
strumental in bringing artists to the
campus for concerts and dances.

Kathy Mc Caulef/ has been appointed
underground publicity manager, re-
porting to Kennedy. She will cover all
underground newspapers and maga-
zines. Prior to joining MGM Records.
she had worked in theatre photography
and as a fashion coordinator. -

Mission Offers
‘Disco-Teach’ LP’s

NEW YORK—The Mission, group of
singing seminarians, has established
a “Disco-Teach” LP concept for the
educational market. Feature of the
project is an LP of top hits which is
accompanied by a Teacher’'s and Dis-
cussion Leaders’ Guide. The guide
offers the lyrics to each song followed
by a discussion outline.

The first ‘“Disco-Teach” package
contains such Mission-performed songs
as “Let's Get Together,” “I'm Free’
“Abraham, Martin & John,” “Dock of
the Bay” and ‘“Muddy River.” The set
has been mailed to 1500 subscribers,
who pay $9.95 for the monthly service.
In addition to the disk project, the
Mission also pens a Disco-Teach col-
umn for the Religious News Service.
Also, a CBS-TV special may be pro-
duced around the idea.

In another disk project, Glasgow
Records, the label operated by the
Mission under Fr. Pat Berkery has re-
leased a set called “Prayers for a
Noonday Church,” including perfor-
mances by a contemporary group
called Spur.

The Mission can be contacted at P.
0. Box 20, St. Louis, Missouri. Tele-
phone is: (314)-241 7083.

20

in Los Angeles and distributed by the
Singleton Corporation, the label will
bring out a variety of product and not
specialize in one kind of music.

Warren Lanier will head the label as

eneral manager. Lanier, who was
ormerly promotion director for Fan-
tasy and Galaxy Records and prior to

that, national promotion director for
Motown Records, regional promotion
director for Decca Records and nation-
al sales manager for Venture Records,
will also head sales and promotion for
the other Singleton labels, SSS Inter-
national, Plantation, Minaret, Share,
Silver Fox, Amazon and Honor Bri-
gade.

Racusin Pres. Of RCA

(Con't. from Page 7)

said. “We will rely heavily on his
abilities as we move forward with
other activities now being planned.”

RCA Records executives who will
now report to Laginestra are: :

Joseph E. D’Imperio, division vice
president of music publishing and
talent services; Collin H. Foulke, man-
ager of personnel; Herb Helman, man-
ager of public affairs; David A. Hene-
berry, manager of the record club;
Harry E. Jenkins, division vice pres-
ident of record operations; Harry A.
Kelleher, controller; George R. Marek,
division vice president; Dario Soria,
division vice president, record interna-
tional department; Irwin Tarr, division
vice president of marketing, and Gerry
Teifer, president of Sunbury/Dunbar
Music. i )

Racusin was appointed division vice
president and general manager of
RCA’s Record Division (formerly
RCA Victor Record Division) effective
Jan. 1, 1967. Previously, he had been
division vice president and operations
manager of the division since January,
1960.

Racusin joined the company in 1950
as a budget analyst for the RCA Victor
Records and by January, 1956, he was
named controller. In November, 1957,
he transferred to the National Broad-
casting Company, serving as director
of budget, pricing and planning for the
NBC Television Network. In January,
1959, he became director of business
affairs for the NBC-TV Network, and,
in December, 1959, he rejoined the
record division as operations manager.

A native of Johnsonburg, Pa., Racu-
sin, who is 47, graduated from Penn-
sylvania State College in 1941 with a
BA degree, and was made a member
of Phi Beta Kappa. He received his
MBA with distinction from the Har-
vard Graduate School of Business Ad-
ministration in 1943.

Racusin entered the Army in 1943 as
a private and was honorably dis-
charged in 1946 with the rank of cap-
tain. He was awarded the Bronze Star
during his military service, which in-
cluded two and a half years in the
Pacific, with Headquarters, South
Pacific, and with the United States
occupation forces in Japan.

Prior to joining RCA, Racusin
worked in the research department of
E. F. Hutton and Company, stock
brokers, and as treasurer of a Phila-
delphia drug concern.

or the past three years, Racusin
has been chairman of the executive
committee of the Record Industry
Association of America.

Rocco M. Laginestra was elected
vice president of financial planning
and budgets, National Broadcasting
Company, Oct. 7, 1963, and was named

vice president of financial lanning
T‘?& treasury operations, ov. 14,

fqu\ginestrla foined NBC as director
of financial planning and bud 1
May, 1963. . s

_Before joining NBC, he had been
Controller of the Univac Division of
Sperr_\'_ Rand Corporation, New York
City, since 1959. He served as control-
ler, and later as general manager, with
Curtiss-Wright Corporation from 1951
to 1959.

During World War II, he served with
the Army in the European theatre of
operuu:)_ns fHe holds a BS degree in
accounting from Long Isl Jniver-
Sity (1950) . = o Juher

He is a member of the financial
executive institute and the National
Association of Accountants.

MAC DAVIS joins CLIVE DAVIS, president of Columbia Records, in a contr
signing bringing the new performer to Columbia. Mac’s pact was a direct res
of an impromptu five-hour performance which so impressed
Fuller that he called the writer/singer to the label's notice. )
composer, has already given Columbia two hits in O.C. Smith’s “Friend, Loye:
Woman, Wife” and “Daddy’s Little Man.” Fresh from an engagement at{ |

P

I

roducer Jer
ac Davis, as

International Hotel in Las Vegas, Davis is currently working on original mater

for his own first Columbia LP.

I

RIAA-NAV Project

(Con't. from Page 9)

minutes even to the point of producing
special abbreviated versions of long
selections for radio play wherever
possible.

Broadcast representatives asked
why all records do not contain informa-
tion on running time and why some
that do are incorrect. Representatives
of the record industry pointed out that
erroneous figures were often the re-
sult of re-editing during which actual
running time was shortened or length-
ened. They asked that errors of this
type be brought to the attention of the
manufacturer.

The problem of radio stations airing
records before they are released for
general distribution was viewed as
hurting both industries—broadcasting,
because ill will is generated on the
Eart of other stations who feel they

ave been discriminated against, and
the record industry, because the rec-
ord glayed is not available for public
purchase. It was decided that the best
way to combat this problem would be
for NAB to counsel its member sta-
tions to cooperate in this area.

NAB representatives complimented
RIAA on demographic research data
which the record group has compiled
over the last few years. The data
profiles record audiences and helps
stations determine program format
and provides valuable information to
advertisers. NAB urged RIAA to con-
tinue developing such data and to work
in cooperation with NAB research ac-
tivities.

Representing RIAA were: Stan Gor-
tikov, president of Capitol Industries,
Inc., Jac Holzman, president of Elek-
tra Records; Hal Neely, president of
Starday-King Records; and Len
Sachs, vice-president and general
manager of Commonwealth United
Records. Representing NAB were:
Dan Hayslett, executive vice-president
and general manager, Strauss Broad-
casting Stations; Robert L. Pratt, vice-
president and general manager,
KGGF Radio, Coffeyville, Kansas; and
Lester M. Smith, general manager,
KJR Radio, Seattle.

Seidel To Merc

NEW YORK — Mercury Records has
beefed-up its contemporary product
area with the appointment of Barry
Seidel as A&R director for the “now”
scene, according to Bob Reno, la-
bel's New York-based director of re-
corded product.

Seidel will be based in New York,
but expects to travel extensively to un-
cover new talent for the Mercury fam-
ily of labels. He was previously asso-
clated with ABC/Command/Probe,
where he did national promo on such
g}x;pups as the Litter and the Soft Ma-
chine.

Krondes To RCA Pubs |
As Eastern Manager

NEW YORK — Jimmy Krondes I
been appointed eastern professior:
manager for Sunbury Music il
(ASCAP) and Dunbar Music It
(BMI), the music publishing units ©
RCA Records. |
Gerry Teifer, Sunbury/Dunbar prn
ident, said Krondes replaces Ed
Deane, and that the appointment is
fective immediately. |
For the past two and a half yea
Krondes was associated with Boul
Music as a free lance writer, produ
and manager, during which time ¢
was associated in the presentation
such titles as ‘“Valerie” by the Me
Kings, “The Only Way to Love" |
Frankie Lyman, “Warm’ by Joh
Mathis, “The End” by Earl Gr
“The Bounty Hunter” by Al Cait
“Summer Souvenirs” by Karl Hamn
Jr., “Thirty Days Hath Septemb
by Robert Goulet and ending Vv
“The Old Time Flavor” by Lou St
the last of which was released on
Murbo label, a division of Bou;
which Krondes headed. |
He began his professional caree
years ago with RKO’s Unique [}
ords, and later free-lanced until
Joined Bourne. 1

Singleton Center

(Con't. from Page 7)

Underground City U.S.A. will}|
unique since it is virtually urd
ground. Former limestone mining
tivities created a chasm of open
resulting in five acres that is divh
into more than 100 “rooms” and 2’
acre lake. The “city” of shops, |
taurants, ete. will all be undergr(/
leaving the acreage overhead and
rounding the area open for the 1
tional planned facilities and featur

The underground park comple
be developed by the Undergrount
velopment Co., a division of the S
Singleton Corp.

Investors and stockholders in U
ground City U.S.A. include Sing!
Plantation artist Jeannie C. I
Noble J. Bell, exec vp of SS (
John A. Singleton, vp/general
ager, Shelby Singleton Music
Steve Singleton, producer/write
SS.; Grant Smith, law partner ¢
mer Tennessee Governor Franl
ment; James Key, owner Key "
Inc.; Bobby Frazier, partner, Ja
& Frazier Accounting firm:; Jerr:
nedy, Mercury mgr., A&R Div.,
ville; John Richbourg, produce
jay; Janet Paul Tabor, operating
ager, Midsouth Pressings an
Stephen Bell, Memphis physician

Cash Box — October 1



[isten children.

Listen to the Original the mountain is
Caste’s first hit record  something we are
with both ears, your all looking for. Lis-
heart and your con- teners to the most
science. It is a para- 1mportant radio
ble with an eternal stationsin America

meaning—and a spe- know
cial meaning for-our what
times. The treasure that trea-
that the valley peo- sureis.

plc found hidden on Do you?

“One Tin Soldier”
The ()riginal Caste
No. 186

Produced by Dennis Lambert & Brian Potter.
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Talent On Stage

ED AMES

AMBASSADOR HOTEL, LOS ‘ANGE-
LES — Those who recall Ames’ barrel
of magic at the Westside Room a cou-
ple of years back might be disappoint-
ed in his current Cocoanut Grove
stand. The magic was still there on op-
ening night. But it was being dished
and doled in dribs and drabs. Dissipa-
ted as well by an overabundance of in-
nocuous chatter between and even
during tunes. Along the way Ames for-
got the words to at least three selec-
tions and managed to mangle a couple
of other ballads with Joe Miller inter-
polations. “Hey, fellows, what's the
next tune?” (to the Freddy Martin
Band, conducted by Frankie Ortega)
may seem like casual pretense to
Ames. Out front it came off as‘a sloppy
and unrehearsed exercise. ]

When he gets around to doing what
he does best there are few who can
touch him. Most “chanteurs” frame
their vignettes to cover their impotence
as singers. Ames is not one. His _du_q
delivery styles; soft voiced “‘crooning
and and dramatic “note holding” are
memorable reminders that he can be
an exceptional, versatile and endearing
performer. Ames is a master at pro-
ducing instant chills with a gesture, a
sincere, sustained note. But for at
least a third of the evening, he left
sincerity in the wings. Repertoire in-

cludes a batch of Broadway titles (‘“No
Business Like Show Business,” “They
Call the Wind Maria,” “I Gotta Be
Me,” ‘“Somewhere,” “Try to Remem—
ber,” “Impossible Dream,” “I Can't
Give You Anything But Love”), movie
tunes (“Trolfey Song,” “Windmills of
Your Mind,” “Mrs. Robinson’’) folk/
country songs (“Green Apples”, “Gen-
tle on My Mind,” “If I Had a Ham-
mer”’) with recent and future Ames
chart titles (“My Cup Runneth Over”
and “Leave Them a Flower.”)
“Flower,” a powerhouse of polemic
prose on pollution (“these are not ours
to destroy as we want to”) is his latest
for RCA and drew the most prolonged
hand of the evening.

Ames has known at least a quartet
of careers in the past eight years—on
and off Broadway (he’s due back again
next season), a TV star (as Mingo),
with Vic, Gene and Joe (the Ames
freres) and now as a successful soloist.
Ames, who delights in reminding audi-
ences of his historic “miss” on the
Johnny Carson Show (when his toma-
hawk toss at a cowpoke poster landed
just three feet below the intended tar-
get area), continued to miss the bull’s-
eye opening night at the Grove. Which
1s really the heart of the matter.

h.g.

VAN MORRISON

UNGANO'’S, N.Y.—Van Morrison, like
the seasons, keeps changing. And like
the seasons, the changes are natural
ones, gradual shifts in coloration and
texture, answering an inner need.
Looking back upon the first three Van
Morrison incarnations, the period of
Them and two top ten records and the
air-banned original version of “Gloria’’:
the period of “Brown Eyed Girl’: and
the recent “Astral Weeks” soft-voiced
Jazz period; the only thing immediate-
ly evident is that Van Morrison has a
talent that borders on genius. Although
Van has also found commercial suc-
cess upon several occasions, he has
never been able to fuse his commer-
cial and aesthetic appeal into a blend
that would find him the mass audience
of devotees he deserves. i
Van's fourth period, a slight shift
back to hard blues, was unveiled at
the Newport Folk Festival several
months ago, but since that time has
been slightly revamped with the addi-
tion of two horns to the electric piano,
bass, drum and guitar contiguration he
had been using. From the brief
glimpse of the new Van Morrison
sound that we caught during his recent
engagement at Ungano’s (which, by
the way, has become New York’s top
showcase for talent on the edge of suc-
cess), we got the impression that Van's

number had finallly(/ come up on the
great chart in the sky.

The core of the Van Morrison g
perience is the core of Van Morrig
a hard, gutsy intense inner being wh
has lived thru his own private he] an
exposes himself to the world thyy
Dante’s Inferno of songs, fascinaip
in their horror. Its vehicle is a drayiy
voice, often soft but more often reac|

ing a frightening harshness. Morrisc

has once again started accompanyip

himself on electric guitar (past grou | |
have featured him on acoustic ar

harmonica) and while he’s no Ep
Clapton (and doesn't try to be) he
and does use the instrument as anot
er outlet for his inner feelings.

The band is still feeling its way, ar
at this point provides a more th:
sufficient complement to Morrisp
The horn section is noteworthy p
only because it avoids falling into f]
common bluesband style, but becay
it provides an almost vocal-soundi
background to Morrison’s singing. ]

Van, with new management and pr'
duction, is currently completing
second album for Warner Bros./Sey:,
Arts, and coupled with his comme
cially-improved live performance,
should help bring Van Morrison out
the depths of hell and into the heigt
of heaven (and the charts). a

COUNTRY JOE AND THE FISH
GRATEFUL DEAD
SHA NA NA

FILLMORE EAST, N.Y. — It was Av-
alon Ballroom revisited time last
weekend as Country Joe And The Fish
appeared along with Grateful Dead at
the Fillmore. But what should have
been a joyous occasion and a musical
treat wound up being only a fairly good
evening, with moments of brilliance
and genuine excitement coming far too
infrequently.

Country Joe brought three new Fish
to the Fillmore stage. They are Greg
Dewey on drums, formerly of Mad
River; Doug Metzner (bass) from
Group Image and Mark Kapner on the
keyboard from the Peace Corps, a
Washington based group which has
been around for about eight years.

With Joe and guitarist Barry Melton
]eading the charge, they soon were into
a rocking set and it wasn’t long before
Barry had launched into “The Love
Machine,” a number which was ac.
compained by his frenzied thrashing
about on the edge of the stage—activity
which, while not always wholly con-
vincing, was consistently pretty funny.
More mirth was provided by Mark
Kapner's bit wherein a Tiny Tim type
ukulele received the full Jimi Hendrix
treatment. This has to be some sort of
first—going down on a uke!

But such moments of madness and
first rate satire were scattered and one
couldn’t help but wonder whether
Country Joe And The Fish were, in
general, departing from this type of
entertainment in favor of just playing
good rock music. Let’s hope not. They
do both so well. 7

As for Joe McDonald himself, he
completely charmed and cracked up
the audience with his hilarious and out-
rageous “Quiet Days” song, delivered

deadpan, with only his own guitar ac-
companiment, and from the score
which he did for a Danish movie which.
he confided, “will never be released in
the States.” In this number, as in no
other (and certainly not in his James
Brown imitation, which came later)
Joe displayed what a really marvelous
head he has and how he can reach an
audience in a straightforward, good
humored way—something which was
always a hallmark of the Fish and one
of the chief reasons for their initial
impact on the music scene.

Now a word about Grateful Dead. It
seems kind of ridiculous at this point
to say that Jerry Garcia plays a ver
fine lead guitar and has a unique abili-
ty to capture the essence of a song and
render 1t with remarkable vocal quali-
ty. We know this. Suffice to say then
that Jerry did not disappoint anyone,
particularly with his version of “Don’t
Murder Me,” surely one of the finer
blues renditions to be heard around
these parts in some time.

We wish we could give equal praise
to the am[;lifiers at the first show Sat-
urday night; however, unless you are
really into humming as a necessary
part of a good group, then the less said
on this subject. the Eetter. Nonetheless,
the Dead played their usual brand of
uncompromising rock and did it well
enough to make it look easy, which of
course is far from easy.

Rounding out the bill was Sha Na Na,
which recently received an extensive
review in these pages. Upon witnessing
their act, We weren't sure where they
were coming from. We're still not, but
someone says it was EJ Morocco.
Okay

e.k.

John Hammand Still Doing His Thin

(Con't. from Page 9)

Neshui Ertegun, one of the guiding
lights of NARAS, chaired the event
which heard Goddard Lieberson and
Clive Davis deliver tributes to their
close associate. Lieberson, in his in-
imitable wit, returned to the years
when he and Hammond were in Army
clothes. He closed with a touching
comment referring to John as a broth-
er. He also pointed to Hammond’s de-
votion to helping young talent with-
out asking for anything in return.

Clive Davis pointed to Hammond’s
ability to recognize talent and under-
stand the music of today, provin§ that
one’s age is not the determining factor
in the youth oriented music industry.
He described Hammond as a close
and productive friend.

Count Basie, almost speechless,
expressed his appreciation for having
been one of the many talents Ham-
mond discovered andy said he was
eternally thankful for what had hap-

Clive Davis (right), President of CBS, greets Hammond at luncheon

pened to him as a result of meetj
John Hammond.

A pinball machine, one of Ha
mond’s favorite pastimes, was |
gift presented to Hammond as
momento of the occasion. |

One of the cute side comments &
Benny Goodman’s when he loo‘g
out at the ‘“who’s who” crowd &
sald about Hammond: “The way
draws, we should send him out
the road.”

An old picture of Hammond (on
easle) as people in the trade often |
him, with a hand full of publicati
under his arm to satiate his voraci
reading appetite, was placed on e
table at the NARAS luncheon.

A slide presentation running throt
the faces and sounds of people He
mond discovered, brought back me
ories to all. John Berg and Bill Sin i
handled this portion of the preser
tion. i

THE JANUARY TYME

UNGANO'S, N.Y. — January Tyme, a
new contemporary rock quintet featur-
Ing a torrid female vocalist (called
January Tyme) front and center, was
introduced to the trade last week at
Ungano’s. Their records will appear
under the Stax banner, and if our ears
are properly tuned in their records will
also be appearing on the charts in
short order.

Miss Tyme is the big attraction, a
husky voiced today singer wearing a
tie around her forehead and a pancho
on her back, while belting out exciting
and original blues rock material pen-

22

ned by members of the group. It's au-
tomatic to compare Miss Tyme with
.];m.ls .J()plin because she sg ominates
one s attention. She’s exciting to watch
and listen to and she’s Just a bundle of
soul. The group, missing their regular
bass player because of illness, provided
an adequate show case.

There was also great quality in the
new material, anp assortment of ah-
Stract themes loaded with good com-
mercial ear-catching gimmick
should come off great on records

We're looking forward to
\ : s e the January
Tyme'’s first [P Sl

‘A Little Love’

Spreads Around

NEW YORK—“Put A Little Love In
Your Heart,” which was a smash hit
for Jackie De Shannon, is quickly find-
ing its way onto new albums, according
to Murray Deutch, the executive vice-
president and general manager of the
United Artists Music Group. Among
the latest artists to place this million
seller on their albums are: Andy
Williams, Dave Pell, Blue Magic, Ray
Saunders, and Leslie Uggams (who
will also release it as a single) .

Liberty/UA Names Markow
Asst. Audit Director

LOS ANGELES—Liberty/UA, Inc. f™_

appointed Ancel A. Markowitz Di
tor of internal audit, according (¢
Zamos, director of internal audit
profit planning. Markowitz will res
financial and other operations of
subsidiaries and operating center
the company.

A certified public accountant, M
owitz holds a bachelor's degree
business administration and a mas
degree in accounting. He was F
lously manager of internal audit
of cost settlements for TRW Systen

Cash Box — October 11,
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New Additions To Radio Playlists

A broad view of the titles many of radio’s key Top 40 stations added to their “Playlists" last week.

WLS — Chicago

Try A Little Kindness—Glen Campbell—Capitol
Something & Come Together—Beatles—Apple
Any Way You Want Me—Evie Sands—A&M
Take A Letter Maria—R. B. Greaves—Atco

WTIX — New Orleans

Why Is The Wine Sweeter—Eddie Floyd—Stax

Don’t Walk Out Of My Life—Travis Womack—
Congress

Take A Letter Maria—R. B. Greaves—Atco

Walk On By—Isaac Hayes—Stax

Mind Body Soul—Flaming Embers—Hot Wax

WABC — New York
Something—Beatles—Apple

So Good Together—Andy Kim—Steed
Tracy—Cuff Links—Decca

Wedding Bell Blues—5th Dimension—Soul City

WOKY — Milwaukee

Never Walk Alone—Bklyn Bridge—Buddah

Cherry Hill Park—Billy Joe Royal—Columbia

Since | Met You Baby—Sonny James—Capitol

Suite—Judy Blue Eyes—Crosby Stills Nash—
Atlantic

Don’t Waste My Time—John Mayall—Polydor

Come Together—Beatles—Apple

BABY IT'S YOU
SMIMREE e DUNHILL
Dolfi Music, Inc.
Mary Jane Music
HOLD ME

BASKERVILLE HOUNDS
AVCO-EMBASSY
Anne Rachel Music

CHAINS OF LOVE
BOBBYIBIYAIN DS DUKE
Progressive Music

ALL | HAVE TO OFFER YOU IS ME
CEHARIYERPRID B s RCA
Hill & Range Songs

Blue Crest Music

| CAN'T SAY GOODBYE
MARTY ROBBINS...... COLUMBIA
Noma Music, Inc

SINCE | MET YOU BABY
SONNY JAMES ............ .CAPITOL
Progressive Music

YOU'LL THINK OF ME
EIRVISIERES [{EY S R A
Elvis Presley Music

THE ABERBACH GROUP
241 West 72 Street, New York, N.Y.

ATTENTION

M-O-R P.D.’s
Hire a Music Director for as little
as $2.00 per week. If you program
modern adult middle-of-the-road
music — write for our 45 & LP
PLAYLIST. No obligation — it's
FREE.

“THE MUSIC DIRECTOR”
Box 117
Chestnut Hill, Mass., 02167

KXOK — St. Louis

Baby I'm For Real—Originals—Soul

|s That All—Peggy Lee—Capitol

Take A Letter Maria—R. B. Greaves—Atco

Jealous Kind Of Fellow—Garland Green—Uni

Suite: Judy Blue Eyes—Crosby Stills Nash—Atco

Ball Of Fire—Tommy James—Roulette

Cherry Hill Pk—Billy Joe Royal—Columbia

Mind Body Soul—Flaming Embers—Hot Wax

Na Na Hey Hey Kiss Him Goodbye—Steam—
Fontana

Together—Beatles—Apple

Jack & Jill—Tommy Roe—ABC

WMAK — Nashville

She Belongs To Me—Rick Nelson—Decca

Is That All—Peggy Lee—Capitol

Jealous Kind Of Fellow—Garland Green—Uni

Walk On By—Isaac Hayes—Stax

Smile A Little Smile—Flying Machine—Congress

Sunday Morning—Ray Stevens—Monument

San Francisco Is A Lonely Town—Joe Simon—
Sound Stage 7

She Was Good To Me—Roy Gene Crimpton—

Let A Woman—Dyke & Blazers—Original Sound

| Know—Ike & Tina Turner—A&M

Try A Little Kindness—Glen Campbell—Capitol

WMEX — Boston
Is That All—Peggy Lee—Capitol
Wedding Bell Blues—5th Dimension—Soul City

WMCA — New York

Make Your Own Kind Of Music—Mama Cass—
Dunhill

Wonderful—Blackwell—Astro

Was It Good To You—Isley Bros—T-Neck

Cherry Hill Pk—Billy Joe Royal—Columbia

Ruben James—First Edition—Reprise

Movin—Robbs—Dunhill

Ballad Of Easy Rider—Byrds—Columbia

(LP in Orbit) The Band—Capitol

Leavin On A Jet Plane—Peter Paul & Mary—WB

WQXI — Atlanta
Wedding Bell Blues—5th Dimension—Soul City

WFIL — Philadelphia

Something In The Air—Thunderclap Newman—
Track

Time Machine—Grand Funk R.R.—Capitol

Cherry Hill Park—Billy Joe Royal—Columbia

Ball Of Fire—Tommy James—Roulette

Try A Little Kindness—Glen Campbell—Capitol

Hot Fun—Family Stone—Epic

Mind Body Soul—Flaming Embers—Hot Wax

WIXY — Cleveland

So Good Together—Andy Kim—Steed

In The Peaceful Valley—Steve Duboff—Cotillion

Na Na Hey Hey Kiss Him Goodbye—Steam—
Fontana

Come Together & Something—Beatles—Capitol

I'll Bet You—Funkadelic—Westbound

Early In The Morning—Vanity Fair—Page One

Ballad Of The Easy Rider—Byrds——Columbia

Never Walk Alone—Bklyn Bridge—Buddah

Curly—Jimmy Clanton—Lori

Try A Little Kindness—Glen Campbell—Capitol

WEAM — Washington, D.C.

Love In The City—Turtles—White Whale

Ball Of Fire—Tommy James—Roulette

Take A Letter Maria—R. B. Greaves—Atco

Is That All—Peggy Lee—Capitol

Smile A Little Smile—Flying Machine—Congress
Ruben James—Kenny Rogers—Reprise

Dark Eyed Woman—Spirit—0de

Mid Day:

Jealous Kind Of Fellow—Garland Green—Uni
Undun—Guess Who—RCA

WQAM — Miami

Wedding Bell Blues—5th Dimension—Soul City
Smile A Little Smile—Flying Machine—Congress
Ruben James—Kenny Rogers—Reprise

Mind Body Soul—Flaming Embers—Hot Wax
Baby You Come Rolling—John Beland—Ranwood
Try A Little Kindness—Glen Campbell—Capitol

Bill Young

National advertiser seeks experienced rock group for radio
and TV commercials. 21-25 in appearance. Mixed group pre-
ferred. Send tape or demo record along with picture to:

Gardner Advertising Company
915 Olive Street
St. Louis, Missouri 63101
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WIBG — Philadelphia

And When | Die—Blood Sweat & Tears

Make Your Own Kind Of Music—Mama Cass—
Dunhill

Take A Letter Maria—R.B. Greaves—Atco

Try A Little Kindness—Glen Campbell—Capitol

WDGY — Minneapolis

Baby It's You—Smith—Dunbhill

Is That All—Peggy Lee—Capitol

All Get Together—Paul Revere—Columbia
What's The Use—Jerry Butler—Mercury

Make Believe—Wind—Life

Wedding Bell Blues—5th Dimension—Soul City

CKLW — Detroit

Sugar Bee—Mitch Ryder—Dot

Delta Lady—Joe Cocker—A&M

Kool & Gang—Kool & Gang—Delite

Why Is The Wine Sweeter—Eddie Floyd—Stax

Na Na Hey Hey Kiss Him Goodbye—Steam—
Fontana

Roosevelt & Ira Lee—Tony Joe White—Monu-
ment

WCAO — Baltimore
Wonderful—Blackwell—Astro
Unbelievable—Vivian Reed—Epic

Make Your Own Music—Mama Cass—Dunbhill
Backfield In Motion—Mel & Tim—Bamboo
Song Of Shelly's Blues—Nitty Gritty—Liberty
Where Do | Go—Julius La Rosa—Crewe

Themes From Electric Surf Board—Bro. Jack

McDuff—Bluenote

Baby You Come Rolling—John Beland—Ranwood

Dryspell—Meters—Josie

WKNR — Detroit

Come Together & Something—Beatles—Apple
Get It From The Bottom—Steelers—Date
Cherry Hill Pk—Billy Joe Royal—Columbia

Mary Don't Take Me On A Bad Trip—Fugi—Cadet

Ruben James—Kenny Rogers—Reprise

Let Woman Let Man—Dyke & Blazers—Orig.
Sound

Is That All—Peggy Lee—Capitol

And When | Die—Blood Sweat Tears—Columbia

Eli's Coming—3 Dog Night—Dunhill

Roosevelt & Ira Lee—Tony Joe White—Monument

Na Na Hey Hey—Steam—Fontana

Undun—Guess Who—RCA

Kool & The Gang—Kool & The Gang—Delite

KQV — Pittsburgh

Eli's Coming—3 Dog Night—Dunhill

And When | Die—Blood Sweat Tears—Columbia

Kool & The Gang—Kool & The Gang—Delite

Su;te:Judy Blue Eyes—Crosby Stills Nash—Atlan-
ic

AM:
Never Walk Alone—Bklyn Bridge—Buddah
Make Your Own—Mama Cass—Dunhill

KLIF — Dallas

Leaving On A Jet Plane—Peter Paul & Mary—WB
Take A Letter Maria—R.B. Greaves—Atco

Mind Body Soul—Flaming Embers— Hot Wax

Na Na Hey Hey—Steam—Fontana

Echo Park—Keith Barbour—Epic

Hold Me—Baskerville Hounds—Avco

Eli's Coming—3 Dog Night—Dunhill

Roosevelt & Ira Lee—Tony Joe White—Monument

KIMN — Denver

Hot Fun—Family Stone—Epic

In A Moment—Intrigues—Yew

So Good Together—Andy Kim—Steed

Is That All—Peggy Lee—Capitol

Ways To Love A Man—Tammy Wynette—Columbia
Ball Of Fire—Tommy James—Roulette

Ruben James—Kenny Rogers—Reprise

Try A Little Kindness—Glen Campbell—Capitol
Any Way You Want Me—Evie Sands—A&M

KRLA — Pasadena
So Good Together—Andy Kim—Steed
Something & Come Together—Beatles—Apple
Echo Park—Keith Barbour—Epic :
SorTnething In The Air—Thunderclap Newman—
rack :‘
Try A Little Kindness—Glen Campbell—Capito]
Roosevelt & Ira Lee—Tony Joe White—Monumey
Make Your Own—Mama Cass—Dunhill
LP's:

s:
Ballad Of Easy Rider—Byrds—Columbia

Up On Cripple Creek—Band—Capitol
Yesterme Yesteryou—Stevie Wonder—Tamla

L

WAYS — Charlotte

Yesterme Yesteryou—Stevie Wonder—Tamla

Is That AII—Peégy Lee—Capitol

Looky Looky—Georgio—Atco

Good Clean Fun—Monkees—Calendar

Smile—Flying Machine—Congress

Gonna Tear You A New Heart—Clarence Reed-
Alston

True Love Travels A Gravel Road—Percy Sledge-
Atlantic

10 Commandments Of Love—Little Anthony-

Veep
WhEy Is The Wine Sweeter On The Other Side-
ddie Floyd—Stax

WKBW — Buffalo

Mr. Turnkey—Zager & Evans—RCA

I'll Bet You—Funkadelics—Westbound

Echo Park—Keith Barbour—Epic

Any Way You Want Me—Evie Sands—A&M

Kool & The Gang—Kool & The Gang—Delite
Lord Must Be in NYC—Sagittarius—Together

WRKO — Boston

Try A Little Kindness—Glen Campbell—Capitol
Never Walk Alone—Bklyn Bridge—Buddah
Cherry Hill Pk—Billy Joe Royal—Columbia

Na Na Hey Hey—Steam—Fontana

Lost That Feeling—Dionne Warwick—Scepter |

KILT — Houston 18
Girls Are Made For Loving—Elliot Small—Bang
Believe In Tomorrow—John & Ann Ryder—Dec
Muddy Miss. Line—Bobby Goldsboro—U.A.
Any Way You Want Me—Evie Sands—A&M
Echo Park—Keith Barbour—Epic :
Try A Little Kindness—Glen Campbell—Capitol
Ball Of Fire—Tommy James—Roulette
Walk Alone—Bklyn Bridge—Buddah s
Something & Come Together—Beatles—Capitol
Take A Letter Maria—R.B. Greaves—Atco
Smile A Little Smile—Flying Machine—Congres
Mind Body Soul—Flaming Embers—Hot Wax
Up On Cripple Creek—Band—Capitol
Walk On By—Isaac Hayes—Enterprise ;
Dont' Shut Me Out—Underground Sunshint
Intrepid
In A Moment—Intrigues—Yew
Story Of Johnny—Coachmen—SSS |
Early In The Morning—Vanity Fair—Page One
Undun—Guess Who—RCA

KYA — San Francisco

Curly—Jimmy Clanton—Laurie

So Good Together—Andy Kim—Steed

Kool & The Gang—Kool & The Gang—Delite

Mind Body Soul—Flaming Embers—Hot Wax

Roosevelt & Ira Lee—Tony Joe White —Monut

Jealous Kind Of Fellow—Garland Green—Un

Na Na Hey Hey Kiss Him Goodbye—Stea
Fontana

KHJ — Hollywood

Roosevelt & Ira Lee—Tony Joe White—Monur

Is That All—Peggy Lee—Capitol

Make Your Own Kind Of Music—Mama (a
Dunhill

Something—Beatles—Apple

Lost That Feeling—Dionne Warwick—Scepter

WMPS — Memphis |

Echo Park—Keith Barbour—Epic

Ballad Of Otis B—Sid Selvidge—Enterprise

I'll Blow A Kiss In The Wind—Boyce & H:
Aquarian

Hold Me—Baskerville Hounds—Avco

Let A Woman—Dyke & Blazers—Original Sou!

Cash Box — October 11, 1
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Be 0 the lookout for I _onnie Mack and his ia
“album, Whatever’s Right, on | |4
A

elekt
records

PRODUCED BY RUSS MILLER
LONNIE MACK/WHATEVER'S RIGHT, EKS74050
ALSO ON ALL TAPE CONFIGURATIONS BY AMPEX
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